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Indirect  Intimidation  Is  New  Technique 
In  Foreign  News  Censorship 

Avoiding  Official  Control  of  Correspondents’  Copy,  Some  Governments  Now  Use  Back-Door  Methods — 

Chile  Makes  Writer  Culpable  While  Argentine  and  China  Threaten  Cable  Concessions 

CO-INCIDENT  with  the  world-wide  By  JOHN  W.  PERRY  taut  future.  He  is  equally  well  aware 

deoression,  the  social  unrest  and  dis-  „  „„„„  _ _  k:i the  truth  about  present-day  Chile  is 


Cl  depression,  the  social  unrest  and  dis¬ 
content  manifested  by  revolutions  in 
Brazil.  Argentine,  Spain,  Peru  and  other 
countries,  and  the  disputes  over  tariff 
walls  and  war  debt  settlements,  foreign 
censorship  of  news  is  entering  a  new 
phase. 

In  interviews  with  foreign  news  direct¬ 
ors  and  cable  editors  of  press  associations 
this  week  Editor  &  Publisher  learned 
that  foreign  governments  are  increasingly 
anxious  to  avoid  the  stigma  of  exercising 
an  official  censorship,  but,  unwilling  to 
relinquish  their  news  control,  are  intent 
upon  establihing  sub-rosa  censorships,  so 
that  they  may  1^  able  to  say,  “We  do  not 
censor  the  news,”  and  at  the  same  time 
keep  their  finger  in  the  news  pie  to  ex¬ 
tract  such  “unfavorable”  and  “depreca¬ 
tory”  plums  as  they  deem  unfit  for  out¬ 
side  consumption. 

Two  such  censorships  have  been  estab¬ 
lished  within  recent  weeks.  In  Chile  the 
government  has  dictated  a  decree  which 
provides  penalties  for  persons  who,  by 
whatever  means,  attempt  to  introduce 
"distrust  or  uncertainty”  in  national  activ¬ 
ities.  Perpetrators  of  this  “crime,”  the 
decree  says,  shall  be  punished  by  “minor 
exile  in  medium  to  maximum  grades.” 

In  Argentine  the  intimidation  took  a 
more  practical  turn.  The  All  American 
Cable  Company  in  Buenos  Aires  was  in¬ 
formed  just  last  week  that  the  company 
ould  be  held  responsible  for  further  re- 
rts  of  “bombings”  going  over  its  cir- 
its.  Since  the  government  controls  the 
oncessions  of  the  company  in  the  Argen- 
ine,  officials  felt  it  incumbent  upon  them 

scan  carefully  correspondents’  copy. 
Press  associations  were  informed  of  the 

vernment’s  demand.  All  messages 
ere  subject  to  peru.sal. 

Somewhat  the  same  situation  was 
ught  about  in  Shanghai  recently  al- 
ugh_  the  government  was  much  more 
irect  in  its  censorship.  Correspondents 
>  China  hitherto  have  been  allowed  to 
le  their  copy  as  they  wrote  it  from  the 
Jtemational  Settlement  in  Shanghai 
hich  was  free  from  the  Nanking  govern- 
ent  jurisdiction.  Other  points  in  China 
ere  controlled  by  Nanking  censors  but 
w  the  government  has  extended  its 
er  into  the  Internationai  Settlement 
censors  have  established  themselves 
the  cable  companies’  otVices.  The  cable 
panics  feel  they  must  cooperate  with 
government  since  their  future  conces- 
5  are  at  stake  and  their  property 
ipts  are  in  jeopardy. 

In  Brazil,  too,  there  is  an  unacknowl- 
ed  _  censorship,  and  in  many  other 
itrie.s,  correspondents,  though  not 
ally  enjoined  from  writing  and  send- 
what  they  see  fit,  are  given  to  under- 
nd  how  they  can  tramp  on  the  gov- 
™ent’s  toes  and  incur  its  displeasure. 
Of  the  two  forms  of  censorship,  the 
^and  above  board  type,  such  as  that 
Russia,  Italy,  Spain,  and  Portugal, 
the  underhanded,  lubricious  type  as 
M  above,  newspaper  correspondents, 
associations  and  newspapers  prefer 
former.  Then  thev  at  least  know 
here  they  stand,  and  what  news  is  being 
“t  and  what  withheld. 


By  JOHN  W.  PERRY 

In  the  case  of  such  decrees  as  the  one  CJiilean  dateline  will  be  regarded  as 
promulgated  in  Chile,  the  correspondent  having  been  sent  by  the  correspondent 
for  outside  papers,  to  say  nothing  of  the  representing  the  paper  in  which  the 
native  journalist,  is  left  completely  in  the  stories  appear  or  by  the  press  associa- 
air.  Indirectly  his  copy  is  vigorously  tion  correspondents  distributing  the 
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censored.  And  the  doings  of  the  Chilean  Any  news  appearing  abroad  under  a 
government  are  obscured  by  the  restric-  stories,  the  authorities  are  quoted  as 
tions  it  places  on  the  writers  within  its  saying.  _ 

borders.  “The  government  is  rather  pleased 

In  this  instance  the  decree  said  that  all  with  this  unusual  form  of  censorship,” 
those  who  spread  “false  or  harmful  news  a  Chilean  correspondent  said.  “It  elimi- 
or  information  destined  to  produce  or  nates  actual  censoring  in  cable  offices, 
introduce  distrust  or  disturbances  in  the  etc.,  so  that  the  government  can  say  it 
order,  tranquillity  and  security  of  the  is  not  censoring  news  as  such,  and  that, 
country,  in  the  financial  regimes  or  in  on  the  other  hand,  it  is  an  entirely  per- 
the  stability  of  public  securities  or  prop-  sonal  affair.” 


erties”  shall  be  “guilty  of  a  crime  against 
the  interior  security  of  the  State,”  and 
shall  be  punished  by  exile. 

The  scope  of  this  drastic  order  was 
broadened  by  the  authorities  who  in- 


In  an  editorial  “Gagging  the  Press¬ 
man,”  the  Buenos  Aires  Herald,  disre¬ 
garding  the  restrictions  placed  on  news¬ 
papermen  in  its  own  country,  had  this  to 
say  concerning  the  Chilean  decree  which 


formed  the  foreign  writers  that  the  law  was  issued  by  Col.  Ibanez,  the  Dictator 
will  be  applied  to  anything  appearing  in  President: 


the  form  of  news  sent  out  of  Chile  which 
the  government  deems  “unpleasant.” 
They  emphasized.  Editor  &  Publisher 
was  told,  that  it  is  not  a  case  of  whether 
a  particular  story  may  be  true  or  not ; 
the  regulation  will  he  applied  to  any 
story  the  government  docs  not  like. 


“There  is  nothing  new,  of  course,  in  the 
attitude  of  this  pinchbeck  Mussolini.  He 
knows,  as  most  people  know,  that  Chile’s 
economic  difficulties  are  causing  people  to 
direct  their  minds  seriously  to  the  politi¬ 
cal  situation.  He  also  knows  that  there 
is  a  real  danger  of  trouble  in  the  not  dis¬ 


tant  future.  He  is  equally  well  aware 
that  the  truth  about  present-day  Chile  is 
not  such  as  to  inspire  unlimited  confidence 
in  the  overseas  financial  markets.  Colonel 
Ibanez,  therefore,  seeks  to  place  a  lid  on 
the  national  cesspool  by  forbidding  the 
exportation  of  the  truth. 

“The  probability  is  that  it  has  not  oc¬ 
curred  to  the  gallant  President  that  tem¬ 
porary  rulers  of  other  lands  have  adopted 
similar  measures  without  success.  The 
day  is  long  past  when  an  iron  censorship 
within  a  country  can  prevent  the  truth 
from  being  related  without.  Resident 
correspondents,  if  attached  to  local  news¬ 
papers,  may  be  kept  under  restraint:  in 
that  event,  they  will  write  little.  Cor¬ 
respondents  enjoying  greater  freedom  and 
working  direct  may  conceivably  receive 
orders  to  forward  the  truth  even  at  the 
cost  of  deportation.  That  policy  has  been 
followed  in  Italy  and  Russia  by  news¬ 
papers  of  world  importance,  and  it  is  not 
difficult  to  decide  who  has  been  the  loser 
—the  newspaper  or  the  country  affected. 

“It  is  also  to  be  remembered  that  no 
press  regulations  can  muzzle  visitors  after 
they  leave  the  country ;  nor  can  travel¬ 
ling  correspondents,  on  returning  home, 
be  gagged  by  the  arbitrary  laws  of  a 
country  in  which  they  do  not  reside. 

“It  is  only  possible  to  arrive  at  the 
conclusion,  therefore,  that  Chile  will  con¬ 
tinue  to  receive  precisely  that  kind  of 
publicity  to  which  the  natural  cour.se  of 
events  entitles  her.  The  facts,  good  or 
ill,  cannot  be  suppressed.  Colonel  Ibanez 
is  merely  giving  a  foolish  imitation  of  the 
ostrich.” 

The  censorship  from  Shanghai  was 

termed  “very  annoying”  hy  a  New  York 

press  association  executive.  This  was 

established  in  the  Nanking  government’s 
campaign  to  aboli.sh  extra-territoriality 
in  Shanghai.  The  International  Settle¬ 
ment  there  had  been  free  from  the  Nan¬ 
king  restrictions  until  recently.  Cor¬ 
respondents  in  other  parts  of  China 
flocked  there  to  get  their  dispatches 
through.  On  May  15  thi.s  year  the  cen¬ 
sorship  was  pronounced,  and  news  from 
China  immediately  became  questionable 
to  Occidental  readers. 

At  that  time  the  Commercial  Pacific 
Cable  Company  announced  that  “the 
censorship  would  apply  to  all  classes  of 
traffic,  irrespective  of  origin  or  destina¬ 
tion.  All  messages  are  to  lie  handed  to 
the  censor  and  neither  transmitted  nor 
delivered  until  chopped  or  sealed  by  the 
censor.  Plain-language  messages  deemed 
detrimental  to  the  national  interests  will 
be  stopped  and  sent  to  the  Ministry  for 
approval.” 

Ffut  the  ends  of  a  foreign  censorship 
are  not  met  in  such  drastic  procedure. 
In  this  case,  dispatches  from  the  rival 
Canton  government  centers  have  multi¬ 
plied  and  have  been  given  full  publicity 
in  the  press.  Attention  thus  has  been 
focused  where  the  Nanking  government 
would  least  like  to  have  it. 

The  same  thing  happened  in  Brazil. 
During  the  recent  revolution  the  pro¬ 
visional  government  clamped  down  the 
lid  on  foreign  news  from  the  capital. 
Rio  dc  Janeiro.  The  reliellious  parties 
to  the  north  and  south  of  Rio  seized  the 
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opportunity  to  fight  part  of  their  battle 
via  the  press  by  allowing  the  correspond¬ 
ents  full  sway.  Much  news  from  the 
rebels  was  printed  and  read  on  goc^ 
faith;  and  that  which  came  from  Rio 
was  open  to  suspicion.  It  was  embar¬ 
rassing  to  the  central  government  offi¬ 
cials,  particularly  so  since  they  brought 
it  <  n  themselves. 

During  the  censorship  of  news  from 
Cuba,  it  will  be  remembered,  that  what¬ 
ever  the  Machadf)  government  hoped  to 
accomplish  was  more  than  offset  by  the 
cloud  of  suspicion  that  immediately  be¬ 
came  attached  to  the  island.  And  the 
enemies  of  President  Machado  were 
doubly  active  in  getting  in  their  licks 
while  the  government  was  showing  its 
vulnerable  side.  Machado  soon  saw  the 
error  of  his  ways,  and  the  news  from 
Cuba  is  now  uncensored  press  asocia- 
tion  chiefs  say. 

What  is  the  censorship  situation  in  the 
world  today,  beyond  the  points  cited? 

In  many  countries,  let  it  be  said  first, 
the  correspondents  are  unrestricted. 
Germany,  France,  Norway,  Sweden, 
Denmark.  Belgium,  Holland,  Poland,  the 
Balkan  states,  and  other  countries  of 
central  Kuroi>e  are  free  of  the  taint. 
And  Turkey,  too,  although  sometimes 
this  country  bottles  the  news.  In  Ecua¬ 
dor,  Columbia,  Panama  and  numerous 
other  Central  and  South  .\merican  coun¬ 
tries  the  same  situation  prevails,  al¬ 
though,  Ei)iti>r  &  Publisher  was  told, 
a  jRilitical  upset  in  any  of  these  might 
change  the  aspect.  No  country  under 
the  British  flag  will  endure  a  censorship, 
even  when  untoward  situations  arise, 
such  as  the  recent  rioting  in  India. 
Japan  gives  correspondents  a  free  rein. 

In  Spain  an  “off  and  on”  condition 
exists,  which  is  annoying  and  unsatis¬ 
factory  to  the  press.  In  certain  periods 
the  vvriters  have  full  control  of  their 
copy;  at  other  times  they  are  materially 
hampered.  The  same  situation  applies 
to  Portugal. 

Fascist  Italy  is  strict  in  its  censorship. 
Government  officials  read  every  message, 
and  the  correspondent  has  no  idea  what 
portions  of  his  messages  are  transmitted. 
He  does  not  see  the  censor  as  he  does  in 
Russia.  Big  news  is  coming  out  of  Italy 
now  in  the  wake  of  the  differences  be¬ 
tween  Mussolini  and  the  Vatican.  It  is 
considered  unfortunate,  particularly  at 
this  time,  that  newspapermen  are  not 
granted  more  leeway  and  that  the  world 
might  know  the  complete  details  of  this 
struggle. 

In  Peru  and  Mexico  the  censor  does  a 
full  day's  work  much  of  the  tirne. 
In  Venezuela  the  censorship  is  partic¬ 
ularly  strict. 

Contrary  to  general  opinion  the  censor¬ 
ship  in  Russia  is  mild.  Walter  Durantv, 
Xcw  York  Times  correspondent,  writing 
from  Paris  to  the  Times  this  week  told 
the  whole  story  of  the  Soviet  system  of 
censorship,  and  gave  instances  vvhere  the 
purpose  of  the  ban  was  made  futile  by  its 
execution.  Mr.  Duranty  wrote: 

“The  censorship,  though  strict  in  a  cer¬ 
tain  direction,  is  usually  applied  with  in¬ 
telligence  and  moderation.  Unlike  most 
censors  whom  the  writer  has  known  in 
the  past  17  years,  the  Bolsheviki  are 
always  willing  to  discuss  matters  with  a 
correspondent  before  a  cable  message  is 
sent  and  meet  him  half  way  in  mexlifying 
a  sentence  so  as  not  to  break  the  thread 
of  his  message  or  even  to  convey  in  more 
moderate  form  the  item  disapproved. 

“During  the  past  two  or  three  years 
there  has  been  no  censorship  of  news  sent 
by  mail,  but  it  is  always  understood  the 
responsibility  for  such  news  v^ill  fall  on 
the  correspondent  if  the  authorities  object 
later,  whereas  for  cabled  messages  the 
censor  himself  must  bear  the  hrunt  of 
subsequent  official  ire. 

“If  the  Bolsheviki  were  less  conserva¬ 
tive — or,  perhaps,  less  obtusely  suspicious 
is  a  l)etter  phrase — they  would  abolish  the 
cable  censorship,  as  they  have  done  with 
mail  reports,  and  reserve  the  right  to 
demand  correction  or  take  other  measures 
for  reports  which  they  considered  unfair 
or  untrue.  They  they  would  set  their 
censors  to  work  on  prfvviding  news  and 
indicating,  if  necessary,  the  official  point 
of  view. 

“Where  the  censorship  stahs  the  for¬ 
eign  reporters  in  Moscow  in  the  midriff 
is  the  license  it  gives  to  their  more 


imaginative  or  less  cautious  colleagues 
abroad,  especially  in  Riga,  Helsingfors, 
Bucharest  and  other  points  where  ‘White’ 
Russians  maintain  centres  of  anti-Soviet 
information. 

“So  great  is  the  influence  abroad  of 
the  Soviet  censorship  mydh  and  the  myth 
of  bought  or  terrorized  foreign  corre¬ 
spondents  in  Moscow  that  the  most 
monstrous  inanities  from  these  border 
States  gain  ready  credence.  Riga  ‘assas¬ 
sinates  Stalin;  Kovno  floods  the  streets 
of  Moscow  with  mutiny  and  blood ; 
Bucharest  blasts  the  Soviet  Ukraine 
with  fire  and  sw’ord,  and  meanwhile  the 
unhappy  Moscow  correspondent  is  un- 
av^are  of  these  stirring  events  and  is 
l>esieging  the  Foreign  Office  to  find  out 
just  what  point  in  the  interminable 
series  of  Russo-Chinese  notes  may  or 
may  not  be  worth  American  interest. 

“If  the  people  abroad  could  only  un¬ 
derstand  it — or  the  Bolsheviki  either — 
nothing  could  be  more  absurd.  That 
the  Soviet  press  is  ‘controlled’  does  not 
mean  that  Rumor,  flying,  as  Virgil  said, 
faster  than  a  Scythian  arrow,  does  not 
carry  news  across  the  Soviet  State  and 
capital,  growing  more  magnified  and 
direr  as  she  flies. 

“Apart  from  the  foreign  correspond¬ 
ents  and  dozens  of  foreigners  going 
daily  to  Warsaw  or  Riga,  less  than 
twenty-four  hours  distant,  there  are 
upward  of  a  score  of  foreign  embassies 
and  legations  with  privileged  cable  codes 
and  courier  bags.  Moscow  is  really  a 
vast  sounding  board,  where  unprinted 
items  of  news  echo  loudest  and  little  if 
anything  of  moment  can  occur  without 
‘grapevine’  repercussion.” 

Charles  Stephenson  Smith,  chief  of  the 
Associated  Press  foreign  service,  in  com¬ 
menting  on  the  changing  aspect  of  cen¬ 
sorship  said  to  Editor  &  Publishiti  this 
week ; 

“Censorship  defeats  its  own  purpose. 
It  merely  enables  enemies  in  foreign 
countries  to  circulate  exaggerated  re¬ 
ports  which  are  believed  when  it  becomes 
known  that  the  affected  power  has  estab¬ 
lished  censorship.  Any  nation  which  has 
trouble  should  give  its  own  version  of 
the  trouble  to  the  world  before  enemies 
have  a  chance  to  tell  the  story.’’ 

Mr.  Smith,  who  for  many  years  has 
been  confronting  the  various  censorships 
and  knows  the  subject  thoroughly,  said 
he  believed  Mr.  Duranty’s  remarks, 
cited  above,  constituted  the  ^st  argument 
against  censorship  he  had  ever  encoun¬ 
tered. 

“Some  countries,”  he  said,  “seize  upon 
the  slightest  pretext  for  clamping  down 
the  lid  on  outgoing  news.  If  interior 
disturbances  arise  they  declare  they  are 
faced  with  a  ‘state  of  war’  and  that  such 
a  condition  justifies  government  control 
of  news.  They  haven’t  learned  yet  that 
in  nearly  every  case  censorship  does 
much  harm  and  no  good. 

“In  many  countries  the  censorships 
are  not  disastrous  to  the  business  of 
n^ws  gathering  except  at  times.  But  the 
routine  of  the  governments  in  scanning 
the  news  delays  messages  and  causes 
confusion.  And  when  newspapers  are 
working  for  speH  and  clarity  the  situa¬ 
tion  in  any  case  is  troublesome.” 


EDITOR  &  PUBLISHER 
CALENDAR 

June  29-JuIy  1 — Southern  News¬ 
papers  Publishers*  Assn.,  annual 
meeting.  Grove  Park  Inn,  Ashe¬ 
ville,  N.C. 

July  10 — New  Mexico  State  News¬ 
paper  Assn.,  summer  meeting. 
Las  Vegas. 

July  11 — Interstate  Advertising 
Managers’  Assn.,  summer  meeting, 
Anthony  Wayne  Hotel,  Waynes¬ 
boro,  Pa. 

July  16-18 — Virginia  Press  Assn., 
43rd  annual  meeting,  Luray,  Va. 


DAILY  SELLS  PAPER  MILL 


International  Pays  $4,000,000  for 
Chicago  Tribune  Book  Plant 

The  Tonawanda  book  paper  mill  of  the 
Chicago  Tribune  has  been  sold  to  Inter¬ 
national  Paper  Company,  it  was  an¬ 
nounced  this  week.  The  purchase  price 
was  approximately  $4,000,000  and  it  is 
understood  that  the  payments  are  to  be 
made  over  a  term  of  years. 

The  International  Paper  Company  is  to 
supply  until  1942  all  the  rotogravure 
paper  used  by  the  Chicago  Tribune  and 
the  New  York  Daily  Neivs,  and  all  the 
newsprint  paper  used  by  the  Daily  News 
and  the  Detroit  Mirror,  recently  acquired 
by  the  Tribune  Company  of  Chicago. 

The  total  sale  of  paper  under  these 
contracts  will  exceed  $115,000,000.  Max 
Annenberg  and  Roy  C.  Holliss  rep¬ 
resented  the  Chicago  Tribune  and  the 
Daily  News  in  these  transactions.  The 
International  Paper  Company  was  rep¬ 
resented  by  W.  N.  Hurlbut. 

The  Tonawanda  Mill,  located  in  New 
York  State  on  deep  water  about  15  miles 
from  Niagara  Falls,  has  a  capacity  of 
40,000  tons  a  year  and  was  built  in  1926 
by  the  Tribune  to  supply  the  book  paper 
used  by  Liberty  Magazine,  which  was 
recently  sold  to  the  Macfadden  Publica¬ 
tions. 

International  Paper  Company  book 
paper  mills  in  the  United  States  now 
have  a  capacity  of  150,000  tons  of  book 
paper  per  year.  The  prices  for  paper 
under  the  contract  will  be  International 
Paper  Company  standard  prices  as  an¬ 
nounced  recently  by  the  company. 


CEASING  BROADCASTS 


Columbia  (S.C.)  State  to  Abandon 
Daily  New*  Flashes 

The  Columbia  (S.C.)  State  will  stop 
its  nightly  15-minute  broadcast  of  news 
briefs  over  radio  station  WIS  July  10  at 
the  expiration  of  its  present  one-year  con¬ 
tract. 

Members  of  the  news  staff  of  the  paper 
have  acted  as  announcers.  Earlier  in  the 
month  the  State  dropped  from  its  news 
columns  the  standard  news  service  radio 
programs  but  continued  to  publish  the 
program  of  WIS.  Since  the  radio  pro¬ 
grams  were  stopped  only  two  complaints 
have  been  filed. 


FAVORITISM  TO  RADIO 
DENIED  BY  STIMSON 

Secretary  of  State  Asked  for  Rii 
Views  After  Cancellation  of 
Broadcast  Speech  on  Debt 
Moratorium 


A  denial  of  the  report  that  he  favored 
the  radio  to  the  press  in  making  reports 
to  the  people  was  made  by  Secretary  oi 
State  Stimson  to  Editor  &  Publishes 
this  week. 

The  denial  followed  the  cancellatioc 
of  a  radio  address  scheduled  for  Tues¬ 
day  night  of  this  week  in  which  Secre 
tary  Stimson  was  expected  to  announct 
the  Administration’s  attitude  in  regard 
to  the  war  debt  moratorium.  The  radi 
engagement  was  cancelled  after  a  con¬ 
ference  with  President  Hoover,  an; 
mimeographed  copies  of  the  speech,  in¬ 
tended  for  the  press,  were  not  dis¬ 
tributed. 

Comment  among  newspapermen  tha; 
Secretary  Stimson  was  partial  to  tht 
radio  was  revived.  His  initial  decision 
to  broadcast  this  important  information 
instead  of  releasing  it  to  the  press 
brought  forth  recollections  of  the  Secre¬ 
tary’s  apparent  policy  during  the  Lon¬ 
don  Naval  Conference  of  favoring  thf 
radio  to  the  press. 

Editor  &  Publisher  asked  Secretan 
Stimson  if  the  reiiort  of  this  preference 
was  correct. 

“There  is  no  truth  whatever  in  such 
a  report,”  he  replied.  “I  never  made 
such  a  statement,  nor  have  I  ever  held 
such  views.” 

Following  the  abandonment  of  the 
radio  .speech,  Karl  Bickel,  president  oi 
the  United  Press,  wired  Secretary  Stim¬ 
son,  saying  he  was  “delighted”  in  the 
change  of  plans. 

“Should  events  so  shape  themselves," 
he  said,  “that  you  determine  to  go  for¬ 
mally  to  the  .American  people  with  the 
latest  information  in  reference  to  the 
position  of  this  and  other  governments, 
or  to  explain  and  interpret  our  countiy's 
position,  I  trust  that  you  will  give  full 
consideration  to  the  claims  of  the  news¬ 
papers  of  America  to  the  privilege  oi 
being  first  to  present  your  words  to  the 
people.  F'very  day  in  the  week  in  every 
hour  of  the  day  officials  of  our  govern¬ 
ment  utilize  the  great  plant  and  organi¬ 
zation  of  the  American  press  to 
announce,  explain  and  interpret  its  posi¬ 
tion  on  hundreds  of  routine  matters  oi 
administration.  It  is  a  function  in 
which  the  press  recognizes  its  responsi¬ 
bility  and  duty  and  in  which  it  gladly 
cooperates  with  the  government.  'There¬ 
fore,  it  seems  to  me  not  improper  that 
the  American  newspapers  in  turn  should 
expect  that  the  leading  oflficials  of  our 
government  when  they  have  matters  oi 
intense  national  interest  to  take  to  the 
people  should  utilize  the  American 
newspapers. 

“I  have  no  quarrel  with  radio  but  B 
a  newspaperman  it  seems  to  me  so  ob¬ 
vious  that  it  is  entirely  unfair  to  the 
press  for  you  to  go  to  the  radio  first 
with  your  announcement  and  then  expect 
the  newspapers  to  pick  it  up.  I  ^ 
confident,  that  if  you  give  the  sugges¬ 
tion  renewed  consideration  with  the 
position  of  the  press  in  view  that  y(® 
will  not  do  so.  President  Hoovers 
excellent  handling  of  the  moratorium 
note  Saturday  night  exclusively  througb- 
the  press,  the  world-wide  reactions  tc 
whicli  were  tremendous,  demonstrates 
if  the  need  of  any  demonstration  is  re 
quired,  how  superior  the  facilities  of  the 
press  arc  in  its  own  great  field.” 

Kent  Cooper,  general  manager  of  the 
As.sociated  Press,  also  sent  a  telegram 
to  Secretary  Stimson,  hut  its  content; 
were  not  revealed. 

JUDGMENT  AGAINST  DAILY 

(By  telegraph  to  Editok  &  Pi-bushee) 

Me.mphis,  Tenn.,  June  25 — jury 
United  States  district  court  here  ha; 
returned  a  judgment  of  $5,000  again-'- 
the  Memphis  Press  Scimitar  in  a  sum 
brought  by  E.  S.  Qiapman.  deputy  pn^ 
hihition  administrator  for  north  Misp^ 
sippi.  Chapman  charged  that  an  articx 
last  October  contained  libelous  statement; 
about  him.  .^n  appeal  will  be  taken. 
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FAST  COLOR  PRINTING  PROMISED  BY  WOOD 

Noted  Designer  of  Newspaper  Presses  Is  Striving  for  50,000  Impressions  Per  Hour  with  Incentive  of 
Chicago  Tribune  Orders,  Biographer  Relates  in  “Fortune” — Ink-Drying  Device  Is  Problem 
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Full  color  printlnK  in  newspapers  at ' 
a  speed  of  50,000  impressions  per 
hour  is  the  goal  toward  which  Henry  A. 
Wise  Wood  is  working,  with  the  imme¬ 
diate  incentive  of  an  order  for  one  16- 
page  unit  for  the  Chicago  Tribune,  and 
assurances  that  performance  according  to 
promise  will  mean  orders  for  29  color 
units  and  58  black  and  white  units  for 
that  paper  some  time  in  1932.  That  is 
the  introduction  and  the  climax  of  a 
biography  of  Mr.  Wood  published  in 
the  July  issue  of  Fortune. 

Osl.  R.  R.  McCormick  of  the  Tribune, 
it  is  related,  addressed  a  Yale  University 
student  group  last  November,  emphasiz¬ 
ing  the  inability  of  newspapers  to  depict 
a  colorful  world  in  any  but  black  and 
white  terms.  Mr.  Wood,  reading  a  re¬ 
port  of  the  address,  called  on  the  Trib¬ 
une  publisher,  informed  him  that  he 
was  working  on  a  machine  to  produce 
color  work  of  the  highest  quality  at 
normal  newspaper  speeds.  Preliminary 
engineering  work  was  well  along  and 
consummation  of  the  idea  awaited  a  pub¬ 
lisher  with  the  will  and  the  means  to 
try  a  daring,  and  possibly  expensive, 
experiment. 

As  on  several  occasions  in  the  past, 
Mr.  Wood  the  master  salesman,  con¬ 
vinced  the  prospect  of  the  merits  of  Mr. 
Wood  the  engineer,  and  according  to  For¬ 
tune,  the  results  of  the  Wood-McCor- 
mick  agreement  may  be  revolutionary. 
Adolph  Ochs,  it  is  set  forth,  is  watching 
the  developments  keenly,  with  the  knowl¬ 
edge  that  its  success  will  mean  that  color 
units  can  be  superimposed  upon  each  of 
the  Wood  black  and  white  presses  now 
Disrated  by  the  New  York  Times. 
What  the  future  holds  for  Mr.  Wood 
and  for  the  newspaper  industry  has  still 
to  be  demonstrated,  and  “of  course,”  the 
article  continues,  “there  are  many  skep¬ 
tics.” 

“It  would  be  difficult,”  the  writer  com¬ 
ments,  "for  hard-headed  engineers  to 
understand  a  man  who  is  quite  apt  when 
speaking  of  his  beloved  printing  presses, 
to  break  out  with  T  am  the  sheet  of 
paper  as  it  goes  through  the  press!  I 
am  the  folder  I  I  am  the  cutting  knife ! 
It  hurts  me  to  hear  a  machine  cry  out 
in  agony  as  much  as  it  hurts  some  people 
to  hear  animals  in  pain.  I  love  ma¬ 
chinery.  When  I  hear  women  drivers 
shifting  gears  .  .  .  !’  All  of  which 
highly  amuses  his  colleagues. 

“Being  engineers  and  not  poets,  they 
are  also  amused  when  he  says ;  ‘A  print¬ 
ing  press  is  my  orchestra.  I  listen  to 
it  and  I  know  which  instrument  is  doing 
well  and  which  is  not.  I  don’t  need 
scientific  apparatus.  I  can  lay  mv  hand 
on  a  part  and  take  its  pulse.  Damn  it. 
I’ve  been  at  it  since  I  was  five  years  old. 

I  ought  to  know.’  ” 

The  life  of  this  man,  born  the  son  of 
Fernando  Wood,  one  of  New  York’s  dis¬ 
tinguished  mayors,  has  been  concerned 
with  machinery,  especially  printing  ma¬ 
chinery,  almost  since  infancy.  He 
learned  his  alphabet  with  a  toy  case  of 
*ype,  he  edited  a  high-school  paper  at 
^e  age  of  15  years,  he  turned  out  presses 
■or  the  Campbell  Printing  Press  Com- 
P*ny  that  are  still  producing  country 
weeklies,  and  then  he  cast  his  eye  on  the 
newspapers  of  the  early  20th  century, 
®**ding  speed  but  unable  to  speed  up 
h^d  stereotype  processes  to  the  pace  of 
the  composing  and  press  equipment. 

Mr.  Wood  produced  the  Autoplate  in 
Wl,  a  machine  which  could  make  five 
plates  while  a  husky  stereotyper  was 
®anipulating  one  through  a  hand  cast- 
pg-box.  Tames  Gordon  Bennett  bought 
't  for  the  Herald  and  within  10  years 
important  newspaper  in  the  coun¬ 
try  was  equipped  with  the  device.  The 
™ion  labor  opposition  that  had  delayed 
the  adoption  of  many  inventions  was 
^rdled  at  the  outset  by  the  astute  Mr. 
^ood,  who  convinced  the  stereotypers 
^the  merits  of  his  machine,  of  its  ben- 
to  the  workman,  and  agreed  to 
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teach  only  members  of  the  union  how 
to  operate  it. 

Had  he  not  one  of  his  450  patents  to 
his  credit,  the  article  reads,  "he  would 
remain  a  very  great  salesman,  a  talker  of 


Henry  A.  Wise  Wood 


the  first  order,  and  the  l)est-turned-out 
business  man  on  record.  Even  without 
all  these  things,  he  would  still  matter  as 
the  president  of  Wood  Newspaper  Ma¬ 
chinery  Corporation,  an  executive  who  of  the  ink-drying  problem  faced  by  Mr. 
handles  his  own  business  deals  and  who  Wood  when  he  set  himself  to  print  four 


Scripps- Howard  is  installing  to  print  up 
to  30,000  an  hour  in  the  color  magazine 
of  the  Fittsburgh  Fress.  It  has  been 
used  for  20  years  on  the  McKee  which 
prints  the  color  for  the  Saturday  Even¬ 
ing  Fast  at  4,000  an  hour;  and  as  far 
back  as  1871,  it  was  used  to  blazon  gaudy 
labels  on  Hour  bags !  Mr.  Wood’s  secrets 
are  his  refinements,  with  which  he  pro¬ 
poses  to  make  his  color  presses  as  last 
and  as  practical  as  his  black  and  white 
presses. 

"Col.  McCormick  of  the  Tribune  is 
sanguine  about  the  success  of  the  Wood 
color  device,  ‘but  if  that  does  not  give  sat- 
isiaction,  we  will  get  full  colors  through¬ 
out  the  paper  some  other  way.’  The 
point  on  which  he  is  in  doubt  is  the  pos¬ 
sibility  of  drying  four  layers  of  color  ink 
in  the  fraction  of  a  second  that  will  inter¬ 
vene  between  the  printing  and  the  folding 
of  the  color  page — a  folding  in  which  too 
wet  a  sheet  would  surely  smudge  and 
blot. 

"To  achieve  even  4,000  an  hour  with¬ 
out  smudging,  the  McKee  press,  on  which 
the  color  pages  for  Collar's,  the  Rost, 
and  other  large  circulation  magazines  are 
printed,  sprays  paratfin  over  each  sheet 
to  imprison  the  ink  against  the  pages, 
there  to  dry  at  leisure  beneath  a  thin 
film  of  wax  before  the  sheets  are  folded 
next  day.  This  care  would  not  be  needed 
at  such  slow  speed  were  the  magazine 
paper  as  absorbent  as  newsprint,  whose 
fibers  have  never  had  their  pores  crushed 
and  their  thirst  quenched  in  resin  and 
bisulphite  of  lime.  But  the  troubles  of 
the  magazine  men  at  4,000  give  some  hint 


writes  every  word  of  his  company’s  ad¬ 
vertising  copy.” 

Readers  of  the  latter  in  recent  issues  of 
Editor  &  Publishfr  are  familiar  with  all 
the  troubles  and  trials  that  beset  the 
Wood  organization  in  the  development  of 
the  Wood  black  and  white  press.  These 
are  well  described,  with  the  additional  in¬ 
formation  that  from  1900  to  1928  Wood 
built  only  16  presses  and  sold  just  four 
of  these.  “They  taught  me  how  not  to 
build  presses.”  Mr.  Wood  is  quoted  in 
commenting  on  the  early  days.  The  17th 
press,  sold  in  1928  to  the  New  York 
rimes,  opened  the  new  door.  The  article 
states  that  the  Times  bought  29  more 
units.  Then  nine  were  sold  to  the  Lon¬ 
don  Daily  .Mail,  10  to  the  London  Mirror, 
eight  to  the  Chicago  Tribune.  12  to 


colors  at  50,000  an  hour — 15  a  second. 

"For  one-color  printing,  the  ink-drying 
problem  on  newsprint  was  comparatively 
simple  even  at  75,000  or  80,000  an  hour, 
for  the  highly  absorbent  newsprint  had 
little  trouble  filtering  the  oil  out  of  the 
thin  film  of  ink  deposited  by  the  type, 
seldom  more  than  1/00,000  of  an  inch 
thick.  When  the  color  press  lays  four 
such  films  one  on  top  of  the  other,  how¬ 
ever,  the  absorptive  powers  of  the  pages 
will  be  overtaxed.  Much  ink  will  have 
to  dry  by  oxidization  or  evaporation 
rather  than  by  absorption.  More  volatile 
oils  must  be  employed;  more  opaque 
pigments  must  be  sought  to  permit  a 
thinner  coating.  Perhaps  depth  and 
richness  of  color  must  be  sacrificed. 
The  problem  is  still  unsolved  in  the 


LTntransigeant  of  Paris.  28  to  the  Cm-  hands  o^  the  chemists^of  the  Interna 
cinnali  Time.t-Star.  The  total  of  96  units 
sold  since  1928  is  not  a  great  commercial 
success  when  installations  of  other  manu¬ 
facture  of  long  standing  are  considered. 

Fortune  sets  forth,  noting  the  hundred 
Hoe  units  housed  in  the  Philadelphia  Bul¬ 
letin's  pressroom,  but  it  is  a  tribute  to 
persistent  effort  toward  improvement 
without  regard  to  profit. 

“Other  companies  build  presses  today 
for  which  they  claim  speed  comparable  to 
the  fastest  Wood  has  built,”  the  maga¬ 
zine  comments  in  a  footnote.  “We  have 
neither  disputed  nor  affirmed  their  claim, 
for  they  are  immaterial  to  the  story  we 
have  told.  They  cannot  take  from  Wood 
the  glory  of  his  first  failure — the  speed 
press  he  built  for  Bennett  of  the  Herald 
a  full  decade  before  any  competitor  at- 


tional  Printing  Ink  Company,  whose 
difficulties  have  Iicen  further  increased 
by  Mr.  Wood’s  stipulation  that  their 
yellow  ink,  for  example,  must  cost  less 
than  five  cents  a  pound,  as  against  $1.65 
for  the  yellow  ink  used  in  Fortune.  The 
ultimate  solution  may  be  the  use  of 
ozone  as  an  aid  to  drying. 

“Mr.  Wood’s  competitors  do  not  agree 
with  Col.  McCormick  that  ink-drying 
creates  the  most  serious  obstacle  that 
must  be  met  by  the  Wood  color  unit. 
To  them,  the  most  difficult  problem  is 
the  achievement  of  the  highest  quality 
of  reproduction  without  the  long  hours 
of  make-ready  now  require<l  before  the 
old-style  color  press  can  start  printing 
colors  for  Sunday  comic  and  magazine 
sections.  These  competitors  brand  as 
fantastic  Mr.  Wood’s  claim  that  he  will 


tempted  such  a  feat.  ’j'F'cy  achieve,  with  no  make-ready  whatever. 


him  of  his  prophet’s  mantle,  and  they  can¬ 
not  match  his  latest  undertaking — to  put 
the  Chicago  Tribune  pressroom  on  a  full- 
speed  five-color  basis  in  18  months.” 

The  mechanics  of  color  are  intelligently 
and  interestingly  expounded  in  a  supple¬ 
ment  to  the  article.  Because  of  the  great 
contemporary  interest  of  newspapermen 
in  the  subject,  this  section  is  given  sub¬ 
stantially  in  full  as  follows: 

“The  same  cylinder  arrangement  with 
which  the  Tribune  hopes  to  print  full 
colors  on  every  other  page  at  50,000  an 


results  infinitely  superior  to  the  finest 
ever  produced  at  slow  speeds  and  after 
long  make-ready  on  the  color  presses 
which  have  been  in  operation  for  the 
past  30-odd  years. 

“No  such  boast  of  superlative  quality 
is  made  for  the  new  Walter  Scott  color 
units  which  are  already  making  three  ad¬ 
ditional  colors  available,  at  full  speed 
and  without  make-ready,  on  eight  out  of 
each  64  pages  of  the  .Minneapolis  Star 
and  the  Erie  (Pa.)  Dispatch-Herald,  nor 
is  such  a  claim  made  for  the  Hoe  color 


hour  is  used  in  the  Claybourn  press  which  unit  which  is  similarly  making  two  extra 


colors  available  on  a  few  pages  of  the 
Seattle  Times. 

"Similar  modesty  covers  the  claims 
made  for  the  color  work  achieved  by  the 
Spokane  S  pokesman-Review,  the  Los 
Angeles  Examiner,  and  a  few  other 
newspapers  whidi  are  obtaining  addi¬ 
tional  colors  by  putting  color  ink  in  an 
extra  fountain  and  then  threading  the 
paper  through  an  ordinary  Hoe  press  in 
such  a  way  that  the  type  page  will  pass 
through  enough  additional  units  to  print 
the  desired  number  of  extra  colors.  Both 
Hoe  and  Scott  recommend  the  use  of 
make-ready  and  admit  that  better  results 
are  obtained  on  the  slower  presses  which 
they  manufacture  to  print  Sunday  color 
sections  early  in  the  week.  On  these 
presses,  at  least  a  day  is  needed  for 
make-ready  before  the  run  can  start. 

“Mr.  Wood  himself,  however,  not  only 
insists  that  his  high-speed  color  work 
will  be  finer  than  any  ever  done  at  any 
speed  with  any  amount  of  make-ready  in 
any  newspaper,  but  challenges  compari¬ 
son  with  the  finest  magazine  color  work. 

“  ‘Color  printing,’  Mr.  Wood  says,  ‘has 
always  been  a  slow  art,  an  art  of  infinite 
adjustment.  My  process  makes  it  a 
swift,  precise  adjustment  —  less  are, 
adapted  to  the  time  limitations  of  the 
newspaper.  It  will  take  full  advantage 
of  the  soft  beauty  of  the  newspaper  sheet 
with  its  freedom  from  the  hardness  and 
gloss  of  the  magazine  coated  paper  color 
page.’  The  only  rival  whose  quality  Mr. 
Wood  will  recognize  is  the  Claybourn 
which  the  Pittsburgh  Press  has  installed 
to  print  at  half  the  speed  Mr.  Wood  has 
promised  the  Tribune. 

“On  all  the  standard  model  Sunday 
magazine  and  coniic-iiage  presses  the 
impression  cylinder  has  a  hard  or  semi- 
hard  surface  which  is  built  up  during 
the  make-ready  with  layer  upon  layer  of 
thin  tis.sue  paper  to  compensate  all  the 
imperfections  and  irregularities  in  the 
printing  plate  and  assure  an  even  pres¬ 
sure  over  the  entire  page.  On  the  ordi¬ 
nary  newspaper  black-and-white  press,  a 
soft  blanket  of  rubber,  felt,  and  cellulose 
is  substituted  for  the  hard  blanket  of  the 
magazine  press  and  the  resiliency  of  this 
covering  is  reijuired  to  perform  auto¬ 
matically  the  function  of  a  laborious 
make-ready.  Mr.  Wood  claims  that  he 
has  invented  a  new  type  of  blanket,  of 
undisclosed  composition,  which  will  com¬ 
bine  the  precision  of  the  hard  blanket 
with  the  simplicity  of  the  soft. 

“In  addition  to  the  ink-drying  and 
make-ready,  Mr.  Wood  faced  a  third 
major  problem  in  adapting  the  color 
press  to  the  superspeed  operation.  This 
was  the  difficulty  in  ‘registering’  correctly 
— printing  the  red,  for  example,  exactly 
in  its  proper  position  on  the  sheet  in  rela¬ 
tion  to  the  yellow  and  the  blue.  One- 
sixteenth  of  an  inch  variation  is  not 
unusual  on  the  ordinary  slow-speed 
magazine  color  press,  as  any  reader  of 
the  Sunday  comics  must  realize,  whereas 
satisfactory  color  reproduction  in  any¬ 
thing  but  flat  colors  loses  distinctness  if 
the  register  errs  by  more  than  l/32d  of 
an  inch. 

“The  uncertain  register  commonly  as¬ 
sociated  with  newspaper  color  work  is 
due,  of  course,  to  the  fact  that  the  web 
of  paper  must  travel  anywhere  from 
eight  inches  to  eight  feet  under  tension 
between  one  color  impression  and  the 
next,  the  only  exception  to  this  rule 
being  a  few  units  equipped  to  strike  in 
only  one  additional  color  and  the  Clay¬ 
bourn  now  being  erected  in  Pittsburgh. 
Under  that  tension,  the  paper  will  show 
a  variable  longitudinal  stretch  and  per¬ 
haps  a  lateral  drift  if  the  pull  is  .stronger 
on  one  side  than  on  the  other.  Many 
devices  have  been  built  to  compensate 
for  this  condition,  but  microscopic  accu¬ 
racy  still  remains  more  than  difficult. 

“Mr.  Wood  believes  he  has  solved  the 
register  problem  by  breaking  completely 
with  the  newspaper  color  press  and 
adapting  to  his  needs  the  fundamental 
(Continued  on  page  46) 
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SUIT  REVEALS  RIPLEY 
EARNS  $5,000  WEEKLY 

Cartoonist  Defendant  in  Breach  of 
Contract  Action  Brought  by  Lecture 
Bureau  Which  Seeks  $50,000  to 
$100,000  Damages 


Robert  L.  Ripley,  author  of  the  “Be¬ 
lieve  It  Or  Not”  cartoons  syndicated  by 
King  Features,  earned  from  $5,(KX)  to 
$6,000  a  week  from  his  cartoons  and  more 
than  $100,000  for  six  sound  pictures,  sev¬ 
eral  vaudeville  engagements  and  a  radio 
contract  with  the  Beacon  Oil  Company, 
according  to  testimony  of  the  artist  this 
week  in  Supreme  Court,  New  York. 

Mr.  Ripley  appeared  before  Justice  Mil¬ 
ler  as  defendant  in  a  breach  of  contract 
suit  brought  by  Famous  Speakers,  Inc., 
which  alleges  that  he  signed  a  contract  in 
1929  that  he  would  make  all  his  “speak¬ 
ing  engagements”  through  the  bureau, 
which  was  to  get  half  his  earnings  from 
that  source.  The  bureau  seeks  from 
$.S0,000  to  $100,000  damages. 

Mr.  Ripley  contended  that  a  speaking 
engagement  means  a  lecture  and  not  a 
vaudeville  appearance,  sound  picture  or 
radio  engagement.  Mr.  Ripley  said  he 
considered  the  word  “lecture”  meant  “a 
methodical  discourse  intended  for  instruc¬ 
tion.”  Counsel  for  the  Federal  Spc’akcrs 
asked  the  court  to  take  judicial  notice  that 
this  was  the  meaning  given  in  the  dic¬ 
tionary. 

Miss  Betty  .‘'myth,  president  of  Fam¬ 
ous  Speakers,  Inc.,  testified  that  Mr.  Rip¬ 
ley  understood  that  the  speaking  bureau 
w’as  to  act  as  his  agent  in  all  his  talking 
engagements,  which  she  insisted  covered 
all  the  activities  for  which  damages  now 
are  sought. 

A  former  employee  of  Ripley,  Thomas 
W.  Swinton,  had  testified  previously  that 
he  had  helped  to  write  Mr.  Ripley’s  lec¬ 
tures  and  vaudevnie  speeches  and  that 
they  were  similar. 

Arguments  were  completed  this  week 
and  the  court’s  decision  was  reserved. 


OHIO  PRESS  LAW  REPEALED 


Candidate*  Could  Cause  Newspaper 
to  Publish  Reply  to  Criticism 

A  provision  slipped  in  the  Ohio  Gen¬ 
eral  Flection  C<Kle  stipulating  that  when 
a  political  candidate  felt  aggrieved  over 
any  criticism  of  him  or  his  campaign  in 
a  newspaper  he  could  cause  the  ^itor  or 
publisher  to  publish  an  answer  or  correc¬ 
tion,  has  been  rejjealed.  The  proviso  was 
enacted  into  law  unnoticed  two  years  ago. 

One  well-known  Cleveland  judicial  can¬ 
didate  made  use  of  the  proviso.  News¬ 
papermen  generally  regarded  the  proviso 
as  unconstitutional  but  no  test  was  made 
in  the  courts.  The  repealing  act  has 
passed  the  house  and  the  senate  and 
is  now  before  Governor  W'hite  for  his 
approval. 

Another  newspaper  measure  now  pend¬ 
ing  in  Ohio  relates  to  the  publication  of 
delinquent  tax  lists.  The  measure  went 
through  the  senate  with  a  proviso  that  all 
of  the  88  counties  should  publish  such 
lists  in  newspapers  of  general  circulation, 
one  paper  for  each  of  the  two  major  po¬ 
litical  parties.  The  House  tax  committee 
amended  the  bill  raising  the  population 
limit  to  300,000.  On  the  floor  of  the 
house  the  population  figure  was  raised  to 
500,000,  thus  exempting  Cleveland  and 
Cincinnati. 


INSURES  STAFF 

Four  hundred  and  ninety-two  employes 
of  the  Fairchild  Publications,  New  York, 
have  been  covered  w'ith  life  insurance, 
through  a  group  policy  issued  by  the 
Prudential  Insurance  Company  of 
America.  The  policy  is  of  a  contributory 
type,  the  workers  paying  a  part  of  the 
premium  and  the  company  assuming  the 
balance.  Each  worker  was  insured  for 
$1,000. 


JOINS  INK  FIRM 

After  21  years  as  business  representa¬ 
tive  of  the  Kansas  City  Press  Assistants’ 
Union,  No.  20,  C.  C.  Moranville  has  re¬ 
signed  to  become  Kansas  City  manager 
of  Kohl  &  Madden  Printing  Ink  Co. 


PRESIDENT  GREETS  SOUTH  CAROLINA  EDITORS  IN  WASHINGTON 


Photo  shows  members  of  the  South  Carolina  Press  Association  who  visited  Washington  last  week  during  their  annual 
convention,  and  were  greeted  by  President  Hoover  on  the  White  House  lawn.  Left  to  right,  center:  State  Senator  F.  U. 
Wost,  President  Hoover,  and  A.  W.  Huckle,  editor  of  the  Rock  Hill  Herald,  new  president  of  the  group. 


A.P.  PROMOTES  MASSOCK 


Columnist  to  Join  Local  Staff — Suc¬ 
ceeded  by  Gaines 

Richard  (j.  Massock,  New  York  col¬ 
umnist  for  the  Associated  I’rcss  Feature 
Service  for  four  years,  will  join  the  A.P. 


Richard  G.  Massock  W.  P.  Gaines 


night  local  staff  July  1  where  he  will 
write  on  special  assignment. 

W.  P.  Gaines,  of  the  A.P.  feature  desk, 
has  been  appointed  to  succeed  Mr.  Mas¬ 
sock.  W.  \V.  Duson  is  taking  Mr.  Gaines’ 
place  on  the  feature  desk,  and  Miss  Ware 
Torrey  liecomes  serial  editor,  succeeding 
Mr.  Duson. 

Mr.  Massock  has  been  Associated  Press 
staff  correspondent  at  Jefferson  City, 
Mo.,  Springfield,  Ill.,  Fort  Worth,  Tex., 
and  Madison,  Wis.  In  addition  he  has 
worked  on  assignments  from  the  Chicago 
and  Dallas  A.P.  bureaus. 

Mr.  Gaines  was  at  one  time  city  ed¬ 
itor  of  the  New  York  Morning  Tele¬ 
graph,  and  was  formerly  with  the  New 
York  Herald  Tribune,  New  York  Amer¬ 
ican,  and  the  Baltimore  Sun.  Miss  Tor¬ 
rey,  the  new  serial  editor,  formerly  was 
Washington  correspondent  for  several 
papers. 


GLENN  BABB  SAILS 

Glenn  Babb,  chief  of  the  Pacific  service 
of  the  Associated  Press,  and  Mrs.  Babb 
sailed  June  20  from  Vancouver  for 
Shanghai,  after  a  vacation  of  several 
months  in  this  country.  Morris  J. 
Harris,  A.P.  correspondent  in  Shanghai, 
will  return  for  a  visit  in  this  country  on 
Mr.  Babb’s  arrival  there. 


JOINS  MANHATTAN  RUBBER 

W.  P.  .Mnsworth,  for  three  years 
Eastern  sales  manager  of  Holland’s 
'Magazine,  Dallas,  has  been  appointed 
director  of  sales  in  New  York,  New 
luigland  and  New  Jersey  for  tlie  Man¬ 
hattan  Rubber  Manufacturing  Company 
of  Pas.saic,  N.J. 


DAILY  FISH  STORY 

With  the  return  of  summer,  the  Chi¬ 
cago  Evening  Post  is  featuring  the  daily 
fish  story.  During  the  past  w'eek  the 
Post  has  used  a  fish  story  every  issue, 
the  account  appearing  on  page  one  under 
a  picture  of  fish. 


RADICAL  PAPER  DENIED 
MAILING  PRIVILEGES 


Second-Class  Application  Turned 
Down  by  Post  Office  When  Com¬ 
munist  Editor  Refused  to 
Name  Subscribers 


On  refusal  of  Albert  Weisbord,  editor 
of  a  new  Communist  monthly  paper, 
Class  Struggle,  published  in  New  York, 
to  furnish  a  “legitimate  list  of  sub¬ 
scribers”  to  the  government  postal  de¬ 
partment,  his  paper  was  recently  denied 
second  class  mail  privileges.  The  paper 
is  published  by  the  Communist  League  of 
Struggle. 

Mr.  Weisbord  made  his  application  to 
the  post  office  last  spring.  He  was  asked 
for  names  and  addresses  of  those  to 
whom  the  paper  was  to  be  sent. 

“It  would  be  treachery  to  our  sub¬ 
scribers  to  reveal  their  names  and 
addresses,”  he  told  a  New  York  World- 
Telegram  reporter. 

“The  fact  is  that  our  subscribers  are 
largely  our  friends  and  supporters,”  he 
added,  “and  the  obvious  reason  the  gov¬ 
ernment  makes  this  strange  and  unfair 
demand  is  to  get  a  list  of  all  Communists 
and  all  others  who  might  possibly  be 
called  radical.” 

“The  government  is  putting  the  lid 
down  on  all  publications,  which  it  thinks 
are  Communistic,”  Weisbord  said.  “Al¬ 
ready  the  Young  Worker,  the  Revolu¬ 
tionary  Age,  the  Young  Pioneer  and  the 
Vida  Obrera,  all  Communist  papers,  have 
been  denied  mailing  rights,  but  our  case 
is  the  first  in  which  the  subterfuge  of 
the  subscription  list  has  been  the  basis 
of  refusal.  No  attempt  to  block  first 
class  mailing  had  been  made. 


RECEIVER  APPOINTED 

A  mortgage  against  the  Cleveland 
County  Democrat- News  Publishing  cor¬ 
poration,  Norman,  Okla.,  was  foreclosed 
hy  the  district  court  June  12,  and  Claude 
Eurton,  editor,  was  appointed  temporary 
receiver.  The  paper  was  to  be  disposed 
of  at  a  sheriff’s  sale  June  25. 


INJURED  IN  GLIDER  CRASH 

Miss  Frances  Stubbs,  Norfolk  (Va.) 
Ledger-Dispatch  reporter,  was  slightly 
injured  last  week  when  a  glider  she  was 
flying  side-slipped  from  a  height  of  100 
feet.  She  is  an  exjierienced  airplane 
pilot. 


CLEGHORN  TO  LYNCHBURG 

John  S.  Cleghorn,  formerly  of  the 
Washington  bureau  of  I.N.S..  has  be¬ 
come  sports  editor  of  the  Lynchburg 
(Va.)  Advance. 


NEW  YORK  MEETING,  SEPT.  21 

New  York  State  Society  of  News¬ 
paper  Editors  will  hold  its  next  meet¬ 
ing  in  Utica,  Sept.  21. 


UTILITY  STARTS  CAMPAIGN 

Georgia  Company  Using  Paid  Space 
to  Answer  Daily’s  Articles 

(Special  to  Editor  &  Publisher) 

Atlanta,  Ga.,  June  23^ — The  Georgia 
Power  Company,  which  supplies  Atlanta 
and  several  other  (jeorgia  cities  with 
electric  power,  has  opened  a  campaign  of 
display  advertising  in  opposition  to  the 
movement  in  Atlanta  and  several  Georgia 
towms  represented  in  the  League  of 
Gwrgia  Municipalities  for  public  owner¬ 
ship  of  light  and  power  plants. 

These  advertisements  are  appearing  at 
present  in  the  three  Atlanta  daily  papers 
-^the  Georgian- American,  the  Constitu¬ 
tion,  and  the  Journal.  They  are  made 
in  reply  to  a  survey  made  in  Atlanta  by 
the  (jeorgian-American,  a  W.  R.  Hearst 
newspaper,  which  showed  the  result  of 
public  ownership  in  various  American 
cities,  and  to  material  of  a  similar  nature 
issued  by  the  league.  The  survey  as  a 
w'hole  was  favorable  to  public  ownership. 


USING  OIL  FUEL 

Instead  of  using  commercial  gas  to 
heat  the  metal  pots  in  the  stereotyping 
room,  the  Victoria  (B.C.)  Times  has 
installed  a  large  oil  storage  tank  in  the 
basement  from  which  oil  will  be  pumped 
to  the  stereotyping  room  for  use  in  the 
furnaces. 


TO  COVER  MEXICO  SEMINAR 

The  Christian  Science  Monitor,  Bos¬ 
ton,  is  sending  a  member  of  its  staff, 
George  Howland  Cox,  Jr.,  to  represent 
the  paper  at  the  Mexican  seminar  of  the 
Committee  on  Cultural  Relations  with 
Latin- America,  to  be  held  next  month  in 
Mexico  City. 


MICHIGAN  WEEKLIES  MERGE 

The  Sparta  Sentinel-Leader  and  the 
Kent  City-Casnovia  Herald,  weekly  news¬ 
papers,  have  passed  out  of  existence  as 
individual  papers,  and  are  now  appearing 
as  a  combined  paper  under  the  name,  the 
Sentinel  Leader.  L.  B.  Shears  is  editor. 


TRI-STATE  GROUP  TO  MEET 

The  Tri-State  Editorial  AsscKiation 
convention  will  be  held  in  Sioux  City,  la.. 
Sept.  17-19,  it  was  announced  this  w«k 
at  a  meeting  of  officers  in  Sioux  City. 
C.  H.  Hornbeck,  Centerville,  S  D.,  is 
president. 


J.  RALPH  EMERSON 

J.  Ralph  Emerson,  secretary  and  treas¬ 
urer  of  the  firm  of  Emerson  Brothers, 
Inc.,  publishers  of  the  Ansonia  (Conn.) 
Evening  Sentinel,  and  for  many  years 
with  the  paper’s  editorial  department,  died 
suddenly  June  22  of  a  heart  attack. 


SUN  RAYS  FIVE  YEARS  OLD 

The  Sun  Rays,  house  publication  d 
the  New  York  Svn,  recently  marked 
the  fifth  anniversary  of  its  founding. 
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POST  OFFICE  TO  ACT  IF  NEWSPAPERS 
CONTINUE  PRINTING  LOTTERY  NEWS 

Solicitor  Donnelly,  Citing  Recent  News  Stories  of  Winnings, 
Says  Department  Will  Enforce  Law  Strictly — 

Asks  Co-operation  of  Press 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


TJ/-ASHINGTOX,  June  22— The  Post 
”  Office  Department  has  put  squarely 
to  the  newspapers  of  the  country  the 
question  whether  they  wish  to  continue 
publishing  news  stories  concerning  huge 
lottery  winnings,  in  clear  violation  of  the 
federal  statute  prohibiting  publication  of 
prize  lists  or  awards  of  lotteries. 

In  a  militant  statement,  Horace  J. 
Donnelly,  solicitor  of  the  department,  de¬ 
clared  "it  is  the  intention  of  this  depart¬ 
ment  strictly  to  enforce  the  drastic  pro¬ 
visions  of  the  statutes  against  lotteries 
with  a  view  to  breaking  up  an  unlawful 
practice  which  has  recently  grown  to  such 
huge  proportions  in  American  cities, 
towns  and  villages  as  to  border  on  a 
national  disgrace.” 

Though  not  specifically  saying  so,  Mr. 
Donnelly  indicated  that  the  department 
would  prefer  to  have  newspapers  agree 
voluntarily  to  omit  lottery  news  stories, 
rather  than  to  proceed  against  them  or 
to  bar  them  from  the  mails.  He  said: 

“With  their  attention  thus  called  to  the 
provisions  of  the  law,  it  is  not  believed 
that  hereafter  newspapers  will  desire  to 
publish  the  matter  the  .statute  forbids; 
nor  is  it  believed  that  so  many  individuals 
will  hereafter  be  disposed  to  violate  the 
law  after  becoming  more  familiar  with 
it” 

There  is  no  secret  about  the  fact  that 
newspapers  carrying  stories  of  the  award 
of  lottery  prizes,  giving  names  of  winners, 
the  amounts  of  awards,  and  other  in¬ 
formation  violate  the  federal  statute  if 
they  are  placed  in  the  mails. 

In  an  interview  published  in  a  recent 
issue  of  Editor  &  Publisher,  John  J. 
Gregory,  assistant  attorney  of  the  Post 
Office  Department,  admitted  that  officials 
of  the  department  were  aware  of  these 
violations  on  the  part  of  virtually  every 
newspaper  in  the  country. 

The  department  never  has  taken  any 
action  against  newspapers  for  printing 
straight  news  stories  of  lotteries,  though 
it  has  .stopped  many  from  publishing  lot¬ 
tery  advertisements.  Mr.  Gregory  indi¬ 
cated  that  it  was  unlikely  the  department 
would  do  anything  about  the  publication 
of  lottery  news  stories. 

The  statute  prohibits  the  mailing  of 
any  newspaper  carrying  lottery  informa¬ 
tion.  The  chief  difficulty  to  enforcing 
this  prohibition  has  been  that  the  papers 
always  are  mailed  and  delivered  before 
the  department’s  attention  has  been  called 
to  the  offending  stories.  At  the  time  of 
his  interview,  Mr.  Gregory  said  the  de¬ 
partment  invariably  receives  some  com¬ 
plaints  about  lottery  stqfies  in  news¬ 
papers  after  they  have  appeared. 

^  Mr.  Donnelly,  in  his  statement,  said 
complaints  from  every  section  of  the 
country  have  reached  the  department 
^inst  these  wholesale  violations  of 
law.”  He  pointed  out  that  manv  so- 
alled  sweepstakes  were  “pure  fake.” 
Most  of  them,  he  said,  were  based  on 
some  horse  race,  but  that  prize  winners 
were  determined  as  in  other  straight-out 
lotteries. 

“The  illegality  of  the  scheme  is  in  no 
]ray  affected  by  the  representation  that 
>n  some  of  the  cases  a  small  percentage 
of  the  funds  go  to  charity,”  he  said. 

Mr.  Donnelly’s  statement  follows  in 

part: 

“The  old-fashioned  Louisiana  and  other 
world-famous  lotteries  of  earlier  days 
which  brought  about  the  enactment  of 
our  stringent  Federal  anti-lottery  stat¬ 
utes  were  mere  pigmies  in  comparison 
•dth  the  colossal  games  of  chance  now 
heing  launched  in  our  midst  with  indivi- 
'I'lal  prizes  of  around  $2,000,000  each  and 
with  aggregate  prizes  of  $10,000,000  and 
Sross  subscriptions  of  $15,000,000  in  just 
ene  single  sweep,  although  an  adventurer 
h?s  but  one  in  six  million  chances  of  win¬ 
ding  the  big  stake, 

“Section  336  of  Title  18  of  the  United 
States  Code  provides  a  penalty  of  a  fine 


of  not  more  than  $1,000  or  imprisonment 
of  not  more  than  two  years,  or  both,  and 
not  more  than  five  years  for  any  subse¬ 
quent  offense,  for  depositing  or  sending, 
or  causing  to  be  deposited  or  sent,  in  the 
mails  any  communication  concerning  any 
lottery ;  or  any  lottery  ticket  or  other 
paper  representing  a  chance  or  interest  in 
a  lottery ;  or  any  check,  draft,  bill,  money, 
postal  note,  or  money  order  for  the  pur¬ 
chase  of  a  ticket,  share,  or  chance  in  a 
lottery;  or  any  newspaper,  circular,  pam¬ 
phlet,  or  publication  of  any  kind  contain¬ 
ing  any  advertisement  of  a  lottery,  or  con¬ 
taining  any  list  of  the  prizes  drawn  or 
awarded  by  means  of  a  lottery,  whether 
said  list  contains  any  or  all  of  such  prizes. 
The  said  section  also  declares  all  such 
matter  non-mailable  and  forbids  its  car¬ 
riage  in  the  mails  or  its  delivery  by  any 
postmaster  or  letter  carrier. 

“Another  section  of  the  corle  authorizes 
the  issuance  of  so-called  fraud  orders 
against  any  person  or  concern  engaging 
in  a  lottery  enterprise,  the  effect  of  which 
is  that  postmasters  must  stamp  as  fraudu¬ 
lent  all  mail  addressed  to  the  lottery 
operators  and  refuse  to  forward  it  to  them 
or  to  certify  money  orders  intended  for 
them. 

“Still  another  statute  forbids  the  im¬ 
portation  of  any  lottery  ticket  or  other 
lottery  matter  and  authorizes  its  seizure. 

‘‘The  law  is  first  violated  when  the  pro¬ 
moters  abroad  mail  into  this  country 
tickets  to  individuals,  banks  and  others 
with  solicitations  to  buy  and  also  to  act 
as  agents  in  selling  them  on  a  commission 
basis.  Such  agent  thus  becomes  entitled 
to  participate  in  the  drawings  for  the 
‘sellers’  prizes  as  well  as  those  set  aside 
for  ticket  purchasers.  The  mails  are 
literally  flooded  with  these  tickets  shipped 
in  wholesale  lots  accompanied  by  alluring 
advertising  matter.  Many  of  the  ad¬ 
dressees  immediately  turn  the  letters  over 
to  the  Post  Office  Department,  and  fraud 
orders  are  promptly  issued  against  the 
names  used  by  the  lottery  promoters  and 
mail  for  them  is  intercepted.  Some  at¬ 
tempt  to  evade  the  fraud  order  by  furnish¬ 
ing  successively  new  names  for  corre¬ 
spondence  purposes,  but  evidence  of  their 
acts  soon  reaches  the  Department  and 
supplemental  fraud  orders  are  issued  to 
cover  such  names.  During  the  past  few 
months  Postmaster  General  Brown  has 
issued  more  than  100  of  these  fraud  orders 
in  an  attempt  to  suppress  this  lottery 
traffic. 


“The  promoters  abroad  who  so  fla¬ 
grantly  violate  the  penal  law  by  mailing 
the  forbidden  matter  into  this  country  also 
subject  themselves  to  prosecution,  and  if 
found  within  the  borders  of  this  country 
may  be  proceeded  against  under  the  crimi¬ 
nal  statutes. 

“The  intention  of  Congress  to  bar  from 
the  mails  matter  of  every  kind  relating  to 
a  lottery  seems  clear  when  it  placed  re¬ 
strictions  upon  the  press.  In  specific  lan¬ 
guage  the  law  forbids  the  deposit  or  car¬ 
riage  in  the  mails  of  not  only  any  news- 
pajH'r  ‘containing  any  advertisement  of 
any  lottery,  gift  enterprise,  or  scheme  of 
any  kind  offering  prizes  dependent  upon 
lot  or  chance,’  but  also  of  any  newspaper 
or  other  publication  containing  any  list 
of  the  prizes  drawn  or  awarded  by  means 
of  any  such  lottery,  gift  enterprise,  or 
scheme,  whether  said  list  ‘contains  any 
p;irt  or  all  of  such  prizes.’ 

“Caustic  complaints,  some  from  pub¬ 
lishers,  are  being  received  that  various 
newspaiK-rs  sent  through  the  mails  have 
contained  lottery  matter  of  the  kind  for¬ 
bidden,  and  an  examination  of  some  copy 
reaching  the  1  K'partment  shows  that 
there  is  foundation  to  such  complaints. 

“The  i)romoters  of  at  least  one  of  the.se 
sweepstakes  are  miite  smart  in  not  only 
getting  country-wide  favorable  publicity 
of  the  best  kind  for  an  enterprise  unlawful 
in  the  United  States,  but  in  obtaining  it 
free  of  charge.  They  doubtless  know  of 
no  better  medium  for  advertising  their 
continuing  lottery  than  the  front  page 
notices  of  the  results  thereof,  often  sup¬ 
plemented  with  interesting  write-ups  pic¬ 
turing  only  the  hanpy  lot  of  the  few  who 
win  with  no  mention  of  the  sad  plight  of 
the  many  millions  of  losers  who  could  ill 
afford  the  loss  of  the  millions  they  con¬ 
tributed  to  make  up  the  purse,  -whicb  so 
manv  of  our  newsnapers,  perhaps  unwit¬ 
tingly,  publish.  That  the  promoters  ex¬ 
pect  to  get  this  desired  newspaper  pub¬ 
licity  is  evidenced  by  the  fact  that  they 
print  on  each  of  the  many  millions  of 
tickets  issued  a  notice  that  the  results  of 
the  drawings  will  he  communicated  to  the 
press  of  all  countries.  In  their  advertising 
circular  matter,  which  incidentally  con¬ 
tains  repr(Kluctions  of  numerous  selected 
newspaper  clippings  featuring  the  lottery, 
is  al.so  printed  such  notice.” 


WMBC  HEARING  CONTINUES 

(By  lelegraph  to  Editor  &  Publisher) 
Washington,  June  25. — A  hearing 
to  determine  the  future  status  of  broad¬ 
casting  station  WMBC,  of  Detroit, 
promises  to  continue  for  another  week. 
The  Detroit  Times  has  applied  for  the 
facilities  used  by  WMBC,  and  the  latter 
station  has  been  called  upon  to  show 
cau.se  why  it  should  not  he  refused  a 
Iicen.se  renewal,  presumably  because  of 
charges  made  against  Gerald  P.  Buckley, 
the  station  announcer  who  was  assassin¬ 
ated  in  a  Detroit  hotel  lobby. 


JULIAN  HARRIS  AND  WIFE  SAIL 


Julian  Harris,  editorial  dirertor  of  the  Atlanta  Constitution,  and  Mrs.  Harris, 
photographed  on  the  S.S.  Columbus  in  New  York  this  week  just  before  sailing 
for  a  tour  of  Germany  and  Austria.  Mr.  and  Mrs.  Harris  are  among  six 
Americans  who  received  awards  from  the  Oberlaender  Trust,  founded  recently 
by  Gustav  Oberlaender  of  Reading,  Pa.,  as  a  part  of  the  Carl  Schurz  Memorial 
Foundation,  Inc.,  for  promoting  goodwill  between  the  United  States  and  all 
German-speaking  nations. 


“FORCED”  CIRCULATION 
ATTACKED  BY  A.N.A 

Preaislent  Bristol  Says  Members  Over¬ 
whelmingly  in  Favor  of  "Qual¬ 
ity” — Asking  Co-operation 
of  A.A.A.A. 


“Large  buyers  of  advertising,  as  exem¬ 
plified  by  the  members  of  the  Association 
of  National  Advertisers,  do  not  want 
‘forced  circulation’  and,  further,  they 
would  like  to  see  circulations  deflated  to 
a  basis  of  reader  interest  and  measurable 
buying  power,”  Lee  H.  Bristol,  president 
of  the  A.  N.  A.  said  in  a  statement  given 
out  by  that  organization  this  week. 

“At  the  recent  meeting  of  our  member¬ 
ship  in  Detroit  ‘forced  circulation’  of 
newspapers  and  magazines  was  earnestly 
and  seriously  discussed,”  he  said.  “At 
the  close  of  that  discussion,  there  was  one 
point  which  stood  out.  That  point  was 
this :  Publishers  say  they  pile  up  circula¬ 
tions  of  magazines  and  newspapers  be¬ 
cause  of  a  belief  that  advertisers  buy  only 
on  a  quantity  basis.  In  other  words, 
they  claim  that  they  give  us — the  buyers 
of  advertising — what  we  want. 

“It  seemed  to  us  that  this  point  was 
one  well  worth  investigating.  Conse¬ 
quently,  the  membership  of  the  A.N.A. 
was  polled  on  the  question.  The  results 
of  this  poll  clearly  indicate  that  the  large 
buyers  of  advertising  overwhelmingly  dis¬ 
agree  with  the  publishers’  assertion. 
They  are  not  interested  only  in  quantity 
of  circulation. 

“I  believe  that  our  members  will  listen 
with  attentive  car  to  the  solicitations  of 
any  newspaper,  magazine  or  business 
paper  whose  circulation  has  fallen  off. 
Many  individual  publishers  have  said  that 
in  the  natural  course  of  events,  under 
business  conditions  such  as  we  have  been 
passing  through,  their  circulation  should 
normally  have  decreased.  But  they  have 
not  allowed  their  circulation  to  follow 
that  natural  trend  because  they  strongly 
believed  that  buyers  of  advertising  were 
interested  only  in  quantity.  Any  news¬ 
paper  or  magazine  can  go  out  and  buy 
more  circulation ;  but  this  is  not  the  kind 
of  circulation  the  advertiser  wants.  Nor 
do  we  believe  the  publishers  want  it.  It 
is  simply  a  case  of  misunderstanding — 
costly  and  wasteful  to  the  publisher  and 
advertiser  alike. 

“As  a  result  of  a  study  of  the  ques¬ 
tion,  the  Association  of  National  Ad¬ 
vertisers  has  planned  a  program  of  self 
education.  The  first  step  in  this  program 
is  to  give  members  complete  information 
concerning  the  revised  magazine  form  of 
the  Audit  Bureau  of  Circulations,  a  form 
which,  if  understood,  can  be  of  consider¬ 
able  help  in  the  wise  selection  of  adver¬ 
tising  mediums.  Another  step  is  to  lay 
before  the  members  full  information  on 
various  types  of  circulation-getting 
methods  that  are  now  being  employed  to 
force  increases  in  circulation.  A  third 
step  is  to  work  on  the  problem  with  the 
.American  Association  of  Advertising 
.Agencies  to  the  end  that  the  space  buy¬ 
ing  departments  of  the  agency  business 
will  be  strengthened  and  thus  become  our 
strongest  ally  in  discouraging  high-pres¬ 
sure  circulation-getting  methods. 

“We  do  not,  for  a  moment,  believe  we 
.should  nor  are  we  in  any  way  attempting 
to  tell  publishers  how  to  run  their  own 
businesses.  On  the  contrary,  we  do  be¬ 
lieve  we  are  doing  them  a  service  by  tell¬ 
ing  them  what  advertisers  are  thinking 
with  respect  to  circulations.” 


DEDICATES  NEW  PLANT 

The  Rome  (Ga.)  News-Tribune  for¬ 
mally  dedicated  its  new  plant  last  week 
with  a  house  warming.  The  event  was 
also  celebrated  with  a  40-page  industrial 
edition.  The  paper  had  been  in  its  new 
([uarters  since  the  first  of  the  year  but 
delayed  the  formal  opening  until  a  new 
press  had  been  installed. 


FREE  SPACE  FOR  RANCHMEN 

The  San  Angela  CTex.)  Standard- 
Times  is  running  25-word  livestock 
classified  advertisements  without  charge 
for  West  Texas  ranchmen.  The  plan 
was  devised  as  a  means  of  encouraging 
the  feeding  of  livestock  in  West  Texas. 
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NEWSPAPERS  EASY  PREY  FOR  UTILITY 
“NEWS  BUREAUS,”  COMMISSION  FINDS 

“Public  Information”  Agencies  Boast  How  They  “Put  Over” 
Thousands  of  Columns  of  Releases  in  Newspapers  from 
1921  to  1929 — Chart  Tabulates  Free  Space 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


WASHINGTON,  June  25.— Evidence 
tending  to  show  with  what  ease 
“public  information  bureaus”  controlled 
by  gas  and  electric  companies  “put  over” 
on  newspapers  of  21  states  thousands  of 
columns  of  free  publicity  favorable  to  the 
utilities  from  1921  to  1929  was  laid  be¬ 
fore  the  Federal  Trade  Commission  at 
a  hearing;  here  today. 

The  evidence  presented  by  William  T. 
Chantland,  a  commission  attorney,  con¬ 
sisted  of  a  chart  compiled  from  reports 
of  the  “public  information  bureaus” 
showing  the  number  of  columns  of 
propaganda  printed  by  the  newspapers 
and  comments  by  the  bureaus  as  to  the 
results  of  their  free  publicity  efforts.  The 
hearing  was  one  of  a  long  _series_  in  the 
commission’s  public  utilities  investigation. 
Commissioner  Edgar  A.  McCulloch,  who 
presided,  said  it  would  be  the  last  until 
after  Labor  Day. 

No  part  of  the  country  was  immune 
from  the  propaganda  efforts  of  the  pub¬ 
lic  information  bureaus  which  were 
described  by  one  association  as  “the  key¬ 
stone  of  our  publicity  system.”  The 
chart  revealed  that  New  England,  New 
York,  Michigan,  Ohio,  Texas  and 
Nebraska  newspapers  were  particularly 
heavy  users  of  public  utility  “informa¬ 
tion,”  though  other  states  scattered  from 
coast  to  coast  did  not  lag  far  behind. 

In  1923  newspapers  of  New  York 
state  used  271  columns  of  “public  infor¬ 
mation  bureau”  releases  as  news  matter, 
the  chart  showed.  The  figure  increased 
to  372  columns  in  1924,  including  edi¬ 
torials.  From  November,  1926,  to  April, 
1927,  New  York  newspapers  devoted  460 
columns  to  this  type  of  “information.” 

Commenting  on  the  New  York  situa¬ 
tion,  the  New  York  Public  Information 
Bureau  said:  “In  1922  the  aggregate  of 
space  acquired  by  the  committee  was  just 
under  five  columns  a  week.  This  does 
not  measure  all  the  material  printed  as 
the  committee  clips  only  238  papers  out 
of  the  900  to  which  the  bulletin  is  sent. 
In  1925,  the  amount  of  material  clipped 
showed  an  increase  of  more  than  35  per 
cent.” 

The  chart  showed  New  England  news¬ 
papers  in  1922  used  343  columns  of  news 
matter  sent  out  by  the  New  England 
bureaus  and  71  columns  of  editorial  mat¬ 
ter.  The  New  England  committee 
reported,  “One  of  the  most  favorable 
results  obtained  was  the  number  of  edi¬ 
torials  published  in  many  of  the  leading 
new'spapers  where  committee  material  has 
been  directly  reprinted  in  the  editorial 
columns  or  taken  as  a  text  for  favorable 
comment  on  the  public  utilities’  problems.” 

The  Rocky  Mountain  committee,  cover¬ 
ing  New  Mexico,  Colorado  and  Wyom¬ 
ing  bragged  that  “literally  miles  of 
favorable  publicity”  were  obtained  in 
newspapers  of  these  states. 

The  chart  showed  23,571  column  inches 
of  news  matter  were  printed  by  Illinois 
newspapers  in  1921  and  in  1925  averaged 
5.000  to  8.000  column  inches  monthly. 
The  committee  remarked  that  “helpful 
editorials  appeared  literally  by  the  hun¬ 
dreds.” 

Linage  in  Indiana  showed  a  steady 
gain  for  1%1  to  1925.  In  the  former 
year  the  information  bureaus  clipped 
10.000  column  inches  of  news  matter 
which  they  had  furnished.  This  increased 
to  18.000  column  inches  in  1922  ;  26,500 
in  1923;  30,000  in  1924  ;  40,000  in  1925, 
but  dropped  to  32,060  in  1926. 

Texas  newspapers  printed  51,401 
column  inches  of  propaganda  as  news 
in  1923,  the  chart  showed,  60,000  inches 
in  1926,  but  only  32.621  inches  in  1928. 
The  Texas  committee  reported  that  in 
1922  the  newspapers  in  that  state  were 
using  “an  average  of  30  columns  of  our 
stuff  every  week.”  In  1923,  the  com¬ 
mittee  said,  the  West  Texas  district 
“was  getting  an  enorrnous  amount  of 
publicity  without  soliciting  it.” 


In  Nebraska,  home  state  of  Senator 
George  W.  Norris,  arch  foe  of  power 
interests,  the  committee  reported  that  in 
1921  more  than  400  of  500  newspapers 
had  used  committee  copy  at  various 
times. 

Newspapers  in  Ohio  gave  16,594 
column  inches  of  space.  This  increased 
to  22,958  in  1922,  dropped  to  22,342 
inches  in  1923,  to  20,000  inches  in  1926 
and  10,500  inches  in  1927. 


4  DAILIES  OFFER  COLOR 
IN  REGULAR  EDITIONS 


New  Printing  Attachment*  Ordered 
by  Minneapoli*  Tribune  and  De* 
Moine*  Register  and  Tribune — 
Others  Start 


Minneapolis  Tribune  has  ordered  print¬ 
ing  equipment  to  permit  the  use  of  color 
on  its  regular  daily  editions.  Two  high 
speed  five  cylinder  color  printing  at¬ 
tachments  have  been  bought  from  R. 
Hoe  &  Co.,  delivery  to  be  made  in  the 
fall. 

The  Goss  Printing  Press  Co.,  this 
week  announced  the  purchase  of  an  eight- 
cylinder  •  multicolor  press  by  the  Des 
Afoines  Register  and  Tribune.  In  addi¬ 
tion,  the  Register  and  Tribune  have 
equipped  their  black  printing  Goss  units 
with  five  color  plate  cylinder  arrange¬ 
ments. 

Jacksonville  Florida  Titnes-Union  this 
week  began  using  color  in  its  regular 
issues.  The  June  22  issue  carried  a  strip 
of  color  with  an  advertisement  on  page 
two  and  a  four  color  process  page.  The 
paper  recently  had  announced  it  was 
equipped  to  run  four  color  advertisements 
any  day  in  the  week  and  on  almost  any 
page  in  the  paper. 

.Another  paper  that  has  turned  to  color 
in  regular  advertising  is  the  Raleigh 
(N.C.)  Times.  A  section  of  a  recent 
issue  carried  an  announcement  of  the 
color  process,  printed  in  colors. 


DAILY’S  RADIO  PERMIT  DENIED 


Federal  Commission  Refuses  Applica¬ 
tion  of  Lansing  (Micb.)  State  Journal 

{Special  to  Editob  &  Publisher) 

Washington,  June  25. — The  Federal 
Radio  Commission  has  denied  an  appli¬ 
cation  of  the  State  Journal  Company, 
Lansing,  Mich.,  for  a  permit  to  build  a 
new  radio  station  to  operate  with  100 
watts  of  power  on  a  wavelength  of  1200 
kilocycles. 

The  commission  has  docketed  for  hear¬ 
ing,  at  a  date  to  be  set  later,  an  applica¬ 
tion  of  the  Tampa  Publishing  Co., 
Tampa,  Fla.,  operator  of  station  WDAE, 
for  renewal  of  its  license. 

The  Evening  Wisconsin  Company, 
Milwaukee,  operator  of  station  WISN, 
has  applied  to  the  commission  for  a 
modification  of  its  license  permitting  an 
increase  in  power  from  250  to  500  watts. 


STAFF  CHANGES  IN  ONEIDA 

The  following  staff  changes  have  been 
recently  announced  by  Winthrop  S. 
Tuttle,  publisher  of  the  Oneida  (N.Y.) 
Dispateh:  John  K.  Sheehy  will  be  classi¬ 
fied  advertising  manager,  George  C.  Wal¬ 
lace  has  bwn  appointed  mechanical 
superintendent.  The  Dispatch  will  be 
represented  in  the  national  field  by  In¬ 
graham,  Cooley  and  Coffin,  Inc. 


BURKHART  IN  LANSING 

J.  P.  Burkhart,  managing  editor  of 
the  Detroit  Mirror  before  it  was  pur¬ 
chased  by  Chicago  Tribune  interests,  has 
succeeded  Roland  S.  Tofflemire  as  man¬ 
aging  editor  of  the  Lansing  (Mich.) 
Capital  News. 


UNVEILED  LAWSON  PORTRAIT 


Mi  S8  Harriet  M.  Dewey,  cashier  of 
the  Chicago  Daily  News  for  the  past 
52  years,  shown  unveiling  the  por¬ 
trait  of  the  late  Victor  F.  Lawson, 
publisher  of  the  Daily  News,  at  a 
memorial  service  for  Mr.  Lawson. 

Friends  and  business  asociates  of  the 
late  Victor  F.  Lawson,  publisher  of  the 
Chicago  Daily  News,  gathered  at  the 
New  England  Congregational  church, 
Chicago,  June  21,  for  the  unveiling  of  his 
portrait  which  is  to  hang  in  the  chapel. 
The  veil  of  the  portrait  was  lifted  by 
Miss  Harriet  M.  I>ewey,  87,  cashier  of 
the  Daily  News  for  52  years. 

Charles  H.  Dennis,  editor,  spoke  on 
the  subject,  “Mr.  Lawson,  the  Publisher.” 
James  L.  Houghteling,  vice-president  and 
treasurer  of  the  News,  also  spoke.  Other 
speakers,  including  Frank  J.  Loesch,  paid 
tribute  to  the  memory  of  ^Ir.  Lawson. 


A.B.C.  ADMITS  6,  DROPS  4 


Four  Other  Publication*  Apply  for 

Membership,  Board  Announces 

Routine  business  was  transacted  at  the 
monthly  meeting  of  the  Aulit  Bureau  of 
Circulations  board  of  directors  at 
Chateau  Laurier,  Ottawa,  Canada,  on 
June  19.  Waukegan  (Ill.)  Daily  Times, 
Independence  (Kan.)  Daily  Reporter; 
Lc  Journal  of  Quebec,  Canada;  and 
li'cstcni  Gas,  Los  Angeles,  Cal.,  were 
elected. 

Since  the  April  meeting  of  the  board, 
four  daily  newspapers,  one  weekly  news¬ 
paper  and  one  business  paper  have 
qualified  for  membership.  They  are: 
St.  Louis  (Mo.)  Daily  Record,  Chilli- 
cothc  (O.)  News  Advertiser,  Austin 
(Minn.)  Daily  Herald,  Fort  Meyers 
(Fla.)  Press,  Norgesposten,  Brooklyn, 
N.Y.,  and  Electric  Refrigeration  News, 
Detroit,  Mich. 

The  board  voted  to  drop  from  mem¬ 
bership:  Rushville  (Ind.)  Republican- 
Telegram,  Farm  Mechanics,  of  Little 
Rock,  Ark.,  Dairy  Products  Merchan¬ 
dising,  of  Detroit,  Mich.,  and  The 
Columbian,  of  Chicago. 

The  Joseph  Katz  Company,  advertis¬ 
ing  agency  at  Baltimore,  Md.,  was 
elected  to  associate  membership.  The 
following  applications  for  membership 
have  been  withdrawn:  Lakewood  (N.J.) 
Daily  Times,  Gazette  van  Detroit  Weekly 
of  E)etroit,  Mich.,  Nomad  Magazine,  New 
York,  and  American  Furrier  &  Fur 
Style,  New  York. 


MICHIGAN  A.P.  MEETS 

M.  A.  Gorman,  of  the  Flint  Journal, 
was  elected  chairman  of  the  Michigan 
Associated  Press  Editorial  Association 
at  Owosso,  June  23.  Paul  A.  Martin, 
managing  editor,  Lansing  State  Journal, 
was  chosen  vice-chairman  and  David  J. 
Wilkie,  Detroit  correspondent,  was 
named  secretary.  A  resolution  memorial¬ 
izing  the  late  R.  H.  Booth  was  adopted, 
adopted. 


NEW  ORDER  SEALS  LIPS 
OF  NAVY  OFRCIALS 
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Official  Handout  System  Adopts^ 
and  Department  Heads  Told 
to  Regard  Conferences 
a*  "Executive” 


Dis 


(By  Telegraph  to  Editor  &  PuBusiiEt) 

Washington,  June  25. — The  Navy 
Department  has  gone  back  to  the  war 
days  of  1918  to  borrow  an  obsolete  order 
that  makes  it  just  as  difficult  to  gather 
navy  news  today  as  it  was  when  the 
country  was  in  the  throes  of  an  armed 
conflict.  The  order  was  promulgated  by 
Rear  Admiral  William  V.  Pratt,  Chief 
of  Naval  Operations,  and  approved  by 
Secretary  Adams.  It  practically  forces 
reporters  who  cover  the  navy  depart¬ 
ment  to  go  to  the  press  room  and  pid 
up  mimeographed  “handouts”  for  every 
bit  of  worthwhile  news  that  comes  out 
of  the  department. 

The  order  reads  as  follows: 

“From  Chief  of  Naval  Operations  to 
the  Secretary  of  the  Navy. 

“Subject:  Executive  Character  of 

Conferences. 

“1.  It  has  come  to  the  attention  of  the 
Chief  of  Naval  Operations  that  occa¬ 
sionally  the  conferences  which  have  ^ 
held  by  various  offices  of  the  depart¬ 
ment  are  not  treated  as  executive  in 
character,  and  that  sometimes  the  sub¬ 
stance  of  what  has  been  discussed  ap¬ 
pears  either  in  service  bulletins,  in  the 
press,  or  is  the  subject  of  general  cor¬ 
ridor  discussion. 

“2.  It  is  therefore  recommended  that 
the  secretary  approve  the  following 
policy,  namely,  that  all  conferences  held 
in  the  secretary  or  assistant  secretary's 
offices,  the  general  board,  and  the  oflke 
of  operations,  be  considered  always  as 
executive  in  character  unless  word  to 
the  contrary  is  given  by  the  supervising 
authority.  It  is  taken  for  granted  that 
the  chiefs  of  all  bureaus  will  take  the 
necessary  steps  to  see  that  conferences 
held  within  the  purview  of  their  own 
bureaus  will  support  the  line  of  gen¬ 
eral  policy  indicated  above,  as  to  the 
executive  character  of  conferences,  as 
the  normal  procedure,  when  conditions 
fit.” 

While  the  Admiral  maintains  that  the 
order  was  isued  only  as  “a  matter  of 
good  business”  and  denied  that  any  par¬ 
ticular  occurrence  prompted  it,  there  is 
a  strong  feeling  that  the  story  of  the 
intention  of  the  department  to  abolish 
the  Marine  Corps  was  in  no  little  way 
responsible  for  the  ruling.  It  is  sig¬ 
nificant  also  that  the  text  of  the  order 
itself  was  not  made  public  until  the  Rev 
York  Times  carried  a  story  out  of  its 
Washington  bureau  calling  attention  to 
its  existence.  For  a  few  days  prior  to 
the  publication  of  that  story,  however, 
navy  department  reporters  were  con¬ 
scious  that  the  receptions  they  met  with 
on  the  rounds  of  the  building  were  not 
what  they  had  been  theretofore. 

Since  the  order  was  sent  to  the  assist¬ 
ant  secretary  of  the  navy,  the  members 
of  the  general  board  and  the  bureau 
heads,  practically  all  the  real  news 
sources  are  wiped  out. 

Another  interesting  fact  is  that  the 
order  binds  Assistant  Secretary  jahneke, 
one  of  the  best  news  sources  in  the  navy, 
although  it  was  inspired  by  an  Admiral 
under  him. 

In  discussing  the  order.  Admiral  Pratt 
called  attention  to  the  fact  that  during 
the  war  he  found  it  necessary  to  call 
into  play  the  same  ruling  “in  the  inter¬ 
est  of  an  efficient  administration  of 
affairs.” 


HUMPHREY  O’SULLIVAN 

Humphrey  O’Sullivan,  an  Irish  immi¬ 
grant  who  became  an  expert  type-setter, 
then  the  inventor  of  the  rubber  heel  lot 
shoes,  died  in  Lowell,  Mass.,  June  22, 
at  the  age  of  77.  As  a  newspaper  printer 
he  learned  the  value  of  advertising  and 
applied  this  knowledge  to  the  merchan¬ 
dising  of  the  O’Sullivan  rubber  heel, 
using  a  good  share  of  the  early  profits  to 
buy  space  in  newspapers  and  periodiws 
all  over  the  country.  This  campaign 
became  one  of  the  greatest  in  merchan¬ 
dising. 
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OPPOSITION  TO  FASCISM  IS  GROWING 
IN  ITALY,  GENEVA  WRITER  SAYS 


Dispute  With  Pope  Certain  to  Increase  Silent  Resistance  to 
Mussolini’s  Rule — Funds  Being  Raised  by  Sale  of 
“Justice  and  Liberty”  Bonds 


By  ALBIN  E.  JOHNSON 

Geneva  Correspondent,  Editor  A  Publisher 

Geneva,  June  16— Having  effectively  need  but  read  his  dissertation  on  John 
suppressed  opposition  to  Fascism  Huss  or  his  satire  on  the  Unholy  Vir- 
through  the  medium  of  the  press  by  an  gin.)  Today  his  conciliatory  attitude  is 
absolute  censorship  superimposed  upon  dictated  by  political  exisediency  alone, 
an  equally  absolute  domination  of  the  No  one  knows  this  better  than  the  Vati- 


INSORGE  RE  1 


Giustizia  e  Libert^  ” 
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11.  coMiTim  c*:MrAi.B 


A  “Justice  and  Liberty”  bond  purchased  in  New  York.  Funds  raised  in 
this  manner  are  being  used  to  oppose  F'asrism  within  Italy 

printed  word  in  Italy,  Benito  Mussolini  can.  At  the  signing  of  the  Lateran  Ac- 
and  his  Blackshirts  have  tackled  an  in-  cord  the  Pope  declared:  “No  institu- 
finitely  more  difficult  task  in  their  latest  tion  based  upon  force  can  long  endure.” 
attempt  to  tramp  out  the  only  vehicle  So  far  as  the  Catholic  Church  is  con- 
of  criticism  that  exists  beyond  the  Alps  cerned,  its  tenets  are  as  foreign  to  Fas- 
today— the  secret  exchange  of  views  by  cism  as  they  are  to  Bolshevism.  In 
word  of  mouth.  Pope  Pius,  Mussolini  has  an  unrelenting 

Reduced  to  its  final  analysis  the  cru-  foe — all  outward  evidences  of  good-will 
sade  against  “Catholic  Action,”  a  Youth  to  the  contrary.  When  the  Holy  Father 
Movement  of  the  Vatican,  is  an  effort  to  declared,  back  in  the  days  when  the 
stifle  still  further — if  such  be  possible —  Lateran  Accord  was  lieing  celebated  all 
the  resptment  against  the  dictatorial  over  the  world :  “Abandon  yourselves 
regime^  in  Italy.  Permitted  to  obtain  in-  to  hosannas  now  for  crucifixion  will  in¬ 
formation,  which  might  be  unfavorable  deed  come,”  eveyone  knew  well  what  he 
to  Fascism,  only  through  clandestine  meant.  When  he  hurled  his  defi,  a  few 
channels  (and  at  grave  risk  to  their  days  ago  to  the  enemies  of  the  Church, 
freedom  and  well-being)  the  “Opposi-  in  referring  to  conditions  under  which 
tion”  in  Italy  has  recently  been  thriving  “even  the  least  parochial  bulletin  must 
upon  propaganda  that  circulates  much  undergo  censorship”  and  adding  that 
as  the  mysterious  “grapevine”  does  in  “one  can  ask  for  our  life,  but  not  our 
penal  institutions.  From  outside  of  Italy  silence,”  only  those  who  were  wilfully 
such  publications  as  //  Becco  Giallo,  La  blind  misunderstood  against  whom  the 
Liberta  and  the  leaflets  of  Justice  and  words  were  directed. 

Liberty  still  get  in  their  effective  work.  Now  that  the  fight  between  the  Fas- 
The  "Alliance  Nationale”  functions  de-  cists  and  the  Church  is  out  in  the  open, 
spite  the  fact  that  Larry  di  Bosis,  its  the  silent  opjwsition  to  Fascism  is  cer- 
founder,  is  a  refugee  in  France  and  tain  to  multiply  inside  Italy.  Outside 
Ricardo  Bfauer,  brilliant  journalish,  Er-  of  Italy  it  will  continue,  according  to 
nesto  Kosi  and  Pietro  Zari,  professors  such  men  as  Count  Sforza,  Signor  Nitti, 
of  economics  and  literature,  respectively,  Guiglemo  Ferrara  and  others,  without 
It  the  University  of  Milan,  and  a  dozen  faltering, 

others  allegedly  associated  with  di  Bosis  Another  development  that  is  not  bring- 
in  seeking  to  “inform”  their  intellectual-  ing  comfort  to  Mussolini  and  his  fol- 
ist  colleagues  of  the  real  state  of  affairs  lowers  is  the  new  source  of  revenue 
ui  Italy,  are  in  “confino,”  as  exile  to  which  Anti-P'ascists  have  tapped.  Tak- 
Mussolini’s  Devil’s  Island  of  Lipari,  is  ing  a  leaf  from  the  Iri.sh  in  their  fight 
l®own.  _  against  British  oppression,  the  Anti- 

Paradoxical  though  it  may  appear.  Fascists  are  raising  funds  through  a 
opposition  to  I-'ascism  is  growing  in  Italy.  “Justice  and  Liberty”  bond  issue.  Al- 
The  tighter  the  Fascists  clamp  down  the  though  these  bonds  have  not  reached  the 
censorship,  the  faster  clandestine  litera-  I’nited  States  to  any  great  extent  they 
tare  seeps  into  the  country.  As  hap-  can  be  found  in  every  capital  of  Europe 
Pened  in  Spain,  where  Republicanism  wherever  colonies  of  Italian  refugees  are 
wined  more  ground  during  the  seven  located,  and  also  in  the  hands  of  most  of 
or  eight  years  of  the  Primo  de  Rivera  Europe’s  Socialist  leaders, 
and  Berenguer-Aznar  dictatorships  than  The  Giustizia  e  Liberta  bonds  usually 
■thad  during  the  previous  20  or  30  years,  are  issued  in  denominations  of  100  lire. 
»  m  Italy  the  increasingly  brutal  meas-  They  carry  no  legal  promise  to  be  re- 
taes  of  the  Blackshirts  against  those  who  deemed,  biit  a  moral  pledge  that  when 
00  not  act  and  think  as  they  do,  bring  Italy  shall  again  be  free  those  who  have 
only  more  determined  opposition.  To  sponsored  them  will  reimburse  all  who 
®*oer  than  those  hlindly  prejudiced,  have  subscribed.  However,  w’hen  that 
Mussolini’s  repeated  declarations  that  day  arrives,  few  if  anv  holders  of  the 
fascism  is  more  strongly  entrenched  than  Italian  Liberty  Loan  will  surrender  their 
ta’er  before  sounds  strangely  fantastic,  “pieces  of  paper”  for  many  times  their 


especially  when  it  is  pointed  out  that  value. 


taore  than  ever  recently  have  the  Black-  On  the  reverse  of  the  100-Lire  script 


shirts  been  obliged  to  resort  to  ffie  ter-  is  found  the  following  creed: 


cortstic  and  uncompromising  tactics  that  “Justice  and  Liberty  (Giustizia  e 


characterize  their  dealings  with  political  Liberta)  fights  to  overthrow  the  Fascist 
®I^sition.  ^  Dictatorship  and  for  the  conquest  of  a 

Mussolini’s  break  with  the  Vatican  is  free,  democratic  and  Republican  regime, 
a  lone  incident.  It  is  symptomatic  “It  acts  in  a  revolutionary  field  because 
ta  a  chronic  condition.  II  Duce  has  not  the  dictatorship  has  made  any  other  form 
chMged  in  the  least.  Years  ago  he  was  of  fighting  impossible. 

*  bitter  enemy  of  the  (Thurch.  (One  “It  calls  to  action  all  Italians  who  feel 


offended  dignity  by  servile  servitude  and 
who  intend  to  participate  actively  in 
Italy’s  resurrection. 

“It  affirms  that  in  this  fight  the  highest 
interests  of  the  laboring  classes  are  in¬ 
volved,  because  only  in  a  regime  guaran¬ 
teeing  judicial  equality  and  political 
liberty  will  the  laboring  class  be  able  to 
realize  and  make  concrete  its  ideas  of 
economic  and  social  justice. 

“It  affirms  that  the  Liberation  of  Italy 
has  to  be  the  work  of  the  Italians  them¬ 
selves. 

“It  declares  that  the  fight  which  is 
very  severe,  imposes  the  maximum  of 
sacrifices. 

"Only  this  is  the  price  of  the  second 
ritsorgimento." 

Every  penny  raised  through  the  issue 
is  expended  on  activity  conducted  within 
Italy.  The  Anti-Fascists  believe  that 
they  are  violating  the  hospitality  of 
friendly  liberty-loving  nations  by  need¬ 
lessly  involving  neighbor  states  in 
diplomatic  incidents  with  Blackshirt  Italy. 
Although  much  printed  propaganda  is 
produced  in  France,  particularly,  "cells” 
are  springing  up  inside  of  Italy  which 
produce  antidotes  for  the  Fascist  “ideals.” 
The  revelations  in  the  trial  of  Bauer, 
Rossi,  Zari  and  their  colleagues,  of  docu¬ 
ments  executed  in  invisible  ink,  chain 
letters,  the  “Liberty  Loan” — these  are 
only  a  few  of  the  methods  utilized  by  the 
Italian  emigre  and  their  collaborators  in¬ 
side  of  Italy  in  the  struggle  against 
oppression. 

The  one  agent  of  opposition  to  the 
“ideals”  of  Fascism  that  remains  legally 
free  in  Italy  today  is  the  Vatican  news¬ 
paper  Osservatore  Romano.  Other 
Church  organs,  published  outside  the 
Vatican  State,  as  Pope  Pius  has  declared, 
undergo  rigid  censorship.  Whether  this 
domination  is  to  extend  to  the  teachings 
of  the  Church,  both  in  the  schools  and  in 
Catholic  youth  societies,  is  the  crux  of 
the  controversy  which  has  broken  out 
between  the  Fascists  and  the  Vatican. 

Both  Mussolini  and  Pope  Pius  XI  con¬ 
sider  instruction  of  the  youth  of  Italy 
as  irreducible  principles  in  their  creeds. 
Unless  the  teachings  of  the  Church  and 
of  the  Palazzo  Chigi  can  he  harmonized 
there  is  little  chance  of  a  lasting  peace. 


BETTER  ADVERTISING 
STATISTICS  URGED 


PUBLISHER  STARTS  JAIL  TERM 


Handicapper  of  Racing  Sheet  Con¬ 
victed  of  Contempt  of  Court 

Roi  Tolleson,  official  handicapper  of 
the  Daily  Racing  Star,  New  York,  horse 
racing  sheet,  on  June  19  began  a  30-day 
term  in  county  jail.  New  York,  for  con¬ 
tempt  of  court. 

Tolleson,  who  wrote  under  the  name  of 
“El  Rio  Rey,”  was  arrested  June  18 
on  a  commitment  issuetl  by  Justice 
Frankenthaler,  who  sentenced  him  and 
fined  him  $250.  In  default  of  payment 
of  the  fine  he  must  serve  .10  days  more. 

Through  his  racing  sheet  Tolleson 
referred  to  Moses  L.  Annenberg,  who 
controls  the  Daily  Running  Horse  and 
the  Daily  Racing  Form,  and  his  asso¬ 
ciates  as  “thieves,”  “racketeers”  and 
"thugs.”  Justice  Frankenthaler  enjoined 
Tolleson  from  further  publication  of  such 
attacks,  but  the  handicapper  continued 
them  and  published  an  open  letter  to  the 
justice,  charging  the  court  with  encourag¬ 
ing  Annenberg. 


BUCHANAN,  JR.,  IS  EDITOR 


Charleston  Newspaperman  Heads  Co¬ 
lumbia  (S.C.)  Record  Editorial  Staff 

George  A.  Buchanan,  Jr.,  one  of  the 
liest  known  younger  i^uth  Carolina 
newspapermen,  June  21  was  announced  as 
editor  of  the  Columbia  (S.C.)  Record, 
afternoon  and  Sunday  paper.  For  the 
last  four  years,  Buchanan  has  been  city 
editor  of  the  Charleston  (S.C.)  Nezvs  and 
Courier. 

Before  going  to  Charleston,  Buchanan 
was  a  reporter  for  the  Columbia  State, 
covering,  in  the  main,  politics  and  govern¬ 
ment.  He  is  an  alumnus  of  the  LJniver- 
sity  of  South  Carolina. 

Buchanan  succeeds  Fitz  Hugh  Mc- 
Master  who  resigned  in  March.  The 
Record  is  one  of  the  four  papers  in  the 
Southeast  owned  by  the  International 
Paper  &  Power  Company. 


Federal  Trade  Commission  Report 
Points  Out  Importance  of  Space 
Costs  in  Distribution  of 
Products 


By  George  H.  Manning  , 

Washington  Correspondent,  Editor  &  Publisher 

Washington,  June  22 — A  hint  that 
it  might  lend  its  aid  to  some  move  by  a 
governmental  authority  to  collect  “defi¬ 
nite  and  reliable  statistics  with  regard 
to  the  different  classes  of  advertising  and 
the  amounts  expended  therefor”  was 
given  by  the  Federal  Trade  Commission 
in  a  voluminous  report  on  resale  price 
maintenance,  transmitted  to  Congress 
today. 

The  commission  pointed  out  that  ad¬ 
vertising  was  an  important  item  in  the 
selling  cost  of  many  commodities,  and  it 
decried  the  lack  of  adequate  statistics 
showing  the  total  annual  expenditures 
for  all  classes  of  advertising. 

Advertising  was  a  pertinent  subject  in 
the  commission’s  investigation  into  the 
desirability  of  legislation  permitting 
manufacturers  to  dictate  the  retail  prices 
at  which  their  products  may  be  sold, 
because  the  legislation  proposed  would 
apply  only  to  well-known  trademarked 
articles. 

The  commission,  incidentally,  told 
Congress  that  “no  legislation  permitting 
resale  price  maintenance  is  at  present 
called  for.”  It  concluded  that  the 
potential  damage  to  consumers  from 
attempts  to  fix  retail  prices  would  far 
outweigh  any  damage  that  might  accrue 
to  manufacturers  from  price  cutting  by 
retailers. 

The  commission’s  report,  which  con¬ 
tained  some  100,000  words,  was  based 
on  information  from  hundreds  of  manu¬ 
facturers,  wholesalers,  and  retailers 
throughout  the  country.  Among  the 
statistics  furnished  were  those  relating 
to  advertising  expenditures  and  a  good 
portion  of  the  commission’s  report  was 
devoted  to  an  analysis  of  these  expendi¬ 
tures. 

On  the  subject  of  the  need  for  reliable 
advertising  statistics,  the  commission 
said : 

“Manifestly,  advertising  constitutes  an 
important  factor  in  promoting  the  sale  of 
manufactured  products.  The  advertising 
business  has  grown  to  the  proportions 
of  a  large  industry  and  indications  avail¬ 
able  are  that  expenditures  for  this  pur¬ 
pose  are  increasing  annually. 

“Furthermore,  the  large  amount  ex¬ 
pended  by  manufacturers,  even  though 
it  represents  only  a  small  percentage  of 
total  sales,  and  its  intimate  relation  to 
the  distributing  system  of  the  country, 
would  seem  to  be  of  sufficient  public 
interest  to  warrant  further  effort  in  secur¬ 
ing  definite  and  reliable  statistics  with 
regard  to  the  different  classes  of  adver¬ 
tising  and  the  amounts  expended  there¬ 
for.” 

The  commission  said  many  manufac¬ 
turers  felt  that,  having  spent  money  in 
advertising,  they  had  created  a  property 
interest  in  consumer  good-will  of  such 
a  nature  as  to  warrant  for  its  defense 
the  legalization  of  their  right  to  fix  and 
maintain  resale  prices,  to  cover  not  only 
their  own  expenses  and  profits,  but  those 
of  distributors  as  well. 

“Obviously  under  certain  circumstances 
the  assumption  that  advertising  expendi¬ 
ture  creates  projierty  rights  in  consumer 
good-will  worthy  of  such  support  and 
defense,  may  be  as  economically  unten¬ 
able  as  that  of  a  small  merchant  who 
opens  a  retail  store  in  a  neighborhood 
already  overcrowded  with  dealers  and 
assumes  that  the  mere  fact  that  he  has 
invested  his  time  and  money  entitles  him 
to  a  share  of  the  neighborhood’s  trade 
at  a  profit,  regardless  of  how  ill-con¬ 
ceived  or  poorly  conducted  his  venture 
may  be,”  the  commission  said. 

“Whether  resale  price  maintenance 
would  actually  offer  the  manufacturer 
protection  in  passing  on  to  the  consumer 
excessive  advertising  expenditures  is  a 
question,  the  answer  to  which  depends 
to  a  large  extent  on  the  type  and  degree 
of  competition  existing  among  manufac¬ 
turers.” 
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SOUTHERN  PUBLISHERS  TO  DISCUSS 
WIDE  RANGE  OF  CURRENT  PROBLEMS 

Advertising,  Editorial,  Circulation,  Labor,  Business  Office  auid 
Mechauiical  Phases  on  Program  of  Asheville  Convention — 
Session  Will  Memorialize  Maj.  Stahlman,  Col.  Ewing 


A  LL  the  various  phases  of  newspaper 

publishing,  including  advertising,  edi¬ 
torial,  circulation,  labor,  business  office 
and  mechanical  activities,  are  listed  for 
discussion  at  the  29th  annual  convention 
of  the  Southern  Newspaper  Publishers 
Association  at  Asheville,  N.  C.,  June  29 
to  July  1.  Sessions  will  be  held  at  the 
Grove  Park  Inn. 

Only  seven  speeches  have  been  sched¬ 
uled,  and  the  greater  portion  of  the  time 
will  be  taken  up  with  round-table  discus¬ 
sions.  Two  addresses  will  be  made  as 
tributes  to  Major  E.  B.  Stahlman  and 
Colonel  Robert  Ewing,  former  S.N.P.A. 
members  who  have  died  since  the  associa¬ 
tion  last  convened.  Major  John  S.  Cohen 
Atlanta  Journal,  and  Frederick  I.  Thomp¬ 
son,  Mobile  (Ala.)  Register  and  News- 
Item,  will  deliver  these. 

One  of  the  outstanding  features  of  the 
meeting  will  be  an  address  by  Dr.  Francis 
Pendleton  Gaines,  president  of  Washing¬ 
ton  and  Lee  University,  who  will  speak 
Tuesday  night  in  the  lobby  of  the  Grove 
Park  Inn. 

Josephus  Daniel,  Ralciqh  (N.C.)  Neivs 
and  Ohsenrr;  Kenneth  Collins,  advertis¬ 
ing  director  of  the  R.  H.  Macy  &  Co., 
New  York,  J.  R.  F.akin,  superintendent  of 
Great  Smoky  Mountains  National  Park, 
Dr.  Charles  A.  Herty  and  Harrison  C. 
MacDonald,  are  also  scheduled  to  make 
talks.  Mr.  MacDonald’s  subject  is 
“Meeting  Display  and  Classified  Losses 
by  Taking  .Advantage  of  the  Trend.”  and 
Dr.  Herty's  on  “Manufacturing  News¬ 
print  from  Southern  Forest  Products." 

J.  S.  Parks,  Fort  Smith  (Ark.)  South- 

7('cst  American  and  Times-Recond.  presi¬ 
dent  of  the  association,  will  preside.  The 
complete  program  follows  : 

SuND.w,  June  28 

Registration.  (All  members  and  guests 
are  requested  to  register  upon  arrival  in 
order  to  furnish  a  complete  record  of 
attendance  as  soon  as  possible.  Identifi¬ 
cation  badges  will  be  provided.) 

8  ;30  p.  Ill. — Meeting  of  otficers  and 
directors. 

Monkay,  June  29 

9 :30  a.  m. — Convention  convenes. 

Roll  call. 

Reading  of  minutes. 

Election  of  new  members  and  intro¬ 

duction  of  guests. 

Report  of  officers. 

Rejiort  of  Standing  Committees : 

1.  Advertising  (H.  Galt  Braxton, 

chairman.) 

2.  Advertising  Agents. 

3.  Business  Affairs  (\V.  A.  Elliott, 

chairman). 

4.  Editorial  Affairs  (J.  P.  Fish- 

burn,  chairman). 

5.  Labor  (J.  L.  Mapes,  chairman). 

6.  Postal  and  Legislation  (Urey 

Woodson,  chairman). 

7.  Lee  School  of  Journalism 

(Major  John  S.  Cohen,  chair¬ 
man  ) . 

8.  Traffic  (P.  T.  Anderson,  chair¬ 

man). 

1 :00  p.  m. — .Adjournment. 

2:00  p.  m. — Golf  tournament  (Walter 
H.  Savory,  chairman). 

8:30  p.  ni. — Lantern  slides  and  talk  on 
National  Parks  in  the  South  by  J.  R. 
Eakin,  superintendent  of  Great  Smoky 
Mountains  National  Park.  (In  lobby  of 
Grove  Park  Inn.) 

9  :30  p.  m. — Dancing. 

Tuesday,  June  30 

9:30  a.  m. — Convention  convenes. 

Memorial  service  for  those  who  have 
died  since  last  convention. 

Address  on  Major  E.  R.  Stahlman 
by  Major  John  S.  Cohen,  Atlanta 
(Ga.)  Journal. 

Address  on  Colonel  Robert  Ewing 
by  Frederick  1.  Thompson.  Mobile 
(.Ala.)  Register  and  Xetvs-Item. 

Address  by  Josephus  Daniels, 
Raleigh  (N.C.)  Ncu's  and  Ob- 
.tenrr. 

Unfinished  business. 


Address  on  "Manufacturing  News¬ 
print  from  Southern  Forest  Prod¬ 
ucts,”  by  Dr.  Charles  H.  Herty. 
New  business. 

Report  of  nominations  committee. 
Election  of  officers. 

Topics. 

1 :00  p.  m. — Adjournment,  followed 
immediately  by  convention  photograph. 


J.  S.  Parks 


3 :00  p.  m. — Session  of  topics  with 
round-table  discussion  on  subjects  of 
mutual  interest  with  only  luembers  pres¬ 
ent. 

RejKirt  on  St.  Petersburg,  Fla.,  Co- 
oiK'rative  Plan. 

8:30  p.  Ill.— .Address  by  Dr.  Francis 
Pendleton  (iaines,  president  of  Washing¬ 
ton  and  Lee  University.  (In  lobby  of 
Grove  Park  Inn.) 

9  :30  p.  m. — Dancing. 

Wed.nesday,  July  1 

9  :30  p.  m. — Convention  convenes. 

Unfinished  business. 

Address  by  Kenneth  Collins,  adver* 
tising  director  of  R.  H.  Macy  and 

Co.  (Invitation  not  definitely  ac- 
ccpteil  yet. ) 

Address  by  Harrison  C.  MacDonald 
on  “Meeting  Display  and  Classified 
I^isses  by  Taking  .Advantage  of 
Trends." 

RciMtrts  of  special  committees. 
Selection  of  1932  meeting  place. 

1  :(K)  p.  m. — Adjournment  sine  die. 

Topics  for  Discussion 
Advertisi.ng 

1.  Radio  comiietition  and  radio  pub¬ 
licity,  with  discussion  participated  in  by 
publishers  owning  stations.  Facts  about 
costs  of  oiK'ration.  Benefits  in  good  will 
and  promotion  of  circulation. 

2.  Standardizing  forms  of  insertion 
orders  from  all  advertising  agencies. 

3.  Need  of  morning  newspapers  to  im¬ 
press  national  advertisers  with  impor¬ 
tance  of  quality  in  circulation. 

4.  Definite  steps  to  impress  business 
enterprises  with  the  fact  that  bales  of 
copy  submitted  as  free  publicity  are 
thrown  away.  The  money  spent  on 
sending  this  out  should  be  used  for  ad¬ 
vertising.  Have  the  newspapers  made 
any  progress  in  eliminating  free  pub¬ 
licity  since  the  adoption  of  the  resolu¬ 
tions  at  the  192*)  convention? 

5.  .A  member  writes  that  efforts  of  rec¬ 
ognized  advertising  agencies  to  “work” 
the  newspapers  with  free  publicity  and 
their  going  into  news  bureaus,  etc.,  is  an 
entirely  improper  line  of  work  for  agen¬ 
cies  to  whom  newspapers  pay  a  commis¬ 
sion  “supposedly”  for  the  purpose  of  de¬ 
veloping  and  securing  paid  business. 

6.  Demands  by  advertisers  for  reduced 
advertising  rates.  .Are  rates  too  high  at 
present  ? 


7.  An  agency  is  submitting  a  four  page 
color  rotogravure  section  (first  three 
pages  pictorial  news  and  back  page  adver¬ 
tising)  to  newspapers  to  be  used  as  a 
supplement.  Discussion  desired  as  to 
what  rate  should  be  charged  for  this  class 
of  advertising  if  accepted  or  should  it  be 
rejected  entirely. 

8.  What  steps  can  be  taken  by  local 
merchants  and  newspapers  to  lessen  com¬ 
petition  from  outside  people  who  buy 
bankrupt  stocks  to  put  on  special  sales 
and  then  move  to  another  city? 

9.  What  is  the  attitude  of  publishers  re¬ 
garding  requests  for  freak  positions? 

19.  \Vhat  demand  is  there  for  advertise¬ 
ments  in  colors,  particularly  in  week-day 
runs?  If  advertisements  are  printed  in 
color,  what  is  the  price  differential  to 
be?  For  one  color?  For  two  colors? 

11.  What  are  the  possibilities  of  the 
colored  comic  strip  in  advertising  and  are 
any  southern  newspapers  other  than 
Hcarst  papers  carrying  such  advertising 
in  comics? 

12.  What  can  a  publisher  in  a  two- 
paper  city  do  when  the  other  publisher 
declines  to  cooperate  about  classifications 
of  retail  and  general  advertising  and  will 
accept  advertising  at  local  or  retail  rates 
regardless  of  generally  accepted  defini¬ 
tions  of  what  constitutes  national  or  gen¬ 
eral  advertising? 

13.  To  what  extent  are  publishers  hav¬ 
ing  difficulty  with  provisions  in  contracts 
of  advertising  agencies  that  the  agency 
may  transfer  responsibility  for  payment 
of  the  account  to  the  advertiser? 

14.  What  use  is  being  made  of  radio 
census  figures  showing  number  of  sets  in 
each  county? 

LA  Does  the  publisher  permitting  free 
advertising  publicity  in  his  columns  under 
the  guise  of  “news”  have  any  justifiable 
right  to  criticize  or  complain  against  the 
movie  theatre  which  uses  films  carrying 
advertising  along  with  the  regular  pro¬ 
grams,  or  the  radio  program  with  adver¬ 
tising  interspersed  under  “sponsorship” 

designation  ? 

16.  The  danger  to  general  advertising 
business  of  the  unreasonable  difference  in 
the  local  and  national  rates  of  some  news¬ 
papers. 

17.  Is  not  a  sliding  scale  of  rates  for 
hulk  space  used  in  any  calendar  months  a 
more  satisfactory  rate  structure  than  on 
bulk  space  used  within  12  months?  Is  a 
flat  rate  preferable  to  sliding  scale  of 
rates  ? 

Editoriai, 

1.  What  members  have  discontinued 
radio  programs  and  with  what  results? 
Has  any  member  discontinued  broadcast¬ 
ing  news  bulletins,  sports  events,  etc.,  and 
with  what  result? 

2.  A  press  campaign  against  wanton 
waste  and  extravagance  in  municipal  and 
county  government.  Throughout  the  na¬ 
tion  many  counties  and  municipalities  a^^c 
on  the  verge  of  bankruptcy,  comments  this 
publisher. 

3.  Syndicate  service  prices. 

4.  Is  it  a  fact  that  the  larger  news¬ 
papers  give  too  much  space  to  sports 
news?  _  Recent  investigations  by  an  or¬ 
ganization  of  newspapers  showed  that  a 
very  small  percentage  of  readers  actually 
put  sports  matter  in  first  place  in  their 
reading. 

5.  With  the  falling  off  in  linage  in 
Sunday  papers,  are  publishers  warranted 
in  continuing  the  use  of  magazine  sec¬ 
tions?  Should  the  Sunday  colored  sup¬ 
plements  be  reduced  to  not  to  exceed  four 
pages  ? 

6.  What  has  been  the  experience  of 
members  who  have  changed  the  style  of 
their  body  type,  headlines,  make-up,  etc.? 

CiRCl'LATION. 

1.  Several  members  have  suggested 
discussion  of  recent  experiences  of  indi¬ 
vidual  publishers  with  the  A.B.C.  in  the 
matter  of  audits,  field  investigations, 
checking  on  arrearages. 

2.  Has  it  been  the  experience  of  pub¬ 
lishers  generally  that  the  cost  of  main¬ 
taining  audited  circulation  is  justified  by 
the  results  obtained  in  competitive  points 
where  competitors  are  not  maintaining 
the  same  audited  standards? 

3.  The  bad  effects  of  unwise  forcing 
of  newspaper  circulation ;  and  the  high 
price  some  newspapers  pay  for  leader¬ 
ship  in  the  field. 

4.  Has  the  discontinuance  of  local 


trains  affected  circulation?  Have  mem¬ 
bers  who  are  dispatching  papers  by  buses 
or  operating  their  own  trucks  found  it 
more  expensive  than  baggage  and  express 
rates  ? 

5.  Should  not  the  railroads  give  a  rate 
of  50c  per  hundred  pounds,  instead  of 
SOc  per  hundred  or  fraction  on  each  ship- 
ment? 

Labor. 

1.  When  a  publisher  must  readjust 
salaries  and  wages,  what  obligation  does 
he  owe  to  the  unorganized  employes  who 
have  no  written  contracts? 

2.  Wage  scales. 

3.  How  can  the  guess  be  taken  out  of 
composing  room  page  costs?  By  this  I 
mean  getting  accurately  the  cost  of  pro-  ■ 
ducing  advertisements  and  knowing  defi-  | 
nitely  the  page  costs  of  news  composi¬ 
tion,  including  overset. 

Business  Office. 

1.  Are  publishers  holding  old  cuts  for  t 

metal  concerns  as  requested  by  some  ad-  * 
vertising  agents  and  are  special  charges  S 
made  by  the  publisher  for  packing  and  ! 
shipping  such  cuts  when  a  representative  ' 
of  the  metal  com^ny  does  not  person-  ! 
ally  visit  the  publisher’s  office?  j 

2.  Newsprint  policy.  ; 

3.  Discussion  suggested  on  non-owner-  [ 
ship  automobile  liability  by  publishers 
who  have  had  experience  in  settlements 
for  accidents  coming  under  this  head. 

4.  Consider  plans  for  group  discussion 
of  problems  by  larger  papers  and  smaller 
papers. 

5.  Substitutes  for  engravings  for 
papers  in  towns  without  engraving  plants. 

6.  Cost  account  on  equipment  as  well 
as  personnel. 

7.  Is  it  feasible  for  S.N.P.A.  members 
to  organize  a  mutual  fire  insurance  com¬ 
pany? 

8.  Capital  structure  of  a  newspaper, 
stock,  preferred  stock,  bonds,  together 
with  some  discussion  of  the  relationship 
between  the  face  value  of  the  stock  and 
the  actual  value  set  upon  the  newspaper 

(this  is  of  importance  because  of  tax 
methods). 

9.  A  newspaper’s  borrowings ;  should 

a  paper  borrow  only  from  a  local  bank  i 
which  is  hardest  pressed  at  the  season  1 
when  a  paper  might  wish  to  make  a  i 
seasonal  borrowing  or  have  other  con-  [ 
tact ;  borrowing  to  buy  equipment ;  pur-  | 
chases  on  time. 

Mechanical 

1.  What  is  the  experience  with  rubber 
blankets  and  rubber  rollers  for  news- 
I>apcr  presses  ? 

2.  Experiences  of  members  who  have 

gone  to  12-em  column. 

Genf.r.al  ! 

1.  The  statement  is  often  made  that  ' 

publishers  in  convention  have  “much  con-  1 
vention  oratory  but  little  fireside  per-  ; 
formancc.”  Do  publishers  not  having  I 
their  executives  with  them  at  meetings  j 
report  back  to  the  executives  and  direct  ^ 
that  policies  agreed  upon  at  conventions  = 
be  carried  out  on  the  individual  news-  | 
paper?  i 

2.  In  order  to  keep  the  profession  of  j 

journalism  on  its  traditional  high  plane  ? 
is  it  not  necessary  continually  to  exalt  ; 
its  ethical  standards  and  coojierate  more  r 
closely  in  the  pursuance  of  the  noble  . 
calling?  Shouldn’t  the  profession  of  i 
journalism  be  as  much  safeguarded  by  [ 
members  of  the  profession  from  the  ■ 
shyster  journalist  as  the  medical  pro¬ 
fession  is  from  the  quack?  E 

3.  Activity  of  participation  by  pub¬ 
lishers  in  other  business  and  politics. 

4.  P'ormulation  of  a  definite  S.N.P-A- 
questionnaire  policy — are  half  the  mem- 
l)ers  to  supply  data  and  all  to  profit? 

5.  VV'^hat  method  is  advisable  for  a 
newspaper  in  its  banking  financing  rel^' 
tions? 

6.  How  can  the  vicious  habit  of  buck-  I 

passing  lietween  departments  be  elini>' 
nated?  . 

7.  Are  afternoon  papers  warranted  in 

printing  predated  editions?  Isnt  the 
preilatcd  paper  an  attempt  to  be  some¬ 
thing  that  it  isn’t?  . . 

8.  Do  the  smaller  newspapers  sticK 
closer  to  the  recognized  ethics  of  the 
business  than  the  larger  new.spapers . 

9.  What  is  the  best  form  of  advertis¬ 
ing  for  a  newspaper  to  use?  .Are  not 
the  rates  in  trade  publications  prohibitive 
for  small  papers? 
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Some 

Simple 

Subtraction — 


3709,000 

-2,069,000 


/,  690,000 


There  are  two  ways  to  consider — and  advertise  to — the 
Philadelphia  market. 

One  way  is  to  think  of  this  market  in  terms  of  A.  B.  C. 
Philadelphia  alone - 2,069,000  people. 

The  other  way  is  to  think  of  the  market  as  it  really  is — 

A.  B,  C.  Philadelphia  and  its  suburban  ar#>a— 843,067 

families,  3,709,000  people. 

Simple  subtraction  reveals  a  difference  between  3,709,000 

and  2,069,000  of  1,640,000. 

Keep  this  figure — 1,640,000 — before  you.  It  represents 

the  population  of  Philadelphia’s  A.  B.  C.  suburban  area - 

more  people  tban  live  in  the  suburbs  of  any  other  American 
city  with  the  single  exception  of  New  York;  more  people 

than  live  iii  the  cities  of  Baltimore  and  Boston  combined. 

These  1,640,000  people  represent  the  cream  of  the  Phila¬ 
delphia  market  because  their  incomes  are  the  largest  and 
they  have  the  ability  and  desire  to  buy  everything  that 

adds  to  the  enjoyment  of  living. 

No  one  Philadelphia  newspaper  can  give  the  advertiser 
adequate  coverage  of  Philadelphia  and  its  suburban  area 
for  the  simple  reason  that  no  one  newspaper  has  the 
circulation  volume  necessary  to  reach  the  843,067  families 
in  this  great  market. 

There  is  only  one  way  to  obtain  100%  coverage.  It  is 
through  the  Curtis-Martin  group  of  Philadelphia  news¬ 
papers — the  Morning,  Evening  and  Siimlay  Public  Ledger 
and  the  Morning  and  Sunday  Philadelphia  Inquirer. 

You  should  have  all  the  facts. 


and  its  significance  to 
National  Advertisers 


CI  RTIS-MARTIN  NEWSPAPERS,  INC. 

IntieiH'ndence  Square,  l*hiladelpliia 


PUBLIC  LEDGER  Pilahelphia  JInquim 

MORNING  EVENING  SUNDAY  MORNING  SUNDAY 
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NEWSPAPERS  URGED  TO  AID  IN  FIGHT 
AGAINST  RETURNED  GOODS  EVIL 

Millions  of  Dollars  Worth  of  Merchandise  Returned  Annu¬ 
ally — Stores  at  Fault  in  Majority  of  Cases — Attempt 
Being  Made  to  Standardize  Sizes 

By  A.  A.  SNYDER 


(This  is  the  twelfth  of  a  series  of  ar¬ 
ticles  by  Mr.  Snyder  on  Retail  Merchan¬ 
dising  and  Advertising.) 

Millions  of  dollars  worth  of  goods 
of  all  kinds  are  returned  to  retail¬ 
ers  throughout  the  country  each  year. 
This  situation  is  becoming  a  veritable 
menace  to  merchants.  The  problem  has 
become  so  acute  in  recent  years  that 
such  institutions  as  Pittsburgh  University 
and  Ohio  State  University  have,  in  their 
commercial  schools,  made  extensive 
statistical  studies  into  the  matter  gener¬ 
ally. 

In  most  communities  an  undercurrent 
of  gossip,  which  in  effect  runs  like  this, 
can  be  heard :  “Uid  you  know  that  Mrs. 
Henderson  purchased  a  dress  from  the 
Brown  Department  Store,  wore  it  to  the 
Charity  Ball  and  returned  it  the  follow¬ 
ing  morning  with  some  sort  of  excuse 
that  it  was  not  satisfactory?”  Naturally, 
these  cases  are  not  isolated,  and  we  can 
find  in  every  town  and  hamlet  individuals 
whose  sense  of  fair  play  and  decency  is 
distorted.  However,  unjustified  claims 
are  by  far  in  the  minority. 

We  must  not  lose  sight  of  the  fact  that 
millions  of  purchases  are  made  during  a 
year  when  customers  have  every  honor¬ 
able  intention  of  keeping  the  merchandise 
purchased  by  them.  Yet,  for  some  rea¬ 
son  or  other,  complaints  and  returns  are 
warranted,  and  it  is  to  this  phase  of  the 
situation  that  this  article  is  dedicated. 

If  we  were  to  point  an  accusing  finger 
at  the  .source  of  this  condition,  we  would 
find  ourselves  dealing  with  somewhat  of 
a  vicious  circle.  The  trouble  starts  right 
at  the  .source  of  supply  and  filters  down 
through  the  channels  of  distribution  until 
one  fine  day  we  find  an  irate  customer 
in  the  adjustment  bureau  of  a  depart¬ 
ment  store  complaining  that  her  dress 
tore  at  the  seam  in  addition  to  being  too 
small  for  her.  When  our  patron  is  asked 
if  she  wears  the  size  38  designated  on 
the  dress  lal)el  and  she  answers  in  the 
affirmative,  the  young  lady  adjuster  is 
naturally  puzzled  in  considering  the 
claim  since  the  returned  garment  tag  is 
clearly  marked  size  38.  Then  again,  the 
store  representative  might  infer  that  the 
garment  must  have  been  carelessly 
handled  to  tear  in  such  a  manner.  Im¬ 
mediately  Mrs.  Customer  is  placed  on 
the  defensive  and  becomes  in  effect  a 
pleader  for  a  fair  adjustment.  Even 
though  several  factors  may  have  caused 
this  dissatisfaction,  the  .store  acts  as  the 
court  of  appeals  and  pays  for  the  privi¬ 
lege. 

Merchants  have  acted  as  buffers  for 
such  a  long  time  that  there  is  cer¬ 
tainly  some  reason  to  believe  that  a  de¬ 
marcation  should  exist  as  to  the  part  of 
the  responsibility  which  they  should 
assume. 


The  history  of  this  dress  in  question 
might  be  traced  in  the  following  man¬ 
ner,  and  we  can  multiply  this  case  by 
hundreds  of  thousands  of  retail  transac¬ 
tions  which  atfect  other  types  of  mer¬ 
chandise  also. 

Manufacturers  of  apparel  in  New 
York,  Chicago  or  other  centers  prepare 
a  line  of  samples  for  a  new  season. 
From  the  early  orders  received,  they 
learn  that  certain  models  and  materials 
are  being  favored  by  store  buyers.  Im¬ 
mediately  plans  are  made  for  making 
stock  and  filling  these  orders.  It  is  com¬ 
mon  practice  to  put  the  very  best  of 
workmanship  and  material  into  a  sample 
line  even  though  the  orders  that  are  sub¬ 
sequently  filled  fall  short  of  the  excel¬ 
lence  of  the  samples.  The  first  step  is 
to  seek  the  best  “buys”  on  silks,  as  the 
case  may  be.  Bolts  of  material  are  re- 
ceivi-d  from  the  textile  mills.  Hasty 
and  superficial  examination  of  the 
materials  are  made.  (It  is  interesting  to 
know  that  few  manufacturers  have  the 
training  actually  to  know  how  good  the 
materials  they  purchase  really  are.) 
They  test  with  their  eyes  and  hands. 
This  is  not  enough  in  examining  such 
materials  as  silks.  Incidentally,  on  oc¬ 
casions  where  garments  are  priced  at  a 
close  figure  because  of  competition,  a 
little  skimping  of  material  is  resorted 
to — in  order  to  save.  This  absent-mind¬ 
edness  is  covered  up  by  affixing  a  label 
which  lends  the  necessary  authenticity  to 
a_  garment's  right  to  be  recognized  as  a 
size  38.  Actually  it  isn’t — but  a  liberal 
interpretation  given  to  a  tape  measure 
reading  results  in  “manufacturing  li¬ 
cense.”  Whichever  way  we  look  at  it, 
the  garment  we  are  dealing  with  is  an  ac¬ 
cepted  size  38  and  is  shipped  to  its 
destination  eventually  to  find  its  wa'  to 
a  rack  in  the  dress  department  of  a 
store. 

Then  our  good  friend  the  customer 
walks  in,  examines  the  frock  and 
in  many  cases  arranges  to  try  it  on. 
She  selects  her  size.  It  appears  a  little 
snug,  but  as  many  W’omen  are  not  prone 
to  ask  for  a  larger  size  than  they  gen¬ 
erally  wear,  the  garment  is  often  taken 
home.  Our  customer  may  feel  that  she 
has  wandered  too  far  from  her  diet  and 
vows  to  be  more  careful  so  that  size  38 
dresses  continue  to  fit  her.  Actually  a 
legitimate  size  38  would  fit  her— but  she 
doesn’t  take  into  consideration  the 
“tricks  of  the  trade”  which  have  brought 
al)out  the  uncertainty  of  size. 

An  encouraging  sign  that  is  designed 
to  correct  these  trade  evils  is  indicated 
by  the  action  of  the  National  Retail  Dry 
Croods  .Association.  Their  merchandise 
m.anagers  committee  met  in  New  York 
Citv  during  Anril  of  this  vear  to  effect 
standardization  of  size  terminology.  Of 


course,  we  can  hope  for  no  immediate 
results.  So  many  factors  are  involved 
in  setting  the  apparel  business  in  order 
that  it  will  no  doubt  be  a  slow  process 
until  we  arrive  at  a  point  where  we  ex¬ 
perience  a  definite  improvement.  How¬ 
ever,  the  N.  R.  D.  G.  A.’s  action  is  a 
step  in  the  right  direction. 

hi  an  attempt  to  improve  the  efficiency 
of  the  internal  operation  as  it  relates  to 
returned  goods,  many  other  merchants’ 
associations  are  adopting  new  methods 
which  will  tend  to  minimize  the  spread 
Si  this  wasteful  practice  on  the  part  of 
customers.  A  group  of  credit  men  and 
controllers  of  Minneapolis  stores  have 
studied  the  situation  for  about  two  years 
and  have  decided  to  undertake  a  cam¬ 
paign  against  returned  goods.  Steps  will 
be  taken  to  educate  store  organizations 
as  to  their  responsibilities  toward  the 
public  and  in  the  fall  of  the  year  an 
appeal  will  be  made  to  the  public  calling 
their  attention  to  the  wastefulness  in 
promiscuously  returning  merchandise  to 
stores  they  patronize.  The  basis  of  the 
internal  program  will  be  the  development 
of  better  selling  methods  and  sounder 
cooperation  in  supplying  customers  with 
goods  that  meet  with  their  individual 
requirements. 

So  much  for  the  efforts  that  the  re¬ 
tailers  themselves  are  making.  These 
attempts  will  meet  with  slight  success 
without  a  corresponding  support  from 
the  manufacturers  from  whom  the  de¬ 
partment  stores  receive  their  merchan¬ 
dise. 

We  are  of  the  l)elief  that  newspapers 
should  cooperate  in  crystallizing  public 
opinion  on  this  subject.  If  bakers  dis¬ 
tributed  short  weight  loaves,  an  editorial 
crusade  would  start  wherever  such  a 
condition  manifested  itself.  A  sub¬ 
normal  butterfat  content  in  cream  would 
receive  the  attention  of  health  authorities 
and  the  press.  Why  should  an  unhealthy 
condition  in  trade  such  as  chaos  in  the 
standardization  of  sizes  be  tolerated  when 
it  creates  a  tremendous  loss  to  merchants 
and  the  public  at  large?  Agitation  for 
standards  should  be  the  function  of  the 


press.  The  public  is  inarticulate  without 
the  influence  of  newsprint.  Government 
agencies  whose  activities  embrace  super¬ 
vision  over  trade  should  be  acquainted 
with  this  matter  and  the  economic  waste 
attached  to  such  a  condition  as  the  re¬ 
turned  goods  evil. 

From  an  advertising  standpoint,  adver¬ 
tising  often  is  read  with  “tongue  in 
cheek”  by  those  who  have  been  victimized 
by  misleading  advertising  or  have  had 
unsatisfactory  experiences  with  their  pur¬ 
chases.  Waste  in  retail  distribution 
because  of  returns  means  waste  in  adver¬ 
tising.  What  is  the  use  of  stimulating 
interest  in  articles  through  advertising 
if  an  important  percentage  of  purchases 
are  eventually  returned?  The  publishing 
of  advertising  by  a  newspaper  should  S 
looked  upon  as  a  public  trust  as  well  as 
a  business  building  function.  Conse¬ 
quently  newspapers  should  undertake  an 
articulate  campaign  to  lessen  the  wide¬ 
spread  evils  of  returned  goods. 

Certain  magazines  have  introduced  the 
method  of  inspecting  merchandise  and 
advertising  claims  before  the  acceptance 
of  copy.  In  fact,  some  publications  ex¬ 
tend  a  guarantee  of  warranty  should  an 
article  fail  to  live  up  to  its  advertising 
promise. 

No,  the  retailer  is  not  unscrupulous. 
He  is  a  distributor  and  trader.  Ob¬ 
viously,  the  power  to  give  all  merchan¬ 
dise  rigid  inspection  is  a  huge  task.  He 
does  what  he  can  to  uphold  high  stand¬ 
ards.  When  there  is  a  lapse  in  standards, 
he  does  everything  possible  to  correct 
the  fault.  He  goes  so  far  as  to  dig  into 
his  pocket  to  make  good.  This  is  an 
age  given  to  preventive  methods.  There 
is  no  reason  why  newspapers  and  depart¬ 
ment  stores  that  function  as  quasi-public 
enterprises  should  not  take  steps  to  mini¬ 
mize  the  ill  effects  of  certain  kinds  of 
merchandising. 

ADVERTISING  BILL  KILLED 

The  Wisconsin  assembly  has  killed  a 
bill  to  appropriate  $200,000  for  advertis¬ 
ing  the  scenic,  recreational  and  agricul¬ 
tural  advantages  of  Wisconsin. 


A  romplf^to  ^foclorn  In  # 

Condonjiiocl  Form  / 


We  make  1  word  do  for  3. 
That’s  being  modern  without  resort¬ 
ing  to  sensationalism  through  court, 
chorus  and  camera. 

And  it’s  easier  to  reach  our 
100,000  readers  for  they  have  time 
to  see  every  advertisement  .  .  . 

from  cover  to  cover. 
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the  ONLY  daily 

newspaper  in  NEWARK 
to  show  a  GAIN  in 
CIRCULATION 
during  1930 


Considering  the  fact  that  gener¬ 
ally  throughout  the  country  in 
1930  daily  newspapers  tailed  to 
increase  circulations,  this  an¬ 
nouncement  is  extremely  import¬ 
ant.  It  lends  still  further  proof  of 
the  impregnability  of  the  Newark 
market,  and  the  honest,  increas¬ 
ing  demand  of  its  families  for  a 
real,  wide-awake,  intelligent  news¬ 
paper.  Such  a  market  and  me¬ 
dium  is  worthy  of  consideration 
in  your  merchandising  efforts. 

*ABC  Audit  Figures 


EUGENE  W.  FARRELL,  Business  &  Advertising  Mgr. 
215-221  Market  Street,  Newark,  New  Jersey 

O'MARA  &.  ORMSBEE,  General  Representatives 
New  York  Chicago  Detroit  Los  Angeles  San  Francisco 


123  East  Pico  St. 

National  Repreaentativet; 


Los  Angeles,  California 
REYNOLDS-FITZGERALD,  INC. 
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Sunday  Advertising  in  Pittsburgh 

First  5  Months  of  1931 

Figures  by  Media  Records,  Inc. 


THE  PRESS 

Other  Paper 

Retail  Display  .... 

.  886,602 

787,085 

General  Display.  .  . 

.  229,388 

171,923 

Automotive  Display 

.  146,471 

171,260 

Financial  Display  .  . 

.  .  16,563 

13,829 

Total  Display  .... 

1,279,024 

1,144,097 

Classified . 

.  563,856 

333,039 

Legal . 

....  242 

253 

Total  Advertising  . 

1,843,122 

1,477,389 

Exclusive  of  advertising  in  national 
magazine  distributed  with  other  paper. 


The  Pittsburgh  Press 


A  Scripps  •  Howard  Newspaper 
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RALPH  H.  BOOTH,  MICHIGAN  PUBUSHER 
AND  U.  S.  DIPLOMAT,  DIES  ABROAD 

President  of  Booth  Newspapers,  Inc.,  Began  Career  on  Old 
Detroit  Tribune — At  28  He  Was  Publisher  of  Chicago 
Journal,  and  Later  Developed  State  Dailies 


Ralph  HARMON  booth,  Ameri¬ 
can  Minister  to  Denmark,  and  presi¬ 
dent  of  the  Booth  Newspapers,  Inc.,  of 
Michigan,  died  June  20  at  Bad-Gastein, 
near  Vienna.  Heart  disease  followed  by 
pneumonia  caused  his  death.  He  was  58 
years  old.  .  .  . 

In  addition  to  his  newspaper  activities 
and  his  diplomatic  career,  Mr.  Booth  was 
well-known  in  Detroit  and  Michigan  be¬ 
cause  of  his  work  on  behalf  of  the  De¬ 
troit  Institute  of  Arts.  He  was  president 
of  the  Art  Commission  for  12  years. 

Mr.  Booth’s  newspaper  career  began 
in  Detroit  in  1891  as  cashier  of  the  old 
Detroit  Tribune.  Born  in  Toronto,  Ont., 
in  1873,  he  was  a  son  of  the  late  Henry 
Wood  Booth  and  Clara  (Gagnier) 
Booth.  When  he  was  eight  years  old  his 
parents  moved  to  Detroit,  and  here  he 
finished  his  schooling,  at  the  conclusion 
of  which,  in  1888,  he  took  a  position  as 
bookkeeper  in  the  old  First  National 
Bank.  Three  years  later  he  became 
cashier  of  the  Detroit  Tribune,  and  then 
advanced  to  business  manager. 

In  June,  1895,  he  became  secretary  and 
business  manager  of  the  Chicago  J our- 
nal,  then  owned  by  George  G.  Booth  and 
James  E.  Scripps,  the  oldest  newspaper 
in  Illinois,  and  at  the  age  of  28  became 
editor  and  publisher.  In  1904  the  Jour¬ 
nal  was  sold  and  he  returned  to  Detroit, 
resuming  connections  with  the  Tribune 
as  editor  and  publisher,  in  which  capacity 
he  continued  until  that  newspaper  was 
merged  with  the  Detroit  News. 

It  was  about  this  time  that  Mr.  Booth 
began  to  observe  the  possibilities  offered 
for  the  development  and  improvement  of 
the  newspaper  situation  in  Michigan. 
Twenty-five  years  ago  there  were  pub¬ 
lished  in  the  14  leading  cities  of  the 
Lower  Peninsula  41  daily  newspapers, 
many  of  them  leading  a  more  or  less 
haphazard  existence. 

Mr.  Booth  and  his  associates  began 
buying,  consolidating  and  developing 
newspaper  properties,  with  the  result 
that  although  the  population  of  the  14 
cities  had  more  than  doubled  in  the 
meantime,  the  number  of  dailies  was  re¬ 
duced  from  41  to  21. 

With  the  elimination  of  competition 
there  was  ultimately  but  one  daily  in 
each  of  10  of  these  cities.  These  lO,  by 
means  of  the  modern  methods  introduced, 
were  able  to  furnish  their  clients  with  all 
the  facilities  of  the  metropolitan  news¬ 
paper. 

During  this  period  Mr.  Booth  com¬ 
bined  forces  with  his  brother,  George  G. 
Booth,  owner  of  the  Grand  Rapids  Press 
and  president  of  the  Detroit  News,  and 
they  organized  the  Booth  Publishing 
Company,  which  was  later  renamed  the 
Booth  Newspapers,  Inc.,  and  which  to¬ 
day  owns  and  operates  eight  dailies  in 
as  many  cities  in  Michigan. 

These  newspapers  are  the  Grand  Rapids 
Press,  the  Flint  Daily  Journal,  Saginaw 
Daily  News,  Kalamazoo  Gazette,  Jack- 
son  Citizen-Patriot,  Bay  City  Daily 
Times,  Muskegon  Chronicle,  and  Ann 
Arbor  Daily  News. 

Mr.  Booth  was  the  moving  spirit  in 
the  direction  and  guidance  of  this  cor¬ 


poration  as  long  as  he  was  actively 
engaged  in  newspaper  work. 

Following  his  appointment  by  Presi¬ 
dent  Hoover  as  Minister  to  Denmark, 


Ralph  Harmon  Booth 

Mr.  Booth  resigned  from  the  Arts  Com¬ 
mission,  his  letter  to  the  Mayor  express¬ 
ing  reluctance  at  being  forced  to  separate 
him.self  from  a  work  with  which  he  had 
been  for  so  long  intimately  associated. 
He  had  served  as  trustee  previous  to  his 
election  as  president.  His  gifts  to  the 
institution  represented  a  monetary  value 
of  more  than  $100,000.  One  of  these 
was  a  French  Gothic  Chapel  of  the 
fifteenth  century,  which  was  his  dedica¬ 
tion  gift  to  the  new  Art  Institute. 

He  had  also  served  as  trustee  of  Grace 
Hospital,  director  of  the  Detroit  Sym¬ 
phony  Society,  as  vice-chairman  of  the 
Detroit  Chapter  of  the  American  Red 
Cross,  was  a  generous  contributor  to 
charity  through  his  connection  with  the 
Detroit  Community  Union,  and  belonged 
to  the  Detroit  Y.Sl.C.A. 

His  business  connections  included 
membership  on  the  boards  of  the  Guard¬ 
ian  Detroit  Bank,  the  Detroit  Trust  Co. 
and  the  Detroit  Board  of  Commerce ; 
while  his  social  contacts  included  mem- 
ber.ship  in  the  Detroit  Club,  Country 
Club  of  Grosse  Pointe,  Bloomfield  Hills 
Country,  Detroit  Boat,  Old  Club  of  St. 
Oair  Flats,  Detroit  Athletic,  Grosse 
Pointe,  Scarab  and  the  Players. 

In  1906  Mr.  Booth  married  Miss  Mary 
M.  Batterman  of  Chicago.  They  were 
the  parents  of  John  Lord  Booth  and  Vir¬ 
ginia  Kingswood  Booth,  both  of  whom 
married  after  Mr.  and  Mrs.  Booth  went 
abroad.  John  Lord  Booth  married  Miss 
Winifred  May  Wessel,  daughter  of  the 
Chilean  Minister  to  Denmark,  and  Miss 
Booth  became  the  bride  of  William  D. 
Vogel,  of  New  York  and  Milwaukee. 

Mr.  Booth  was  tendered  the  appoint¬ 
ment  of  United  States  Senator  in  1922  by 
Gov.  .Mex  J.  Groesbeck,  but  was  obliged 
to  decline  for  business  reasons.  He  was 
elected  vice-president  of  the  Associated 


Wxt  Cbadotte  #(!senw 

Leads  in  CITY  md  SUBURBAN  and  has  about  DOUBLE  the 
TOTAL  circulation  of  the  second  Charlotte  newspaper.  It  also 
leads  ALL  newspapers  in  the  two  states  of  North  and  South 
Carolina  in  circulation  and  volume  of  advertising  carried. 

MORE  THAN  47,000  DAILY  — MORE  THAN  48,000 
SUNDAY 

(The  Obeenrer  it  a  of  the  Audit  Bureau  of  Circula¬ 

tions— the  last  audit  it  now  available  for  inspection.) 


Press  in  1918-19,  had  served  as  chairman 
of  the  central  advisory  board  of  that 
body,  and  aided  in  the  development  of 
the  journalistic  school  in  the  University 
of  Michigan. 

Ralph  H.  Booth  was  one  of  the  five 
sons  and  four  daughters  of  Mr.  and  Mrs. 
Henry  VVood  Booth  who  grew  to  matur¬ 
ity.  His  brothers  and  sisters  were: 
Charles  H.,  George  G.,  chairman  of  the 
board  of  directors  of  Booth  Newspapers, 
Inc.,  and  former  president  of  the  Detroit 
News;  Edmund  W.,  editor  of  the  Grand 
Rapids  Press,  who  died  in  1927 ;  Roland 

B. ,  Mrs.  C.  M.  Miller  and  Mrs.  William 
H.  Pratt  of  Detroit;  Mrs.  H.  T.  Wirg- 
man  of  Washington,  D.  C.,  and  Mrs.  A. 

C.  McGraw  of  Birmingham,  Mich. 

WITNESSED  MINE  BATTLE 

Frank  Butler,  Pittsburgh  Post-Ga¬ 
zette  reporter  and  Chester  Brown, 
photographer,  were  present  when  strik¬ 
ing  miners  and  deputy  sheriffs  clashed 
at  the  Wildwood  mine  near  Pittsburgh 
early  on  the  morning  of  June  22.  One 
man  was  killed  and  12  were  wounded. 
Butler  and  Brown  were  at  the  scene  be¬ 
fore  the  fight  began  and  saw  every  de¬ 
tail  and  remained  to  pick  up  the  dead  and 
wounded  when  the  shooting  was  over. 

CONSOLIDATION  IN  KENNETT 

Consolidation  of  the  Kennett  (Mo.) 
Dunklin  County  News,  weekly,  and  the 
Dunklin  County  Democrat,  semi-weekly, 
was  completed  with  the  May  29  issues, 
according  to  an  announcement  by  W.  A. 
Jones,  editor  and  manager  of  the  Demo¬ 
crat.  The  News,  published  W  15  years, 
was  under  the  management  of  Elmer 
Tribble,  who  has  not  announced  his 
future  plans. 

GITTINGS  JOINS  MOGENSEN 

C.  K.  Gittings  has  joined  the  staff  of 
M.  C.  Mogen.sen  &  Co.,  Inc.,  Chicago, 
publishers’  representatives.  He  was  for¬ 
merly  with  the  Chicago  office  of  the  St. 
I^ouis  Post-Dispatch  and  had  previously 
worked  for  the  Omaha  News-Bee  and 
the  United  Press. 


NEWSPAPER  GAG  BIU 
LOSES  IN  WISCONSIN 

Defeated  Measure  Would  Have  Pro¬ 
hibited  Pres*  from  Taking 
Side*  in  Political 
Campaigns 

An  attempt  through  legislation  to  gag 
Wisconsin  newspapers  during  political 
campaigns  was  defeated  June  19  in  the 
state  senate  at  Madison  by  a  vote  of  18 
to  13. 

A  bill,  introduced  by  Assemblyman 
J.  W.  Carow  of  Ladysmith,  Wis.,  sought 
revision  of  the  state  corrupt  practices 
act  so  as  to  forbid  corporations  from 
engaging  in  referenda.  Corporations 
are  now  enjoined  from  contributing  to 
or  participating  in  regular  election  cam¬ 
paigns. 

An  amendment  was,  however,  tacked 
on  in  the  assembly  to  include  newspapers 
under  the  corporation  clause  and  to  pre¬ 
vent  them  also  from  taking  sides  upon 
elections  issues.  The  amended  measure 
was  passed  by  the  assembly. 

In  the  senate,  conservative  Republicans 
at  one  point  in  the  battle  over  the  bill 
mustered  17  votes  (a  majority  of  one) 
in  favor  of  the  amendment.  However,  a 
series  of  other  amendments  added  to  the 
bill  in  the  senate  brought  opoosition 
from  one  side  or  the  other  and  the  bill 
was  finally  voted  down. 

Sen.  Walter  Goodland,  publisher  of 
the  Racine  (Wis.)  Times-Call,  assaild 
the  entire  Carow  measure  as  a  “rotten 
bill.’’  He  said  it  attempted  obviously  to 
gag  newspapers  and  defied  any  one  tn 
prevent  him  publishing  his  views  in  his 
newspaper. 

Sen.  O.  S.  Loomis,  Mauston,  Wis., 
who  backed  the  anti-newspaper  amend¬ 
ment,  charged  that  half  of  the  news¬ 
papers  of  the  state  “are  controlled  indi¬ 
rectly  by  utilities  through  advertising  ac¬ 
counts.”  Other  senators  quickly  denied 
the  charge. 


Over  10  Years 

Over  10  years  constant 

ADVERTISING 

LEADERSHIP! 

The  Reason: 

Everybody  reads  The  Herald! 

Over  10  Years 

of  constant 

CIRCULATION 

LEADERSHIP! 

The  Reason: 

Everybody  likes  The  Herald! 

The  Miami  Herald 

“FLORIDA’S  MOST  IMPORTANT  NEWSPAPER” 
FRANK  B.  SHUTTS,  Publisher 
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Department  Stores 

are  “HARD-BOILED”  buyers 

of  Newspaper  Space 


#  A  careful  study  of  a  few  copies  of  the  Globe 
will  show  you  how  this  paper  is  edited  to  give 
the  advertiser  the  most  effective  display  of  his 
message.  Boston  Globe  readers  want  to  read 
interesting  advertising  news  as  well  as  general 
news.  We‘ll  gladly  send  you  a  few  copies. 
Address  Box  189,  Boston,  Mass. 


IF  a  department  store  advertises  a  special  sale  in  hand  bags 
or  backgammon  sets,  the  store’s  executives  know  within 
twenty-four  hours  whether  or  not  their  message  has  taken 
effect. 

From  constant  experience,  and  careful  checking  of  results, 
they  know  very  accurately  just  what  to  expect  from  each 
advertising  medium  they  use. 

IN  BOSTON  department-store  space  buyers  placed  in  the 
Sunday  Globe  (the  paper  with  the  highest  rate)  almost  as 
many  lines  of  advertising  as  they  did  in  all  the  other  Boston 
Sunday  papers  combined! 

And  the  careful  surveys  of  the  AAAA  show  that  the  Daily 
Globe  is  at  least  the  equal  of  the  Sun¬ 
day  edition  in  pulling  power. 


Concentrate  your  Boston  advertising 
in  the  medium  that  has  proved  its 
advertising  effectiveness  when  subjected 
to  the  most  exacting  of  comparative 
tests  .  .  . 


The  Boston  Globe 
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SCRIPPS-CANFIELD  HAS 
ANNUAL  CONFERENCE 

Newspaper  Group  Reports  Steady 
Growth  in  Circulation  and  Editorial 
Victories — Los  Angeles  Record 
Victory  Cited 

{Special  to  Editor  &  Pvbushbs) 
Harrison  Hot  Springs,  B.C.,  June 
22. — Steady  growth  in  circulation  and 
editorial  victories  during  the  past  12 


E.  W.  Scsirrs  B.  H.  Canfield 


months  were  reported  by  editorial  and 
business  executives  of  the  Scripps-Can- 
field  Newspapers  who  closed  a  three-day 
conference  here  today. 

One  of  the  most  important  business 
moves  of  the  year 
was  acquisition 
of  the  Portland 
(Ore.)  Telegram 
and  the  merging 
of  it  with  the 
Scripps  -  Canfield 
Portland  News. 

The  12  Scripps- 
Canfield  news¬ 
papers  made  cir¬ 
culation  gains  in 
the  past  year, 
15.6  per  cent 
totally  for  the 
group,  it  was  re¬ 
port^. 

Editorial  achievements  of  the  year  were 
reviewed,  including  the  victory  of  the 
Los  Angeles  Record  in  successfully  com¬ 
batting  a  Los  Angeles  judge  who  at¬ 
tempt^  to  execute  summary  punishment 
on  three  Record  editors  accused  of  con¬ 
tempt  of  court.  The  Record  charged 

that  the  judge  was  prejudiced  and  car¬ 
ried  the  case  to  the  state  supreme  court. 

As  a  result,  the  high  court  held  that 
hereafter  no  California  judge  may  pass 
upon  his  own  state  of  mind,  when 

charged  with  prejudice  in  any  case  of 
indirect,  or  constructive,  contempt,  such 
as  newspaper  publication.  He  must  sub¬ 
mit  to  another  judge  passing  upon  his 
prejudice. 

Political  victories  of  several  papers  and 
the  case  where  a  Dallas  (Tex.)  Dis¬ 
patch  reporter  went  to  jail  rather  than 
reveal  the  source  of  his  information  on 
a  story  also  were  cited. 

Reports  of  two  Scripps-Canfield  in¬ 
vestment  companies,  made  by  E.  W. 
Scripps,  treasurer,  showed  increased 
dividends  over  the  preceding  year. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


Among  those  attending  the  conference 
were ; 

t'leneral  Executives :  B.  H.  Canfield, 
chairman  of  the  board;  E.  W.  Scripps, 
treasurer ;  J.  G.  Scripps,  editorial  features 
director ;  H.  B.  R  Briggs,  assistant 
chairman  of  the  board ;  H.  W.  Parrish, 
Northwest  general  manager;  R.  J.  Ben¬ 
jamin,  Northwest  editorial  director ;  E.  C, 
Rodgers,  publisher,  Provo-Logan-San 
Luis  Obispo  group;  S.  S.  Hahn,  counsel. 

Seattle  Star:  F.  W.  Webster,  business 
manager;  Neal  Jones,  managing  editor; 
H.  E.  Marshall,  advertising  manager; 
George  Donohue,  circulation  manager ; 
Jack  Connell,  city  editor. 

Tacoma  Times:  M.  H.  Voorhees,  pub¬ 
lisher;  L.  S.  Langlow,  editor;  Frank 
Naccarato,  circulation  manager;  F.  W. 
Power,  advertising  manager;  Jim  Crowe, 
city  editor. 

Portland  News-Telegram:  Harry  W. 
Ely,  business  manager ;  Fielding  Lemmon, 
editor;  M.  B.  Voorhees,  manager  editor; 

B.  McD.  Reed,  circulating  manager ; 
Paul  C.  Wicker,  advertising  manager. 

Spokane  Press:  E.  W.  Jorgenson,  edi¬ 
tor  ;  Warren  H.  Steen,  business  manager ; 
Robert  Emahiser,  city  editor;  H.  A. 
Hanson,  circulation  manager. 

Coeur  D’Alene  (Idaho)  Press:  J.  K. 
Coe,  editor ;  W.  G.  Arnold,  business 
manager. 

Boise  (Idaho)  Capital  News:  H.  A. 
I^wson,  editor;  E.  E.  Everett,  business 
manager;  Chet  Reese,  managing  editor, 
H.  L.  Wheeler,  circulation  manager;  T. 

C.  Robertson,  manager  commercial  print¬ 
ing  department. 

Logan  (Utah)  Herald:  Gunnar  Ras- 
muson,  president  and  manager. 

Provo  (Utah)  Herald:  R.  W.  Goodell, 
editor  and  manager. 

San  Luis  Obispo  (Cal.)  Telegram: 
Saxton  Bradford,  managing  editor;  R. 
A.  Shelton,  advertising  manager. 

Loj  Angeles  Record:  Gilbert  Brown, 
editor;  Neil  S.  Hellis,  business  manager; 
Rod  L.  Brink,  managing  editor;  Joseph 

D.  Regan,  circulation  manager. 

Dallas  Dispatch:  Alfred  O.  Andersson, 

publisher;  W.  E.  Mitchell,  circulation 
manager. 

Western  Features :  Jim  Marshall,  edi¬ 
tor;  Arthur  J.  Shannon,  columnist; 
Dana  Sleeth,  editorial  writer. 

National  Advertising  Representatives: 
Louis  Gilman,  New  York;  A.  G.  Ruth- 
man,  Chicago. 


AIDING  POOR  CHILDREN 

The  New  York  World-Telegram  has 
announced  that  it  will  continue  to  assist 
the  University  Settlement  annual  cam¬ 
paign  in  sending  1,000  of  the  poor  chil¬ 
dren  of  New  York  City  to  the  settle¬ 
ment  camn  at  Beacon.  N.Y.,  for  two 
weeks.  The  World  prior  to  the  merger 
with  the  Telegram  had  helped  the  cam¬ 
paign  for  6  years. 


RAILROAD  INDICTED 


Norfolk  3t  Western  Charged  With 
Rehating  on  Newsprint 

A  federal  grand  jury  in  Atlanta,  Ga., 
June  19,  returned  a  twenty-count  indict¬ 
ment  against  the  Norfolk  &  Western 
railroad  charging  rebating  on  newsprint 
shipped  from  Norfolk,  Va.,  to  Atlanta. 

The  indictment  charges  the  railroad 
with  rebating  to  the  extent  of  2}4  cents 
per  100  pounds  on  numerous  shipments 
of  newsprint  from  Norfolk  to  Atlanta 
with  the  International  Paper  Sales  Com- 
paiw,  Inc.,  as  consignor  and  consignee. 

The  action  of  the  grand  jury  followed 
an  investigation  of  many  months  by  rate 
experts  and  examiners  of  the  interstate 
commerce  commission. 

Government  rate  experts  said  they 
were  prepared  to  show  the  road  has  been 
engaged  in  rebating  for  a  number  of 
years  and  has  failed  to  collect  approxi¬ 
mately  $250,000  from  shippers,  principally 
on  sugar. 

The  indictment  charges  violations  of 
the  Elkins  act,  a  law  governing  the 
regulation  of  interstate  commerce  ship¬ 
ments  of  freight. 


D’ARMAND  IN  NEW  YORK 


U.P.  Coast  Man  Transferred  to  Eastern 
Business  Department 

Jacques  D’Armand,  with  the  United 
Press  on  the  Pacific  Coast  since  1928, 
and  previously  part  owner  of  the  Ven¬ 
tura  (Cal.)  Star  and  business  manager 
of  the  Santa  Barbara  (Cal.)  Press,  has 
been  transferred  to  the  New  York  office 
of  the  U.P.  where  he  is  attached  to  the 
business  office. 

Mr.  D’Armand  first  joined  the  U.P.  in 
Los  Angeles,  later  going  to  the  San 
Francisco  bureau  and  becoming  news 
manager.  He  was  in  Mexico  covering 
the  last  revolution  for  the  U.P.,  return¬ 
ing  to  become  business  manager  of  the 
U.P.  Pacific  division. 

He  began  his  new  duties  in  New  York 
this  week. 


ALABAMA  MEETING,  AUG.  13-14 

Reduction  of  publishing  expenses  and 
operating  costs  of  job  plants  will  be  the 
central  theme  of  discussion  at  the  third 
annual  Alabama  Press  Institute  to  be 
held  at  the  Alabama  Polytechnic  Institute, 
.^uhurn,  Aug.  1.V14.  Marcy  B.  Darnell, 
editor  of  the  Florence  Herald,  is  presi¬ 
dent  of  the  association. 


WON  TOLEDO  GOLF  PRIZES 

William  H.  Mylander  and  Plummer 
Whipple.  Toledo  Blade,  were  tied  for 
first  prize  in  the  editorial  golf  tourna¬ 
ment  for  all  three  Toledo  newspapers 
held  at  Chippewa  golf  course,  June  14. 


ADVERTISING  BROUGHT 
RECORD  SALES 


Washington  Store  in  Intensire  News¬ 
paper  Drive  Increased  Dollar 
and  Cents  Business 
39  Per  Cent 


By  George  H.  Manning 

IVashington  Correspotident,  Editor  &  Publisher 

Washington,  D.  C.,  June  22 — That 
newspaper  advertising  offers  the  most 
powerful,  quickest  and  surest  way  out  of 
the  business  depression  for  the  depart¬ 
ment  stores  seems  to  have  been  demon¬ 
strated  by  one  of  Washington’s  largest 
stores. 

Noting  that  during  the  past  few  weeks 
thousands  of  stores  were  conducting 
drives  for  increased  business  because 
based  on  present  low  prices,  the  Hecht 
Company  put  on  an  intensive  newspaper 
advertising  drive. 

The  experiment  brought  a  39  per  cent 
sales  increase  in  dollars  and  cents;  44 
per  cent  more  items  were  sold  than  in  the 
corresponding  week  in  1930,  and  10  per 
cent  more  people  were  employed,  Charles 
B.  Dulcan,  vice-president  and  general 
manager  of  the  Hecht  Company, 
reported. 

Unemployment  in  Washington  is  not 
so  serious  as  in  most  other  large  cities 
because  the  Federal  payrolls,  with  about 
65,000  employes,  do  not  change  materi¬ 
ally  at  any  time;  but  the  experiment 
shows  what  was  done  here  by  intensive 
newspaper  advertising,  and  what  may  be 
accomplished  to  a  more  or  less  extent  in 
any  other  city. 

“Newspaper  advertising  has  again 
proved  that  it  is  the  most  powerful  and 
effective  advertising  medium,”  said  Mr. 
Dulcan.  “The  results  are  direct  and  in¬ 
stantaneous.  In  a  newspaper  advertising 
campaign  started  June  8,  this  was  shown 
in  an  unmistakable  fashion. 

“We  sold  more  goods  every  single  day 
the  week  of  June  13  than  in  our  best 
previous  year, 

“The  success  of  the  week’s  drive  has 
proved  that  American  men  and  women 
realize  the  prices  quoted  warrant  free 
buying  of  merchandise  of  every  type. 
The  purchases  have  not  been  confined  to 
staples  and  every  day  necessities,  or  in¬ 
expensive  goods,  but  the  public  have  been 
eager  to  purchase,  at  the  lowered  prices, 
luxuries  which  undoubtedly  they  have 
been  desiring  for  some  time  but  delayed 
getting  until  these  unusual  opportunities 
were  presented  to  effect  savings.” 


JOINS  MICHIGAN  AIR  TOUR 

Miss  Ruth  Kitchel,  part  owner  and 
publisher  of  the  Coldwater  (Mich.J  Re¬ 
publican  is  flying  her  own  plane  in  the 
third  annual  Michigan  Air  Tour. 
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Joe’s  Got  a  New  Suit 

And  Jack  will  go  him  one  better  while 
there’s  any  dough  in  the  pocket  of  his 
old  one.  Thus  youth,  blithely  uncon¬ 
cerned  with  the  dark  views  of  age  in 
these  anxious  times. 

And  youth  is  the  frosting  on  the 
Chicago  Evening  American’s  circula¬ 
tion  cake.  By  far  the  largest  evening 
newspaper  audience  in  Chicago, richly 
topped  with  young  ideas  out  to  ex¬ 
press  themselves  in  whatever  you  have 
that’s  new  and  hot! 

When  dynamite  wouldn’t  blast  a  dime 
from  the  purse  of  age,  a  bit  of  crafty 
copy  will  always  ease  a  dollar  through 
the  hole  in  youth’s  pocket. 

CHICAGO  EVENING 

AMERICAN 

a  good  newspaper  now  in  its  ELEVENTH  YEAR 
of  circulation  leadership  in  Chicago’s  evening  field. 


National  Representatives:  RODNEY  E.  BOONE  ORGANIZATION 
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R.  A.  HUNTER  OF  VANCOUVER  ELECTED 
PRESIDENT  OF  PACIFIC  ASSOCIATION 

Speakers  Confined  Themes  to  Facts  on  “How  Advertising 
Speeds  Up  Business/’  Making  Long  Beach  Convention 
Practical — Chain  Store  Methods  Debated 


(By  telegraph  to  Editoe  &  Publisher) 

T  ONG  BEACH,  Cal.,  June  24.— At  the 
concluding  session  of  the  Pacific  Ad¬ 
vertising  Club.s  Association  meeting  here 
June  21-25,  officers  were  elected  for  the 
ensuing  year  and  Vancouver,  B.C.,  was 
chosen  as  the  1932  convention  city. 

Officers  elected  were:  Roy  A.  Hunter 
of  Vancouver,  B.  C.,  president;  Harry 
Royer  of  Sacramento,  first  vice-presi¬ 
dent;  John  Churness  of  Walla  Walla, 
second  vice-president;  Miss  Lila  Arnold 
of  San  Francisco,  vice-president  at  large, 
and  Phillip  Battelle  of  Los  Angeles, 
secretary  and  treasurer. 

One  of  the  important  acts  of  the  con¬ 
vention  was  adoption  of  a  resolution  pro¬ 
viding  for  re-afiiliation  with  the  Adver¬ 
tising  Federation  of  America.  The  reso¬ 
lution  was  submitted  to  the  Coast  group 
by  Richard  H.  Waldo,  representing  the 
A.F.A.  and  presented  by  a  member  of 
the  P..\.C..*..  at  the  suggestion  of  Presi¬ 
dent  Herman  A.  Xater. 

The  F..'\.C.A.  will  be  Associated  Dis¬ 
trict  12,  and  50  per  cent  of  the  money  it 
pays  into  the  A.F.A.  will  go  toward  the 
betterment  of  the  twelfth  district. 

The  convention  .started  Sunday  after¬ 
noon  with  Bruce  M.  Baxter,  chaplain  of 
the  University  of  SouUiern  California, 
speaking  on  “The  Greatest  of  All  Busi¬ 
ness  Assets.”  This  was  followed  by  a 
past  presidents’  dinner. 

Monday  morning  the  business  of  the 
convention  got  under  way  with  Clare  Mc¬ 
Cord,  general  chairman,  presiding.  He 

turned  the  convention  over  to  President 
Herman  Nater. 

Leslie  M.  Barton,  secretary  and  mana¬ 
ger  of  the  100,000  Group  of  American 
Cities,  was  the  principal  speaker  at  the 
morning  session. 

“Shortly  after  the  eventful  Octolier  of 
1929  the  prophets  liegan  predicting  that 
the  ‘upswing  was  just  around  the  cor¬ 
ner,’”  said  Mr.  Barton.  “Followers  of 
this  prophecy  still  have  their  eyes  glued 
on  the  corner,  but  the  corner  has  grown 
dimmer  and  dimmer  with  the  following 
months.  “The  successes,  however,  did 
not  lielieve  in  this  prophecy.  They  went 
to  work.  They  took  inventories  of  their 
businesses  and  studied  them  as  never 

before.  How  could  this  corner  be  turned 
quickly  and  profitably?  they  asked  them¬ 
selves  ;  certainly  not  by  sitting  idly  by 
and  waiting  and  so  what  did  they  do?” 

Mr.  Barton’s  answer  was  that  they 
found  the  theory  that  better  products  will 
render  obsolete  older  products  a  sound 
one,  and  would  create  a  bigger  demand. 
Research  in  industry  liecame  more  pro¬ 
nounced. 

“Advertising,”  said  Mr.  Barton,  “needs 
neither  sympathy  nor  help.  But  what  it 
does  need  is  intelligent  use  or  applica¬ 
tion.”  He  related  that  a  survey  made 
a  few  months  ago  showed  that  business 
men  rated  advertising  very  low  as  a 
means  to  bring  hack  prosperity.  So  few 


Z9S,639 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

MAY,  1931 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
May.  1931,  was  196,368. 

Everything  in  Bmttimora 
Ravolvam  ArvuntI 

THE  SUN  I  I 

Memiag  Eveniac  Snaday  I  ' 


voted  for  more  advertising  that  it 
ranked  seventeenth.  A.  O.  Bucking¬ 
ham,  advertising  director  of  Cluett,  Pea¬ 
body  &  Co.,  shirt  manufacturers,  spoke 
on  “How  We  Have  Increased  Our 
Sales  and  Profits  in  the  Face  of  Busi¬ 
ness  Depression.”  Mr.  Buckingham 
traced  the  evolution  of  his  firm’s  busi¬ 
ness  from  starched  collars  to  soft  col¬ 
lars  and  from  that  to  collar  attached 
shirts.  He  told  how  it  constantly  im¬ 
proved  its  product,  even  during  the  de¬ 
pression,  putting  more  value  into  the 
product  instead  of  reducing  the  price. 

Presided  over  by  Elliott  Hensel,  ad¬ 
vertising  director  of  the  Los  Angeles 
Illustrated  Daily  News,  the  afternoon 
session  was  given  over  to  a  debate  on: 
“Resolved,  that  the  chain  store  method 
of  merchandising  is  for  the  best  interests 
of  the  public.’’  R.  W.  Doe,  vice-presi¬ 
dent  of  Safeway  Stores,  upheld  the 
affirmative,  while  Pearson  M.  Hall, 
counsel.  Southern  California  Retail  Gro¬ 
cers  Association,  took  the  negative. 

Tuesday  morning  the  convention 
started  at  7 :30  with  departmental  break¬ 
fasts.  They  included :  Education,  direct 
mail,  radio,  club  management,  magazine, 
sales  managers,  classified  and  newspaper. 
Walter  W.  R.  May,  associate  editor  of 
the  Portland  Oregonian  was  chairman  of 
the  newspapers  meeting.  Leslie  M. 
Barton,  led  off  on  “Broadcast  Advertis¬ 
ing  and  the  Newspapers”  with  others 
joining  in  the  discussion.  G.  L.  Burt, 
arvertising  manager,  Lonq  Peach  Press- 
Telegram,  spoke  on  “Shopping  News 
Survey  and  What  It  Found.”  He  traced 

the  shopping  News  idea  from  its  incep¬ 
tion  and  told  of  the  methods  used  in 
Southern  California  to  combat  it,  par¬ 
ticularly  through  local  handbill  ordi¬ 
nances.  He  told  of  his  own  paper’s 
education  campaign  aimed  at  Shopping 
News  advertisers  to  compare  results  be¬ 
tween  newspaner  and  Shoppintr  News 

advertising.  To  date  two  large  Shopping 
News  supporters  have  dropped  out  and 
swung  over  to  newspapers. 

“Fewer  Prophets  and  More  Profits.” 
was  the  suhiect  of  the  principal  address 
at  the  Tuesday  morning  session,  delivercil 
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by  Walter  Folger,  vice-president  of  the 
.Pacific  Telephone  and  Telegraph  com¬ 
pany,  San  Francisco.  The  talk  was  a 
symposium  of  the  1930  successes  of  sev¬ 
eral  national  advertisers,  including 
American  Telephone  and  Telegraph 
Company,  Procter  and  Gamble  Company, 
Eastman  Kodak  Company,  William 
Wrigley,  Jr.,  Company  and  Cream  of 
Wheat  Company.  Folger  showed  that 
without  an  exception,  these  companies 
weathered  the  1929-1930  depression  by 
constantly  improving  their  products  or 
services,  studying  their  markets,  lower¬ 
ing  their  prices  wherever  possible,  and 
keeping  their  advertising  budgets  up. 

Turner  Jones,  advertising  manager  of 
the  Coca  Cole  Company,  who  was  un¬ 
able  to  attend,  had  Howard  McKay  read 
his  address  “Follow  the  Crowd”  for  him. 
He  showed  how  the  Coca  Cola  company 
by  scientific  study  of  their  advertising 
and  sales  problems  in  1930,  were  able  to 
get  more  for  their  1930  advertising  dol¬ 
lar.  While  the  beverage  industry  as  a 
whole  showed  a  1930  decrease  of  15  per 
cent.  Coca  Cola  registered  a  substantial 
gain,  McKay  said. 

“What  Organized  Advertising  Is  Do¬ 
ing  for  Business  Today,”  was  the  subject 
of  an  address  by  Richard  H.  Waldo, 
McClure  Newspaper  Syndicate  and  rep¬ 
resentative  at  the  convention  from  the 
Advertising  Federation  of  America. 

He  made  a  stirring  plea  for  harmony 
among  advertising  men,  pointing  out  that 
long  since  other  and  older  professions  and 
industries  had  learned  to  cooperate. 

Another  debate  was  held  in  the  after¬ 
noon  on  the  subject :  “Resolved,  That  the 
Policy  of  Habitual  Price  Cutting  Is 
Detrimental  to  Sound  Business  Building.” 
Frank  E.  Mortensen,  president  of  the 
Retail  Druggists  Association  of  Southern 
California,  took  the  affirmative  and  H.  R. 
Barnett,  former  editor  of  Chain  Store 
Management,  the  negative. 

Mortensen  contended  that  price-cutting 

undermined  business,  placed  large  national 
concerns  at  the  mercy  of  chains  who 
had  placed  them  under  contract  for  their 
entire  outputs,  and  that  it  threw  thou- 
.sands  out  of  employment.  He  declared 


that  chains  use  unadvertised  substitutes 
whenever  possible. 

Barnett,  on  the  other  hand,  insisted 
that  price-cutting  promotes  consumption 
and  that  increased  consumption  is  what 
the  world  needs.  Mass  distribution,  he 
declared,  is  based  on  habitual  price-cut¬ 
ting,  it  encourages  new  products  and 
forces  commodities  into  proper  outlets. 

Harry  C.  Drum,  vice-president  of 
Smith  and  Drum,  advertising  agency, 
Los  Angeles,  spoke  on  “Sales  and  Adver¬ 
tising  Plans  That  Have  Increased 
Profits,”  at  the  general  session. 

“The  day  of  advertising  trickery  is 
over,”  said  Mr.  Drum.  “The  day  is 
past  when  you  may  expect  advertising 
to  stand  alone.  It  must  be  not  only 
co-ordinated  with  sales  hut  supported  by 
sound  manufacturing,  merchandising, 
finance  and  distribution. 

M.  C.  Nelson,  president  of  the  Salt 
Lake  Advertising  Club,  spoke  on  “Know 
Your  Salt  Lake  and  Utah,”  a  ten-minute 
outline  of  an  idea  which  the  Salt  Lake 
Club  put  over. 

0.  W.  Peaslee,  vice-president  of  the 
American  Tobacco  Company,  spoke  on 
“A  Remarkable  1930  Sales  Increase.” 

He  explained  that  the  increase  was 
made  in  the  face  of  reduced  output,  de¬ 
clining  sales,  reduced  wages  and  unem¬ 
ployment  generally  prevailing. 

“Certainly  the  great  commercial  suc¬ 
cess  which  has  attended  Lucky  Strike 
advertising  demonstrates  the  commer¬ 
cial  soundness  of  the  theories  upon  which 
it  is  based,  and  its  creation  of  tremend¬ 
ous  armies  of  consumers  has  been  its 
economic  justification,”  said  Mr.  Peaslee. 
“The  American  Tobacco  Company, 
through  its  aggressive  advertising  and  its 
aggressive  selling,  has  created  such  mass 
consumption,  mass  production  and  mass 
distribution  of  its  cigarettes  that  it  has 
been  enabled  to  sell  Lucky  Strikes  at 
the  lowest  unit  cost  consistent  with  the 
highest  quality,  and  amid  a  general  de¬ 
pression  the  company  has  embarked  on 
its  greatest  advertising  campaigns,  a 
greater  campaign  in  1930  than  in  1929, 
and  a  greater  campaign  in  1931  than  in 


1930.” 


Four  Grades 


SUPER.  Made  specially  for  picture  pages 

and  the  utmost  in  legibility  and  sharpness 
of  type  printing.  Helps  to  put  news¬ 
paper  printing  on  a  plane  with  magazine 
quality  of  presswoik. 

RELIABLE.  Popular  among  large  news¬ 
papers  which  require  a  very  high  grade  of 
presswork.  Good  for  an  unlimited  num¬ 
ber  of  casts,  and  perfectly  adapted  to  use 
in  any  Autoplate  Machine. 

RANGER.  An  excellent  mat,  widely 
used  among  newspapers  which  do  not  re¬ 
quire  a  very  large  number  of  casts.  Per¬ 
fectly  adapted  to  use  in  Junior  and  Pony 
Autoplate  Machines. 

ECONOMIC.  A  good  mat  at  a  low 

price.  Works  well  in  machine  casting, 
although  not  intended  for  many  casts. 

Worthy  of  the  Motley  trade  mark,  and 
that  means  a  great  deal. 
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CATER  MORE  TO  TRANSIENT  ACCOUNTS 
CLASSIFIED  MANAGERS  ARE  ADVISED 


Paci6c  Coast  Group  Studies  Rates,  Makeup  and  Promotion  at 
Annual  Convention — H.  J.  Harrison  of  San  Francisco 
Chronicle  Succeeds  W.  E.  Douglas  as  President 


(By  telegraph  to  Editok  &  Publisher) 

Long  beach,  Cal.,  June  24. — Con¬ 
cluding  three  days  of  departmental 
sessions  with  an  address  by  R.  E.  Seiler, 
classified  director,  Los  Angeles  Times, 
the  Classified  Advertising  Managers  Divi¬ 
sion  of  the  Pacific  Advertising  Clubs 
Association  annual  convention  at  Long 
Beach  elected  H.  J.  Harrison,  San 
Francisco  Chronicle,  president  and  Aus¬ 
tin  Mortimore,  San  Francisco  News,  vice- 
president.  Robert  L.  Bellem,  Pasadena 
Star  News,  was  re-elected  secretary. 
W.  E.  Douglas,  Long  Beach  Press  Tele¬ 
gram,  is  the  retiring  president  and  R.  C. 
White,  Long  Beach  Sun,  retiring  vice- 
president.  Next  year’s  departmental  ses¬ 
sions  will  take  place  at  Vancouver,  B.C. 

Mr.  Seilers’  message  dealt  frankly  with 
“What  Is  Wrong  with  Classified.”  In 
the  past  seven  years  he  said,  classified 
has  lost  ground  despite  prosperity  periods. 
“In  past  conventions  we  have  paid  too 
much  attention  to  getting  more  linage 
and  revenue,  overlooking  fundamentals,” 
Mr.  Seiler  declared  as  he  advised  study 
of  classified  sections  in  foreign  news¬ 
papers  citing  Sydney,  Australia,  papers 
as  containing  the  volume  and  type  of 
classified  that  all  American  newspapers 
formerly  carried.  “These  papers  still 
cater  to  individual  rather  than  profes¬ 
sional  advertising,”  he  asserted.  “Our 
present  rates  favor  the  professional  adver¬ 
tiser,  discriminating  against  transient 
users.  Classified  is  a  medium  for  the 
intercommunication  of  public  wants.  By 
increasing  rates  and  permitting  profes¬ 
sional  advertisers  to  purchase  a  large 
share  at  preferred  rates  professional 
advertisements  have  overshadowed  small 
transient  advertisements,  reducing  their 
effectiveness. 

“It  is  a  vicious  circle — readers  origin¬ 
ally  attracted  to  classified  because  of 
small  individual  advertisements  are 
weaned  away  now  because  small  indivi¬ 
dual  ads  are  driven  out  by  professional 
and  high  rates.  Fewer  readers  mean 
fewer  results  for  professional  advertisers 
hence  classified  pages  suffer  loss  in  pro¬ 
fessional  as  well  as  transient." 

Mr .  Seiler  related  how  the  London 
Times  in  1814  carried  classified  on  front 
and  back  pages,  while  news  of  Welling¬ 
ton’s  victory  was  relegated  to  page  three. 

“Revenue  is  secondary  if  classified  is 
to  regain  lost  prestige.”  the  speaker 
continued.  “We  must  reduce  rates  to 
transient  advertisers,  increase  profes¬ 
sional  rates  and  prohibit  display  type  in 
broken  column  rules,  thus  regaining 
transient  business  and  winning  reader 
interest.” 

Carl  B.  Nissen,  Los  Anqeles  Herald, 
.said  “the  biggest  trouble  lies  with  pub¬ 
lishers’  pessimism.”  Classified  will  come 
back  he  predicted,  but  will  take  time  and 
careful  building,  not  panic  stricken 
dvnamiting.  “We  have  I>een  shooting 

President  of  Lit  Bros.  &  City 
Stores  Company  says  of  Cam¬ 
den.  IV.  J. — 


tre  thorouahly  convinced  after  a  per¬ 
sonal  survey  of  your  community,  that 
your  own  newspapers  are  the  only  ones 
throuoh  which  we  may  successfuliy  form 
a  daily  contact  with  the  people  of  South 
Jersey—a  public  that  our  past  experienoe 
proves  is  keenly  appreciative  of  ali  that 
miUiet  life  richer  and  more  enjoyable  and 
has  the  means  to  satisfy  its  tastes.'*'— 
And  he  backs  this  statement  by  contract¬ 
ing  to  use  a  full  page  daily. 

A  responsive  Market,  thoroughiy  covered 
by  a  one-cost  medium,  where  new  retail 
sales  records  are  being  established  by  the 
score — right  now! 


COIRIER.POST 

**A  24-Hour  Medium  at  one  cost  ** 
Less  than  half  of  1%  reader  duplication 

Xistlonul  K«‘pr4^«>ntHtiveN 
iiKO,  A.  McIlKVITT  CtK 


over  the  heads  of  readers  to  please  adver¬ 
tisers  and  elevate  the  dignity  of  classi¬ 
fied,”  he  charged.  “I  now  call  Herald 
pages  ‘classifi^  want  ads.’  ” 

He  cited  a  simple  example  in  revising 
nomenclature,  reclassifying  “business  op¬ 
portunities”  as  “business  for  sale”  and 
illustrated  increased  results  advertisers 
obtained  since  the  change.  Mr.  Nissen 
also  touched  on  the  rate  situation,  aver¬ 
ring  metropolitan  newspapers  are  losing 
more  classified  than  papers  in  smaller 
cities  adjacent  to  metropolitan  centers 
due  to  lower  rates  in  smaller  papers 
causing  transient  advertisers  to  use  less 
expensive  media.  “An  advertiser  with 
a  refrigerator  for  sale  at  $5  cannot  afford 
$3  for  an  ad  and  risk  not  selling  the 
refrigerator,”  he  said.  “Either  he  sells 
to  a  dealer  for  half  price  and  issue  of 
cash  or  he  advertises  in  smaller  commun¬ 
ity  newspaper.” 

Mr.  Douglas  substantiated  this  by 
showing  Long  Beach  Press  Telegram 
constantly  is  gaining  revenue  and  holding 
linage  up  despite  depression  and  tre¬ 
mendous  classified  losses  suffered  by 
papers  in  neighboring  Los  Angeles. 

Discussing  rate  revision,  Mr.  Douglas 
said  he  was  in  favor  of  sliding  scale 
varying  by  classifications,  with  rentals 
and  lost  and  found  carrying  lowest  rates. 
This  was  championed  by  W.  R.  Powell, 
Los  Angeles  Daily  News,  who  claimed 
classified  is  not  alone  a  revenue  producer 
but  a  circulation  and  promotion  feature, 
hence  it  should  not  bear  a  full  rate 
burden. 

Mr.  Nissen  reported  that  advertisers 
inserting  “for  sale”  copy  now  are  getting 
calls  from  people  who  have  the  same 
things  to  sell.  These  calls  go  about  as 
follows,  he  said:  “If  you  sell  the  baby 
buggy  you  advertised  and  get  any  extra 
prospects  will  you  please  tell  them  mv 
address?  I  have  a  buf^'Ey  for  sale,  too.” 
Mr.  Nissen  remarked  that  if  rates  were 
lower  these  people  would  advertise  for 
themselves. 

The  rate  argument  was  rebutted  by  P. 
J.  Harrison,  San  Francisco  Chronicle, 
who  declared  low  rates  resulting  from  a 
newspaper  rate  battle  last  year  did  not 
increase  transient  linage  noticeably. 

Mr.  Powell  conducted  a  round  table 
discussion  on  aids  for  sales  people.  He 
claimed  daily  detail  reports  are  unwar¬ 
ranted  and  bonuses  and  supervision  arc 
best  for  sales  results. 

Kenneth  Flood.  San  Diego  Union 
Tribune,  discussing  methods  of  employ- 


WANTED 

EXPERIENCED  MAN 

Capable  of  presenting 
high-class  merchandising 
service  to  newspapers. 

Qualifications 

1 —  Contacts  with  newspaper 
executive  personnel. 

2 —  Understanding  of  the  news- 
solicitor’s  selling  problems. 

3 —  Experience  in  retail  store 
promotion. 

In  your  first  letter  state  in 
detail  your  business  back¬ 
ground.  All  replies  will  be 
kept  strictly  confidential. 
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GIRDLING  THE  GLOBE 


Sutimani  Shingu,  Japanese  news¬ 
paperman,  who  is  raring  around  the 
world  from  West  to  East,  in  an 
effort  to  heat  a  rival  newspaperman, 
Kinzo  F'ugana,  who  is  racing  from 
East  to  West.  Shingu  is  shown  above 
as  he  rl  imbed  out  of  a  seaplane  after 
a  flight  from  Victoria,  B.C.,  to  Seattle, 
Wash.,  June  16.  He  flew  to  New  York, 
arriving  June  19,  and  sailed  for 
Europe  the  same  day  on  the  Europa. 
Both  men  are  using  established 
means  of  transportation.  Shingu 
represents  the  Tokio  A.iahi  Shimbun. 

ing  classified  workers,  said  classified 
managers  should  examine  present  per¬ 
sonnel  and  work  them  into  desirable 
material  rather  than  constantly  engage 
new  help.  In  hiring  counter  help  lie 
advised  managers  to  look  for  courtesy, 
helpfullness,  understanding  of  psychology 


and  sales  ability  to  inspire  confidence, 
previous  sales  training  ability  to  absorb 
instructions,  perseverance  and  copywrit¬ 
ing.  In  hiring  phone  solicitors  he  would 
favor  girls  with  smiling  voices — “Girls 
with  Graham  McNamee  personalities 
full  of  enthusiasm,”  but  be  sure  to  test 
them  for  accuracy  of  hearing  as  well  as 
of  voice. 

.Amplifying  Mr.  Flood’s  remarks 
Charles  Powell,  Los  Angeles  Examiner, 
said  he  never  engaged  men  who  wanted 
display  jobs.  He  also  favors  remunera¬ 
tion  on  salary  and  commission  basis. 

Worth  Wright,  classified  manager, 
Los  Angeles  Examiner,  delivered  the 
featured  talk  Tuesday  on  “Promotion.” 
He  illustrated  his  remarks  with  samples 
of  portfolio  broadsides,  mailing  pieces, 
and  advertising  campaigns  and  explained 
why  the  Examiner  abandoned  last  year’s 
highbrow  promotion  copy  described  in 
Editor  &  I’ublisher’s  report  of  Wash¬ 
ington  (D.C.)  classified  convention  last 
May.  “This  smart  copy  made  readers 
smile  but  did  not  turn  them  to  classified 
after  reading  it,”  Mr.  Wright  tojd  the 
convention.  “Now,  our  promotion  is 
elementary  and  directs  full  attention  to 
the  classified  section.” 

Martha  Pennell,  ’phone  supervisor, 
Los  Angeles  Herald,  and  Mary  G.  Hal- 
pick,  Los  Angeles  Examiner,  explained 
details  of  several  novel  ’phone  room  con¬ 
tests  for  solicitors  and  discussed  problem 
of  permitting  ’phone  girls  to  solicit  ads 
outside.  Opposed  to  this  was  L.  A. 
Appell,  field  sales  manager,  Los  Angeles 
Herald. 

Attending  the  convention  were  Charles 
Powell,  William  Powell,  Austin  Morti¬ 
more,  Martha  Pennell,  Kenneth  Flood, 
Emma  Sarttan,  Mary  Halpick,  Gertrude 
Weston,  F.  S.  Saynes,  Edna  Carrico,  L 

O.  Appell,  R.  E.  Seiler,  W.  J.  Oldham, 
G.  H.  Doughty,  George  M.  Smith,  W. 

P.  Weber,  Carl  Nissen.  Pitt  Walker,  R. 
L.  Bellem,  K.  O.  Tinkham,  Worth 
Wright,  W.  E.  Douglas.  S.  H.  Pattison, 
Roy  H.  Eyne,  S.  J.  Harrison,  J.  R. 
Tobin,  A.  S.  Adams,  G.  C,  Guriev  R. 
C.  White,  W.  R,  Cass  and  M.  J.  Mac¬ 
Donald. 


SCIENCE  SERVICE 


has  been  welcomed  enthusias¬ 


tically  by  editors  in  all  parts  of  the 
country.  Many  have  written  telling 


how  they  use  its  striking  cuts  and 
vividly  written  copy. 


This  weekly  illustrated  page, 
with  mats  of  pictures,  is  one  of  the 
seven  Science  Service  news  features 
giving  complete  science  coverage, 
that  you  can  now  get  at  a  combina¬ 
tion  price.  Write  for  information. 


I  SCIENCE  SERVICE 

The  Institution  for  the  Popularization  of  Science 

I  2  1  St  St.  and  Constitution  Ave,  Washington.  D,  C. 
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Don’t  Pass  Up  a 


SURE  BET! 


Nowhere  in  the  United  States  is  business  better  now — 


Nowhere  in  America  is  there  less  depression,  real  or  imaginary, 
than 

BOISE— IDAHO 


How  many  cities  today  can  boast  of  a  land  boom? 
How  many  cities  have  so  little  unemployment  as 


BOISE— IDAHO? 


Where,  then,  can  you  find  more  fertile  fields  for  your  advertising 
campaigns  than  in  the  Capitol  City  of  the  State  of  Idaho,  situated 
in  the  most  prosperous,  most  productive  section  in  the  west?  Here 
within  the  trading  territory  live  108,000  potential  consumers  of  your 
products. 


The  Boise  Capital  News  offers  the  most  concentrated  circulation 
obtainable  in  this  rich  intermountain  country. 


Its  every  issue  carries  a  message  that  can  spell  but  one  thing: 
Greater  business  for  its  advertisers! 


THE  BOISE  CAPITAL  NEWS 


A  Scripps— Canfield  Newspaper 


National  Advertising  Representatives 

NEW  YORK  SAN  FRANCISCO 


GILMAN,  NICOL  &  RUTHMAN 


CHICAGO 


DETROIT 


The  Seattle  Star 
The  Spokane  Press 


Other  Scripps-Canfield  Newspapers  are: 

The  Logan  (Utah)  Herald  The  News-Telegram 
The  Tacoma  Times  The  Provo  (Utah)  Herald 

The  San  Luis  Obispo  (Calif.)  Telegram 
The  Dallas  Dispatch 

(Represented  nationally  by  Burke,  Knipers,  Mahoney  &  Payne,  Inc.) 


The  Los  Angeles  Record  |Seripp»-Onfi«ld 
The  Coeur  d’Alene  Press  hmmJJkmmmmmmumm 
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CHAIN  STORES  NO  MENACE  TO  MODERN 
RETAIL  BUSINESS,  WRITER  SAYS 

M.  M.  Zimmerman  Discusses  All  Aspects  of  Chain  Distribution 
in  New  Book — Says  Advertising  Maintains  Sales  of 
Trade-Marked  Products 

By  ROBERT  S.  MANN 

WHAT  of  the  chain  store?  I^s  its  if  it  enjoys  consumer  acceptance.  Once 
rapid  growth  mean  the  domination  it  reaches  the  chain’s  shelves,  it  has  an 
of  the  country’s  retail  business  by  a  few  equal  chance  with  other  brands,  because 


soulless  corpora¬ 
tions  ?  Does  it 
mean  a  closing 
of  outlets  to  man¬ 
ufacturers  of  na¬ 
tionally  adver¬ 
tised  brands  ? 
Will  the  chains 
seize  control  of 
manufacturing  as 
well  as  distribu¬ 
tion  ?  Are  they, 
in  short,  an  ogre 
about  to  gobble 
up  all  the  busi¬ 
ness  in  the  coun¬ 
try  and  put  the 


M.  M.  ZiUMERMAN 


the  chain  is  then  compelled  to  move  it 
from  its  shelves.  Shelf  space  in  a  chain 
store  is  too  valuable  to  be  occupied  by 
a  dead  seller. 

“Furthermore  the  chain  store  is  too 
good  a  merchant  to  eliminate  a  well- 
known  brand  with  consumer  acceptance 
from  its  stocks.  When  it  fails  in  its  ef¬ 
forts  to  obtain  special  terms,  it  may  stop 
dealing  directly  with  the  manufacturer 
for  a  time,  but  it  will  obtain  the  product 
from  other  sources,  using  it  as  a  cut 
price  special  and  cutting  the  price  excep¬ 
tionally  low.  When  this  fails  to  bring 
the  manufacturer  to  terms,  the  chain  will 
restore  the  line  to  its  regular  competitive 
price.  Since  the  chain  depends  on  the 


individual  manufacturer  or  merchant  in  advertised  brand  to  draw  customers,  it 
the  museum  along  with  the  dinosaur  cannot  afford  to  tell  the  customer  that  it 
bones?  Or  are  they  an  efficient  machine  does  not  keep  that  product.” 
for  taking  the  waste  out  of  distribution.  The  author  does  not  hesitate  to  cite 
providing  manufacturers  with  a  broader  instances  of  business  men  who  have  had 
market  at  less  selling  expense,  as  well  unpleasant  experiences  dealing  with 
as  retailing  goods  at  lower  cost?  chains,  but  he  believes  that  unethical 

Many  a  writer  has  sought  to  answer  practices  are  on  the  wane, 
these  questions  in  recent  years,  and  •  One  chapter  gives  interesting  data  on 
many  of  the  answers  have  been  contradic-  the  newspaper  advertising  of  chains,  with 
tory.  In  this  confusion,  M.  M.  Zimmer-  statements  from  the  chains  themselves  as 
man  has  gone  directly  to  the  chains  to  results.  Other  chapters  deal  with 
themselves,  and  to  the  people  who  do  or  “How  Manufacturers  and  Jobbers  Are 
might  do  business  with  them.  In  his  new  Making  Independents  Better  Merchan- 
bcok,  “The  Challenge  of  Chain  Store  disers.”  “Are  Chains  the  Enemies  of  the 
Distribution,”  he  has  not  only  set  down  National  Brand?”  “Why  Some  Manu- 
his  own  conclusions,  but  has'  recorded  facturers  Hesitate  to  Sell  Through 
instance  after  instance  of  actual  workings  Chain  Stores,”  “Can  Lower  Prices  Take 
of  the  chain  store  situation.  Mr.  Zim-  the  Place  of  the  Advertised  Brands?” 
merman  is  no  stranger  to  Editor  &  Pub-  “How  Advertisers  Are  Selling  Chains 
USHER  readers,  having  contributed  at  and  Holding  (iood-will  of  Independents,” 
intervals  to  this  and  other  business  “What  the  Chain  Stores  Think  of  Manu- 

papers.  In  the  present  instance,  much  of  _ 

the  material  taken  from  articles  writ- 
ten  by  Mr.  Zimmerman  for  Printer’s 

The  author  sees  no  menace  in  the 
chain  store  system.  Alert  independents  A 

have  proved  it  quite  possible  to  do  prof- 
itable  business  in  direct  competition  with 
chain  units.  Weak  chains  themselves 

have  suffered  heavy  casualties  in  recent  i 

years,  he  points  out. 

Much  attention  is  devoted  to  advertis-  W 

ing  in  relation  to  chain  stores.  “We  r 

believe  advertising  is  the  manufacturer’s 
chief  asset  in  doing  business  with  the 
diain,”  he  says.  “Without  it.  the  chain 

is  master.  With  it,  the  manufacturer  j  rinCT  •  -I 

can  dominate  the  situation.  This  does  6110  iIKjI  Ifl  14- 

not  necessarily  mean  that  the  advertising 

compels  the  chain  to  feature  the  brand.  oiif  r*f  OA 

but  it  does  mean  that  it  at  least  compels  ” 

the  chain  to  stock  the  product,  especially  ^  I  ,  •  * 

Llassihcations 


facturers’  Display  Material,”  “The  Prob¬ 
lems  of  the  Private  Brand,’’  and  “Anti- 
Chain  Legislation.” 

The  book  is  published  by  Harper  & 
Brothers,  New  York. 

W.  M.  CLEMENS  HONORED 

A  farewell  dinner  was  given  to  Wil¬ 
liam  M.  Qemens,  retiring  publisher  of 
the  Flushing  (N.Y.)  North  Shore  Daily 
Journal,  and  Mrs.  Clemens,  at  the  Clear- 
view  Country  Club,  Beechhurst,  Long 
Island,  Tuesday  June  23,  by  employes 
of  the  Journal.  There  were  53  present, 
and  seated  at  the  head  table  with  Mr. 
and  Mrs.  Clemens  were  T.  Harold 
Forbes,  the  new  publisher;  Mrs.  Forbes; 
Guy  Nordman,  associate  editor  and  toast¬ 
master;  President  Herbert  Milner  of  the 
Journal  Employes  Club,  and  Mrs.  Milner. 

T.  F.  CLARK.  JR..  MARRIES 

Thomas  F.  Clark,  Jr.,  treasurer  of  the 
Thomas  F.  Clark  Co.,  Inc.,  newspaper 
advertising  representatives.  New  York, 
and  Miss  Elsie  E.  Norring  formerly  of 
the  American  Telephone  and  Telegraph 
Company,  copy  department,  were  married 
Saturday,  June  20.  The  young  couple 
are  now  on  their  honeymoon  in  Bermuda. 
Mr.  Clark  was  recently  elected  Secretary 
of  the  Six  Point  League  and  secretary 
of  the  Advertisers  Marketing  Bureau, 
Inc. 


SUES  COCA  COLA  FIRM 

Mrs.  Harris  Asks  $1 0,000,000.  Claimiaf 
Copyright  Infringement 

A  copyright  suit  against  the  Coca  Cola 
Company  for  $10,000,000  alleging  unau¬ 
thorized  use  of  characters  from  the  Uncle 
Remus  stories  of  Joel  Chandler  Harris 
was  brought  last  week  by  Mrs.  Esther 
LaRose  Harris,  widow  of  the  famous 
Georgia  author  of  children’s  books. 

It  is  brought  out  in  the  petition,  which 
also  asks  an  injunction  to  halt  their  use, 
that  the  Coca  Cola  Company  is  using  in 
its  advertising  small  cardboard  reproduc¬ 
tions  of  “B’rer  Rabbit,”  “B’rer  Fox,”  the 
“Tar  Baby”  and  other  characters  in  the 
book  entitled  “Uncle  Remus,  His  Songs 
and  His  Sayings.” 

The  illustrations  were  by  A.  B.  Frost, 
who  illustrated  the  Harris  book  as  it  was 
brought  out  by  D.  Appleton  &  Co.,  New 
York.  The  Frost  illustrations  have  fre¬ 
quently  appeared  in  American  news¬ 
papers. 

In  a  statement  issued  following  filing 
of  the  suit,  officials  of  the  Coca  Cola 
Company  stated  that  it  was  not  their  in¬ 
tention  to  infringe  any  copyright  and  that 
before  using  the  characters  in  their  ad¬ 
vertising  they  obtained  full  permission 
from  the  Appleton  company.  A  hearing 
on  the  injunction  will  be  held  July  18. 


Cheer 

''  I  ''HERE  is  genuine 
cheer  in  the  knowl¬ 
edge  that  if  you  do  your 
best  you  need  fear  no 
outcome.  But  nio.st  of 
us  at  times  need  a  spur 
to  that  Itest  endeavor. 
Fraternicus  supplies  it. 


A  daily  feature  for  the  one 
better  paper  in  each  commu' 
nity.  If  that*s  yours,  write. 


BETTER  FEATURES 


SYNDICATE 


Box  173 

Middletown,  Ohio 


Building  Suggiie* 
and  Contractors 
Drug  Stores. 
Educational 
Electric  Appliances 
and  Supplies 
Grocers 

Heating  and  Plumb¬ 
ing 

'Media  Records 


7.  Hotels  and  Restau¬ 
rants 

S.  Insurance 
9.  Jewelry 

10.  Musical  Instruments 

11.  Radio 

12.  Sporting  Goods 

13.  Stationers 

14.  Transportation 
Classiflcations 
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THE  UNSEEN 


COURIERS! 


THE  SPOKEN  WORD 


The  familiar  telephone  that 
stands  upon  your  desk  at  the  office 
or  in  your  home  is  only  a  very  small 
part  of  the  great  communica¬ 
tion  system  that  enables  you  to 
talk  across  the  miles  with  such 
surprising  ease. 

Behind  it  are  complicated  ex¬ 
changes,  a  carefully  trained  organ¬ 
ization  of  more  than  400,000  men 
and  women  and  eighty  million  miles 
of  wire.  These  are  the  forces  that 
make  efficient  telephone  service  pos¬ 
sible.  These  are  the  unseen  couriers 
of  the  spoken  word. 

Tirelessly,  day  or  night,  without 
rest  or  sleep,  the  Bell  System  awaits 
but  the  lifting  of  the  receiver  to 
carry  your  voice  to  any  one  of 
32  million  other  telephone  users  in 
this  country  and  abroad,  and  on 
ships  at  sea.  It  is  done  so  quickly 
and  with  so  little  trouble  that  few 
people  stop  to  consider  what  goes  on 
between  the  giving  of  the  number 
and  the  completion  of  the  call. 


Some  time  every  day  —  perhaps 
many  times  a  day — you  use  some 
part  of  a  telephone  system  that  has 
taken  fifty  years  and  more  than 
four  thousand  million  dollars  to 
build.  The  simple  words  “long  dis¬ 
tance,”  which  you  speak  so  casually 
into  your  telephone,  place  millions 
of  dollars  of  equipment  at  your  dis¬ 
posal.  Yet  the  cost  of  a  call  from 
New  York  to  Chicago  is  only  three 
dollars,  and  but  a  fraction  of  that 
for  lesser  distances. 

Equipment  of  comparable  cost  is 
also  needed  to  connect  your  home 
with  the  thousands  or  hundreds 
of  thousands  of  other  telephones 
in  your  town  or  city.  Yet  the 
charge  for  local  service  is  only  a 
few  cents  a  day. 

In  relation  to  service  rendered, 
the  cost  of  the  telephone  is  one  of 
the  smallest  items  in  the  monthly 
business  and  family  budget.  Few 
things  purchased  are  of  such  real, 
constant  and  increasing  value. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  * 
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This  column  is  set  in  7  V2  Point  Ionic 
No.  5  on  an  QVz  point  body. 

In  addition  to  the  several  letters  of 
approval  on  Ionic  No.  5  shown  in  an¬ 
other  column,  many  more  than  space  1 
permits  reprinting  were  received  from 
eye  specialists  in  every  section  of  the  I 
country.  Some  of  these  follow: 

From  Kahoka,  Mo.,  Dr.  A.  E.  Gray 
wrote:  “Your  work  in  producing  and 
introducing  ‘a  more  legible  type  for 
newspapers’  deserves  our  heartiest  en¬ 
dorsement.  This  is  ‘The  Age  of  Eye- 
strain,’  caused  by  the  naturally  imper¬ 
fect  formation  of  the  eyes  and  their 
controlling  muscles  through  growth 
and  by  the  intensive  use  demanded  of 
them. 

“The  eyes  are  operated  by  neuricity 
(nervous  energy),  which  is  our  vital 
force,  our  life.  A  constant  flow  of  neu¬ 
ricity  is  required  to  keep  the  tissues  of 
our  body  active  and  healthy.  More  is 


This  column  is  set  in  7  Point  Ionic  No. 
5  on  an  8  point  body. 

The  selection  of  a  newspaper  type 
dress,  whether  for  news  columns  or  clas¬ 
sified  ads,  calls  for  the  careful  weighing 
of  two  factors:  legibility  and  word  count. 
It  is  ordinarily  assumed  that  one  must  be 
sacrificed  for  the  other,  but  this  is  not 
necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 
which  these  two  desirable  qualities  are 
combined  to  a  remarkable  degree. 

The  growing  demand  for  space,  with 


This  column  is  set  in  6%  Point  Ionic  No. 
5  on  a  7%  point  body. 

Would  you  accept  the  verdict  of  a  jury  of 
3,766  eye  specialists  concerning  Linotype 
Ionic  No.  5?  In  this  nation-wide  survey 
conducted  with  the  co-operation  of  the 
American  Optical  Company,  Important 
questions  were  asked  of  these  men.  To  the 
question,  “Do  you  believe  the  continued 
reading  of  the  small  type  generally  used  in 
newspapers  has  an  injurious  effect  upon 
the  eyes?”  The  verdict  of  3,554  eye  special¬ 
ists  was  overwhelming  in  the  afiOrmative, 
3,461  declaring  that  the  reading  of  small 


This  column  Is  set  in  6  Point  Ionic  No.  5  on 
a  7  point  body. 

A  few  years  ago  newspaper  publishers  oe- 
gan  reading  about  a  new  kind  of  newspaper 
type  face — a  type  that  could  be  read  comfort¬ 
ably  and  quickly,  without  eyestrain,  without 
specs,  without  the  accustomed  degree  of 
squinting  and  squirming. 

This  type  was  called  Linotype  Ionic  No.  5. 
It  was  the  result  of  considerable  experi¬ 
mental  work  by  Linotype  designers,  and  eye 
specialists,  to  correct  existing  difficuities  in 
newspaper  body  type  design. 

The  problem  was  a  difficult  one,  since 
newspapers  are  printed  rapidly  on  porous 
stock,  and  inking,  as  well  as  impression 
throughout  the  paper,  could  not  be  uniform. 

By  eliminating  line  lines,  which  made  rec¬ 
ognition  of  similarly  shaped  letters  difficult, 
and  which  had  a  tendency  to  break  down 
under  mat-making  and  stereotyping  pres¬ 
sure,  one  great  forward  step  was  achieved. 

Next,  the  Ionic  lower-case  letters  were 
made  larger  than  customary  practice.  Sound 
reasoning  pointed  out  that  lower-case  letters 
comprise  fully  three-quarters  of  the  average 
line,  and  since  there  were  more  of  them,  they 
should  be  made  slightly  larger  and  more  leg- 


CHANCE  to  IONIC 

—the  easy-to-read 
space  saving  news  face 


Ionic  saves  space  because  there 
is  no  wasted  white  between  Ionic 
letters.  Light  comes  through  this 
larger  lower-case  letter — not 
around  it.  Ionic’s  sturdy  serifs 
and  compact  fitting  enable  you 
to  use  asmaller  pointsize  and  yet 
attain  increased  reading  ease. 
The  5  Vz  point  size,  for  instance, 
may  be  set  14  lines  to  the  inch — 
a  splendid  face  for  classified  col¬ 
umns,  one  that  offers  material 
linage  savings  in  the  course  of 


Never  before  has  any  news  face  met  with 
theenduring  popularity  of  Linotype  Ionic 
No.  5 — more  than  2,000  newspapers  are 
now  set  in  this  more  legible,  space  saving 
and  eye-saving  news  type. 

The  reason  lies  in  the  merit  of  the  face 
itself.  Eye  specialists  endorse  it,  readers 
prefer  it — the  march  to  climb  on  the 
Ionic  band  wagoncontinues weekly  from 
every  section  of  the  land.  Change  to  Ionic 
— for  your  papers’ and  your  readers’ sake. 


Ionic’s  easy  reading  qualities  are 
the  result  of  deliberate  design  in 
the  face.  Ionic  has  a  larger  lower 
case  than  other  news  types  be¬ 
cause  lower-case  letters  comprise 
80  per  cent  of  the  average  line, 
and  being  the  most  read  should  be 
larger.  Over  3,000 eye  specialists 
have  certified  that  Ionic  is  easiest 
to  read  in  a  survey  among  men 
whose  business  it  is  to  save  eye¬ 
sight.  And  in  a  class-room  psy¬ 
chological  test  89  students  of  the 


several  months.  Other  sizes  for 
news  columns  bring  the  same 
proportionate  economy  in  linage. 

(•'"“LINOTYPE--) 


used  if  we  lift  a  finger  or  turn  the  eyes; 
still  more  is  used  if  we  read  or  walk 
and  still  more  if  we  work,  study,  or  run. 

“Through  optometry  the  optome¬ 
trist  strives  to  make  imperfect  eyes 
function  perfectly  and  thus  prevent  a 
waste  of  neuricity. 

“A  waste  of  neuricity  means  a  low¬ 
ering  vitality,  chronic  ill  health,  more 
susceptible  to  contagious  and  infec¬ 
tious  diseases,  a  lessened  earning 
power. 

“Your  Ionic  No.  5  type  will  do  this 
same  thing  (conserve  neuricity),  in  the 
exact  proportion  that  it  makes  reading 
easier.  That  is  why  we  heartily  en¬ 
dorse  it.  Its  good  influence  will  be  man¬ 
ifest  by  making  a  more  intellectual 
and  a  more  powerful  nation.” 

Dr.  Henry  J.  Godin,  past  president 
of  the  Georgia  State  Association  of 
Optometrists,  offered  this  opinion: 
"Standardizing  the  type  in  journalism 
ip  general  being  such  an  important 


which  publishers  constantly  find  them¬ 
selves  confronted,  presents  a  problem 
that  can  now  be  met  in  a  satisfactory 
way. 

A  smaller  size  of  Ionic  is  as  easy  to 
read  as  a  larger  size  in  some  other  face, 
hence  a  reduction  in  type  size  does  not 
mean  lessened  legibility,  but  instead 
means  easier  reading  than  the  type  face 
originally  used. 

The  comparatively  short  ascenders  and 
descenders  give  the  lines  an  open,  leaded 
appearance  even  when  they  are  set  solid. 
The  5'/2  point  size  may  be  set  14  lines  to 
the  inch,  with  special  short  descenders; 
the  6*/2  point  may  be  set  on  a  6  *72  point 
slug  and  the  7  on  7  or  they  may  be  leaded 
to  any  desired  extent. 

A  few  years  ago  newspaper  publishers 
began  reading  about  a  new  kind  of  news¬ 
paper  type  face — a  type  that  could  be 
read  comfortably  and  quickly,  without 
eyestrain,  without  specs,  without  the  ac¬ 
customed  degree  of  squinting  and 
squirming. 

This  type  was  called  Linotj^  Ionic  No. 
5.  It  was  the  result  of  considerable  ex¬ 
perimental  work  by  Linotype  designers, 
and  eye  specialists,  to  correct  existing 
difficulties  in  the  design  of  existing  news¬ 
paper  body  types. 

The  problem  was  a  difficult  one,  since 
newspapers  are  printed  rapidly  on  porous 
stock,  and  inking,  as  well  as  impression 
throughout  the  paper  could  not  be  uni¬ 
form. 

By  eliminating  fine  lines,  which  made 


newspaper  type  was  injurious  to  the  eyes, 
while  but  193  thought  the  opposite. 

In  the  matter  of  preference  between 
Ionic  No.  5  and  two  other  popular  news¬ 
paper  faces  (sample  columns  being  sub¬ 
mitted  to  3,766  eye  specialists)  3,297  of  the 
men  whose  business  it  is  to  save  eyesight 
preferred  Ionic,  while  315  preferred  the 
second  type,  and  154  selected  the  third! 
This,  surely.  Is  again  overwhelming  prefer¬ 
ence  on  the  part  of  experts  for  Ionic. 

Many  of  these  eye  specialists  offered  de¬ 
tailed  opinions  on  the  merit  of  Llnotsrpe 
Ionic  No.  5.  Bernard  A.  Baer,  past  presi¬ 
dent,  District  of  Columbia  Optometrlc  So¬ 
ciety  wrote;  “For  many  years  I  have  been 
wondering  when  the  newspapers  of  this 
country  would  try  to  consider  the  comfort 
of  their  readers  and  change  their  type  or 
the  paper  so  that  the  reader  could  read  in 
absolute  comfort. 

“I  feel  sure  that  you  have  discovered  the 
type  and  it  is  just  a  matter  of  time  before 
the  newspapers  of  the  country  will  all  be 
using  it.  That  is.  those  papers  who  will  con¬ 
sider  the  eyes  of  their  readers. 

“Ionic  No.  5  will  do  the  work.  It  is  the 
best  and  clearest  type  I  have  ever  seen  for 
use  on  any  newspaper. 

“Every  optometrist  in  the  country,  and 
especially  those  of  us  who  are  more  inter¬ 
ested  in  the  conservation  of  vision,  will  wel¬ 
come  Ionic  No.  5  as  a  great  boon  to  the 
comfort  of  our  patients.  I  wish  to  offer  my 
congratulations  to  you  in  this  progressive 
movement  and  will  make  every  effort  pos¬ 
sible  to  get  the  newspapers  of  Washington 
to  use  this  type  in  the  consideration  of  the 
eyesight  of  their  readers.” 


1 06  competing  selected  Ionic  No. 
5  as  the  easiest  newspaper  face  to 
read — an  approval  of  84  per  cent. 

(•'"“LINOTYPE--) 


Ible  in  order  to  gain  Increased  legibility  and 
reading  ease. 

Then  fitting  of  letters  was  examined.  It 
was  discovered  that  there  was  a  considerable 
amount  of  wasted  white  space  In  the  average 
news  face.  This  extra  amount  of  white  which 
formerly  went  between  letters  was,  In  Ionic 
No.  5.  put  within  the  letter — and  proved  to 
be  a  marked  factor  in  gaining  Increased  leg¬ 
ibility  and  reading  ease. 

Other  detailed  changes  were  made  to 
^  achieve  the  final  Ionic  No.  5  design — serifs, 
I  for  Instance,  were  made  shorter  and  stur¬ 
dier  to  better  withstand  mat-making  pres¬ 
sure.  Ascenders  were  shortened.  Capitals 
were  redesigned  to  accord  with  recognltlon- 
j  factors  opticians  had  discovered,  slightly  In¬ 
creased  In  size,  and  made  more  legible  by 
careful  shaping  and  proportioning.  All  Ionic 
No.  5  letters  were  made  a  trifle  more  sub¬ 
stantial  in  weight.  In  order  that  rapid  Inking 
and  printing  would  not  make  them  look 
pallid  on  the  newspaper  page. 

Then,  through  the  co-operation  of  the 
American  Optical  Company,  thousands  of 
eye  specialists  the  country  over  were  Invited 
to  criticize  Ionic  in  comparison  with  the 
average  newspaper  roman.  In  this  exhaus¬ 
tive  test,  3,297  eye  specialists  certified  that 


•ttRGENTHALER  LINOTYPE  COMPANY.  BROOKLYN.  N.  Y.  •  San  Francisco,  Chicago,  New  Orleans  •  Canadian  Linotype,  Limited,  Toronto  •  Representatives  In  the  Principal  Cities  of  the  World 
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STUDY  OF  ADVERTISING  BY  MEDICAL 
PROFESSION  URGED  BY  DOCTOR 


Retiring  President  of  Chicago  Medical  Society  Says  Survey 
Should  Be  Made  to  Determine  if  Paid  Space 
Would  Be  Mutually  Beneficial 


tacking  the  newspaper’s  favorite  child, 
and  the  reaction  of  the  press  has  been 
only  human.  The  happy  middle  ground 
is  for  medicine  and  advertising  to  get 
together,  investigate  the  problem  with 
an  open  mind,  and  after  learning  the 
facts  work  together,  or  at  least  under¬ 
stand  and  respect  each  other.” 

It  is  Dr.  Hutton’s  opinion  that  a  great 


PROPOSES  NEWSPAPER  TAX 


Twenty  Per  Cent  Levy  on  Advertitini 
Revenue*  Proposed  in  Wisconsin 

(Special  to  Editob  &  Publisher) 

Madison,  Wis.,  June  23 — One  of  the 
newest  taxation  schemes  presented  in  the 
Wisconsin  legislature  is  Assemblyman 
Leo  Gesicki’s  proposal  that  the  state 


-THE  medical  profession  should  at  connection  with  its  usefulness  to  doctors  Sllo^^hSaSSl  Id  V  SsMOeVfa’ toT/'fflKrc’e'uT 

A  least  exhibit  a  willingness  to  be  they  are  talking  about  one  thing,  whereas  „.oulcl  brine  the  doctor  and  the  nublic  in  f  newspapers  a  tax  ot  aiU  per  cent. 


would  bring  the  doctor  and  the  public  in 


shown  whether  or  not  advertising  has  a  newspapers  and  advertising  men  are  talk-  closer  contact  and  put  the  medical  pro¬ 


place  in  the  relationship  of  the  physician  ing  about  quite  another.  Medic^  men  fession  on  a  higher  plane  of  service  in 


Assemblyman  Gesicki,  from  Merrill, 
says  he  has  been  studying  advertising  lin- 


“We  medical  men  have  taken  the  same  medical  ethics.  I  find  on  the  other  hand 


position  a."!  a  fellow  who  is  sick  but  re-  that  newspapers  and  advertising  experts 
fuses  to  have  anything  to  do  with  the  are  thinking  only  in  terms  of  institu- 


medical  profession,”  said  Dr.  Hutton,  tional  or  educational  campaigns,  and  are  criticism  from  the  public.  Perhaps  ad- 
‘•\\  hat  we  need  to  do  is  to  change  our  'wt  yet  sure  until  they  have  investigated  ^crtising  can  help  remedy  this  situation. 


frame  of  mind  and  adopt  the  same  scien¬ 
tific  attitude  towards  advertising  that  we 
adopt  towards  any  new  remedy  or  tech¬ 
nique  projKised  for  use  in  our  profession. 

“1  am  not  in  a  position  to  say  what 
kind  of  advertising  the  medical  profes- 


the  problem  just  what  form  such  cam¬ 
paigns  should  take. 

“Advertising  has  been  attacked  as  evil 
for  medicine  by  important  sections  of  or¬ 
ganized  American  medicine,  but  chiefly 
this  has  been  due,  I  believe,  to  lack  of 


iree  meaicai  service  to  anoui  one-eignin  Gesicki’s  plan,  therefore,  to 

of  the  nation  s  population.  benefit  of  the 

\  et  at  the  same  Ume.  he  continued,  state  and  for  the  purpose  of  relieving  the 
we  are  the  target  of  a  lot  of  abuse  and  unemployment, 
criticism  from  the  public.  Perhaps  ad-  Assemblymen  predicted  the  measure 
yertismg  can  help  remedy  this  situation  ^Quld  have  short  life.  Mr.  Gesicki’s  idea 
I,  for  one,  arn  ready  to  make  a  study  of  jg  to  have  the  income  from  his  taxation 


this  problem.” 


PARTY  FOR  STAFF 

Six  hundred  employes  and  former  em- 


scheme  added  to  a  proposed  $5,000,000 
employment  relief  measure  for  Wisconsin. 


siou  should  adopt  or  whether  there  is  a  comprehension,  or  lack  of  information,  plojes  of  the  Solt  City  Ocscrct 


type  of  advertising  that  will  be  mutually  o*”  maybe  both.  Advertising  in  its  proper  News,  their  wives  and  children,  cele- 


FRYE  TO  BRIDGEPORT 

Ralph  Frye,  formerly  of  the  New  York 
World  and  New  York  American,  has 


beneficial  ”  remarked  the  ohvsician.  who  forms  and  after  careful  study  of  markets  brated  the  81st  anniversary  of  the  News  been  named  night  assistant  managing  edi- 

.  f  .  ^  *  r _ ; _ _  — ww  -.4.  T*!--  I _ _ !_  _ a-.  TTr^-I.  e  .a  r*  •»  ...  .  V  erv  * 


has  held  conferences  with  newspaper 
publishers  and  advertising  experts  in  an 
effort  to  approach  the  subject  with  an 
open  mind.  “But  I  do  think  that  we 
should  make  an  impartial  scientific  inves¬ 
tigation  to  determine  whether  advertising 
has  anything  to  offer  that  we  can  use. 
That  is  what  I  suggested  in  my  talk 
before  the  Chicago  Medical  Society  as 
its  retiring  president. 

“It  would  seem  to  me  that  the  proper 
approach  to  this  subject  would  be  the 
appointment  of  a  committee,  composed  of 
prominent  physicians,  to  contact  news¬ 
paper  publishers  and  advertising  execu¬ 
tives  and  determine  the  relation  of  the 
medical  profession  to  the  public.  An  in¬ 
vestigation  of  this  sort  would  automatic¬ 
ally  lead  to  the  conclusion  of  whether 
or  not  advertising  would  be  beneficial 
to  the  profession.  If  the  committee  de¬ 
cides  that  it  would  be,  then  experts 
should  be  called  in  to  determine  what 
form  of  advertising  is  to  be  used,  and 
what  types  of  media  will  reach  the  great¬ 
est  numlier  of  people.” 

Dr.  Hutton  said  that  last  fall  he  had 
occasion  to  talk  with  Carl  W.  Jones, 
publisher  of  the  Minneapolis  Journal, 
after  his  newspaper  had  printed  an  edi¬ 
torial  asking  why  the  medical  profession 
did  not  advertise. 

“Mr.  Jones  pointed  out  that  advertis¬ 
ing  has  been  a  help  to  every  honest 
endeavor  that  it  has  come  in  contact 
with,”  commented  Dr.  Hutton.  “Yet,” 
he  remarked,  “the  medical  profession  has 
shut  its  doors  to  advertising  and  stub¬ 
bornly  says,  ‘We  will  have  none  of  that.’  ” 

Dr.  Hutton  commented  upon  the  fact 
that  several  medical  societies  in  different 
sections  of  the  country  are  interested  in 
advertising  and  have  taken  steps  in  this 
direction,  although  at  present  there  have 
not  been  any  general  widespread  adver¬ 
tising  campaigns.  He  said : 

“I  have  discovered  that  when  medical 
men  talk  and  write  about  advertising  in 


DETROIT 

DAILY,®  MIRROR 


Changed  from  an  afternoon  to  a 
morning  paper. 

Rearranged  the  old  plant  to  pro¬ 
vide  for  increased  circulation. 
Installed  new  presses,  new  auto¬ 
plate  and  new  paper  handling 
equipment. 

Remodeled  the  offices  and  compos¬ 
ing  room  and  repaired  the  old 
buildings. 

All  accomplished  on  schedule  time 
and  without  delaying  a  single  issue. 
Plans  and  supervision  by 


LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York  Boston  Chicago 
Cleveland  Spartanburg 


for  services  has  proven  itself  to  be  one  at  The  Lagoon  in  Davis  County,  Utah, 
of  the  greatest  weapons  for  development  last  week.  Amos  Jenkins,  advertising 


tor  of  the  Bridgeport  (Conn.)  Telegram, 


and  progress  in  modern  times.  When  we  manager,  was  general  chairman  of  the 
doctors  attack  advertising  we  are  at-  celebration. 


last  week.  Amos  Jenkins,  advertising  Benjamin  D.  Kornfield  continues  as  as- 
manager,  was  general  chairman  of  the  sistant  managing  editor  in  charge  of  the 


Post  staff. 


More  Gasoline 
More  Cars 
and  More  Roads! 

Rhode  island’s  consumption  of 
«n  non  era  11  rk'na  rkf  oraarklino  in 


Rhode  island’s  consumption  of 
88,832,000  gallons  of  gasoline  In 
1930  marks  an  Increase  of  14.1%  over 
1929.  This  was  the  third  highest  ratio 
of  Increase  among  46  states  where  com¬ 
parative  hgiires  were  complete.* 


More  pleasure  cars  were  registered  in 
1930  than  in  1929;  more  miles  of  state 
hightcay  completed. 


Journal-Bulletin 

FAMILIES 


Many  folks  were  driving  back  and  forth 
to  do  their  buying.  This  market  Is  so 
compact  that  some  200,000  families  can 
get  to  their  Providence  trade  center  In  an 
hour’s  drive. 


In  Providence 

19  ".y  20 


In  Rhode  Island 

2  OUT  Q 
OF  O 


Often  times  they  were  pleasure  riding. 
This  is  resort  country  during  these  pleas¬ 
ant  months.  Everybody  wants  a  car. 


of  all  ramilieH 
who  read  EiiKliNh 


•  llaspit  on  American  Petroleum  Institute  figures  from 
gasoline  tax  returns,  quoted  by  Oorrance,  Sullivan  &  Co. 
in  Trends  and  Indications.  In  two  states.  New  York  and 
Illinois,  the  tax  was  not  In  efTect  during  all  of  1929. 


PlieOD'y  DIIDEWCE 

[journal/bulletin 


^jEr^landr  Second  L  a^estMarJ^lX 


CHAS.  H.  EDDY  CO. 
Boston  New  York  Chicago 


Representatives 


R.  J.  BI  DWELL  CO. 

San  Francisco  Los  Angeles  Seattle 


I 
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Small  Plants,  too. 


increase 


Vroductim  and  E 


conomy 


with  Goodrich 


Here  are  typical  progressive 
newspaper  plants. ..Their 
papers  are  clear  and  sharp.  They 
have  no  “weather”  troubles.  They 
save  money  in  ink  and  cleaning  ma¬ 
terials.  They  have  no  delay  on 
their  edition  and  save  on  overtime. 

All  because  they  use  Goodrich 
Rollers. 

Goodrich  Rollers  are  speeding 
runs  where  it  is  hot  and  muggy 
and  where  it  is  cold  and  dry. 

They  do  it  without  frequent 
setting.  They  shed  dirt.  Half¬ 
tones  don’t  fill  up.  Type  keeps 
clean.  They  render  unfailing  jl 
service  with  the  minimum  of 
attention. 

ii, : 

Whether  your  run  is  5,000  , 

or  50,000  Goodrich  Rollers  will 
bring  new  efficiency  and  econ¬ 
omies  to  your  press  room. 

Write  today  for  further 
particulars. 


SHEBOYGAN  (WISC.)  PRESS— (above)— 
40-page  Duplex  Tubular  Presses  run  in 
tandem — Goodrich  Rollers. 

SHAMOKIN  (PA.)  DAILY  NEWS— (left)— 
using  Goodrich  Rollers  on  a  16-  page 
Duplex  Tubular  Press. 

CENTRALIA  (ILL.)  SENTINEL— (below) 
— 16-page  Duplex  Tubular  Press — entirely 
Goodrich  equipped  since  1921. 


A  FEW  OF  THE 

NEWSPAPERS  WITH  DUPLEX  TUBULAR 

PRESSES 

USING  GOODRICH  ROLLERS 

Auftustlne  Record . 

Massillon  Independent.... 

Cntralla  Sentinel . 

Shamokin  Dally  News  .  .  .  . 

.  .  Shamokin.  Penn. 

bederlck  News  &  Post . 

Bloomsburit  Press . 

.  .Bloomsburg,  Penn. 

Gtlcsburft  Reftister-Mail . 

Middletown  Journal . 

.  .Middletown.  Penn. 

Monroe  News*  Star . 

Sherman  Democrat . 

1  ^ntterdam  Recorder  &  Democrat.  •  • , Amsterdam,  S,  Y, 

Free  Lance- Star . 

.Fredericksburg,  Va. 

Uafttton  Freeman . . 

Appleton  Post  Crescent. . . . 

^Uladlum  Times . 

Herald-News . 

..  .Manitowoc,  Wise. 

^^bftara  Falls  Gazette . . 

. Niagara  Falls.  N.  Y. 

Sheboydan  Press . 

..  .Sheboygan,  Wise. 

^te  Plains  Reporter . 

. White  Plains,  N.  Y. 

Vancouver  Province . . 

, . . .  Vancouver,  B.  C.,  Canada 

Oweland  Shopping  News . 

The  Hindu . 

Niles  &  Nelson,  Inc.,  Exclusive  Distributors 

75  WEST  ST.,  NEW  YQRK,  N.  Y.  •  400  W.  MADISON  ST.,  CHICAGO,  ILL. 

^  Goodrich  Rollers 
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100,000  GROUP  MEETS  AT 
LONG  BEACH,  CAL. 


LOW  PAPER  COST  REFUTED 


L.  B.  Palmer  Replies  to  D.  F.  Kelly’s 


C.  J.  Shurtz,  Sales  Manager  of  Los 
Angeles  Department  Store,  Declares 
Newspapers  Should  Co-operate 
in  Studying  Retailing  Problems 


(By  telegraph  to  Editor  &  Pubusbes) 
Long  Beach.  Cal.,  June  24. — Coinci¬ 
dent  with  the  Pacific  AdvertisiiiR  Clubs 
Association  convention,  the  10(1,000 
(iroup  of  .American  Cities  met  here  June 
23-24.  Leslie  Barton,  managing  direc¬ 
tor,  presided. 

At  the  opening  session  W’.  IC  Prisk, 
editor  and  publisher  of  the  Long  Beach 
Brcss-Tclcgram,  welcomed  the  delegates. 
E.  J.  Shurtz,  sales  manager  of  the  Broad¬ 
way  department  store,  Los  Angeles, 
siKfke  on  “Xewspaitcr  Co-operation." 
Urging  newspapers  to  cooperate  with 

advertisers  by  studying  the  latter’s  needs, 
Mr.  Shurtz  said; 

"Newspapers  whose  representatives 
study  the  problems  of  the  retailers  and 
(jualify  themselves  to  give  intelligent  co¬ 
operation  in  the  solution  of  these  prob¬ 
lems  are  the  ones  who  will  get  the  busi¬ 
ness.  NewspajK-r  advertising  today  is 

not  merely  a  matter  of  selling  space  and 

circulation ;  there  is  a  deeper  responsi¬ 
bility  attached.” 

At  the  second  day’s  session,  August  J. 
Hruhn,  Southern  California  manager  of 
McCann-Erickson,  advertising  agency, 
paid  high  tribute  to  newsi>apers  as  ad¬ 
vertising  mediums. 

Among  those  attending  were:  N.  G. 

Pfaffenberger,  G.  E.  McIntyre  and  Irv¬ 
ing  Smith,  Los  Angeles  Times;  Clifford 
C.  Irish,  Oakland  Tribune ;  Walter  May, 
J’ortland  Oregonian,  Ciarl  D.  Brown, 
Salt  Lake  Tribune;  Morris  Penter,  San 
Diego  Union-Tribune ;  Louis  Haas, 
San  Francisco  Chronicle;  William  Johns, 
Seattle  Times;  Gus  Roche,  Spokane 
Spokesnuui-Rrjiew  and  Chronicle; 
W.  H.  Hosking,  G.  L.  Burt,  Wade  Maple- 
thorpe,  A.  L.  Hosking  and  Maurice  Hea¬ 
ton,  Long  Beach  Press-Telegram;  O.  S. 
Waters,  Bidwell  Company ;  Vincent 
Ely,  K.  A.  Claypool  ajid  J.  If.  McKee, 
Williams,  Lawrence  and  Cresincr  Com¬ 
pany;  R  I.  Birch,  R.  j.  Birch  and  Co.; 
Ralph  Herk  r,  O’Mara  and  Ormshy;  C. 
George  Krogness,  C.  George  Krogness 
&  Co. 


NEW  A.P.  SERVICE  NAMED 

Outgoing  Foreign  News  Now  in  Sepa¬ 
rate  Department  Under  Stratton 

The  Associated  Press  outgoing  foreign 
news  service  is  now  designated  as  the 
Intercontinental  News  Department. 
Formerly  this  was  a  jiart  of  the  foreign 
service,  and  had  no  distinct  indentity. 
Floyd  Stratton,  foreign  news  editor,  is 
in  charge  of  the  division. 

In  this  department  are  includetl  tlie 
services  to  Latin-America  as  well  as  all 
outgoing  services  to  other  countries  aiul 
to  allied  agencies,  for  which  a  name  was 
needed  that  would  more  adequately  rep¬ 
resent  its  scope,  Kent  Cooper,  A.P.  gen¬ 
eral  manager,  said  in  his  announcement. 


Claim  of  50  Per  Cent  Decline 

Lincoln  B.  Palmer,  general  manager  of 
the  American  Newspaper  Publishers’ 
Association,  in  an  interview  on  Wednes¬ 
day  said: 

”In  Editor  &  Publisher  for  June  2()th 
Mr.  D.  E.  Kelly  of  Chicago  was  quoted 
as  stating  newsprint  pajier  prices  have 
declineil  to  what  we  understand  to  be 
less  than  lialf  the  costs  in  1930. 

“If  the  alxjve  statement  were  accurate 
the  price  of  newsprint  tixlay  in  New 
York  City  would  lie  approximately  ^1.00 
Iier  ton  instead  of  the  present  delivered 
price  of  $.S7.(K)  jier  ton  which  is  a  reduc¬ 
tion  of  but  8  jK-r  cent  and  not  50  per 
cent  as  stated.  This,  however,  does  not 
hold  good  lieyond  the  coming  year.  Most, 
if  not  all,  long  term  contracts  provide 
for  a  higher  price  at  the  option  of  the 
vendor  lieginning  at  the  end  of  next  year. 

“Under  the  recently  offered  five-year 
contract  of  the  International  Paper  (Com¬ 
pany,  which  may  he  taken  as  a  fair  indi¬ 
cation  of  prices,  the  price  for  delivery 
subsequent  to  next  year  may  be  increa.sed 
in  the  amount  of  $5  per  ton,  which  would 
lie  equal  to  the  price  charged  in  recent 

years,  although  it  is  true  that  should 

such  advance  he  made  at  that  time,  the 

price  for  the  following  two  years  would 
liave  to  be  somewhat  less  in  order  to 
not  excceti  a  fixed  average  maximum 
price.  \\'e  find  then  that  while  current 
jirices  are  slightly  lower  at  the  moment, 
that  provision  is  made  hy  the  mills  for 
higher  prices  after  the  end  of  next  year." 


Editor’s  Note :  The  official  report  of 
Mr.  Kelly’s  address  quotes  him  as  hav¬ 
ing  said  :  “In  spite  of  the  instrumentality 
of  newspapers  in  reducing  merchant’s 
prices,  when  newsprint  prices  declined  to 
wliat  we  understand  to  lie  less  than  half 
of  its  costs  in  il.tO.  coupled  with  declines 
in  the  volume  of  circulation,  we  are  asked 
to  continue  paying  the  rates  that  may 
have  been  warranted  in  prosperous  times.’’ 


HIGHER  RATE  IS  APPROVED 

Chicago  Tribune  Must  Pay  More 

Freight  on  Paper  Brought  hy  Rail 

(Special  to  Editor  &  Pcblishf.r) 
Washington.  June  25. — During  the 
season  of  closed  navigation  on  the  Great 
Lakes,  the  Chicago  Tribune  and  other 
newspapers  obtaining  their  newsprint 
supply  from  Thorold,  Out.,  will  be 
forced  to  pay  a  freight  rate  five  cents 
]K‘r  1(X)  ixjunds  higher  than  the  present 
rate,  according  to  a  decision  of  the  In¬ 
terstate  Commerce  Commission. 

The  commission  found  justified  a  pro- 
jKised  increase  in  the  rate  from  22.5  cents 
jier  100  iKiunds  to  27.5  per  1(K)  ixiunds. 
the  new  rate  effective  on  June  30. 


BIG  ROTO  SUPPLEMENT 

The  Osaka  (Japan)  Mainichi  recently 
published  a  24-page  rotogravure  section, 
full  newspaper  size,  showing  industrial 
and  other  scenes  in  Manchuria  and  Mon¬ 
golia,  as  a  supplement  to  its  regular  edi- 


GRIND  YOUR  OWN  ROLLERS 

Practically  every  part  of  this  machine  is  specially  designed 
for  handling  every  type  and  size  of  ruhlier  printing  rollers 
designed  by  leading  press  makers.  Equipixid  with  gauging 
device  which  will  accurately  measure  rollers  in  thousandths 
of  an  inch.  We  also  make  the  Egnor  Rubber  Roller  Polisher. 


WHAT  OUR  READERS  SAY 


WHY  SO  PLACID? 

To  h-DiTOR  &  PuBLiSHi-ai : — Your  editorial 
“Five  to  Four’’  in  Editor  &  Publisher  of 
June  20  is  excellent.  Not  only  is  there 
plenty  of  public  apathy  in  this  matter  of 
civil  lilierties  and  freedom  of  the  press 
but  there  is  an  amazing  amount  of  apathy 
on  the  part  of  responsible  newspaper 
editors. 

When  one  considers  how  important 
freedom  of  the  press  is  to  newspapers  one 
cannot  but  be  surprised  that  editors  pay 
so  little  attention  to  it  and  to  the  other 
freedoms  that  are  bound  up  with  it.  Take, 
for  example,  the  matter  of  academic  free¬ 
dom — freedom  of  speech  in  schools,  uni¬ 
versities  and  colleges.  How  many  news¬ 
papers  are  there  ready  to  come  to  the  sup- 
IKirt  of  the  professor  who  has  courage 
enough  to  be  honest  and  to  be  unpopular  j* 
In  this  connection  a  study  of  the  news¬ 
paper  editorials  and  news  columns  would 
lie  quite  interesting  in  the  case  of  the  dis¬ 
missal  from  Ohio  State  University  of 
Professor  Miller  (no  relation  of  mine — 
never  met  him). 

How  many  papers  over  the  country 

t(K)k  exception  at  all  to  the  remarks  of 

Mr.  Swope  before  a  group  in  Washington 

a  few  weeks  ago?  You  will  recall  he 

advocated  absolute  censorship  and  con¬ 
trol  of  the  press  during  war-time. 

Do  you  recall  how  during  the  war 
newspajK-rs  generally  in  this  country  sup¬ 
ported  such  lawless  organizations  as  the 
.'\merican  Protective  .Association  and  en¬ 
couraged  these  groups  and  their  egregious 

a.ssaults  of  the  constitutional  rights  of 

decent  citizens? 

I-ittle  hy  little  newspapers  everywhere 
in  this  country  have  seen  original  liber¬ 
ties  desecrated.  Many  of  them  have  been 
quite  placid  alxiut  it  while  others  have 
given  their  aid  to  the  desecration.  With 
the  press  itself  doing  so  little  to  safe¬ 
guard  fundamental  liberties  and  going  out 
of  its  way  in  many  instances  to  oppose 
sucli  courageous  groups  as  the  Civil  Lib¬ 
erties  Union,  it  is  not  surprising  that  the 


Minnesota  “gag"  law  was  found  uncon¬ 
stitutional  by  the  slender  majority  of  one 
vote.  With  the  continued  complacency  of 
the  press  I  should  not  be  surprised  in  a 
few  years  to  see  almost  absolute  censor¬ 
ship  and  control.  This  would  mean  tax- 
paid  officeholders  and  politicians  in  \\  ash- 
ington  could  make  utterly  impossible  the 
publication  of  such  news  as  the  Tea-Pot 
Dome  scandals. 

Clyde  R.  Miller, 
Director,  Teachers’  College, 
Columbia  University. 


$50,000  AWARD  APPEALED 


Executor*  of  Newaprint  Man’s  Estate 
Dispute  Commission  on  Sale 

(.Special  to  Editor  &  Publisher) 
Toronto,  June  22 — Litigation  relating 
to  a  $14,()(K),0(X)  newsprint  contract 
claimed  negotiated  by  Charles  E.  Camp¬ 
bell  with  the  Lake  St.  John  Power  and 

Paper  Company  and  the  Newspaper  and 
Magazine  Paper  Corporation  of  New 
York,  in  1928,  still  continues.  On  June 
19  Edmund  Bristol,  K.  C..  representing 
the  National  Trust  Company,  executor  of 
the  estate  of  the  late  IL  Wallherg,  . 
obtained  leave  to  appeal  lx:fore  Chief  f 
Justice  Rose  at  Osgoode  Hall,  the  judg-  j 

ment  of  Mr.  Justice  Wright,  who  found 
the  executors  liable  for  the  payments  of 

$50,000  to  Campbell,  by  virtue  of  the 
Privy  Council  judgment  in  the  case. 

The  original  suit  was  for  $1,200,000. 

A  $10,000  award  was  made  which  was 
later  raised  to  $50,000  by  another  court. 


NEW  AUTOMOBILE  FEATURE 

“Mntoramhlings"  is  the  name  of  a  new 

weekly  feature  appearing  in  the  Chicago 
Tii'ening  Post,  written  by  Herman  Gas- 
trell  Seely,  chief  editorial  writer,  and 
illustrated  with  sketches  liy  Gladys 
Erackclton  Seely,  his  wife. 

5,000  BOYS  ENTERTAINED 

More  than  5,000  Chicago  Evening 

American  newspaper  boys  were  gue.sts  of 
the  management  at  the  White  City 
amusement  park  June  23., 


Let  Wood  Dry  Mats 
Contribute  To  Your  Profits 


WE  can  demonstrate  in  your 
own  plant  that  Wood  Dry  Mats 
help  produce  a  better  printed  news¬ 
paper  every  day,  and  Wood  Mats 
will  demonstrate  to  you  that  the  ease 
with  which  better  printing  results  are 
obtained,  actually  contributes  to  the 
profit  margin  in  newspaper  produc¬ 
tion. 


fijong  corporation 

HOOSICK  FALLS,  N.Y. 


Gas  or  Electric 
Scorchers 


“64”  Parting 
Powder 


BLACK  ROCK  MFG.  CO. 

Bridgeport,  Conn. 


Cork,  Felt  and  Rubber  Molding  Blanket* 


/ 


What  Does  Edwin  S.  Friendly 
Say  About  the  Intertype? 


News  Intertype 
2  «>r  H  iiiaKiixines 


OrricB  or  thk 

Maxaobh 


NKW  V01^K 


In  answer  to  your  lottor  of  Uaroli '  Zlx 


There  are  in  dally  use  In  the  Composlns  Room  ef  The  Son 
seven  Model  B  Inter type  Kaehlaee*  These  naohinea  were 
piirohaaed  in  191S  and  have  Been  in  aonstant  operation 
slnoe  that  time*  They  are  today  giving  exoellent  aeootmt 
of  themselves  Both  In  quantity  prodnotlon  and  quality 
lirlutlng  material*  We  are  naturally  pleased  with  their 
eighteen  years  of  satisfactory  serrioe  and  also  with  the 
fact  that  they  are  today  in  rery  satisfaetory  operating 
oondition* 


Buainese  Ifanager 


Display  Intertype 
6  magazines 


INTERTYPE 


made  its  way  hy  the  way  ifs  made 


INTERTV  PE  CORPORATION:  360  Furman  Si.,  Brooklyn,  N.  Y.;  Chicago,  130  North 
Franklin  St.;  New  Orleans,  816  Howard  Ave.;  San  Franeisett,  152  Fremont  St.;  Los 
Angeles,  1220  South  Maple  Ave.;  Boston,  80  Federal  St.;  Canada,  Toronto  Type  Foun¬ 
dry  Company  Ltd.,  Toronto;  London,  and  Berlin.  Distributors  Throughout  the  World 


A51!.  Set  in  Kotloni  Hold.  One  line  enlar^'ed. 
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E  D  I 

CALL  IT  “CO-OPERATION” 

Advertisers  want  intelligent  co-operation 
from  the  sellers  of  space,”  said  D.  F.  Kelly, 
President  of  the  National  Retail  Dry  Goods 
Association  and  President  of  The  Fair,  of  Chicago, 
at  the  convention  of  the  Advertising  Federation. 

What  Mr.  Kelly  meant,  as  he  presently  revealed, 
was  “co-operation”  in  the  form  of  reduced  advertis¬ 
ing  rates.  He  said  that  “the  task  assigned  to  me  by 
our  organization  to  bring  into  the  open  the  views  of 
3,700  members  is  not  an  altogether  agreeable  one,” 
and  we  do  not  doubt  that  this  was  so.  Mr.  Kelly 
is  a  large  and  highly  successful  newspaper  adver¬ 
tiser.  But  in  duty  to  the  membership  of  his  associa¬ 
tion,  and  all  in  the  fair  name  of  “co-operation,”  he 
mentioned  the  following  subjects: 

(1)  It  is  asserted  that  basic  commodity  prices  are 
down  20  per  cent  in  a  year  and  30  per  cent  since  1920. 
“There  is  one  commodity  that  has  not  been  reduced 
in  price — the  agate  line  rate  of  newspaper  and  maga¬ 
zine  advertising.” 

(2)  Newsprint  has  declined  “we  understand”  to 
less  than  half  its  cost  in  1930  (sic)  and  circulations 
have  declined. 

(3)  Is  it  fair  to  ask  an  advertiser  to  pay  a  rate  of 
1.32  milline  this  year  against  1.20  milline  last  year? 

(4)  “I  have  been  a  staunch  advocate  of  newspaper 
advertising,  but  I  wonder  if  some  of  the  newer  forms 
of  advertising  now  coming  into  vogue  will  not  seri¬ 
ously  challenge  the  position  of  the  newspaper  and 
magazine.”  Mr.  Kelly  then  mentioned  radio,  shop¬ 
ping  news  to  which  he  formerly  objected  but  is  now 
willing  to  accept,  and  direct  mail. 

(S)  “Phantom”  newspaper  circulation  is  waste,  but 
there  is  also  waste  in  other  forms  of  advertising. 

(6)  Appoint  a  committee  to  represent  the  adver¬ 
tiser  and  agent  to  meet  with  the  American  publish¬ 
ers  to  investigate  the  situation  so,  if  possible,  “all 
shadows  and  doubts  may  be  eliminated  and  we  may 
go  forward  to  a  return  of  prosperity.” 


The  Advertising  Federation  was  well  advised  in 
taking  no  action  on  Mr.  Kelly’s  remarkable  sugges¬ 
tions.  The  gentleman  is  misinformed  in  respect  to 
the  general  newspaper  situation  in  the  current  year. 
A  speech  which  drags  in  shopping  news,  mentioned  as 
“more  productive  than  any  other  form  of  advertising,” 
does  not  carry  conviction,  but  does  reveal  in  a  con¬ 
spicuous  manner  the  sort  of  argument  newspaper 
publishers  in  cities  are  occasionally  compelled  to  con¬ 
test  against  when  dealing  with  some  of  the  larger 
department  stores  in  national  combination. 

No  word  in  the  English  language  is  more  abused 
at  the  moment  than  the  noun  “co-operation.”  Cer¬ 
tainly  it  has  lost  its  meaning  among  certain  members 
of  the  National  Retail  Dry  Goods  Association.  There 
is  a  fair  and  sensible  method  of  dealing  with  specific 
instances  of  circulation  inflation  or  cockeyed  rates, 
but  invidious  generalization  does  not  register  in  that 
category. 


Adi’crtising  men,  sharp-eyed  financial  weather 
prophets,  see  clearing  skies. 

TREASURY  CENSORSHIP 

HE  Public  Health  Service  operates  under  con¬ 
trol  of  the  Secretary  of  the  Treasury,  at  Wash¬ 
ington.  It  can  only  be  helpful  to  the  people  as 
it  has  contact  through  the  press,  radio  and  othei 
media.  It  can  only  be  efficient  as  it  is  free  to  express 
scientific  truth.  But  for  25  years  this  valuable  depart¬ 
ment  of  government  frequently  has  been  seen  strug¬ 
gling  against  all  manner  of  bureaucratic  domination. 
The  latest  is  censorship. 

Recently  the  Public  Health  Service  offered  a  radio 
broadcast  in  which  the  public  was  advised  against 
over-eating  in  hot  weather,  especially  meats.  Meat 
packers  and  live  stock  associations  protested.  By 
what  right  did  the  government  interfere  with  busi¬ 
ness?  Whereupon  the  medical  men  were  ordered 
hereafter  to  submit  their  public  advice  to  the  Treas¬ 
ury  department  for  censorship. 

All  of  which  speaks  eloquently  in  behalf  of  the 
American  free  press  system,  as  contrasted  with  the 
theory  of  government  control. 


A  part  of  the  advertising  bargain,  essential  to 
the  success  of  advertiser  and  medium,  is  that  the 
published  promise  be  fulfilled. 


For  if  the  trumpet  give  an  uncertain  sound, 
who  shall  prepare  himself  to  the  battle?  So 
likewise  ye,  except  ye  utter  by  the  tongue  words 
easy  to  be  understood,  how  shall  it  be  known 
what  is  spoken?  for  ye  shall  speak  into  the  air. 
— 1  Corinthians,  XIV;  8,  9. 


RALPH  HARMON  BOOTH 

MERICAN  journalism  and  the  diplomatic  serv¬ 
ice  of  the  government  are  deprived  of  a  distin¬ 
guished  and  able  votary  by  the  death  of  Ralph 
H.  Booth,  U.S.  Minister  to  Denmark  and  publisher 
of  the  Booth  Newspapers  of  Michigan.  A  man  of 
fine  sensibilities,  free  spirit,  unusual  talent  and  social 
grace,  he  is  cut  off  in  his  prime. 

Ralph  Booth  was  a  credit  to  American  journalism, 
contributing  to  it  original  and  outstanding  achieve¬ 
ments.  He  was  a  product  of  the  business  office  and 
characteristic  thoroughness  made  him  skillful  in 
every  department  of  publishing.  Sense  of  public  re¬ 
sponsibility  made  him  an  editor  of  ability.  An  appre¬ 
ciation  of  beauty,  especially  in  the  fine  arts,  gave 
him  social  grace.  His  education  was  largely  in  the 
school  of  practical  experience.  A  courtly  manner, 
poetic  impulse  and  intelligence  won  a  large  circle  of 
admiring  friends. 

In  newspaper  work  Mr.  Booth  conceived  and 
executed  an  interesting  development  in  group  owner¬ 
ship.  He  created  in  his  home  state  several  strong 
local  newspapers  capable  of  supplying  the  needs  of 
their  respective  communities  without  competition.  He 
perceived  that  a  city  might  be  better  served  by  a 
single  daily  than  by  several,  but  this  presumed 
peculiar  honor  and  efficiency  in  the  editorial  depart¬ 
ment. 

Finally  Mr.  Booth  and  his  associates  established 
and  operated  eight  strong  newspapers  in  as  many 
cities.  To  treat  fairly  all  local  interests  Booth  news¬ 
papers  often  exhibited  original  forms  of  journalism. 
Their  policy  was  to  go  to  great  lengths  to  publish  all 
sides  of  controversial  questions,  particularly  in  the 
field  of  politics.  While  directed  from  general  head¬ 
quarters,  each  was  to  possess  individual  character. 
Mr.  Booth’s  view  of  his  journalism  was  expressed  in 
these  words :  “The  modern  independent  newspaper 
publisher  should  look  to  the  people  to  decide  impor¬ 
tant  questions  for  themselves.  With  this  recognition 
of  broader  and  more  constructive  policies,  the  news¬ 
paper  has  become  more  of  a  social  service  institution, 
holding  tacit  franchise  from  the  people.” 

His  death  is  a  tragic  loss  to  the  American  diplo¬ 
matic  service.  Exceptionally  equipped  for  this  public 
duty  his  political  career  promised  high  fulfillment. 
His  untimely  leave-taking  is  lamented  in  a  wide 
circle. 


New  technique  in  government  press  censor¬ 
ship:  Declare  no  ban  on  nezi'S,  but  rvarn  cor¬ 
respondents  they  zt'ill  be  punished  for  writing 
“unpleasantly."  Depend  on  it,  rottenness  lies 
under  such  deceit. 


LOTTERIES 

AMBLING  through  lotteries  is  a  passion  that 
periodically  sweeps  the  nation  and  its  latest 
disgraceful  manifestation  is  met  by  a  candid 
warning  from  the  Post  Office  Department  of  interest 
to  newspapers.  Solicitor  Horace  J.  Donnelly  de¬ 
clares  the  practice  will  be  broken  up  and  expresses 
the  hope  that  newspapers  will  volunteer  to  omit  from 
news  columns  matter  which  promotes  lotteries.  The 
kindly  attitude  of  the  department  is  that  editors  will 
comply  with  the  rule  without  forcing  the  authorities 
to  proceed  to  bar  their  copies  from  the  mails.  Mr. 
Donnelly’s  statement  in  this  issue  of  Editor  &  Pub¬ 
lisher  should  be  read  and  heeded.  The  wretched  re¬ 
sults  of  lottery  gambling  are  well  known,  cursing 
nations  that  have  allowed  it  to  become  fixed  as  a 
custom. 


I  A  L 

CIRCULATION  PRACTICE 

ROMOTED  from  a  big-city  newspaper  to  a 
bigger  one,  a  publisher  of  wide  experience  him¬ 
self  sought  the  low-down  on  his  new  surround¬ 
ings  by  questioning  his  principal  executives. 

“How  about  the  opposition?”  he  asked  his  circula¬ 
tion  manager.  “Who  is  the  worst  cheat,  how  much 
does  he  try  to  get  by  with,  and  how  do  we  check 
him?” 

“We  don’t,”  was  the  laconic  answer.  “The  papers 
here  don’t  cheat — found  it  doesn’t  pay.  For  several 
years  whatever  circulation  the  other  fellows  certify 
to  the  A.B.C.  is  their  circulation  so  far  as  we  are 
concerned.  The  same  goes  for  our  statements.  We 
have  never  had  a  special  audit  in  the  town.” 

It  was  a  shock  to  the  newcomer,  who  had  left  a 
circulation  fight  in  which  truth  often  arose  battered 
and  limping,  but  a  few  months  verified  the  circula¬ 
tion  manager’s  words.  Here  was,  and  is,  a  city 
where  the  circulation  managers  are  friendly  competi¬ 
tors,  out  for  every  last  reader  and  getting  most  of 
them  without  adventitious  devices  or  misrepresentation. 

Strange  as  that  true  story  sounds,  we  believe  it 
has  many  modern  counterparts.  The  old  ruthless 
rivalry  that  stops  at  nothing  to  gain  temporary 
supremacy  prevails  in  still  too  many  cities,  but  the 
newer  generation  of  circulation  men  are  working 
along  other  lines.  Where,  even  ten  years  ago,  circu¬ 
lation  success  was  achieved  by  racketeer  treatment  of 
defenseless  dealers  and  agents,  the  new  idea  is  to 
distribute  the  paper  directly  to  readers’  homes  by 
the  hands  of  school  boys.  It  is  costly  in  money,  time 
and  personal  effort,  but  carrier  home  delivery  builds 
the  newspaper  everlastingly  into  the  heart  of  the  city. 
No  longer  is  newspaper  circulation  the  delivery  of 
bundles  to  dealer’s  wagons,  with  no  thought  for  the 
welfare  of  the  men,  women  and  boys  who  hand  it 
to  the  ultimate  reader. 

The  modern  circulation  manager  in  most  cities 
deals  directly  with  a  company  of  boys  still  attending 
school.  He  must  know  their  ideas,  their  habits,  their 
home  surroundings  more  than  casually.  He  watches 
their  monthly  school  reports  as  closely  as  the  fathers 
and  mothers  and  a  bad  card  can  be  as  effective  as 
inefficient  performance  for  the  paper  in  losing  the 
boy  his  job.  Or,  it  can  indicate  to  the  circulation 
head  the  need  for  counsel  with  the  boy  and  his  par¬ 
ents  so  that  a  temporary  moral  or  mental  slump  can 
be  averted.  The  old-time  newsboy  who  lived  in 
alleys  and  built  packing-case  huts  where  he  learned 
to  smoke  and  shoot  craps  has  no  place  in  these  organ¬ 
izations.  The  liar  and  petty  thief  are  not  permitted 
association  with  boys  of  good  family,  ambitious  to 
earn  pocket  money  or  school  expenses.  Laws  aimed 
to  prevent  moral  harm  to  boys  employed  in  street 
occupations  have  been  deflected  from  newspaper  ap¬ 
plication,  not  by  “influence”  that  the  publisher  wields 
at  the  capital,  but  because  most  newspapers  have 
themselves  seen  to  it  that  their  boys  work  within 
legal  limits. 

That  is  all  to  the  good  and  progress  is  steady.  The 
next  step  is  the  creation  of  many  situations  like  that 
described  above — where  circulators  co-operate  as  well 
as  compete,  and  where  competition  is  not  for  each 
other’s  readers,  but  for  people  who  do  not  now  read 
daily  newspapers.  If  there  is  any  criticism  to  be 
made  of  the  carrier  solicitations  demonstrated  last 
week  before  the  I.C.M.A.,  it  is  that  too  much  em¬ 
phasis  was  placed  upon  weaning  the  reader’s  affec¬ 
tions  from  the  paper  he  already  takes  and  likes.  Why 
not  try  to  sell  both  papers?  In  most  cities,  where 
morning  and  evening  papers  are  issued,  the  reader 
needs  both  for  a  full  survey  of  the  day’s  news  and 
the  solicitor  who  unsells  a  paper  already  sold  may 
find  himself  in  the  same  boat  the  next  day.  There  is 
neither  achievement  or  progress  that  way,  and  we 
believe  that  in  future  intelligent  production  of  new 
newspaper  readers  will  receive  more  attention. 

In  some  quarters  newspaper  circulation  methods 
are  now  severely  under  attack  by  advertisers  and 
their  agents,  but  local  newspapers  which  work  in 
reasonable  harmony,  ambitious  but  not  frenzied  in 
the  volume  pursuit,  are  usually  at  peace  with  those 
who  buy  their  space. 


American  novelist  and  magazine  writer  says 
he  "bats  out  half  a  million  words  a  year"  and  is 
going  to  quit  and  raise  chickens.  Many  a  news 
rezvrite  does  3,000  zvords  per  day,  million  a  year, 
and  can  only  dream  of  an  egg  ranch. 
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PURELY  PERSONAL 


George  fort  MILTON,  president 
and  editor  of  the  Chattanooga 
(Tenn.)  News,  was  in  New  Orleans  re¬ 
cently  doing  research  work  for  his  biog¬ 
raphy  of  Stephen  A.  Douglas,  political 
opponent  of  Abraham  Lincoln,  which  he 
plans  to  have  off  the  press  by  autumn  of 
1932.  Mr.  Militon  also  delivered  the 
commencement  address  at  Louisiana 
State  University  at  Baton  Rouge. 

H.  L.  Meites,  editor  and  publisher  of 
the  Chicago  Jewish  Chronicle,  was  re¬ 
cently  appointed  Water  Superintendent 
by  Mayor  Anton  J.  Cermak. 

G.  Wisner  Thorne,  president,  Newark 
Call  Printing  and  Publishing  Company, 
has  gone  to  Spring  Lake,  N.  J.,  for  the 
summer.  His  nephew,  Frederick  W. 
Thorne  of  the  business  staff  will  com¬ 
mute  between  Spring  Lake  and  the  office. 

Walter  A.  Locke,  editor  of  the  Dayton 
(0.)  Daily  News,  was  principal  speaker 
at  a  recent  organization  meeting  of  a 
citizens  committee  to  select  candidates 
for  city  offices. 

A.  L.  Shuman,  vice-president  and  ad¬ 
vertising  director  of  the  Fort  Worth 
(Tex.)  Star-Telegram,  with  Mrs.  Shu¬ 
man,  are  motoring  to  California,  where 
they  will  spend  the  summer.  Their  first 
lengthy  stop  will  be  at  Hotel  del 
Coronado,  Coronado  Beach,  Cal. 

Carl  Estes,  editor,  Tyler  (Tex.) 
Courier-Times  and  Morning  Telegraph, 
is  spending  a  week  with  Governor  Sterl¬ 
ing  and  party  on  a  fishing  trip  along 
the  Texas  coast. 

J.  E.  Hanway.  co-publisher  Casper 
(Wyo.)  Tribune-Herald,  is  on  a  business 
trip  to  Iowa,  Kansas  and  Illinois. 

Paul  B.  Williams,  editor,  Utica  (N.Y.) 
Daily  Press,  has  been  elected  a  trustee 
of  the  Utica  Country  Day  School. 

Roscoe  Alcorn,  co-publisher,  Rawlins, 
(Wyo.)  Republican,  is  serving  his  second 
term  as  Wyoming  state  auditor. 

Carter  Glass,  Jr.,  editor,  Lynchburg 
(Va.)  Advance,  has  returned  to  his  desk 
after  a  vacation  at  Charlottesville,  Va. 

F.  W.  Greenaway,  editor,  De  Kalb 
(Ill.)  Chronicle,  with  Mrs  Greenaway 
and  their  son.  Bob,  made  a  motor  trip 
through  Northern  Illinois,  northeast  Iowa 
and  southern  Wisconsin,  recently. 

Harvey  J.  Burgess,  publisher  of  the 
Hillsdale  (Mich.)  Daily  News,  was 
elected  a  member  of  the  board  of  trus¬ 
tees  of  Hillsdale  college  coincident  with 
the  commencement  exercises  June  16. 
Mrs.  Mary  Frankhauser,  of  Lansing, 
state  librarian  and  mother  of  Richard 
Frankhauser,  member  of  the  Grand 
Rapids  (Mich.)  Herald  editorial  staff 
was  named  to  the  board  of  women  com¬ 
missioners. 

James  L.  McGovern,  editor  Bridgeport 
(Conn.)  Times-Star,  has  been  confined 
to  his  home  by  illness. 

Malcomb  W.  Bingay,  editorial  director, 
Detroit  Free  Press,  spoke  on  “Architec- 
toe  and  Journalism,”  at  a  dedicatory 
dinner  celebrating  the  opening  of  the  new 
building  of  the  Northville  (Mich.) 
Record,  recently. 

George  Morris,  editor,  Memphis 
(Tenn.)  Commercial  Appeal  emd  Evening 
dppeal,  vias  the  principal  speaker  at  the 
graduating  exercises  of  Memphis  Uni¬ 
versity  Law  School  June  19.  Among 
uvose  receiving  diplomas  was  J.  L.  Roul- 
Mc,  former  city  circulation  manager  for 
Memphis  Press-Scimitar. 

Mrs.  Myrtle  V.  Paul,  wife  of  the  editor 
^  publisher  of  the  Merchantville  (N.J.) 
Community  News,  is  recovering  from 
mjuries  suffered  in  a  recent  auto  accident 
Thomas  H.  Wamock.  editor  of  the 
Mertden  (Conn.)  Momtng  Record,  and 
Mrs.  Warnock,  are  guests  in  the  Plymp- 
ton  hotel  in  Watch  Hill,  R.L,  for  the 
of  June  and  the  month  of  July. 

Fred  W.  Mitchell,  publisher  Carlsbad 
(Cal.)  Journal,  has  been  elected  presi¬ 
dent  of  the  San  Diego  County  Develop- 
®ent  Association. 

,  O-  Foster,  editor  and  publisher  of 
■y  Woodward  (Okla.)  Democrat,  has 
appointed  a  member  of  the  equali¬ 


zation  board  of  Woodward  county  by  the 
Oklahoma  Tax  Commission. 


IN  THE  BUSINESS  OFFICE 

W  ILLIAM  E.  HASKELL,  Jr.,  assist- 
™  ant  to  the  president  of  the  New 
York  Herald  Tribune,  is  passing  his  vaca¬ 
tion  at  Quinell,  his  camp  in  Putnam 
County,  N.  Y. 

Oliver  W.  Tuttle,  promotion  manager 
of  the  San  Francisco  Examintr,  and  Mrs. 
Tuttle  are  parents  of  a  son,  Oliver  Denly 
Tuttle. 

Thomas  Cook,  advertising  manager  of 
the  Shamokin  (Pa.)  Dispatch  was 
rushed  to  the  Shamokin  hospital  June  15 
following  a  fall  down  a  flight  of  steps  at 
his  home.  Mr.  Cook’s  injuries  will  keep 
him  in  bed  for  several  weeks. 

Wayne  C.  Smith,  business  manager  of 
the  Meriden  (Conn.)  Morning  Record, 
and  family  are  settled  in  their  summer 
home  in  ^st  River  for  the  season. 

L.  J.  Miner  began  his  duties  as  adver¬ 
tising  manager  of  the  El  Reno  (Okla.) 
Tribune  recently.  Miner  takes  the  place 
of  Shaw  D.  Ray,  who  resigned  several 
months  ago  to  become  editor  of  the  Capi¬ 
tol  Hill  Beacon  in  Oklahoma  City.  Miner 
has  been  advertising  manager  of  the 
Franklin  (Ind.)  Evening  Star. 

Roy  Highfield,  circulation  manager, 
De  Kalb  (Ill.)  Chronicle,  has  returned 
from  a  week’s  vacation  spent  in  touring 
Michigan,  his  former  home  state. 

S.  O.  Burgdorf,  general  manager.  Bay 
City  (Mich.)  Tribune  for  many  years, 
has  joined  the  Medford  (Ore.)  Daily 
Next'S  as  associate  editor. 

Miss  Jean  Patrick,  recently  foreign 
advertising  manager.  Bend  (Ore,)  Bul¬ 
letin  has  joined  the  Randolph  T.  Kuhn, 
Portland  agency  as  production  manager. 

Roland  I.adreyt,  national  advertising 
manager,  Nexv  Orleans  (La.)  Times- 
Picayune  has  returned  from  a  trip  to 
Chicago  and  several  Eastern  cities. 

E.  J.  Raymond,  business  manager,  De 
Kalb  (Ill.)  Chronicle,  and  Mrs.  Ray¬ 
mond  and  their  son,  Charles,  have 
returned  from  a  ten-day  stay  at  their 
summer  cottage  at  Lac  du  Flambeau, 
Wis. 

John  O’Brien,  circulation  manager, 
Council  Bluffs  (la.)  Nonpareil,, is  spend¬ 
ing  his  vacation  touring  the  eastern  part 
of  the  United  States  and  Canada. 

Harry  Beck,  Waterbury  (Conn.) 
Democrat  advertising  man  is  ill  at  the 
Waterbury  hospital. 

Miss  Ruby  Dawson,  of  the  classified 
department.  New  Orleans  (La.)  Times- 
Picayune,  is  making  an  automobile  trip 
to  New  York  on  her  vacation. 

Ralph  Kletzing,  advertising  manager, 
Salem  (Ore.)  Morning  Statesman,  has 
returned  from  a  business  trip  to  Alaska, 
a  part  of  which  he  made  by  airplane. 

Whipple  Y.  Chester,  national  adver¬ 
tising  manager,  Bellingham  (Wash.) 
Herald,  was  called  to  Grand  Junction, 


FOLKS  WORTH  KNOWING 


HJALMAR  BJORNSON,  editor  of 
the  Minneota  (Minn.)  Mascot,  win¬ 
ner  last  week  of  first  place  in  the  Na¬ 
tional  Editorial  Association  contest  for 
the  best  editorial 
page  among 
weeklies,  is  27 
years  old  and  is 
only  four  years 
out  of  the  Uni¬ 
versity  of  Minne¬ 
sota. 

His  newspaper 
education  began 
during  the  World 
war  when  his 
father  G.  B. 
Bjornson,  pub¬ 
lisher  of  the 
HJalmar  Bjornson  Mascot,  found 
himself  unable  to 

get  printers  because  of  army  demands. 

The  paper  still  used  handset  type  and 
Hjalmar,  then  12  years  old,  was  pressed 
into  service  as  a  part-time  typesetter, 
as  was  his  younger  brother,  Valdiniar, 
now  business  manager  of  the  Mascot. 
Both  became  expert  printers,  although 
now  a  typesetting  machine  is  in  use  in 
the  shop. 

In  1925,  the  father  became  a  member 
of  the  State  Tax  Commission,  a  post  he 
still  holds.  Valdimar,  still  a  minor, 
edited  the  paper  for  several  years  while 
the  prize-winner  attended  the  university 
and  then  left  to  win  his  degree  there 
when  Hjalmar  returned  to  the  staff  as 
editor.  Just  now  a  third  son,  Bjorn, 
who  has  been  a  member  of  the  staff,  is 
attending  the  university. 

The  Bjornsons  are  Icelanders  in 
origin.  The  publisher  was  born  there, 
and  brought  to  Minnesota  when  a  child. 

At  one  time  an  Icelandic  paper  was 
also  published  in  the  Mascot  shop  and 
there  are  several  fonts  of  old  Icelandic 
type  on  hand  surviving  that  day.  Min¬ 
neota  has  a  population  of  only  1,000 
people  and  is  not  a  county  seat  but  the 
paper  has  always  been  successful  financ¬ 
ially. 

Colo.,  recently  on  account  of  death  of 
his  mother,  Mrs.  Emma  D.  Chester.  Mr. 
Chester  is  a  former  Grand  Junction 
newspaperman. 

Miss  Margaret  Dodson,  assistant  cir¬ 
culation  maipger.  Grand  Junction  ((Tolo.) 
Daily  Sentinel  resumed  her  position  on 
June  22  following  nine  months  leave  of 
absence  during  which  time  she  studied 
journalism  at  Southern  College,  Peters¬ 
burg,  Va. 

IN  THE  EDITORIAL  ROOMS 

C  TUART  LITTLE,  managing  editor, 
^  Morristown  (N.J.)  Jerseyman,  has 
been  appointed  a  captain  in  the  quarter¬ 
master  corps  of  the  New  Jersey  National 
Guard. 

(Continued  on  next  page) 


Roe  Fulkerson 


For  persistent  performance  in  the  grand  manner, 
one  of  the  first  prizes  goes  to  Roe  Fulkerson. 

His  **Andretv  and  Imogene**  is  fresher  and 
snappier  now  than  it  was  twenty  years  ago.  And 
he  does  it  six  days  a  week.  It  has  made  good 
everywhere. 

He  does  “  Hotel  Stenographer  ”  daily,  and 
“Sunday  Morning  Breakfast”  weekly. 

The  McNanght  Syndicate,  lac. 


V.  V.  McNitt 
Preiident 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charlcs  V.  McAdaii 
General  Manager 
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TWO  MORE  ADDED 
THIS  WEEK! 

Mobile,  Ala.,  Press 

Nashville  Tennesseean 

Join  these  regular  users: 

Akron,  Ohio,  Times-PreNs  . . .  At¬ 
lanta,  Ga.,  Constitution ...  Aus¬ 
tin,  Texas,  Statesman  . . .  Boston, 
Mass.,  Post ...  Buffalo,  N.  Y., 
News . . .  Chico,  Calif.,  Record . . . 
Cleveland,  Ohio,  Plain  Dealer . . . 
Dayton,  Ohio,  Journal . . .  Des 
Moines,  Iowa,  Register  &  Trib¬ 
une  . . .  Denver,  Colo.,  Post . . . 
Detroit,  Mich.,  News  . . .  Elmira, 
N.  Y.,  'Times  . . .  Erie,  Pa.,  Times 
. . .  Evansville,  Ind.,  Press  . . .  Ft. 
Wayne,  Ind.,  News-Sentinel  .  .  . 
Greensboro,  N.  C.,  News  . . .  Kan¬ 
sas  City,  Mo.,  Star . . .  Knoxville, 
Tenn.,  News-Sentinel . .  .  Los  An¬ 
geles,  Calif.,  Times  . . .  Medford, 
Oregon,  News  . . .  Miami,  Fla., 
Herald  .  .  .  Milwaukee,  Wise., 
Journal .  . .  Minneapolis,  Minn., 
Journal  . . .  Newark,  N.  J.,  Led¬ 
ger  .  .  .  Oklahoma  City,  Okla., 
Oklahoman  .  .  .  Philadelphia, 
Pa.,  Bulletin  . . .  Pittsburgh,  Pa., 
Press  . . .  I'rovidence,  R.  1.,  Jour¬ 
nal  . . .  Pueblo,  Colo.,  Star-Jour¬ 
nal  . . .  Rochester,  N.  Y.,  Times- 
Union  . . .  San  Francisco,  Calif., 
News  . . .  South  Bend,  Ind.,  Trib¬ 
une  . . .  Springfield,  III.,  Register 
. . .  Superior,  Wise.,  Telegram  . . . 
Syracuse,  N.  Y.,  Post-Standard 
. . .  Toronto,  Ontario,  Star  ... 
Utica,  N.  Y.,  Observer-Dispatch 
. . .  Washington,  D.  C.,  Star ... 
Waterbury,  Conn.,  Republican  & 
American . . .  Wheeling,  W.  Va., 
News  &  Intelligencer . . .  Wichita, 
Kansas,  Beacon  .  .  .  Winnipeg 
Tribune  ...  Youngstown,  Ohio, 
Vindicator. 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  General  Manager 
Maximilian  Elser,  Jr.  Frank  B.  Knapp 
m  East  4Znd  St..  Suite  1110, 

NEW  YORK 
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EDITOR  &  PUBUSHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

nun  Patwiud  and  Baciatarad  and  Cootanta  Oon- 
Hcbtid  tiy  mK  EDITOB  *  PUBU8HM  COMPAlfr. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  J-'orman  in  1884 _ 

THE  EDITOR  &  PUBLISHER  CO^  INC, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054.  3055  anJ  3056 
EDITORIAL  personnel 
Marlen  EL  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  EL  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr.,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  Ejigland,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  ELlitor:  Allan 
Delafons,  c/o  World’s  Press  News,  Lnd- 
gate  House,  110  Fleet  Street,  EL  C.  4. 
Paris,  France,  office:  76  rue  des  Petits 
Champs,  Sydney  R.  Clarke,  Manager.  Paris 
Eklitor:  George  Langelaan,  15  rue  Portal, 
Enghien-les-Bains,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building, 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue,  George  Branden¬ 
burg,  Correspondent ;  and  Otto  L.  Bruns, 
W estern  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg..  Seattle.  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.PA.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Siae  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows: 
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Harvey  Hancock,  managing  editor 
Salt  Lake  Tribune,  has  return^  from  a 
good-will  tour  of  southern  Utah,  Wyom¬ 
ing  and  eastern  Nevada,  during  which 
he  gave  several  addresses. 

Clyde  F.  Ketner,  managing  editor, 
Shamokin  (Pa.)  Dispatch,  entered  the 
(jeisinger  Memorial  Hospital,  at  Dan¬ 
ville,  Pa.,  recently  for  observation  and 
treatment  of  an  illness  with  which  he 
has  been  afflicted  since  his  days  overseas 
during  the  World  War.  He  is  not  ex¬ 
pected  to  return  to  his  desk  at  the 
Dispatch  for  another  month. 

A.  How'ard  Crowell,  managing  editor, 
Pawtucket  (R.l.)  Call,  with  Mrs  Cro¬ 
well  and  children,  is  spending  two 
months  at  Peaks  Island,  Me. 

Keith  Johns,  managing  editor,  Marion 
(Ind.)  Leader-Tribune,  is  recovering 
from  an  operation  for  appendicitis. 

Paul  Bellamy,  managing  editor,  Cleve¬ 
land  Plain  Dealer,  spent  part  of  last  week 
in  Boston  and  attended  the  2Sth  anniver¬ 
sary  of  his  graduating  class  at  Harvard 
University  in  which  he  now  has  two 
sons. 

Frank  .\hlgren,  managing  editor, 
Memphis  (Tenn.)  Commercial  Appeal,  is 
spending  a  vacation  in  Winnipeg. 

Charles  Wright,  managing  editor, 
Lansdowne  Avenue  Ncivs,  Philadelphia 
weekly,  received  an  A.B.  degree  at  the 
University  of  Pennsylvania  last  week. 

Robert  Riggs,  assistant  state  editor, 
Louin’ille  Courier-Journal,  is  visiting 
relatives  at  Ironton,  Mo. 

W.  A.  Stumpf,  reporter,  F.lgin  (Til.) 
Cflurier-Xews.  is  resigning  to  become  an 
instructor  in  the  commercial  department, 
Elgin  high  school,  for  the  fall  semester. 

(jwrge  Francis  Staat,  who  has  been 
writing^  articles  alwiit  New  Jersey  people 
in  California  for  the  Netv  Prunstvick 
(N.J.)  Sunday  Times,  will  rejoin  the 
staff  of  that  paper  this  summer.  He  has 
been  making  his  home  in  Pasadena,  (Tal. 

Mrs.  Dorothy  West,  society  editor  of 
the  Oklahoma  City  Daily  Oklahoman, 
recently  gave  a  tip  to  the  city  editor 
which  resulted  in  a  series  of  features  by 
Alvin  Rucker  alwut  the  Indian  situation 
in  Oklahoma.  This  has  been  judged  as 
the  best  tip  of  the  season  by  the  manag¬ 
ing  editor  and  as  a  prize  she  will  be 
presented  with  a  dress  or  a  special  week’s 
vacation. 

Arnold  Larson,  former  Casper  (Wyo.) 
Tribune-Herald  reporter,  later  with  the 
Los  Angeles  City  News  Bureau,  is  now 
with  the  United  Press  in  Chicago. 

Ray  Sprigle,  city  editor,  Pittsburgh 
Post-Gazette  has  returned  from  a  motor 
trip  to  Phoenix,  Ariz. 

John  R.  Reitemeyer,  city  editor,  Hart¬ 
ford  (Conn.)  Courant,  addressed  a 
recent  meeting  of  the  Hartford  Veteran 
Volunteer  Firemen’s  Association. 

Albert  W.  Fuller,  of  the  Brockton 
(Mass.)  Enterprise  staff,  son  of  (Tharles 
H.  Fuller,  treasurer  of  Enterprise  and 
Miss  Dorothy  L.  Harding  of  Brockton, 
recently  announced  their  engagement. 

William  F.  Holland,  city  editor,  IV or- 
eester  (Mass.)  F.vening  Gazette,  was 
graduated  last  week  from  the  law  school 
of  the  Worcester  branch  of  Northeastern 
L'niversity. 

Guy  Alexander  and  Frank  Farley  have 
joined  the  Denver  Post  reportorial  staff. 

W'alter  J.  Hopkins,  travel  editor,  JVor- 
eester  (Mass.)  Sunday  Telegram,  will 
return  next  week  from  a  month’s  trip 
to  the  Canadian  Rockies. 

Mr.  and  Mrs.  Ed  Rider,  editorial  staff, 
Houston  (Tex.)  Chronicle,  have  re¬ 
turned  from  Monterey,  Mexico,  where 
they  spent  their  vacation.  Mr.  Rider  is 
a  roving  corre.spondent,  and  Mrs.  Rider 
does  theatre  reviews.  During  Mrs. 
Rider’s  absence.  Miss  Louise  Huggins, 
daughter  of  the  editor  of  the  Chronicle, 
W.  O.  Huggins,  was  the  theatre  critic. 

L.  A.  Chapin,  Dewer  Post  reporter, 
spent  his  vacation  in  Missouri  and  Kan¬ 
sas,  traveling  by  air. 


Larry  O’Leary,  Houston  (Tex.) 
Post-Dispatch  city  hall  reporter,  has 
been  called  to  his  former  home  at  Gun¬ 
nison,  Colo.,  on  account  of  the  illness  of 
his  mother. 

Jerry  Cravey,  formerly  with  the 
Wichita  (Kan.)  Eagle  and  later  a  free 
lance  writer  of  detective  stories,  has 
joined  the  Houston  (Tex.)  Post-Dis¬ 
patch,  city  staff. 

Charles  J.  Morse,  sports  writer,  Wor¬ 
cester  (Mass.)  Evening  Post,  is  on  an 
automobile  trip  to  Canada. 

Edgar  Allen  McLaughlin,  of  Camden, 
Ark.,  1931  graduate  of  the  School  of 
Journalism  of  the  University  of  Mis¬ 
souri,  will  sail  July  11  on  the  S.  S.  Taiyo 
from  San  Francisco  to  Tokio  to  join  the 
staff  of  the  Japan  Advertiser. 

Anthony  Wurzer  has  been  appointed 
marine  editor  of  the  Buffalo  Times  to 
succeed  James  S.  Norton,  resigned. 

Raymond  Dower,  assistant  financial 
editor,  Hartford  (Conn.)  Courant, 
visited  Bermuda  recently. 

Mrs.  Ada  Ramp  Walden,  columnist 
and  feature  writer  of  the  Augusta  (Ga.) 
Chronicle,  who  will  publish  a  book  of 
dialect  stories  next  winter,  has  received 
advance  royalties  on  a  picture  using 
negro  dialect  whose  production  she  will 
supervise  in  Hollywood. 

Karl  W.  Fischer,  of  the  re-write  staff, 
Indianapolis  News,  will  teach  journalism 
in  Washington  and  Lee  university,  Lex¬ 
ington,  Va.,  next  fall. 

George  W.  White,  Rochester  (N.Y.) 
Titnes- Union  state  editor,  and  Robert 
Daniel  Burns,  special  writer,  have  ex¬ 
changed  positions. 

Tom  McCaskey  has  joined  the  news 
staff  of  the  Norfolk  (Va.)  I^edger-Dis- 
patch  for  the  summer.  During  the  winter 
he  is  staff  correspondent  at  W  illiamsburg, 
Va. 

Richard  Smith,  Rochester  (N.Y.) 
Times-Union  police  reporter,  his  wife 
and  daughter,  Gloria,  have  motored  to 
Florida  for  two  weeks’  vacation. 

Hal  Kush,  formerly  city  editor  of  the 
El  Paso  Times,  is  now  ^itor  and  pub¬ 
lisher  of  the  Border  Eagle,  a  weekly  de¬ 
voted  to  the  interests  of  ex-service  men 
in  the*  Southwest. 

Kirby  Freeman,  formerly  with  the 
DeKalb  New  Era  of  Decatur,  (ia.,  has 
joined  the  staff  of  the  Griffin  News  as 
assistant  editor.  Mrs.  Henrietta  B.  Car¬ 
lisle,  for  several  years  society  editor  of 
the  News,  has  resigned.  She  was  suc¬ 
ceeded  by  Miss  Leila  Hooks,  for  the  past 
year  in  charge  of  classified  department. 

Mrs.  Ralph  Kelly,  daughter  of  the  late 
E.  C.  Hopwood,  for  many  years  editor 
of  the  Cleveland  Plain  Dealer,  and  who 
was  married  a  few  weeks  ago  to  Mr. 
Kelly,  reporter,  has  joined  the  paper’s 
local  staff  as  a  reporter. 

Glen  Rouch,  night  telegraph  editor, 
Kokomo  (Ind.)  Tribune,  is  spending  two 
weeks  in  Chicago. 

Edward  D.  Fales,  Jr.,  has  resigned 
from  the  staff  of  Albany  (N.Y.)  Knick¬ 
erbocker  Press  to  join  the  Associated 
Press  Albany  bureau.  Elmer  Cox,  copy 
de.sk  man,  will  take  Fales’  place  on  the 
newspai)er  staff. 

Walter  Ahlum,  industrial  editor,  Tulsa, 
(Okla.)  World,  received  the  $200  first 
prize  offered  in  the  “Better  Tulsa”  idea 
contest  of  the  junior  chamber  of  com¬ 
merce.  A  second  prize  was  given  to 
R.  C.  Gano,  of  the  Rogers-Gano  adver¬ 
tising  agency. 

W.  B.  Brown,  general  manager  of  the 
Chicago  City  News  Bureau,  is  in  Ed¬ 
wards  sanitarium  at  Naperville,  Ill.,  for 
a  period  of  six  months,  to  recuperate  from 
an  illness. 

Paul  Kennedy,  formerly  police  re¬ 
porter  for  the  Oklahoma  City  Daily 
Oklahoman  and  Times,  is  writing  con¬ 
tinuity  for  WKY  radio  station.  Daily 
Oklahoman,  Times  and  Farmer-Stock¬ 
man  radio  station. 

Theodore  E.  Buell,  of  the  Hartford 
(Conn.)  Courant  city  staff,  spent  several 
days  recently  visiting  friends  in  New 
Jersey. 

William  J.  Miller,  Rochester  Times- 
Union  night  telegraph  editor,  has  re¬ 


turned  from  a  two  weeks’  vacation, 
during  which  he  was  graduated  from  the 
University  of  Rochester. 

Eldon  F.  Roark,  Jr.,  columnist  and 
feature  writer,  Memphis  (Tenn.)  Press- 
Scimitar,  has  returned  from  a  three- 
weeks’  vacation  in  Louisiana. 

Mrs.  William  J.  Slator,  wife  of  the 
city  editor  of  the  Waterbury  (Cona) 
Republican,  has  been  appointed  publicity 
chairman  of  the  Connecticut  Federation 
of  Women’s  Clubs  and  press  chairman  for 
the  Connecticut  Federation  of  Business 
and  Professional  Women’s  Clubs.  Mrs. 
Slator  was  at  one  time  society  editor  of 
the  Hartford  (Conn.)  Courant. 

Murrey  Neal,  recent  graduate  of  Bay¬ 
lor  University  and  editor  of  the  school 
year  book  and  paper,  has  joined  the  city 
staff  of  the  El  Paso  Herald-Post. 

Charles  Schneider,  photographer  and 
reporter,  Memphis  (Tenn.)  Press-Scimi¬ 
tar,  has  returned  from  a  vacation  in  New 
Orleans. 

Joe  Adams,  sports  editor,  Rochester 
(N.Y.)  Democrat  &  Chronicle,  was 
slightly  injured  recently  when  his  auto¬ 
mobile  was  in  a  crash  near  Victor. 

Louis  P.  Head,  Dallas  (Tex.)  Morn¬ 
ing  News  reporter,  attended  the  national 
conference  of  City  Planning  Association 
in  Rochester,  N.Y.,  last  week. 

Paul  K.  Lee,  formerly  with  papers  in 
Oklahoma,  has  joined  the  copy  desk  of 
the  Memphis  (Tenn.)  Commercial  Ap¬ 
peal. 

James  S.  Pope,  city  editor,  Atlanta 
Journal,  has  returned  to  his  desk  follow¬ 
ing  a  vacation  week  at  Panama  City,  Fla, 

Lester  Penn,  telegraph  editor,  Okla¬ 
homa  City  Times,  is  on  his  vacation. 

Carter  Brooke  Jones,  Atlanta  Georgian 
and  Sunday  American  reporter,  and 
Wright  Bryan,  city  hall  reporter,  Atlanta 
Journal  were  in  New  York  June  22  to 
meet  Mayor  James  L.  Key,  of  Atlanta, 
who  was  a  guest  of  the  French  Colonial 
Exposition,  in  France  recently. 

Joe  Carr,  who  substituted  on  the  re¬ 
write  staff  of  the  Camden  (N.J.)  Post, 
has  left  the  paper.  Walt  Baetzel  has  re¬ 
turned  after  a  furlough  of  six  weeks. 

Isidor  Feinstein,  member  of  the  Cam- 
den  ^N.J.)  Courier  rewrite  staff,  will 
substitute  as  editorial  writer  for  the 
paper  during  the  vacation  of  Arthur 
Pierce. 

Virginia  Nelson,  reporter  for  the  Ok¬ 
lahoma  City  Times,  is  on  her  vacation. 

H.  D.  Vollmer,  state  editor  Norfolk 
(Va.)  Ledger-Dispatch,  won  the  first  and 
third  prizes,  and  three  honorable  men¬ 
tions  in  the  annual  exhibit  of  the  Nor¬ 
folk  Photographic  Club. 

Fid  win  Camp,  Atlanta  Journal  staff 
writer,  has  been  given  a  belated  A.B.  de¬ 
gree  by  the  University  of  Georgia.  He 
left  college  a  few  days  before  gradua¬ 
tion  in  1W2,  and  did  not  have  the  re¬ 
quired  number  of  credits.  Recent  inves¬ 
tigation  by  the  registrar  disclosed  that 
present  requirements  of  the  university 
would  permit  Mr.  Camp  to  have  his 
degree. 

Miss  Ruth  W’icks  of  the  business  staff, 
Norfolk  (Va.)  Ledger-Dispatch,  who 
has  been  confined  to  her  home  for  the 
past  three  months,  has  returned  to  her 
desk. 

Frank  L.  FitzPatrick  is  writing  a 
weekly  column,  “Air  Pockets,”  for  the 
Camden  (N.J.)  Courier-Post  newspapers. 

Samuel  McDowell,  Philadelphia 
ning  Ledger  copy  desk  chief,  was  burned 
painfully  while  at  work  last_  week,  when 
a  box  of  matches  exploded  in  his  hand. 

Mrs.  Effie  Lee  Scott,  society  editor, 
Tucson  (Ariz.)  Citizen,  is  spending  a 
vacation  in  Hawaii. 

Miss  Jean  Walrath,  Rochester  Demo¬ 
crat  &  Chronicle,  assistant  society  editor, 
has  returned  from  a  month’s  tour  of  the 
Southwest. 

J.  Roy  Elliott,  Rochester 
Times-Union  news  editor,  has  returned 
from  a  brief  fishing  trip  in  Ontario. 

Oee  Mansfield,  artist,  has  joined  the 
Atlanta  Constitution  staff.  She  formerly 
was  in  the  art  department,  Atlanta  Geor¬ 
gian  and  Sunday  American. 

(Continued  on  page  34) 
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Baltimore  Post 
Boston  American 
Boston  Globe 
Bronx  Home  News 
Brooklyn  Eagle 
Buenos  Aires  ^^Critica” 
Calgary  Herald 
Chicago  Daily  News 
Cleveland  Press 
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Harrisburg  Patriot 


Louisville  Courier  Journal 
Montreal  Star 

New  York  American  &  Journal 

New  York  Staats  Herold 

New  York  Sun 

New  York  World-Telegram 
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Springfield  News 

Tokio  Nichi  Nichi 

Toronto  Evening  Telegram 

Washington  Times 
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Joe  Cunningham,  PhUadelphia  Record 
cartoonist  and  columnist,  and  T.  Lawson 
Slaugh,  formerly  of  the  Philadelphia  In¬ 
quirer  have  joined  radio  station  WIP- 
FAN. 

Retsu  Kiyosawa,  representing  the 
Hochi  Shimbun,  Tokio  daily,  has  been 
touring  the  Pacific  coast  states  in  the 
interest  of  his  paper  and  the  flight  of 
Seiji  Yoshihara,  Japanese  aviator. 

Mark  S.  Holman,  for  many  years  an 
employe  of  the  Buffalo  Courier-Express, 
has  been  appointed  crier  in  the  Erie 
county  court,  Buffalo. 

C.  William  Duncan,  Philadelphia  Eve¬ 
ning  Ledger  columnist,  was  Commence¬ 
ment  Day  orator  at  the  exercises  held 
last  week  by  the  Garrett  Philadelphia 
School  of  Journalism. 

Francis  W'.  Bonn,  Rochester  (N.Y.) 
Times-Union,  copy  desk,  is  spending  his 
two  weeks  vacation  in  Buffalo. 

T.  V.  Summers,  traveling  correspond¬ 
ent,  Indianapolis  Neivs,  is  expected  to  re¬ 
turn  home  soon  after  a  trip  around  the 
world  during  which  he  has  written  a 
series  of  33  articles  for  his  paper. 

Henry  Wales,  Paris  correspondent, 
Chicago  Tribune  has  returned  to  his 
home  office  after  a  tour  of  Russia  and 
Siberia,  lie  made  a  special  study  of  the 
five-year  plan  in  Russia. 

James  Montgomery,  until  recently 
editor  of  the  Hendrix  College  Profile, 
has  joined  the  Texarkana  (Ark).  Press 
staff. 

Charles  B.  Sapp,  aviation  editor.  Grand 
Rapids  (Mich.)  Herald,  and  Vera 
Brown,  who  piloted  her  own  plane,  were 
among  the  newspaper  people  who  went 
on  the  third  annual  Michigan  air  tour. 

G.  A.  Henry  and  Raymond  J.  Keiser, 
telegraph  editor  and  city  editor,  respec¬ 
tively,  Grand  Rapids  (Mich.)  Herald, 
are  on  vacation. 

Mrs.  Madalene  Call  in,  valley  editor. 
Salem  (Ore.)  Statesman  for  several 
years,  is  resigning  this  fall  to  become 
principal  of  a  private  school  near  Salem. 

Wendell  Webb,  formerly  of  the  Omaha 
Bee-News  and  Des  Moines  Register,  is 
now  news  editor  of  the  Marshfield  (Ore.) 
Coos  Bay  Times. 

J.  Francis  McCarthy,  state  editor. 
Grand  Rapids  (Mich.)  Herald,  returned 
to  work  June  22  after  a  month’s  illness. 

Edward  D.  Small,  sports  editor,  Port¬ 
land  (Me.)  Ez’ening  Express  atid  Sunday 
Telegram,  is  on  his  vacation.  Ned  Lehan 
is  holding  down  the  sports  job. 

William  T.  Lane,  Syracuse  (N.Y.) 
Post-Standard  reporter,  and  Mrs.  Lane 
are  parents  of  a  son,  born  June  21. 

Alfred  M.  Green,  assistant  city  editor, 
Syracuse  (N.Y.)  Post  Standard  has  re¬ 
turned  after  attending  commencement  at 
Dartmouth  University,  Hanover,  N.H. 

Syril  Lee,  school  editor,  Philadelphia 
Evening  Ledger,  has  been  transferred  to 
the  feature  staff  for  the  summer  vacation 
period. 

Otho  Harrelson,  staff,  Paris  (Ill). 
News  Beacon,  has  resigned  to  become 
assistant  director  of  information  for  the 
Illinois  Agriculture  Association,  Chicago. 

Robert  H.  Richards,  oil  editor,  IVichita 
(Kan.)  Beacon,  was  a  visitor  June  17 
and  18  at  Tulsa,  Okla. 

A1  Bordin,  Philadelphia  Evening 
Ledger  Sports  department,  is  on  a  hiking 
tour  of  Italy,  Germany,  Belgium  and 
Holland. 

Ed.  W.  Smith,  Chicago  Evening  Amer¬ 
ican  boxing  writer,  is  in  Reno,  Nev.,  cov¬ 
ering  the  plans  for  Jack  Dempsey’s  heavy¬ 
weight  boxing  contest  in  Reno  on  July  4. 
In  addition,  he  has  written  a  series  on 
"Reno-vated  Reno,”  giving  his  impres¬ 
sions  of  the  new  Reno. 

H.  T.  Craven,  drama  editor,  Philadel¬ 
phia  Record,  sailed  last  week  for  a  10 
weeks’  tour  of  Italy  and  Spain. 

Gerald  Gilloon,  Saranac  Lake  represen¬ 
tative,  Syracuse  (N.Y.)  Post-Standard, 
is  spending  two  weeks’  vacation  in 
Canada. 


J.  W.  Irwin,  Denver  Post,  acted  as 
public  relations  officer  for  the  Eighth 
corps  area.  Citizens’  Military  Training 
camp  at  Fort  Logan. 

Mrs.  Anna  Barris,  formerly  society  edi¬ 
tor,  Lynn  (Mass.)  Item,  writing  under 
the  pen  name  of  Anna  Andrews  has  re¬ 
cently  published  a  series  of  children’s 
books  on  plantation  life. 

James  MeSwiggen,  Philadelphia  Even¬ 
ing  Ledger,  has  returned  from  two  weeks 
stay  at  Wildwood,  N.J. 

Tarleton  Collier,  city  editor  Atlanta 
Georgian  and  Sunday  American  is  back 
at  his  desk  following  a  vacation  spent 
with  his  family  in  Miami,  Fla. 

Herbert  H.  Fletcher,  religious  editor, 
Boston  Transcript,  was  awarded  an  hono¬ 
rary  degree  of  Doctor  of  Literature  at  the 
commencement  exercises  of  Norwich  Uni¬ 
versity,  Northfield,  Vt. 

Morgan  Toughill,  formerly  police  re¬ 
porter,  Philadelphia  Record,  has  returned 
to  Philadelphia,  after  several  months  in 
the  West  recovering  from  an  illness. 

Daniel  G.  Ruggles  telegraph  editor, 
Dallas  Morning  Nezvs,  is  spending  two 
weeks’  vacation  in  Mexico. 

Travis  Oliver,  staff,  Shreveport  (La.) 
Times,  recently  visited  El  Dorado,  .A.rk., 
where  he  formerly  was  employed  by  the 
El  Dorado  Daily  S^ews. 

George  Healy,  II,  assistant  city  editor, 
Xezo  Orleans  (La.)  Times- Picayune, 
Harnett  T.  Kane,  .Morning  Tribune,  and 
Jim  Welsh,  Daily  States,  were  among  a 
party  who  flew  to  Memphis  last  week  to 
open  up  the  new  air  mail  route  between 
New  Orleans,  Memphis  and  Cincinnati. 

Bill  Parker,  for  several  years  sports 
editor  of  the  Dallas  (Tex.)  Times- 
Herald,  has  resigned  to  become  sports 
writer  for  the  Associated  Press  in  the 
Dallas  bureau.  He  succeeds  Gayle  Tal¬ 
bot,  who  has  been  promoted  to  the  A.P. 
New  York  office.  Louis  Cox,  who  has 
been  a  member  of  the  Times-Herald  staff 
for  several  years,  has  been  made  sports 
editor,  succe^ing  Parker. 

Alfred  R.  W.  de  Jonge,  Detroit  Free 
Press  copy  desk,  has  just  completed  a 
15-day  tour  of  duty  as  a  second  lieuten¬ 
ant  in  the  military  intelligence  section, 
at  Fort  Wayne,  Detroit. 

Charles  J.  Bauer,  reporter  Dayton 

(O.)  Daily  News,  was  sent  to  Lima,  O., 
to  cover  the  mystery  murders  of  Earl 

Truesdale  and  Thelma  Woods. 

George  B.  Catlin,  librarian,  Detroit 

News,  received  the  honorary  degree  of 
Master  of  Letters  at  the  annual  com¬ 
mencement  exercises  of  the  College  of 
the  City  of  Detroit  last  week. 

Roy  C.  Flannagan,  local  news  staff, 
Richmond  (Va.)  News  Leader,  covered 
the  murder  trial  of  Garland  Smith  at 
Boydton,  Va. 

Ernest  Rostel,  formerly  of  the  Med¬ 
ford  (Ore.)  Mail  Tribune  news  staff,  has 
joined  the  Crater  Lake  National  park 
forest  rangers  for  the  summer.  He  will 
write  features  for  the  Medford  paper. 

Edgar  Allen  Poe,  general  assignment 
man,  Nexv  Orleans  (La.)  Times-Pica- 
yune,  is  on  vacation  at  Jasper,  Ala.,  his 
home. 

Miss  Annette  Duchein  city  staff.  New 
Orleans  (La.)  Times-Picayune,  is  spend¬ 
ing  her  vacation  in  the  Teche  country 
near  New  Orleans. 

Burton  L.  Smith,  state  editor,  Los  An¬ 
geles  (Cal.)  Times,  has  been  appointed 
national  aide  on  the  staff  of  Edward  S. 
Matthais,  commander-in-chief.  United 
Spanish  War  Veterans. 

Gene  Denning,  reporter,  Casper 
(Wyo.)  Tribune-Herald  and  Mrs.  Den¬ 
ning  are  parents  of  a  daughter,  Delores 
Ruth. 

Gene  Martin,  news-editor,  Casper 
(Wyo.)  Tribune-Herald,  and  Mrs.  Mar¬ 
tin,  are  the  parents  of  a  daughter,  Jean. 

Shelby  Thompson,  son  of  John  Charles 
Thompson,  managing  editor,  Cheyenne 
Wyoming  State  Tribune,  is  reporting  for 
the  paper.  He  was  formerly  with  the 
Denver  Rocky  Mountain  News. 

Ted  Olson  news-editor,  Laramie 
(Wyo.)  Republican  Boomerang,  is  on  a 
year’s  leave  of  absence  touring  the 
world. 


Pinkney  Reeves  Allen,  veteran  political 
reporter,  Louisville  Times,  began  his 
summer  vacation  with  an  air  trip  to 
Memphis  and  Little  Rock  to  cover  the 
start  of  the  American  Airways’  new  line 
from  Louisville  to  Dallas  and  Fort 
Worth. 

William  Ratner,  boxing  expert,  New¬ 
ark  (N.J.)  Evening  News,  has  gone  to 
Geauga  Lake.  O.,  to  report  the  training 
of  Young  Stribling. 

Kendall  D.  White,  Elgin  (Ill.) 
Courier-News  editorial  department,  will 
preside  as  national  president  at  the  34th 
annual  convention  of  Delta  Sigma 
fraternity  at  Washington,  D.C.,  June 
30-July  1  and  2. 

Robert  I.  Stevenson,  Yale  ’34  is  work¬ 
ing  during  the  summer  months  as  a 
reporter  for  the  Water  bury  (Conn.) 
American.  He  is  the  son  of  E.  Robert 
Stevenson,  editor-in-chief  of  the  Repub¬ 
lican  and  American. 

Emil  Plaschke,  head  of  the  art  depart¬ 
ments,  Louisville  Courier-Journal  and 
Times,  was  stricken  with  a  heart  at¬ 
tack  in  the  papers’  studio  and  has  been 
ordered  to  be<i  for  a  few  weeks’  rest. 

Harnett  T.  Kane,  reporter.  New 
Orleans  (La.)  Morning  Tribune,  is 
making  an  automobile  tour  of  Florida 
and  other  Gulf  Coast  states. 

James  Law,  editor  of  the  Bloomfield 
(Ind.)  Democrat  and  the  Greene  County 
Evening  World,  has  gone  to  Athens, 
Tenn.,  where  he  has  leased  the  McMinn 
County  Herald  with  the  option  of  pur¬ 
chasing  it.  He  formerly  was  in  news¬ 
paper  work  at  Bicknell,  Ind.  James 
Dodd  has  left  the  staff  of  the  Blooming¬ 
ton  (Ind.)  Star  to  succeed  Law  as  edi¬ 
tor  of  the  Evening  World. 

Brainard  Platt,  Jr.,  reported  for  the 
Louisville  Times,  has  been  assigned  to 
cover  summer  training  camp  activities  at 
Camp  Henry  Knox. 

Max  Namen,  courthouse  and  federal 
building  reporter.  Council  Bluffs  (la.) 
Nonpareil,  has  returned  from  his 
vacation. 

Alexander  N.  Sloan,  Jr.,  editorial 
staff,  Newark  (N.J.)  Sunday  Call  is  on 
a  Great  Lakes  cruise. 

Thomas  C.  Madigan,  former  reporter, 
Ashury  Park  (N.J.)  Press,  has  passed 
the  New  Jersey  bar  examination. 

William  E.  Taylor  and  C.  Rodney 
Lehigh,  Nezvark  Evening  News  copy 
desk,  have  started  for  Charleston  Lake, 
Ontario,  where  they  will  spend  their 
vacations. 

Miss  Mary  Louise  Walliser,  who  re¬ 
cently  was  graduated  from  Our  Lady 
of  the  Lake  College,  San  Antonio,  has 
rejoined  the  staff  of  the  San  Antonio 
Ez'ening  Nezos,  of  which  her  father, 
A.  W.  Walliser,  is  managing  editor. 

Virginia  Davis,  society  editor,  Dayton 
(O.)  Journal-Herald,  was  one  of  three 
judges  at  the  seventh  annual  flower  fes¬ 
tival  there  last  week. 

James  K.  Chandler,  real  estate,  Day- 
ton  (O.)  Daily  Nezvs,  has  returned  from 
a  two  weeks’  vacation  in  the  east. 

George  H.  Greenfield,  New  York 


Times  sports  staff,  is  convalescing  after 
undergoing  an  operation  in  French 
Hospital  last  week. 

Miss  Hazel  Mizelle,  reporter  for  the 
Charlotte  (N.C.)  Observer,  is  spending 
her  vacation  at  her  old  home  at  Rober- 
sonville,  N.  C. 

H.  C.  Myers,  Eudora,  Miss.,  naturalist, 
is  now  contributing  a  daily  nature  article 
to  Memphis  (Tenn.)  Press-Scimitar. 
Myers  formerly  wrote  for  Memphit 
Evening  Appeal, 

John  Courtney  Merrill,  nephew  of  the 
late  Ned  Courtney,  telegraph  editor  of 
Memphis  (Tenn.)  Commercial  Appeal,  u 
the  recipient  of  the  third  Ned  Courtney 
scholarship,  a  secretarial  course  at  a 
Memphis  business  college.  Winners  of 
four  other  scholarships,  each  worth  $500, 
will  be  announced  at  a  Ned  Courtney 
memorial  concert  to  be  given  soon. 

Miss  Hazel  Fowler,  society  editor, 
Norman  (Okla.)  Transcript  is  spending 
a  three-weeks’  vacation  at  Minnesota 
lake  resorts. 

Harry  Martjn,  reporter  for  Memphis 
(Tenn.)  Evening  Appeal,  was  the  first 
air  passenger  from  Memphis  to  Fort 
Worth  on  the  new  airmail  line  which 
started  June  15. 


SPECIAL  EDITIONS 

T  OS  ANGELES  EXAMINER,  Va- 
cation  Guide  section,  12  pages,  and 
Van  de  Kamp's  Bakery  section,  formal 
opening  number  of  their  new  plant,  8 
pages;,  June  18. 

Ponca  City  (Okla.)  Nezos,  12-page 
tabloid  section  June  16,  devoted  to  the 
convention  of  the  American  Business 
club  in  Ponca  City. 

San  Francisco  Examiner,  16-page 
tabloid  vacation  and  travel  advertising 
section  with  its  regular  edition,  June  15. 

Shazvnce  (Okla.)  Morning  Nezus, 
Hospitality  edition,  June  17. 

Philadelphia  Public  Ledger,  June  14, 
Resorts,  17  pages. 

Philadelphia  Evening  Ledger,  June  18, 
Resorts,  15  pages. 

Richmond  (Va.)  Times-Dispatch,  16- 
page  tabloid  Summer  Travel  Guide  sec¬ 
tion,  June  14. 

Boston  Evening  Transcript,  Harvard 
Commencement  section,  eight  pages; 
Special  Financial  edition,  eight  pages, 
June  18. 

Los  Angeles  Times,  14  pages,  annual 
Vacation  Number,  June  18. 

Arkansas  City  (Kan.)  Trazfeler, 
Women’s  Edition  June  16  in  recognition 
of  the  accomplishments  of  the  women  of 
Arkansas  City. 

Richmond  (Va.)  News  Leader,  6-page 
summer  resort  section,  June  17. 

Salt  Lake  Tribune,  special  scenic 
issue  .Sunday,  June  14. 


SCHOOLS 

■p  RANK  L.  MARTIN,  associate 
dean.  School  of  Journalism,  Uni¬ 
versity  of  Missouri,  has  been  elected  an 
overseas  member  of  the  British  Institute 
of  Journalists. 


^  "''  by  f  cartipany 


©he  ©harles  Part  lou)e  ©o. 

Circulation-Building  Experts 

Sixth  Flocr,  Occidenteil  Building-  Indianapolis, Indiana. 


Editor  &  Publisher  The  Fourth  Estate  for  June  27,  1  931 


BETTER  THAN  DAYLIGHT 


ITHOUT  PEER  FOR  LIGHTING 


NEWSPAPER  MECHANICAL  DEPARTMENTS 


.  .  .  COOPER 


Watch  compositors  read  a  galley  of  type.  Nine  out  of  ten  must 
bend  close  over  it,  take  short-sighted  range,  and  even  then  strain 
eyes  to  read  it. 

That’s  because,  in  type,  raised  letter  and  slug  are  of  the  same 
color;  because  the  letter  must  be  read  by  the  shadow  it  casts  and 
because,  in  any  ordinary  light,  the  raised  surface  of  the  letter 
reflects  glitter. 

But  watch  compositors  read  type  by  Cooper  Hewitt  mercury- 
vapor  light.  No  need  to  hover  over  it.  The  letters  are  seen 
quickly,  sharply,  clearly.  They  appear,  indeed,  to  be  magnified — 
8  point  as  easily  read  as  12  point.  No  eye-strain. 

That’s  because  Cooper  Hewitt  light,  composed  almost  entirely 
of  the  cool,  yellow -green  rays  of  the  spectrum,  produces  no  glare 
and  no  dark  shadows.  It  eliminates  the  glare,  softens  the  shadow 
and  makes  type  and  slug  appear  to  be  of  different  color  rather 
than  with  the  sharp,  eye-straining  contrasts  produced  by  ordi¬ 
nary  light. 

No  wonder  the  outstanding  newspaper  plants  of  the  coun¬ 
try  use  Cooper  Hewitt  illumination  in  their  composing  rooms, 
press  rooms,  stereotyping  departments,  proof-reading,  file 
and  mail  rooms.  It  is  a  light  without  peer  for  all  these 
- -  departments. 

0///y  The  scientific  reasons  for  this  are  given  in 

COOI'KR  IIKWITT  ,  .  .  ...  i  ,  i  , 

iioiiT  the  interesting,  illustrated  booklet,  “Why 

“^\uo\n  Cooper  Hewitt  Light  is  Better  than  Daylight.” 

Yours  for  the  asking.  General  Electric  Vapor 
Lamp  Company,  863  Adams  St.,  Hoboken, 

_  New  Jersey. 

GENERAL  ^  ELECTRIC 
■\APOR  LAMP  COMPANY 


HEWITT 

LIGHT 


V-  '' 


Cnnper  Hewitt  illumination  in  tb«  Compoainf  Room  of  tlie  Herald  Traveler,  Bouton,  Maiw.  Ahaenre  of  ilark 
ahadowM  and  eye-atrainina  flare  enables  compositors  to  set  ty|>e  rapidly  and  accurately,  livery  detail  in  and 
around  and  under  cunipcaiing  tables  is  sharply  defiued  and  easily  seen. 


nn 


Join  us  in  the  General  Electric  Program,  broadcast  every  Saturday  evening, 
on  a  nation-wide  N.  li.  C.  netu-ork. 
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PRESS  ASSOCIATION  NOTES 

r>  ALPH  WHEATLEY,  New  Orleans 
bureau,  Associated  Press,  and  Mrs. 
Wheatley  and  their  two  children,  are  in 
Lynchburg,  Va.,  visiting  Mrs.  Wheat¬ 
ley’s  relatives. 

Ike  Alofsin,  representing  Universal 
Service,  was  a  recent  business  visitor  to 
Memphis,  Tenn. 

Gale  Wallace  and  Norman  Deuel  have 
been  added  to  the  California  staff  of  the 
United  Press,  Frank  H.  Bartholomew, 
Pacific  division  manager,  has  announced. 
^^'aIlace,  formerly  editor  of  the  Stanford 
Daily,  student  publication,  is  assigned  to 
the  Los  Angeles  office.  Deuel,  son  of 
State  Senator  Charles  H.  Deuel  and 
formerly  managing  editor  of  the  Chico 
Record,  is  at  the  San  Francisco  o..ce. 


Leon  H.  Durst,  Associated  Press  cor¬ 
respondent  at  Oklahoma  City  is  spending 

a  three-weeks’  vacation  at  Waxahachie, 
Tex. 


Dan  Bowerman  has  been  transferred 
from  the  United  Press  bureau  at  Olym¬ 
pia,  Wash.,  to  the  Portland,  Ore.,  bureau. 

Lynwood  Bomar,  day  editor  of  the 
Associated  Press  in  New  Orleans,  has 
returned  to  his  desk  after  a  trip  to 
Atlanta,  Ga. 

Vincent  J.  Halloran,  formerly  of  the 
United  Press  bureau  in  Denver,  has 
joined  the  copy  desk  of  the  El  Paso 
Herald-Post. 

Fred  Huf  smith,  formerly  with  the 

Laramie  (Wyo.)  Republican  and  the 
Casper  Tribune,  has  joined  the  Asso¬ 
ciated  Press  in  Denver,  Colo. 

Charles  F.  Crandall,  president  of  the 
British  United  Press,  was  in  New  York 
this  week  from  Montreal  on  a  business 
trip. 

P.  H.  Bradley,  of  the  Albany,  N.  Y., 
Associated  Press  bureau,  will  transfer  to 
the  New  York  night  editorial  staff  July  1. 

W’esley  F.  Peterson,  International 
News  Service  Chicago  staff,  with  Mrs. 
Peterson,  is  motoring  through  Canada  on 
his  vacation. 


M.  O.  Chenoweth,  manager  of  the 
International  News  Service  Cleveland 
bureau,  is  back  from  vacation. 

F,  I.  Weller,  farm  editor  of  .  the 
Associated  Press,  Washington,  D.  C.,  is 
on  vacation  in  Kokomo,  Ind. 

Joseph  S.  Wasney,  of  the  United  Press 
bureau,  Harrisburg,  is  on  vacation  at 
New  Jersey  beaches. 

C.  J.  Proud,  formerly  of  the  Little 
Falls  (N.Y.)  Evening  Times,  has  joined 
the  New  York  staff  of  International 
News  Service. 


structor  in  the  University  Preparatory 
School  at  Tonka wa,  June  5,  in  Ponca 
City.  They  will  attend  summer  school 
at  the  University  of  Wisconsin. 

R.  Brooks  Watson,  police  reporter, 
Peoria  (111.)  Star  to  Miss  Beth  G.  Cot¬ 
trell,  Peoria,  June  13. 

Forrest  A.  Garrett,  for  several  years 
editor  of  the  McAlester  (Okla.) 
Guardian,  to  Miss  Martha  Henry  of 
Muskogee,  June  1. 

Edward  C.  Day,  Jr.,  Denver  Rocky 
Mountain  News,  sports  writer  to  Miss 
Margaret  Famular,  of  St.  Louis,  June 

18,  in  St.  Louis. 

Earl  M.  Treadwell,  circulation  man¬ 
ager,  Pontiac  (Mich.)  Daily  Press,  to 
Miss  Flora  M.  Wilson  of  the  circula¬ 
tion  department,  at  Huntsville,  Ohio. 
Glenn  D.  Guilkey,  display  advertising 

salesman,  Big  Spring  (Tex.)  Herald,  to 

Miss  Rosalind  Adams,  Big  Spring,  June 

14,  in  Carlsbad  N.M. 

Denis  D.  Bertrand,  Washington,  D.C., 
newspaperman  to  Miss  Bertha  Poirier 
of  New  Bedford,  Mass.,  at  New  Bedford, 
recently. 

Kenneth  Eve  Taylor,  copy  desk.  New 
Orleans  (La.)  Times-Picayune,  to  Mary 
Lea  Harwood  of  Birmingham,  Ala.,  June 

19. 

A.  N.  Price,  editor  of  the  Astoria 
(Ill.)  Argus-Searchlight  to  Miss  Bessie 
Hamm,  June  16  in  Jacksonville,  Ill. 

Rol>ert  J.  Goodsell,  formerly  of  the 

Minneapolis  Journal  now  publisher  of 

the  Fairbanks  (la.)  Advocate,  to  Miss 

Jean  Perry,  Nashua,  la.,  June  18. 

William  R.  Ludden,  editor  and  pub¬ 
lisher,  Auburn  (Me.)  Free  Press  to  Miss 
Dorothy  Mabel  Barry,  June  20. 

John  Brinckerhoff  Kerr  of  Englewood, 
N.J.,  to  Miss  Muriel  F.  Tickner,  formerly 
of  the  Syracuse  (N.Y.)  Post-Standard 
staff,  June  19,  in  St.  Patrick's  Cathedral, 
New  York. 

Morton  B.  Helm  night  editor,  Los 
.dngeles  Times,  to  Miss  Beulah  F.  Shaf¬ 
fer,  recently. 

Don  Woodman,  editor  Yamhill  (Ore.) 
Spokesman,  to  Miss  Jozy  Conrad  in  Yam¬ 
hill  early  this  month. 

Daniel  J.  Lynch,  editorial  staff,  Boston 
Globe,  to  Miss  Mary  E.  Carney  of 
Brighton,  Mass.,  Brighton,  June  21. 

Eidward  M.  Ainsworth,  copy  desk, 
Los  Angeles  Times,  to  Miss  Katherine 
A.  I^ke,  recently. 

Paul  Beck,  co-publisher,  Oceanside 
(Cal.)  Daily  Blade-Tribune,  to  Miss 
Mildred  Ay  lor,  June  19. 


WEDDING  BELLS 

A  RTHURS  STUART  HASSELL, 
Providence,  R.  L,  advertising  man. 
to  Miss  Helen  Holder  Attwill  of  Provi¬ 
dence  at  Lynn,  June  21. 

Maurice  R.  Cronan,  night  city  editor 
Hartford  (Conn.)  Courant,  to  Dorothy 
Saw>er,  society  editor,  at  the  home  of 
the  bride’s  parents  in  Cocoa,  Fla., 
June  18. 

Miss  Wilma  McCluskey,  correspondent 
at  Tonkawa,  Okla.,  for  several  news¬ 
papers,  to  Harold  Matkin,  journalism  in¬ 


NEW  PUBLICATIONS 

Formation  of  a  new  Arizona 
daily,  the  Nogales  Democrat,  with 
Andrew  Bettwy  as  publisher,  is  an¬ 
nounced.  Earl  Brownlee,  formerly  co- 
publishcr  of  the  Salem  (Ore.)  States 
man  and  more  recently  editor  of  the 
Western  Publisher,  is  editor. 

Scotch  Plains  and  Fanwood  (N.J.) 
Bulletin  was  established  recently  by  Al¬ 
bert  S.  Keshen,  formerly  of  the  Union 
(N.J.)  Register  and  Springfield  Sun. 
Mr.  Keshen,  who  is  a  graduate  of  the 
University  of  Missouri  School  of  Jour¬ 


NEWSPRINT  PAPER 


STORA  KOPPARBERG  CORP. 

230  PARK  AVENUE,  NEW  YORK,  N.  Y. 


Ossian  Ray.  Pret. 

J.  Donaldson,  Vice-Pret. 


T  elephonet ; 

Vanderbilt  3-10376—3-1999 


Sole  Representatives  of 

STORA  KOPPARBERG  BERGSLAGS  AKTIEBOLAG 
FALUN,  SWEDEN 


Leading  Swedish  Industrial  Concern,  Known  as  the 
Oldest  Company  in  the  World 

Founded  in  the  1 3  th  Century 


nalism,  will  retain  his  interest  in  the  last 
two  publications. 

J.  E.  Laney,  owner  of  the  Ladouia 
(Tex.)  News,  has  moved  his  plant  to 
Hamilton  where  he  will  start  a  weekly. 
Mrs.  Grover  Bishop  will  continue  pub¬ 
lication  of  the  Ladonia  News,  printing, 
Wolfe  City. 

ON  THE  MECHANICAL  SIDE 

WG.  WATERS  of  Des  Moines  was 
•  elected  president  of  the  Missouri 
\'alley  Typographical  Association  at  its 
meeting  at  Lincoln,  Neb.,  June  16. 

Frank  T.  Owens,  day  foreman  of  the 
composing  room  of  the  Utica  (N.Y.) 
Daily  Press,  has  begun  his  47th  consecu¬ 
tive  year  of  service  with  the  paper. 

Brighton  (Colo.)  Register  has  ordered 
a  new  Mergenthaler  linotype.  A  new 

cylinder  press  will  be  installd  within  the 
next  few  months  to  replace  the  old 

Model  K  which  has  been  in  use  20 
years. 

With  selection  of  Pine  Bluff  as  the 
1932  convention  city,  the  Arkansas  Typo¬ 
graphical  Conference  in  session  June  21 
at  Little  Rock  elected  VV.  Scott  Busick, 
Pine  Bluff,  president. 

Pittsburgh  Di.strict  Typothetae,  recently 
elected  Robert  L.  Forsythe,  president. 

Typographical  Union,  No.  292,  Grand 
Junction,  Colo.,  installed  the  following 
new  officers  on  June  10;  President.  B. 

.•\.  Reed;  vice-president.  Jack  Kneipp; 
financial  secretary,  F.  A.  Hoisington;  re¬ 
cording  secretary.  Cecil  Wilson;  ser¬ 
geant-at-arms,  Wilfred  (Joettelman. 

Jackson,  Miss.,  was  selected  as  the 
next  convention  city  of  the  Southern 
Typographical  Conference  at  the  meet¬ 
ing  last  w^k  in  Mobile,  Ala.  Roy  C. 
Cline,  Birmingham,  was  re-elected  presi¬ 
dent. 

NEW  PLANTS  AND  EQUIPMENT 

r\PELOUSAS  (LA.)  HERALD  is 

”  planning  to  erect  a  new  and  mod¬ 
ern  building  on  the  present  site  occupied 
by  the  publication.  Plans  have  been 
made  and  contracts  awarded.  W.  E. 
Neely  is  publisher. 


Delta  (Colo.)  Daily  Independent 
recently  purchas^  and  installed  a  (ioss 
Comet  flat  bed  printing  press  that  had 
been  displaced  in  the  pressrooms  of  the 
Grand  Junction  (Colo.)  Daily  Sentinel 
by  newer  equipment. 


DELIVERING  BY  PLANE 


Bocton  Visitors  Receiving  Traveler  st 
New  Yorker  Hotel 

The  Boston  Traveler  is  sending  copies 
by  plane  each  day  to  Bostonians  regis¬ 
tered  in  the  Hotel  New  Yorker,  New 
York.  The  issue  carries  a  paster  on 
the  front  page  telling  the  time  it  left 
Boston  and  that  it  is  complimentary. 

The  plane  leaves  Boston  airport  at 
4:30  P.M.  and  arrives  at  the  Newark 
(N.J.)  airport  at  6:35  P.M.  and  is  de¬ 
livered  to  the  hotel  between  7  and  8 
o’clock. 


BIBLE  COLUMN  OFFERED 

A  weekly  column  telling  of  the  devel¬ 
opment  of  the  Scriptures,  with  their 
characters,  incidents,  etc.,  is  being  offered 
to  newspapers  by  the  Scriptural  R6 
search  Bureau  of  Hollywood,  Cal.  Simi¬ 
lar  copy  has  been  tried  out  for  a  year  on 
the  radio.  Releases  are  non-denomina- 
tional.  Joseph  Hallinan  is  editor  of  the 
bureau. 

BACHELOR  DINNER  FOR  LYNCH 

More  than  50  members  of  the  Boston 
Globe  staff  gave  a  bachelor  dinner  to 

Daniel  Lynch  preceding  his  marriage  to 
Miss  Mary  Carney  of  Boston,  last  week, 
.^mong  the  speakers  were  George  B. 
Gavin,  day  editor  and  (Tiarles  A.  Mer¬ 
rill,  night  e.xecutive. 


LIBEL  PLAINTIFF  INDICTED 

Dewey  Berlovich,  Des  Moines,  who 
filed  suits  for  $75,000  damages  against 
the  Ottumwa  (la.)  Courier  and  local 
police  officers  as  result  of  arrests  in  con¬ 
nection  with  the  $90,000  robbery  of  the 
Ottumwa  Savings  bank  last  fall,  was  in¬ 
dicted  this  week  by  the  grand  jury  for 
participation  in  the  robbery. 


i 

i 


Certified  Printing  Satisfaction 

If  you  are  not  satisfied  with  the  appearance  of 
your  paper  and  your  readers  and  advertisers  are 
complaining,  we  respectfully  suggest  that  you  look 
into  the  dry  mat  situation  in  your  foundry. 

While  there  are  many  factors  entering  into  the 
production  of  a  newspaper  the  printing  may 
depend  upon  the  dry  mat  used  in  the  foundry. 

Certified  Dry  Mats  have  never  been  compromised 
in  quality  to  sell  at  a  price,  nor  to  meet  price  com¬ 
petition.  Certified  Dry  Mats  are  made  and  sold 
on  the  basis  of  good  printing  results  day  in  and 
day  out,  and  there  is  no  good  reason  why  they 
should  not  satisfy  you  as  they  are  satisfying  hun¬ 
dreds  of  your  fellow  publishers. 

Why  not  try  a  case  of  Certifieds  in  your  own 
foundry,  under  your  own  working  conditions?  You 
risk  little  or  nothing  but  may  gain  much. 

Forget  price!  Use  quality  at  the  right  price!  It 
pays! 


CERTIFIED  DRY  MAT  CORPORATION 

3^  Madison  Avenue  New  York.  N.Y 

For  dependable  sfereofyptnq  use  Cerfi^ed  Dry  Mats 

MAoc  mr^e  ttftA. 
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A  Scientific 

Achievement 

THE  HARK  OF  QUALITY  ' 


Vulcan 

Rubber 

Rollers 


The  Last  IFord 
In  Efficiency 


“  THE  MARK  OF  QUALITY  ' 


The  dependable  performanee  of  this 

scientifically  compounded  Rubber  Roller, 

unaffected  by  climatic  conditions,  has 
placed  it  in  the  forefront  among  the  ex¬ 
pert  printing  craftsmen  of  the  South. 

These  marvelous  Rollers,  huilt  for  heavy 
daily  service,  stand  the  most  vigorous  and 
severe  tests  of  some  of  the  greatest  press 
rooms  in  the  United  States. 

Unaffected  by  sudden  changes  they  will 
not  shrink,  melt,  harden  or  bolster.  The 
swelling  has  been  reduced  to  a  minimum 
and  they  are  easily  reground  with  a  fine 
smooth  finish. 


Send  for 
Our 

Qualitative 
Analysis 
ISo  Charge 


Vulcan  Proofing  Company 

First  Avenue  and  58th  St., 


CHICAGO 

Vulcan  Proofing  Co., 
164  West  Wacker  Drive 


n  Irl  IV  V  PACIFIC  COAST: 

ttrOOlilyn,  i  v  •  l  •  Sole  Representative 

Pacific  Printing  Ink  Co., 
San  Francisco,  Cal. 


Consultation 


anywhere 


without 


charge 


Sixteen  Important  Newspapers  Added  to  Our  Satisfied  Clients  During  1930 
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Circulation 


COMPLAINTS  SPEEDILY 
HANDLED  BY  DAILIES 

BirmlnKham  Newt  and  Age-Herald 

Syatem  Turns  Kicks  Into  Good- 
Will — Thirty-Minute  Service 
to  Missed  Readers 

Complaints  are  being  turned  into 
good-will  by  the  speedy  attention  given 
to  them  by  the  city  circulation  depart¬ 
ment  of  the  Birminyham  News  and  Age- 
Herald.  Where  a  subscriber  telephones 
that  his  iiaper  was  not  delivered,  his 
name,  address  and  telephone  number  are 
taken  and  he  is  inlormed  that  a  paper 
will  l)e  sent  out  it  i>ossible  in  not  more 
than  3((  minutes,  lie  is  callexl  back  at 
the  end  of  this  time  to  make  sure  he  has 
received  his  copy. 

The  carrier  is  then  retjuired  later  to 
obtain  a  signed  statement  from  the  sub- 
scrilHT  saying  that  the  cause  of  the 
comi)laint  has  been  removed  and  that  he 
is  receiving  his  ixiper  regularly.  The  sub¬ 
scriber  is  pleas^  with  tliis  speedy  hand¬ 
ling  of  the  matter  since  he  not  only  gets 
his  paper  with  very  little  delay  but  is 
flatter^  with  the  attention  given  his 
complaint. 

Speedy  handling  of  complaints  of  this 
type  as  well  as  others  having  to  do  with 
delivery  is  possible  owing  to  a  system 
put  into  effect  by  Walter  C.  Dreyfus, 
city  circulation  manager,  and  closely  fol¬ 
lowed  by  all  employes  including  the 
central  office  force,  the  30  district  circu¬ 
lation  managers,  supervisors  and  carriers. 
When  a  complaint  comes  into  the  office, 
the  district  manager  is  immediately  called 
and  if  it  is  a  case  of  non-delivery  it  is 
his  duty  to  see  that  the  supervisor  or 
carrier  takes  a  paper  to  the  subscriber 
at  once.  Extra  copies  are  kept  at  the 
district  offices  for  such  emergencies. 

A  penalty  of  25  cents  for  the  first 
offense  and  35  for  succeeding  ones  in 
the  same  week  are  imposed  on  carriers 
who  fail  to  comply  with  the  rules  for 
attending  to  complaints.  It  is  seldom, 
however,  that  the  penalty  has  to  be 
invoked. 


DEADLINE  MOVED  UP 


Chicago  Tribune  Says  Plan  Has 
Increased  Circulation 

An  earlier  deadline  has  aided  the 
Chicago  Tribune  to  report  that  the  May 
monthly  average  circulation  of  the  daily 
Triliune  exceeded  the  April  average  for 
the  first  time  since  1926.  The  new  dead¬ 
line  was  instituted  May  11. 

Advancing  the  deadline  for  the  first 
edition  one  hour,  the  Tribune  is  now 
on  the  ‘street  lietween  7 :45  and  8  p.  m., 
which  is  from  an  hour  to  an  hour  and 
a  half  earlier  than  the  previous  schedule. 
All  departments  were  recjuired  to  move 
up  their  first  edition  deadline  one  hour 
under  the  change. 

The  extra  cost  in  getting  the  paper 
out  early  has  been  chiefly  in  the  mechani¬ 
cal  departments.  The  increase  has  been 
^uivalcnt  to  adding  2*)  more  men  per 
issue  in  the  black  press,  stereotyping, 
composing,  etching  and  paper  handling 
departments.  This  is  approximately  an 
eight  per  cent  increase  in  personnel 
requirements.  .Additional  operations  have 
also  been  made  necessary  in  other  depart¬ 
ments. 

Color  printing  also  increases  the  num¬ 
ber  of  employes  needed  in  getting  out 
the  paper.  On  days  when  color  print¬ 
ing  is  required  there  is  an  approximate 
increase  of  10  per  cent  in  men  in  the 
mechanical  departments. 


Carriers  Visited  Asheville 

Twenty-two  Charlotte  (N.C.)  Ob- 
server  carrier  hovs  were  awarded  a  free 
trip  to  Asheville  last  week  in  recognition 
of  their  increases  in  subscriptions  during 
a  three-dav  contest.  They  attended  the 
convention  of  the  International  Circula¬ 
tion  Manacers’  .Association.  Three  win¬ 
ners  in  the  carrier  salesmen’s  contest 
will  be  awarded  free  trips  to  Canada 
next  month,  with  all  expenses  paid. 
Fifteen  others  will  get  free  trips  to 
Charleston,  S.C. 


2,000  CARRIERS  PARADE 


Des  Moines  Dailies  Are  Hosts  at 
Annual  Convention 

More  than  4,000  persons  who  came 
from  every  one  of  the  99  counties  in  Iowa 
were  present  in  Des  Moines  June  15  for 
the  second  annual  convention  of  carrier 
salesmen  of  the  Des  Moines  Register 
and  Tribune.  More  than  half  the  visitors 
were  the  carriers  themselves,  while  the 
rest  were  members  of  the  families  who 
came  with  the  boys. 

The  convention  began  with  a  very 
brief  business  program  and  a  theatre 

party  in  which  two  adjacent  Publix 
theatres  were  used  to  handle  the  crowd. 
Two  minutes  speeches  were  made  by 

Harvey  Ingham,  editor-in-chief,  Gard¬ 
ner  Cowles,  publisher,  W.  A.  Cordingley, 
general  circulation  manager,  Henry 
.Alber,  Des  Moines  chief  of  police  and 
Joe  I’nderwood,  Hoy  Scout  executive  of 
the  Des  Moines  area. 

Mr.  Cowles  told  the  boys  that  they 

were  the  most  imiwrtant  part  of  the  per- 

.sonnel  of  the  newspaper.  “To  many  peo¬ 
ple  you  are  the  only  representatives  of 
the  Register  and  Tribune  the  public  ever 
meets,”  he  said.  ' 

A  parade  through  the  business  district 
followed  tlie  theatre  party.  Two  thousand 
boys,  eight  bands  and  numerous  floats 
were  in  line. 

After  the  parade  the  carrier  salesmen 
and  their  families  were  taken  to  River- 
view  park  for  an  afternoon’s  fun  in 
which  the  principal  concessions  at  the 
park  were  turned  over  to  the  boys. 

Before  the  carrier  salesmen  started  for 
Des  Moines  all  had  instructed  substi¬ 
tutes  so  that  papers  were  carried  on  all 
routes  without  interruption  or  delay. 

The  convention  and  picnic  was  in 
charge  of  a  committee  headed  by  C.  K. 
Jefferson,  manager  of  the  country  dealer 
and  independent  carrier  division.  He 
was  assisted  by  all  of  the  circulation  de¬ 
partmental  managers,  branch  office 
managers,  state  district  circulation  sup¬ 
ervisors  and  by  the  executives  and 
managers  of  the  other  departments  of 
the  newspaper. 


Coleman  Circulation  Manager 

Charles  Coleman  has  been  appointed 
circulation  manager  of  the  Atlanta 
Georgian  and  Sunday  American' succeed¬ 
ing  R.  I?.  Kinard.  Mr.  Coleman  was 
with  the  Hearst  paper  in  Atlanta  for 
many  years  prior  to  his  resignation  to 
become  circulation  manager  of  the 
ColunMa  (S.C.)  Record  in  1929.  He 
resigned  his  Columbia  connection  Jan. 
1  of  this  year  to  return  to  Atlanta. 
Since  his  return  he  has  been  doing 
.special  promotion  work  on  the  Georgian- 
American. 

Newspaper  Promotion  Series 

Ten  advertisements  form  a  series  of 
newsjiaiier  copy  in  either  full  page  or 
five-column  size  being  marketed  by 
Kerry-Hanly  .Advertising  Company  of 
Kansas  City,  Mo.,  as  a  campaign  show¬ 
ing  the  exclusive  advantages  of  news- 
pajier  space  over  other  media.  The  com- 
paign,  it  is  declared  by  the  advertising 
company,  is  not  intend^  to  di.scredit  or 
to  recognize  other  media  than  the  news¬ 
paper. 


Raising  Milk  Fund 

The  Dallas  (Tex.)  Dispatch  is  again 
promoting  a  free  milk  fund  for  the  sum¬ 
mer  feeding  of  undernourished  children. 
Two  performances  of  a  benefit  minstrel 
in  which  local  amateur  and  professional 
talent  took  part,  packed  the  city  audi¬ 
torium  and  raised  money  which  was 
divided  between  the  Free  Milk  Fund  and 
the  Dallas  zoo  fund. 


Staff  In  Subscription  Drive 

San  Francisco  Nnvs  employes  are 
formed  into  two  teams  in  a  competition 
seeking  2400  new  subscribers.  Joseph  L. 
Cauthorn,  president,  and  W.  N.  Burk- 
hardt,  editor,  lead  the  rival  teams. 


Entertained  3,000  Children 

More  than  3.0(X)  children,  members  of 
the  Dayton  (O.)  Daily  News  Junior 
Club,  were  guests  of  the  paper  recently 
at  a  park  outing. 


WON  SALES  TROPHY 


These  boys,  Claud  Seroggs  (left)  and 
Wilburn  Swann,  Asheville  (N.C.) 
Times  carriers,  won  the  newspaper 
salesmanship  trophy  awarded  in  Ashe¬ 
ville  last  week  at  the  convention  of  the 
International  Circulation  Managers’ 
Association.  Scroggs,  dressed  as  a 
woman,  took  the  part  of  a  prospect, 
while  Swann,  in  the  role  of  carrier, 
convinced  the  “prospect”  that  “she” 
should  subscribe  to  the  Asheville 
Times. 


Held  Annual  Regatta 

Seventy-eight  boys  and  girls  sailed 
motorboats  and  sailboats  in  the  second 
annual  regatta  conducted  by  the  Rich- 
mond  Hill  (N.Y.)  Record  at  Jackson’s 
Pond,  Forest  Park,  June  13.  Prizes  of 
a  gold  cup,  boats  and  a  fishing  outfit 
were  awarded  five  winners,  (jeorge  K. 
Barry,  editor,  and  Lester  Skinner,  ad¬ 
vertising  manager,  arranged  the  regatta. 


To  Broadcast  Nightly 

The  Rochester  (X.Y.)  Democrat  & 
Chronicle  has  extended  its  news  broad¬ 
casting  service  to  seven  nights  a  week, 
over  VVHEC.  Programs  have  been 
given  from  the  editorial  rooms  three 
nights  a  week  and  proved  .so  popular  it 
was  decided  to  make  them  a  nightly 
feature. 


200  Carriers  At  Outing 

More  than  200  carriers  of  the  Salt 
Lake  Tribune  and  Telegram  participated 
in  an  outing  at  The  Lagoon,  Davis 
County,  Utah,  this  week.  Charles  W. 
McGillis,  in  charge  of  street  circulation 
for  the  two  papers,  was  in  general 
charge. 


Has  Covered-Wagon  Contest 

The  Salt  Lake  Telegram  has  started 
a  contest  in  which  school  children  will 
make  models  of  a  covered  wagon  for 
prizes.  The  contest  is  in  connection  with 
Covered  Wagon  Days,  to  be  celebrated 
in  Salt  Lake  City  in  July. 


New  Egg-Laying  Record 

The  Georgia  National  Egg  Laying 
Contest  sponsored  by  the  Atlanta  Journal, 
has  set  a  new  world  record.  During  a 
period  of  eight  months  a  pen  of  White 
I-eghorns,  owned  by  P.  D.  Chapman  of 
Greenville,  S.C.,  laid  2,040  eggs. 


Trapshooting  Contest 

The  fourth  Northwestern  Ohio  trap¬ 
shooting  championships  sponsored  by  the 
Toledo  RIade  will  be  held  June  28  at  the 
Toledo  Gun  Club. 


Offers  Subscription  For  Melon 

The  editor  of  the  Nashziille  (Ga.) 
Herald  has  offered  a  ye.ar’s  subscription 
to  the  person  who  brings  the  first  ripe 
watermelon  to  the  Herald  office. 

Sponsored  Music  Festival 

The  Clnvland  Nnvs.  Sunday.  June  21, 
gave  a  music  festival  in  Edgewater 
Park  for  the  benefit  of  children. 


5,000  IN  SPORTS  CONTEST 


Chicago  Tribune  Presents  Athletic 
Show  at  Soldiers*  Field 

The  first  Chicagoland  Sports  Congress 
featured  by  the  final  spectacle  of  more 
than  5,000  men,  women  and  children 
participating  in  a  mass  drill  that  re¬ 
quired  the  entire  length  and  breadth  of 
Soldier’s  Field,  was  viewed  by  20,000 
spectators  Sunday,  June  21.  The  event 
was  presented  under  the  auspices  of  the 
Chicago  Tribune. 

The  attendance  was  reduced  somewhat 
because  of  rain  earlier  in  the  day.  An¬ 
other  shower  halted  the  program  for  IS 
minutes. 

It  was  said  to  be  the  largest  assembly 
of  athletes  ever  held  in  Chicago.  The 
jirogram  included  mass  calisthenics  by 
the  various  groups,  marching  drills, 
gymnastics,  relay  races,  a  tug  of  war, 
fencing,  boxing  and  wrestling.  The 
event  was  directed  by  the  Tribune's 
sixirt  department,  in  cooperation  with  the 
various  German,  Czecho-Slovakian  and 
Polish  athletic  societies. 


Children  Guests  Of  Daily 

Thousands  of  children  and  their 
mothers  were  guests  of  the  Detroit 
Times  at  a  free  outing  this  week  at  an 
amusement  park  near  Detroit.  The 
mothers  and  their  children  were  admitted 
to  the  park  when  they  presented  coupons 
clipped  from  the  Sunday  issue  of  the 
Times  and  then  were  given  strips  of 
free  tickets  to  the  various  amusements. 


Holding  Baseball  Contest 

“Spot  the  Ball,”  is  the  name  of  a 
sports  contest  being  conducted  by  the 
Detroit  Daily  Mirror.  Each  day  a  base¬ 
ball  action  picture  is  published  from 
which  the  ball  has  been  painted  out 
Contestants  who  paint  in  the  ball  in  the 
most  correct  position  receive  free  tickets 
to  a  “Tiger”  ball  game. 


Arts  and  Crafts  Contest 

The  Birmingham  News  and  Age 
Herald  are  sponsoring  their  third  annual 
arts  and  crafts  contest  in  conjunction 
with  the  Birmingham  Park  and  Recrea¬ 
tion  Board.  Prizes  will  be  offered  for 
handiwork  to  be  displayed  at  the  end  of 
the  contest  at  the  Municipal  Auditorium. 


Joe  Cook  Writing  Features 

Joe  Cook,  humorist  and  stage  star  now 
appearing  in  a  musical  com^y  playing 
in  Chicago,  has  turned  reporter  for  ffie 
Chicago  F.vcning  American.  He  is  doing 
a  daily  feature. 


Printed  Graduation  Edition 

The  Trenton  (N.J.)  Sunday  Times- 
Advertiser  on  June  14,  published  a  com¬ 
mencement  section  carrying  550  photo¬ 
graphs  of  the  graduates  of  the  Trenton, 
N.J.,  High  School. 


Printed  Pictures  Of  Staff 

The  Clinton  (Okla.)  News  and 
Chronicle,  on  Sunday,  May  31  printed  a 
full-page  advertisement  carrying  pictures 
of  the  entire  staff. 


Prizes  For  Fishermen 

The  Denver  Post  is  again  offering 
cash  prizes  for  hie  rainbow  and  native 
trout  caught  in  Colorado  streams. 

“DOWNTOWN  DAY"  FEATURE 

A  noon  band  concert  in  the  business 
district,  special  lunches  by  restaurants 
and  drug  stores  and^  free  taxicab  service 
to  the  downtown  district  were  features 
of  “Downtown  Day”  held  June  16  by 
the  Rig  Spring  (Tex.)  Daily  Herald.  A 
special  heading  using  the  words  “Down¬ 
town  Day”  and  telling  of  the  frM 
transportation  feature — was  used  in  ad¬ 
vertisements  carried  the  day  before  the 
event. 


DAILY  WINS  SUIT 

The  Cumberland  (Md.)  Daily  Nnt'S 
last  week  was  victor  in  a  libel  suit 
brought  by  H.  B.  Avery  based  on  a  news 
story  concerning  a  man  of  a  similar  name 
arrested  for  an  automobile  theft.  A  jury 
refused  to  award  damages. 
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COLUMBIAN 
NEWS  INKS 

For  All  Types  of  Newspaper  Presses 
—  High  Speed,  Pump  Fountain,  Flat  Bed  — 


Used  by 


Successful  Newspapers  Everywhere 
Which  Demand  Only  the  Best  Inks 


CLEAN  AND  FREE  . 
FROM  GRIT 

This  reduces  the  expense  of  waste  rags, 
because  it  eliminates  frequent  “wash- 
ups,”  and  insures  perfect  working  in 
ink  pump  systems. 

PRINTS  SHARP  AND 
BLACK 

This  aids  circulation,  because  it  pleases 
both  reader  and  advertiser. 


CONTROLS 

“FLYING” 

This  saves  expense,  because  it  insures 
greater  printing  coverage  and  elimi¬ 
nates  frequent  washing  and  re-painting 
of  pressroom  walls. 

RUNS  UNIFORM 

I'his  saves  time  because  it  makes  it 
easier  for  the  pressman  to  get  his 
“color”  set. 


The  L.  MARTIN  CO. 


ARTHUR  S.  THOMPSON,  Manager 
45  EAST  42ni)  STREET 
NEW  YORK 


AV-iv  Orleans  Office: 

Cravier  Street 
New  Orleans,  Louisiana 
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Advertising  Agencies 

PHILCO  PLANS  RECORD 
COPY  THIS  YEAR 

National  Budget  I*  Increased  29^^ 
Per  Cent  Over  1930 — Several 
Agencies  Appointed  to  Place 
Local  Linage 


The  largest  advertising  program,  both 
national  and  local,  in  its  history,  will  be 
carried  on  by  Philco  throughout  1931. 
With  a  quota  of  1,000,000  radio  sets  out 
of  an  estimated  output  for  the  entire 
industry  of  2,500,000,  advertising  will  play 
a  prominent  part  in  the  manufacturer’s 
plans  for  placing  these  sets  in  the  homes 
of  purchasers. 

Not  only  is  the  national  advertising 
schedule  considerably  increased,  but  a 
new  set-up  has  been  devised  to  keep  local 
copy  up  to  the  pace  of  national  schedules, 
a  statement  this  week  from  Erwin,  Wasey 
&  Co.,  Inc.,  New  York.  said. 

National  advertising  will  show  a  29}/2 
per  cent  increase  this  year  as  against 
1930.  Last  year’s  schedule  was  a  74  per 
cent  increase  over  the  preceding  year. 

The  new  local  advertising  system  has 
been  put  into  effect  nationally  after  being 
subjected  to  a  period  of  18  months  trial 
in  sections  of  the  country. 

The  plan,  which  does  not  affect  Phil- 
co’s  national  advertising  being  handled 
by  Erwin,  Wasey  &  Co.,  divides  the 
country  up  into  sections,  each  section  with 
its  own  advertising  agency  in  charge  of 
ajl  local  copy  in  the  district.  The  agen¬ 
cies  work  directly  with  the  distributors 
and  factory  branch  offices  in  their  ter¬ 
ritory,  thus  combining  agency  experience 
and  technique  with  actual  field  knowledge 
of  local  conditions. 

The  plan  was  first  tried  out  with  the 
Hutchins  Advertising  Agency  of  Roch¬ 
ester,  N.  Y.,  as  the  local  agency.  Its 
success  was  so  pronounced  that  its  scope 
has  since  been  extended. 

The  Hutchins  territory  has  been  ex¬ 
tended.  and  the  agency  is  now  in  charge 
of  local  Philco  copy  in  all  New  England, 
upper  New  York  state,  western  Penn¬ 
sylvania  except  Pittsburgh,  Ohio,  West 
Virginia,  Kentucky  and  part  of  Indiana. 
The  Interstate  Advertising  Agency  of 
Newark.  N.  J.,  which  has  also  been  plac¬ 
ing  local  Philco  copy,  has  as  its  territory 
metropolitan  New  York,  Long  Island, 
and  upper  New  Jersey.  j 

Erwin,  Wasey  &  Co.,  Inq.,  of  New 
York,  is  handling  the  advertising?  of  the 
Philco  Middle  Atlantic  Division,  with 
headquarters  in  Philadelphia  under  Wil¬ 
liam  _  Zindel ;  Cecil,  Warwick  and  Cecil, 
of  Richmond.  Va.,  is  placing  copy  in  Vir¬ 
ginia  and  North  Carolina.  The  C.  P. 
Clark  Company  of  Nashville,  Tenn.,  has 
an  extensive  southern  territory  consisting 
of  the  states  of  Tennessee,  Arkansas, 
Ivouisiana.  Georgia.  Florida.  Alabama 
and  Mississippi. 

Texas  and  Oklahoma  include  the  ter¬ 
ritory  taken  over  by  Tracy-Locke-Daw- 
son  Inc.,  of  Dallas,  and  the  western  states 
are  under  the  jurisdiction  of  James 
Houlihan.  Inc.,  of  Oakland,  Cal.  Mid¬ 
dle-Western  copy  is  hemg  placed  bv 
M  asey  &  Co..  Ltd.,  of  Chicago. 

Various  other  agencies  in  such  cities  as 
Kansas  City.  Denver  and  .St.  I.ouis.  have 
also  been  appointed. 


TWO  JOIN  ERWIN,  WASEY 


E.  R.  Boot!  and  W.  C.  Heffron  Are 
Added  to  N.  Y.  Executive  Staff 

Edmond  R.  Roots,  for  10  vears  vice- 
president  and  general  manager  of  the 
American  Gas  .\ccumuIator  Company, 
manufacturers  of  marine  and  aviation 
lighting,  highway  and  traffic  signals,  has 
joined  the  executive  staff  of  Erwin. 
Wasey  &  Co.,  advertising  agency  in  New 
York. 

W.  C.  Heffron.  who  was  cfeneral  sales 
manager  of  the  .\.P.W.  Paper  Com¬ 
pany,  .Albany.  N.  Y..  has  also  ioined  the 
staff  of  Erwin.  Wasey.  New  York,  in  an 
executive  capacity.  Mr.  Heffron  also 
was  formerly  food  product  sales  manager 
for  the^  metropolitan  division  of  the 
Beech-Nut  Packing  Company. 


NEW  ADVERTISING  JOURNAL 

Southwestern  Advertising  is  the  name 
of  a  new  publication  which  will  appear 
for  the  first  time  in  Dallas,  Tex.,  this 
month.  Austin  E.  Burges  is  editor,  Joe 
Buckingham  is  business  manager  and 
.\lfred  Benners  is  advertising  manager. 
The  new  magazine  is  being  published  in 
affiliation  with  the  long  established 
Southwestern  Retailer  and  the  South¬ 
western  Jewelers  Forum. 


Running  Institutional  Series 

Commonwealth  Edison  Company,  Chi¬ 
cago,  is  running  a  series  of  institutional 
advertisements  in  the  Chicago  news¬ 
papers,  explaining  the  Edison  service  to 
the  public.  The  copy,  emphasizing  that 
the  company  is  a  home-owned  and  home- 
managed  institution,  is  being  written  by 
William  H.  Culver,  assistant  to  the 
chairman  in  charge  of  publicity  and  ad¬ 
vertising,  and  placed  by  the  Mejunkin 
Advertising  Company,  Chicago. 


Seed  Speaks  In  Pittsburgh 

Allen  H.  Seed,  Jr.,  vice-president  and 
secretary,  Jordan  Advertising  Abroad, 
Inc.,  New  York,  addressed  the  Foreign 
Trade  Council  of  the  Pittsburgh  Cham¬ 
ber  of  Commerce  June  IS  on  “Advertis¬ 
ing  and  Merchandising  Abroad.”  The 
previous  week  Mr.  Seed  addressed  the 
Advertising  Club  of  Des  Moines,  Iowa, 
on  the  same  subject. 


W.  1.  Tracy  Appointed 

W.  1.  Tracy,  Inc.,  New  York,  has 
been  appointed  the  advertising  agency 
for  Julius  Wile,  Sons  &  Co.,  importers, 
10  Hubert  street.  New  York.  They  are 
the  sole  United  States  agents  for  Carr’s 
English  Biscuits,  Nicholson’s  London 
Dry  Gin,  Specialite  Cointreau,  Arome 
Benedictine,  and  other  products.  Maga¬ 
zines  and  newspapers  will  be  used. 


Walton  Joint  A.  S.  Hearn 

Perry  Walton,  manager  of  the  Walton 
.\dvertising  and  Printing  Company  of 
Boston,  has  been  chosen  as  New  England 
representative  of  the  .Alfred  S.  Hearn 
Company.  Inc.,  New  York,  agency.  Mr. 
Walton  will  continue  to  conduct  his  own 
concern. 


Pittsburgh  Agency  Appointed 

Ketchum,  MacLeod  &  Grove  of  Pitts¬ 
burgh  has  been  appointed  advertising 
counsel  for  the  Gas  Heating  Division  of 
National  Radiator  Corporation,  Johns¬ 
town.  Pa.  This  is  a  new  division  of  the 
company.  Other  products  manufactured 
are  advertised  through  the  same  agency. 


To  Place  Coffee  Account 

The  Capitol  Grocery  Company  of 
Springfield,  Bloomington,  and  Decatur, 
Ill.,  with  branches  in  12  other  Illiuois 
cities,  has  engaged  the  Reed  G.  Laijdis 
Company  of  Chicago,  to  prepare  and 
place  a  substantial  newspaper  compaign 
on  their  four  brands  of  Capitol  Coffees. 


Albert  Frank  dc  Co.  Named 

The  .Art  Wood  Products  Corporation, 
Terre  Haute,  Ind.,  manufacturer  of  gift 
shop  novelties  and  art  wood  products  has 
appointed  .Albert  Frank  &  Co.,  Chicago, 
its  advertising  counsel.  Women’s  maga¬ 
zines,  class  magazines,  trade  papers,  and 
direct  mail  will  be  used. 


New  McLain  Client 

McLain  Organization,  Inc.,  Philadel¬ 
phia.  has  been  appointed  the  advertising 
agency  for  the  Fulton  Sylphon  Company. 
Knoxville,  Tenn.,  manufacturers  of  heat¬ 
ing  specialties,  metal  bellows,  temperature 
controls,  etc. 


New  Churcbill-Hall  Account 

The  Syer  Corporation.  New  York,  has 
appointed  Churchill-Hall,  Inc.,  of  the 
same  city,  to  handle  the  advertising  of 
its  products.  Momenta  Tablets,  a  prep¬ 
aration  for  the  speedy  relief  of  pain. 


Leslie  With  Composing  Room,  Inc. 

Sol  M.  Cantor,  president  and  treasurer 
of  The  Composing  Room,  Inc.,  New 
York,  has  announced  the  appointment  of 
Robert  L.  Leslie  as  sales  director  of 
advertising  typography. 


BANK  COPY  ATTACKS 
“HOARDING”  THRUST 


New  York  Savings  Institutions  Join 
in  Campaign  Telling  Public 
That  Thrift  Relieves 
Unemployment 


New  A'ork  savings  banks  are  growing 
weary  of  references  to  “the  hoarding  oi 
money  in  savings  banks”  as  one  reason  1 
for  the  business  depression.  In  an  ad¬ 
vertisement  prepared  for  insertion  in  a 
dozen  New  York  City  newspapers  in 
July,  Group  IV  of  the  New  York  State 
Savings  Bank  Association  explains  that 
money  put  into  a  savings  bank  is  not 
hoarded  but  is  put  into  sensible  use. 

The  advertisement  is  one  of  a  series 
which  the  Group  I  V  banks  have  inserted 
cooperatively  at  intervals  of  about  a 
month.  In  recent  months  many  of  the 
savings  banks  have  limited  the  amount 
of  deposits  accepted,  because  of  the  low 
rates  of  interest  available  elsewhere,  but 
they  are  not  pleased  at  the  possibility 
that  “Buy  Now”  propaganda  may  bring 
thrift  into  disrepute. 

Several  foreign-language  papers  are 
on  the  schedule,  in  addition  to  the  large 
English-language  dailies. 

Copy  prepared  by  the  Newell-Emmett 
Company  avoids  any  suggestion  of  a 
controversy.  Instead,  it  is  headed,  ‘Yes, 
you  can  relieve  unemployment  by  saving 
money,”  and  goes  on  thus: 

“.A  good  way,  and  a  pleasant  way,  to 
keep  people  at  work,  is  to  put  money  in 
a  savings  bank.  This  money  is_  not 
hoarded.  It  goes  immediately  into  circu¬ 
lation — sensible  circulation. 

“The  savings  bank  invests  your  mon'’v 
in  securities  prescribed  by  law — U.  S. 
Government  bonds.  bonds_  of  states  and 
cities,  railroad  bonds,  public  utility  bonds 
and  first  mortgages  on  real  estate. 

“These  investments  give  employnient 
to  thousands— constructing  highways,  im¬ 
proving  railroad  properties,  extending 
power  lines,  building  homes. 

“Money  in  a  savings  bank  earns  in¬ 
terest  for  you  and  wages  for  others. 
.And  back  of  all  that  is  the _  comforting 
knowledge  that  your  money  is  protected 
by  unusual  safeguards.” 


Cutlery  Account  Placed 

The  Cattaraugus  Cutlery  Co..  Little 
Valley,  N.Y..  has  placed  its  advertising 
account  with  the  Moss-Chase  Co.,  Buffalo, 
N.Y. 


Handling  New  Account 

Wood.  Putnam  &  Wood  Comnany. 
Boston  agenev.  has  been  chosen  to  direct 
the  account  of  the  London  Harness  Com¬ 
pany  of  Boston. 


AD  TIPS 


CuUjar  4  Piwoat.  420  T.«>xlnBton  avennf. 
Npw  York.  Will  make  ap  llata  diirln*  July  f"' 
nwluht  nivlne  &  Sona.  Inr.,  Ellenvllle.  N.  i- 
Manufaeturera  of  pocket  knives. 

Dnnham-Younxgreen-Leaan  Company,  4.W 
North  MtchlRnn  avenue,  Chlcaito.  Expect  to 
use  newspapers  In  the  fall  In  connection  witn 
national  campaign  of  National  Confectioner* 
.Vssociation,  Chicago. 

Reed  O.  Landla  Company,  26  East  nnwi 
street,  Chicago.  Placing  accounts  for  the  R-  * 
Eddy  Foundry  Company,  Chicago,  mannfaotnr- 
era  of  the  Crescent  automatic  stokers  for 
boilers. 

It,  Glen  MUler,  8  South  Michigan  avenne. 
Chicago.  Placing  account  for  the  nermo**" 
Company,  Chicago. 

Mitchell-Fauat-Dickson  &  Wieland.  Inc..  ZH) 
North  Michigan  avenue,  Chicago.  Placing  ac¬ 
count  for  Chr.  Hansen's  I.aboratory,  Inc.,  Uttir 
Falls,  N.  Y. 

Parii  *  Peart.  301)  I.exlngton  avenue.  Sew 
York.  Placing  account  for  Floorol  Con>oratlon. 
York,  Pennsylvania. 

J,  Walter  Thompson  Company,  410 
Michigan  avenue,  Chicago.  Will  make  up 
during  July  for  I.ibby,  McNeill  A  I.llihy,  C"‘‘ 
cago. 

Charles  H.  Touzalin  Advertising  Company,  ‘ 
South  Dearborn  street,  Chicago.  Reimrted  to 
be  placing  the  account  of_the  Wilson  Ear  Dram 
Company,  I.smisville,  Kentucky.  Said  to  w 
issuing  contracts  to  newspapers  on  the  .tlefflUe 
Manufacturing  Company,'  Chicago. 

Williams  4  Cunnyngham,  6  North  Michigan 
avenue,  Chicago.  Reported  to  be  placing  the 
account  of  Stearns  Electric  Paste  Company, 
Chicago. 

Woodman-Stewart  Company,  111  North  t’sn*' 
street,  Chicago.  Said  to  be  using  newspaper* 
on  Thomas  I^ee  puzzle  copy,  Helen  Dawn  Com¬ 
pany,  Chicago. 


Gaylord  Johnson 

ATCH  this  fellow  Gaylord  Johnson 
off  duty  and  what  do  you  find  him 
doing?  Delving  into  advanced  photog¬ 
raphy  or  studying  the  stars.  Once  he 
laid  aside  these  two  fascinating  hobbies 
long  enough  to  write  a  series  of  natural 
history  articles  to  be  syndicated  by 
Science  Service,  Inc. 

On  the  subject  of  astronomy  he  has 
written  a  couple  of  books  for  youngsters 
— “The  Star  People”  and  “The  Sky 
Movies,”  which  are  widely  used  as  sup¬ 
plementary  reading  for  schools.  He  also 
contributes  to  Popular  Science  a  monthly 
article  titled  “Five  Minutes  of 
Astronomy.” 

For  19  years  Johnson  has  been  identi¬ 
fied  with  the  advertising  business.  He 
once  worked  for  the  American  Litho¬ 
graphic  Company,  then  was  with  Ruth- 
rauff  &  Ryan,  Inc.  For  the  last  seven 
years  he  has  been  secretary  and  copy 
chief  of  Schwab  &  Beatty,  Inc.,  New 
York  agency,  where  he  does  the  copy  for 
The  Pelman  Institute  of  America;  Sher- 
win  Cody  School  of  English ;  Annette 
Kellerman.  Inc. ;  Simon  &  Schuster, 
Inc. ;  Doubleday,  Doran  &  Co. ;  Ameri¬ 
can  Business  Builders,  Inc. ;  Charles 
Atlas ;  and  The  Book  of  the  Month  Club. 


Hartman  Wins  Golf  Contest 

George  Hartman,  of  the  J.  L.  Sugden 
■Advertising  Company,  Chicago,  led  the 
field  in  the  6th  annual  tournament  of  the 
Western  Advertising  Golfers  Association 
at  the  Minoequa  Heights  Golf  Club, 
Minoequa,  Wis.,  June  20-21.  Hartman 
scored  76  on  Saturdav  and  73  on  Sunday, 
for  a  total  of  149  for  the  36  holes.  Joseph 

B.  Campbell,  of  Williams  &  Cunnyng- 
ham,  had  second  low  gross  with  161. 
Low  net  for  the  two  days  was  won  by 

C. D.  Freeman,  of  Popular  Science 
Afonthlv,  president  of  the  association,  with 
14.3.  E.  R.  Goble,  of  Stack-Goble  Adver¬ 
tising  agency,  followed  closely  with  146. 


Pollock  Takes  New  Post 

Appointment  of  John  J.  Pollock, 
formerly  in  an  executive  sales  capacity 
with  Tre-Tur,  Inc.,  as  general  sales 
manager  of  the  Superior  Products  Cor¬ 
poration,  347  Fifth  Avenue,  New  York, 
has  been  announced  by  Frederick  Spit- 
alny,  president.  The  .Superior  Products 
Corporation  manufactures  the  Volupte 
brand  of  compacts,  lipsticks  and  perfume 
sprays. 


New  Post  For  De  Montluxin 

A.  de  Montluzin,  formerly  of  General 
Outdoor  Advertising  Co.,  Inc.,  has  been 
elected  vice-president  of  Outdoor  Adver¬ 
tising  Inc.,  a  new  organization  represent¬ 
ing  outdoor  advertising  plant  owners. 


Electromaster  Account  Placed 

Holden,  McKinney  &  Clark.  Inc., 
Detroit,  has  been  appointed  to  direct  the 
advertising  of  Electromaster,  Inc.,  manu¬ 
facturers  of  the  Electrochef  electric  range. 


New  Simpers  Account 

The  Simpers  Company,  Philadelphia 
agency,  has  been  appoint^  to  handle  the 
account  of  T.  H.  McCormick  &  Co.,  Wil¬ 
liamsport,  Pa. 


AMONG  THE  COPY  CHIEFS 
—  By  c.  p.  McDonald  — 
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Complete  Electrical  Service 

from  One  Manufacturer 

The  publisher  wno  turns  to  General  Electric  for  the  electric  equip¬ 
ment  of  his  pressroom  takes  into  account  a  service  that  is  unique 
in  its  completeness.  Specify  that  your  pressroom  be  electrically  equipped 
by  General  Electric,  and  from  one  end  to  the  other  every  motor,  every 
controller  —  every  piece  of  electric  apparatus  —  will  bear  the  G-E  mono¬ 
gram —  the  symbol  of  unit  responsibility  and  the  mark  of  dependability. 

For  the  A-C.  Plant 

DOUBLE -MOTOR  EQUIPMENTS 

Available  from  7.5  hp.  for  the  smallest  press  to  200  hp.  for  the  mighty  super¬ 
production  presses  of  the  metropolitan  dailies.  Complete  equipment  including  full- 
automatic  control  and  reliable  push-button  stations,  giving  maximum  convenience, 
and  flexibility  of  operation. 

COMPLETE  LINE  OF  ACCESSORIES 

Including  paper-break  detectors,  web  breakers,  audible  and  visual  safety  signal  sys¬ 
tems,  cylinder  brakes,  etc. 

VARIABLE -VOLTAGE -SYSTEM  EQUIPMENTS 

Complete  press-drive  equipment  for  those  who  demand  an  extra  refinement  in 
smoothness  of  operation  and  economy  of  power. 

FUNDAMENTAL  NECESSITIES 

Transformers  —  Switchgear  —  Switchboards  —  Indicating  Instruments  —  Recording 
Instruments  —  Type-metal-melting  equipment. 


For  the  D-C.  Plant 

General  Electric  offers  a  full  line  of  double-motor  d-c.  drives  comparable  in  size  and 
rating  to  those  offered  above  for  a-c.  service  and  including  suitable  automatic  con¬ 
trol  and  push-button  stations  and  signal  equipment  together  with  aid  accessories. 


GENERAL 


zoo-449 

ELECTRIC 


Sales  and  engineering  service  in  principal  cities 
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AD- VENTURES 


There  were  those  polite  Camel 
people,  and  there  were  those  luscious 
Lucky  Strike  girls,  whose  Adam's  apples 
of  late  have  been  scarcely  noticeable.  In 
newspapers  and  magazines,  on  billboards 
and  radio,  these  two  diametrically  op¬ 
posed  types  liave  been  struggling  for 
supremacy.  And  now  the  girl  with  the 
straight-line  throat,  having  conquered 
her  tendency  to  obesity  and  her  inclina¬ 
tion  for  sugary  edibles,  emerges.  It’s 
the  old  story  of  the  survival  of  the 
fittest. 

What  brings  this  up  is  the  report  of 
the  Standard  Statistics  Company.  The 
fact  that  Camel  has  abandoned  its  con¬ 
servative  copy  has  had  an  immediate 
effect  beneficial  to  sales,  the  report  says. 
This  is  prefaced  with:  “With  the  out¬ 
standing  success  of  the  American  Tobacco 
Company  (Lucky  Strike,  etc.)  it  has  Ije- 
come  obvious  that  the  type  of  advertis¬ 
ing  employed  plays  an  all  important  part 
in  the  advancement  of  cigarette  sales." 
The  same  thing  might  have  been  said 
about  washing  machines,  sunburn  reme¬ 
dies,  radio  sets,  clothes,  shoes  and  baby 
shoes. 

Cigarette  advertising  for  1931  will  ex¬ 
ceed  even  the  record  total  of  1930,  the 
report  says. 

♦  ♦  ♦ 

'T'HE  Better  Business  Bureau  treads 
on  a  good  many  toes.  It  finds  it 
necessary  sometimes  to  do  what  some 
people  regard  as  too  much  belittling. 
Elliott  Works,  Inc.,  didn’t  like  the  man¬ 
ner  in  which  the  national  B.B.B.  "de¬ 
famed  and  disparaged"  its  product 
“\u-Life.”  It  brought  suit,  and  then  it 
asked  for  a  temporary  injunction  re- 

DOAK  SUCCEEDS  SOWELL 

Manchester  Times  Publisher  Is  Elected 
Head  of  Tennessee  Press 

Nashville.  Tenn.,  June  22. — Hugh 
Doak.  publisher  of  Manchester  Times, 
was  elected  president  of  the  Tennessee 
Press  Association,  succeeding  A.  B.  So¬ 
well,  publisher  of  Maury  Coiutty  Demo¬ 
crat,  at  the  closing  session  of  the  sixtieth 
annual  convention,  held  Saturday  in 
Nashville. 

Three  vice-presidents  elected  are : 
Fred  Wankan,  Athens  Post-Athenian  for 
East  Tennessee ;  Allison  Simonton,  Cov¬ 
ington  Leculer,  for  West  Tennessee,  and 
James  G.  Stahlman,  Naslmlle  Banner, 
for  Middle  Tennessee. 

James  W.  Crawford,  I^orcnceburg 
Times,  was  elected  secretary.  The  Iward 
of  directors  was  elected  as  follows :  A.  B. 
Sowell,  chairman;  R.  P.  Suite  of  New¬ 
port.  J.  B.  Hedges  of  Maryville,  Roy 
\V<x)dfin  of  South  Pittsburg,  Dixon  Mer¬ 
ritt  of  Lebanon,  Frank  Gondlett  of 
Clarksville,  L.  H.  Armistead  of  Frank¬ 
lin,  J.  R.  Rison,  Jr.,  of  Paris,  and 
Quintard  Glass  of  Newhurn. 

.'\  special  resolution  was  adopted,  de¬ 
ploring  the  death  of  Maj.  E.  B.  Stahl- 
inan,  former  publisher  of  the  Banner. 

INTERSTATE  MEETING  JULY  11 

Louis  E.  Shecter  to  Address  Adver¬ 
tising  Group  at  Waynesboro,  Pa. 

Louis  E.  Shecter,  president  of  the  Shec¬ 
ter  .\dvertising  .Agency  and  advertising 
councilor  of  Hecht  Bros.,  operating  large 
department  stores  in  Baltimore  and 
Washington,  will  be  the  principal  speaker 
at  the  summer  meeting  ot  the  Interstate 
Advertising  Managers  Association  to  be 
held  at  the  Anthony  Wayne  Hotel, 
Waynesboro.  Pa.,  Saturday  July  11.  Mr. 
Shrccter’s  topic  will  be  “Something  .About 
Advertising  and  Space  Buying." 

An  elaborate  program  is  being  pre¬ 
pared  by  the  host,  Gerald  Blessing,  ad¬ 
vertising  manager  of  the  IVaynesboro 
Record-Herald.  Considerable  time  will 
be  given  to  the  discussion  of  advertising 
problems  by  the  advertising  managers 
and  publishers  of  daily  newspapers  who 
will  attend  from  Maryland,  Pennsylvania, 
New  Jersey  and  Delaware. 

David  Knipe,  advertising  manager  of 
the  Lonsdale  (Pa.)  Xorth  Penn  Re¬ 
porter  and  president  of  the  association, 
will  preside. 


straining  the  Bureau  from  further  de¬ 
famation  and  disparagement. 

The  petition  was  denied  recently  in 
United  States  district  court.  The  plain¬ 
tiff  would  have  to  prove  the  falsity  of  the 
alleged  defamation  before  such  a  petition 
could  be  granted,  the  court  said.  Plain¬ 
tiff  launched  into  “a  general  vituperation 
of  the  National  Better  Business  Bureau," 
in  its  petition,  which  the  court  considered 
was  beside  the  point. 

*  *  * 

A  FORMER  newspaperman,  now  en- 
gaged  in  publicity,  wrote  the  slogan 
that  won  the  La  Palina  $5,000  prize. 
Thomas  Barrett,  formerly  managing 
editor  of  the  New  York  Morning  Tele¬ 
graph  and  later  assistant  city  editor  of 
the  Brooklyn  Times,  was  the  one  named. 

*  *  * 

WHAT  a  slogan  writer  was  the  man 
who  first  said  “Fifty  Million  French¬ 
men  Can’t  Be  Wrong.”  In  various  ap¬ 
plications  this  unassailable  argument 
springs  up  everywhere.  Goodyear  is  the 
latest  to  appropriate  it:  “Twenty 

Million  Motorists  Can’t  Be  Wrong,”  its 
current  copy  exclaims. 

*  *  ♦ 

"D  OGER  B.ABSON’S  willingness  to 
-*-*•  “stake  my  reputation"  on  his  fore¬ 
cast  of  returning  prosperity  also  gives 
the  copy  writers  something  to  think 
al)out.  It  stirred  the  writer  of  R.K.O. 
Radio  Pictures  advertisement  to  a  very 
frenzy  of  cooperation.  In  the  current 
Variety  he  says:  “Roger  Babson,  You 
Are  Right !  The  Titans  of  RKO-Radio 
Are  Fighting  Like  Blazes  to  Speed  the 
Return  of  Prosperity." _ 

BOB  DAVIS  HONORED 

Famous  Editor,  Writer  and  Columnist  ' 
Given  Dinner  by  Friends 

Robert  H.  (Bob)  Davis,  famous  edi-  i 
tor,  author  and  columnist,  was  pictured  | 
as  “the  most  lovable  i  figure  in  American 
literature  tiKlay”  at  a  testimonial  dinner 
last  week  at  the  Hotel  Ritz  Tower.  Mr. 
Davis’  latest  liook,  “The  Caliph  of  Bag¬ 
dad,”  a  biography  of  O.  Henry,  was  the 
occasion  of  the  dinner. 

Many  American  men  of  letters  and 
newspapermen  joined  in  paying  tribute  to 
Mr.  Davis,  among  them,  Sinclair  Lewis. 
Theodore  Dreiser,  Irving  S.  Cobb,  Karl 
Bickcl,  Ray  Long,  Jesse  Lasky,  Monta¬ 
gue  Glass,  John  Golden,  Lowell  Thomas, 
Achmed  Alxlullah.  Ellis  Parker  Butler, 
Arthur  (Bugs)  Baer,  Hugh  L.  Cooler, 
Benjamin  De  Casseres,  Rube  Goldberg, 
Casey  Jones,  Frank  Mason  and  George 
Sylvester  Viereck. 

Mr.  Davis  is  62  years  old.  Starting 
his  career  as  a  compositor  on  the 
Carson  (Nev.)  Appeal,  he  has  been  are- 
porter  on  m.any  of  the  leading  news¬ 
papers  in  the  country  coming  to  New 
A'ork  as  one  of  the  brilliant  array  of 
Westerners  introduced  to  Eastern  jour¬ 
nalism  by  W.  R.  Hearst  in  1895.  He 
founded  and  managed  many  magazines. 
For  his  interview  with  Mussolini  on  the 
occasion  of  the  fourth  attempt  upon  the 
premier’s  life,  he  was  made  an  honorary 
life  member  of  the  staff  of  the  .Associated 
Press.  He  is  the  author  of  many  plays 
and  books  and  is  an  amateur  photog¬ 
rapher  of  international  reputation. 

PLANS  NEW  STATION 

(By  telegraph  to  Editor  &  Pvrlishf.r) 

Washington,  June  24 — The  application 
of  the  Chicago  Tribune  for  a  permit  to 
erect  a  new  radio  station  that  would  use 
the  frequencies  between  28.50  and  2950 
kilocycles  with  7.50  watts  of  power  has 
been  designated  for  hearing  by  the  Fed¬ 
eral  Radio  Commission ;  the  date  of  the 
hearing  will  be  announced  later.  The 
frequencies  are  outside  the  broadcast 
band  and  are  wanteil,  apparently,  for 
visual  broadcasting.  .At  the  same  time 
the  Commission  upheld  Examiner  Elmer 
W.  Pratt’s  refusal  of  the  application  of 
the  Madison  Il'iseon.fin  State  Journal 
for  a  license  to  continue  the  operation  of 
Station  WTSJ.  The  South  Bend  (Ind.) 
Tribune  was  granted  a  license  to  cover 
the  removal  of  the  transmitter  of  Station 
WFAM  from  UaPorte  to  South  Bend. 
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Let  Your 

Mechanical  Executive  Choose 
Your  Type  Metal 

The  mechanical  executives  in  your 

plant— the  composing  room  superintendent, 
machinist,  and  head  stereotyper — ^^should  have 
a  say-so  in  the  selection  of  your  type  metal. 
Type  metal  is  one  of  their  tools.  It  is  the 
mechanical  executive  that  must  produce  from 
the  metal  given  him  to  use.  He  kno’ws  that 
Imperial  Type  Metal  serviced  by  the  Plus  Plan 
gives  a  minimum  of  type  metal  and  machine 
troubles.  These  men  know  that  Imperial  can  be 
cast  at  lower  temperatures,  thereby  saving  on 
fuel.  They  know  that  they  will  get  cleaner  and 
sharper  impressions  and  that  type  metal  costs 
through  the  use  of  Imperial  and  the  Plus  Plan 
will  be  lower  than  through  using  other  metals. 

Imperial  Type  Metal  Company 

Manu/acturing  type  metals  only: 


LINOTYPE 

ELROD 

INTERTYPE 

LUDLOW 


MONOTYPE 

STEREOTYPE 

THOMPSON 

AUTOPLATE 


Philadelphia  •  New  York  -  Chicago  *  Los  Angeles 


ertising  Brings  Increased  Revenue 
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UR  OVN 

or  Letters 


'T’HE  reticent,  shy,  evasive  and 
■1-  romantic  O.  Henry,  whose  paradox¬ 
ical  career  has  been  more  or  less  a  chal¬ 
lenge  to  biograjrfiers,  has  now,  21  years 
after  his  death,  been  successfully  landed 
between  the  covers  of  a  book.  Robert 

H.  Davis  and  Arthur  B.  Maurice  have 

done  an  excellent  job  in  collating  and 

joining  the  bewildering  and  conflicting 
testimony  that  has  sprung  up  since  the 
writer's  death.  The  book  is  called  "The 
Caliph  of  Bagdad,”  published  by  D. 
Appieton  &  Co. 

Both  authors  knew  William  Sidney 
Porter.  Davis  knew  him  about  as  well 
if  not  better  than  any  living  person,  and 
he  “recalls”  at  considerable  length  liis 

numerous  contacts,  starting  wiA  that 
memorable  search  for  O.  Henry  in  1903 
on  the  orders  of  F.  L.  H.  Noble,  Sun¬ 
day  editor  of  the  New  York  IVorld. 
Davis  canvassed  the  neighborhood  in 
which  he  understood  O.  Henry,  who  had 

just  come  to  New  York,  was  living, 

eventually  finding  him  and  making  an 

agreement  with  him  whereby  O.  Henry 
would  write  introductions  to  Sunday 
World  articles.  That  was  the  beginning 
of  a  friendship  which  continued  many 
years. 

Publishers  certainly  had  their  troubles 
with  0.  Henry.  Prolific  as  he  was  in 
one  stage  of  his  career  he  was  always 
behind  on  stories  that  had  been  con¬ 
tracted  for.  He  had  to  be  wheedled, 
cajoled  and  threatened  to  get  his  stories 
in.  Often,  as  the  deadline  approached, 
he  would  be  forced  to  write  his  copy 
while  a  representative  of  the  publisher 
sat  close  by  to  see  that  he  finished  it. 
In  such  a  manner  was  “The  Gift  of  the 
Magi,”  written  for  the  Sunday  World, 
w'ith  Lindsey  Denison  as  the  stem  over- 
seer. 

O.  Henry  was  continually  asking  for 
advance  payments  ranging  from  $5  to 
$500,  making  promises  of  future  stories 
that  publishers,  by  distracting  experi¬ 
ence,  had  learned  to  discount.  There 
are  many  entertaining  pages  in  this  book 
devoted  to  the  pleading  letters  of  editors 
to  O.  Henry  and  his  replies.  Through 
them  all  runs  an  affability  that  shows 
best  of  all  the  charm  of  “The  Caliph.” 
Quarrels  with  0.  Henry  had  to  be  on  a 
basis  of  good  nature;  he  was  not  inter¬ 
ested  in  violence  of  any  sort. 

Porter’s  desultory  newspaper  experi¬ 
ence  on  the  Houston  (Tex.)  Post  and 
the  Pittsburgh  Dispatch,  his  years  of 
flight  in  Central  and  South  America 
from  a  Federal  charge  of  embezzlement, 
his  years  in  the  (Dhio  penitentiary  at 
Columbus  (which  nearly  everybody  later 
knew  about  but  dared  not  mention  to 
him),  his  eventual  arrival  and  settle¬ 
ment  in  “Little  Old  Bagdad  on  the  Sub¬ 
way,”  his  “Big  City  of  the  Razzle 
Dazzle,”  his  two  marriages,  arnl  the  other 
events  in  the  life  of  this  enigmatical 
personage  are  woven  into  a  cohesive  nar- 


NEA  Service,  Inc, 

1300  W.  3d  St.,  Cleveland,  Ohio 


rative  for  the  first  time.  When  you 
read  it  you  will  be  surprised  at  the  num¬ 
ber  of  O.  Henry  stories  you  remember, 
and  you’ll  likely  go  back,  as  this  re¬ 
viewer  did,  and  read  them  over  to  find 

that  the  freshness  of  “The  Enchanted 

Kiss,”  “A  Departmental  Case,”  and  most 

of  the  others  is  unchanged. 

Just  last  Christmas  the  World  re¬ 
printed  “The  Gift  of  the  Magi,”  and  it 
sounded  new.  O.  Henry’s  New  York 
is  changing,  but  the  shop  girls,  the  cops 
on  the  corners,  the  park  bench  warmers, 
the  restaurant  waiters,  and  the  rest  of 
the  “Four  Million,”  are  still  its  inhabi¬ 
tants,  and  0,  Henry  knew  these  in¬ 
timately.  His  ingenious  craftsmanship 


was  secondary  in  importance  to  this 
knowledge  of  the  people  on  the  street 
and  his  canny  ability  to  create  a  char¬ 
acter  with  a  minimum  of  words.  That 
is  why  O.  Henry  is  still  fondly  re¬ 
membered  and  read,  and  that  is  why  he 
will  continue  to  be  read. — J.W.P. 

«  «  « 

THE  COLUMBIA  (Mo.)  HERALD, 

for  years  known  as  “the  model  small¬ 
town  weekly,”  is  the  “hero”  of  a  new 
book  by  Mrs.  Walter  Williams,  wife  of 
the  president  of  University  of  Missouri. 

Williams  edited  this  paper  before  leav¬ 
ing  newspaper  work  to  become  the 
founder  of  the  Missouri  School  of  Jour¬ 
nalism.  Among  newspapermen  who 
received  their  early  training  on  this  coun¬ 
try  paper  were  Kugene  Field,  Jouett 
Shouse,  Homer  _Croy,  Carl  Crow  of  the 
Shanghai  Evening  Post  and  Charles  G. 
Ross,  Washington  correspondent  of  the 
St.  Louis  Post-Dispatch. 

*  *  * 

V  OBERT  D.  ANDREWS,  editor  of 

the  (Chicago  Daily  News  midweek 


feature  section,  has  written  a  modern 
realistic  novel  entitled,  “Glamore,”  to  U 
published  in  August  by  the  John  Day 
Company.  Mr.  Andrews  has  previously 
sold  three  serial  novels,  and  his  latest 
story,  about  60,000  words  in  length,  has 
to  do  with  $10,000,000  and  10  families.— 
G.B. 

*  ♦ 

T  OHN  DRURY,  Chicago  Daily  News 
J  reporter,  has  written  a  companion  i 
book  to  his  “Chicago  in  Seven  Days”  and 
his  forth-coming  work  is  entitled,  “Din¬ 
ing  in  Chicago.”  The  book  is  to  be  pub- 

lished  by  the  John  Day  Company  aiul  is 

scheduled  to  appear  June  22.  One  of 

the  chapters  in  this  book  describes  some 
of  the  little  nooks  where  Chicago’s  writ¬ 
ing  fraternity  gathers  to  dine. — G.B. 


BAKERS  USING  SPACE 

The  Birmingham,  Ala.,  Retail  Bakers 
Association  in  a  cooperative  newspaper 
advertising  campaign  is  offering  prizes 

for  letters  on  the  subject:  “Why  I 

my  bread  from  a  retail  baker.” 


Monotype  Typography 

Builds  Value  Into  Advertising 

Newspapers  operating  the  Monotype  System  have  the  advan- 
tage  when  it  comes  to  building  value  into  display  advertising. 
They  give  the  advertiser  the  greater  selling  power  of  good  typogra¬ 
phy.  They  are  able  to  make  display  advertisements  attractive,  clear-cut 
and  simple,  properly  balanced  and  legible,  and  can  use  type  faces 
which  harmonize  with  illustrations  and  text. 

Monotype-set  advertisements  invite  reading,  hold  attention,  stim¬ 
ulate  desire  and  sell  goods  for  the  advertiser.  They  add  to  the  value 
of  display  space  by  enhancing  its  pulling  power  and  build  business 
for  the  advertiser  and  for  the  newspaper. 

Wherever  type  and  spacing  material  cast  on  the  Monotype  are 
available  the  best  typography  is  combined  with  the  greatest  speed 
and  economy  in  production  of  all  display  advertising. 

Newspapers  equipped  with  Monotypes  always  give  the  best  space 
value  to  the  advertiser,  and  serve  their  readers  with  the  cleanest 
and  most  readable  sheet,  printed  from  new  type  each  time. 

T  Send  for  «  Folder  Showing  All  Sizes  T 
^  of  Our  New  Goudy  Sans  Serif  Series 

Lanston  Monotype  Machine  Company 

Monotype  Building.  24th  and  Locust  Streets,  Philadelphia,  Pa.,  U.  S.  A. 

COMPOSED  mbOUOY  SANS  SERIF  SERIES  (NEW) 
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OF  RAYHESTOS-MANHATTAN,  INC. 
MECHANICAL  RUBBER  (;OODS 
PASSAIC,  N.  J. 


1)  i  s  t  r  i  b  u  t  o  r  s 
Sanrl  Bingham's  Sons  Mfg.  Co. 

Chicago,  III.  Atlanta,  Ga.  Indianapolis,  Ind. 

Cleveland,  Ohio  Detroit,  Mich.  Minneapolis,  Minn. 

Des  Moines,  loua  Kansas  City,  Mo.  St.  Louis,  Mo. 

Kalamazoo,  Mich.  Pittsburgh.  Pa.  Springfield,  Ohio 

Nashville,  Tenn.  Dallas,  Tex.  Cincinnati,  Ohio 


Godfrey  Roller  Company 

211-213  215  No.  Camac  St. 
Phihidelphia,  Pa. 


THE  MANHATTAN  RUBBER  MFG.  DIVISION 


Forty  years  of  experience  working  with  Rubber  is  the  background  of  this  wonderful  Rubber  Roller — 
First  the  strictest  laboratory  supervision — then  exhaustive  tests  on  the  heaviest  of  runs — every  point 
being  checked  until  perfection  the  goal  the  Manhattan  Rubber  Mfg.  Division  has  always  set  for  its 
products  has  been  achieved. 

No  more  worry.  No  distress  at  delayed  deliveries.  No  time  or  worry  wasted;  you  have  now  a  trouble 
free  pressroom  where  the  roller  situation  has  been  the  cause  of  the  delay. 

Every  newspaper  printed  on  a  press  having  the  Manhattan  Rubber  Roller  is  assured  of  a  clean,  crisp 
and  well  printed  sheet,  no  spotty  printing,  a  perfect  distribution  of  ink.  They  have  definitely  proven 
their  superior  service  and  printing  quality. 


Corhsultntion  tcith  experts 
whose  background  of  eighty 
years'  experience  working 

with  printing  roller  users  is 

invaluable.  No  charge. 

Send  for  full  information. 
Satisfaction  guaranteed. 


Frank  A.  Reppenhagen 

339  Oak  Street,  Buffalo,  N,  Y. 


46 


Editor  &  Publisher  The  Fourth  Estate  for  June  27,  1931 


38,000  AT  PICNICS 


Milwaukee  Journal’*  Seckatary  Hawk* 

in*  Club  Outing*  Well  Attended 

More  than  38,000  children  of  Mil¬ 
waukee  and  vicinity,  active  members  of 
the  Milwaukee  Journal  Seckatary  Haw¬ 
kins  club  gathered  at  Waukesha  Beach 
park  on  the  last  two  Saturdays,  June  6 
and  13,  to  enjoy  the  free  amusements, 
rides,  games  and  contests  offered  at  the 
annual  Hawkins  club  picnics. 

Because  of  the  great  crowds  of  mem¬ 
bers  and  parents  ^at  have  attended  the 
picnics  in  previous  years,  it  was  deemed 
advisable  to  split  the  crowds  this  year 
and  hold  two  picnics. 

The  Milwaukee  Electric  Railway  Com¬ 
pany  cooperated  with  the  Journal  by 
operating  many  special  interurban  trains 
and  permitting  two  club  members  to 
ride  to  and  from  the  picnic  grounds  free 
of  charge  when  accompanied  by  one 
adult  purchaser  of  a  round  trip  ticket. 

Twenty-six  puppies  were  the  main 
prizes  awarded  to  the  winners  of  various 
events.  Scores  of  other  prizes  also  were 
awarded  and  competition  was  spirited  in 
the  various  games  and  sports  events. 

Members’  tickets  to  the  amusements 
and  rides  were  donated  to  the  Journal 
by  the  amusement  park  company,  but 
were  given  out  only  to  members  of  the 
club  who  secured  another  member  for 
the  organization. 

The  Journal  Seckatary  Hawkins  club 
now  has  more  than  200,000  members  in 
Milwaukee  and  Wisconsin. 

Daily  half-hour  radio  meetings  are 
conducted  by  the  “Seek”  over  WTMJ, 
the  Journal  radio  station,  in  which  noth¬ 
ing  but  club  activities  are  included. 
Frequently,  musical  and  other  programs, 
conducted  solely  by  club  members,  are 
broadcast  during  the  regular  meetings. 


PORTE  JOINS  LIBERTY 

Edward  H.  Porte,  sales  manager  for 
the  Manning-Bowman  Company,  Meri¬ 
den,  Conn.,  has  resigned  to  brcome  a 
.member  of  Liberty  magazine’s  Eiastern 
advertising  department  in  New  York. 


FAST  COLOR  PRINTING 
PROMISED  BY  WOOD 


(Continued  from  page  7) 


design  of  the  fastest  magazine  color 
press.  On  this,  the  McKee  (Cottrell) 
press,  the  paper  is  held  firm  against  a 
single  large  impression  cylinder  while  all 
four  color  impressions  are  applied — in¬ 
stead  of  runmng  free  to  pass  between 
four  different  impression  cylinders  and 
as  many  scattered  type  cylinders.  By 
this  expedient,  paper  stretch  and  sway 
are  alike  avoid^.  In  this  solution  of 
register  problems  he  is  not  original. 
Claybourn  has  already  used  this  prin¬ 
ciple  in  successful  demonstrations  at 
speeds  up  to  half  those  Mr.  Wood  hopes 
to  attain,  and  Goss  is  working  to  perfect 
a  similar  color  unit. 

“Every  color  page  printed  on  the 
Wood  unit  will  have  its  own  four  sepa¬ 
rate  ink  fountains,  a  fact  of  considerable 
importance  to  the  flexibility  of  the  color 
work.  Engravers  will  not  be  compelled 
to  obtain  their  effects  with  the  four 
standard  process  colors  of  red,  yellow, 
blue  arid  black,  as  in  the  great  majority 
of  magazine  work,  but  will  have  theij 
choice  of  any  four  different  inks  in  addi¬ 
tion  to  the  black  used  to  strike  in  the 
type  before  the  paper  passes  from  an 
ordinary  printing  unit  to  the  color  unit 
above.  Mr.  Wood  foresees  a  wide  use 
of  flat  pastel  shades  but  insists  that  if 
the  Tribune  wishes  to  reproduce  a  Rem¬ 
brandt  in  four  process  colors,  his  press 
will  render  it  with  both  beauty  and 
accuracy.” 


STATE  FUND  ASSURED 

An  agreement  has  been  reached  be¬ 
tween  political  and  industrial  leaders  in 
New  York  state  which  assures  passage 
of  a  bill  at  the  1932  session  of  the  legis¬ 
lature  appropriating  $100,000  toward  ad¬ 
vertising  the  state,  George  A.  Lawyer  of 
Buffalo,  director  of  public  relations  for 
the  Niagara  Hudson  Power  Corporation, 
has  informed  the  New  York  State  Hotel 
Association. 


cr SHM ANS 


Save  Operating  Costs 

To  operate  efficiently  such  a  motor  must  always  be  ready  for 
instant  use — must  operate  at  a  constant  speed — must  have  suffi¬ 
cient  power  to  operate  without  variation  regardless  of  load — 


Some  of  the  newtpapert 

BrMkIyn  Diily  Eaele .  42 

Broekly*  SUndirtf  Union .  2S 

RociiMter,  N.  V.,  Timao-Union .  31 

AtUnto.  Go.,  Conttitution .  21 

Sooknne.  Wnoh.,  Spoknnian  Raview . 31 

Taeonio.  With..  Tribune  Pub.  Co .  I* 

Bridoaoort  Conn.,  Poet .  IS 

Albany,  N.  Y.,  Tlniea.Unlon .  7 

Oallas,  Taxaa,  Nowi .  7 

Lawraneo,  Mau.,  Eaola-Tribunt .  12 

Hoboken.  N.  J.,  Jersey  Obeerver .  13 

W.  H.  Gannett,  Inc.,  Publlther .  2S 

Wathintton,  Pa.,  Observer .  7 

Government  Printino  OMee .  S4 

Beaumont,  Texas,  Enterorise .  7 

Dallas.  Texas.,  Timss-HeraM .  14 

Holyoke.  Mass.,  Transeriyt .  10 

Roekford.  III.,  Dally  Republic .  9 

New  Haven,  Conn.,  Journal .  9 

Indianapolis,  Ind.,  Star .  7 


tuing  Clubman  Motors: 
Plainfleld,  N.  J.,  Courler-News 
Christian  Science  Pub.  Soeiaty. . . 
Manchester,  N.  H.,  Union-Leader 

Newburgh.  N.  Y.,  News . 

Fort  Wsyne,  Ind.,  News-Smtlnel 
Bloomington,  III.,  Pantagraph . . . 

Harrisburg,  Pa..  Tele*raph . 

Keane,  N.  H.,  Sentinel . . 

Burlington.  Vt.,  Dally  News,,.. 
Buffalo,  N.  Y,,  Evening  News... 

Jamsstown.  N.  Y..  Pest . 

Syracuse,  N.  Y..  Poat-Standard. . 
Consord,  N.  H.,  Monitor-Patriot 

Cleveland.  Ohio.  News . 

Syracuse.  N.  Y.,  Journal . 

Syracuse,  N.  Y..  Herald . 

Lynn,  Maas..  Item . . 

St.  Albans.  Vt.,  Messenger . 

Seattle.  Wash.,  Post-Intelligcnoer 
Hartford,  Conn.,  Courant . 
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CUSHMAN 

ELECTRIC 

COMPANY 

Concord, 
N.  H. 


•  Toronto  Foundry  Co. 

1  Toronto,  Canada 
Canadian  Distributors 
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NrW.j^  YORK 

Xeratb  ^Tribune 

April  17,  1931 


OoodyffGT  Tire  h  Subb*r  Co*, 

Akron,  Ohio. 

Oentleman: 

Tou  nsy  be  Interested  to  know  thdit  the 
copies  of  the  New  York  Herald  Tribune  whloh  were 
aimrded  the  first  prize  in  the  reoent  N.  W.  Ayer 
oonpetltion  at  Philadelphia  were  printed  on  a 
press  equipped  arith  Goodyear  red  top  felt  blan- 
kets  and  Goodyear  under packing. 

This  press  ams  also  equipped  with  Good¬ 
year  znibber  rollers  which  produced  a  particularly 
good  job  on  the  halftones  which  were  published  in 
that  issues 

Very  truly  your*, 

A.  H.  Bum* 

Meehanleal  Superintendent 

ARBiAP 


That  the  winning  newspaper  in  the  Ayer 
competition  was  printed  on  a  Goodyear-  ' 
equipped  press  is  emphatic  evidence  for 
the  value  of  rubber  in  high-speed  print¬ 
ing.  But  all  over  the  country  other  modern 
plants  tell  the  same  story.  Now  the  Mani¬ 
toba  Free  Press,  Winnipeg,  Canada,  joins 
others  by  specifying  Goodyear  Rubber  Ink 
Rollers  on  its  new  ten  unit  Goss  High  Speed 
Press.  Always  a  clean  page  and  a  dense- 
black  prize-taking  print.  Write  to  Good¬ 
year,  Akron,  Ohio,  for  full  information. 


NEW 

a  l'/2-toii  International 
with  4  Speeds  . .  .True 
International  Quality 
at  Low  Price  ....  Only 


136-inch  wheelbase  chassis.  Standard  equipment  /.  o.  b.  factory 


International  Harvester  announces  has  made  Internationals  famous 

a  new  iMj-ton,  4-speed,  136-inch  for  years  for  low-cost  hauling, 
wheelbase  truck — the  Model  A-2.  Here  are  power,  speed,  stamina, 
A  better  truck  and  with  more  attractive  lines,  and  all-around  de¬ 
power  than  International  has  ever  pendability.  Here  also  is  absolute 
been  able  to  offer  at  the  low  price  assurance  of  low  upkeep  cost  and 
of  $675.  It  is  a  true  International  unusual  operating  economy  over 

from  front  bumper  to  tail-light,  a  long  period  of  years  and  mileage, 

built  to  the  most  modern  truck  See  this  new  truck.  Ask  for  a 
standards — a  truck  of  the  same  demonstration.  Drive  it.  In  no 
high  quality  and  hacked  by  the  other  way  can  you  appreciate  the 
same  Company-owned  service  that  quality  that  has  been  built  into  the 


Model  A-2.  It  is  another  Interna¬ 
tional  achievement  that  will  add 
to  the  ever  increasing  popularity 
of  the  International  line.  Inter¬ 
national  Trucks  are  built  in  3'/4 
to  5-ton  capacities.  Bodies  for 
every  business. 

MODEL  A-2  FEATURES 
4  forward  speeds  -  22  ball  and  roller 
bearings  -  Powerful  engine,  L-head  type; 
3%  in.  bore,  4/2  in.  stroke;  ample  power 
with  unusual  fuel  economy  -  Cam-and- 
lever  steering  gear  -  Vibration-dampened 
clutch  -  2  wheelbases:  136  and  160  in. 


INTERNATIONAL  HARVESTER  COMPANY 

606  So.  Michigan  Avc.  (incorporated)  Chicago,  Illinois 
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NEWSPAPER  LINAGE  BAROMETER 


FOR  MAY,  1930-1931 


Little  change  from  conditions  that  have  prevailed  since  the  beginning  of 
1931  is  indicated  by  the  linage  barometer.  The  1931  curve  continues  its 
slight  upward  movement,  in  strong  contrast  to  the  steep  descending  course 
for  the  final  six  months  of  1930. 

May  automotive  linage  showed  marked  improvement,  classified  continues 
its  gradual  ascent,  retail  held  about  even  with  past  ratios,  while  general  was 


off  slightly  and  financial  considerably.  An  extra  Sunday  in  1931  helped 
many  papers  to  better  their  records  for  the  month. 

On  the  map  below,  improved  comparisons  are  shown  for  twelve  cities, 
while  declines  are  indicated  for  seven,  on  the  basis  of  Media  Records 
reports.  There  is,  as  yet,  no  distinct  and  maintained  trend  toward  gains 
in  any  section  of  tbe  country. 


Charts  and  Maps  Prepared  Especially  for  Editor  &  Publisher  by  S.  P.  Weston,  Inc.,  Newspaper  Engineer. 

Linage  Data  Supplied  by  Media  Records,  Inc. 


MONTHLY  VARIATION  FROM  1929-30 


YEAR  TO  DATE  VARIATION 
FROM  1929-30 


MONTHLY  VARIATION 
FROM  1930 ..  BY  CLASSIFICATIONS 


YEAR  TO  DATE  VARIATION 
FROM  1930  -  BY  CLASSIFICATIONS 
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es,  you  can  relieve  unemployment 


by  SAVING  money 


A  good  way,  and  a  pleasant  way,  to  keep 
people  at  work,  is  to  put  money  in  a  savings  bank. 
This  money  is  not  hoarded.  It  goes  immediately 
into  circulation — sensible  circulation. 

The  savings  bank  invests  your  money  in 
securities  prescribed  by  Law  —  U.S.  Government 
bonds,  bonds  of  states  and  cities,  railroad  bonds, 
public  utility  bonds,  first  mortgages  on  real  estate. 

These  investments  give  employment  to  thou¬ 
sands — constructing  highways,  improving  railroad 
properties,  extending  power  lines,  building  homes. 

Money  in  a  savings  bank  earns  interest  for 
you  and  wages  for  others.  And  back  of  all  that 
is  the  comforting  knowledge  that  your  money  is 
protected  by  unusual  safeguards. 


Some 
people 
who  read 
this 

will  start 
a  SAVINGS 
account 
NOW! 
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MAY  UNAGE  SHOWS  SLOW  UPWARD  TREND 


Month  Slightly  Better  Than  Average  for  Year  to  May  31 — Automotive  Linage  Improves,  as  Does 

Classified,  While  Financial  Decline  Continues 


TIT  AY  newspaper  linage  comparisons, 
1931-1930,  continue  at  a  slower  rate 
the  rising  trend  which  was  interrupted  in 
April  and  the  figures  for  the  month  are 
slightly  better  than  the  average  for  the 
first  five  months  of  this  year.  As  the 
decline  from  the  1929  peak  in  1930  did 
not  become  pronounced  until  summer,  and 
reached  its  lowest  point  in  August  and 
October,  the  trend  of  the  current  curve 
indicates  that  more  favorable  comparisons 
may  rule  after  mid-summer.  Direct  com¬ 
parisons  of  May,  1931,  with  May,  1930, 
are  thrown  off  by  the  quarterly  five  Sun¬ 
days  against  four,  1931  getting  the  pres¬ 
ent  advantage  of  the  extra  issue.  Sunday 
gains  will  be  noted  with  fair  frequency 
throughout  the  city-by-city  comparisons. 

Retail  linage  in  May  continued  about 
6  per  cent  behind  last  year’s  record,  an 
improvement  over  April,  approximately 
equal  to  January  and  February,  but  well 
behind  the  Easter  peak  of  March. 

_  General  linage,  automotive  and  finan¬ 
cial  excepted,  fell  inappreciably  behind  its 
April  record  and  well  behind  March,  but 
was  only  three  per  cent  in  May  behind 
the  average  for  the  first  five  months. 

Automotive  advertising  showed  the 
first  marked  improvement  in  many 
months,  running  22.3  per  cent  behind 


May,  1930,  as  against  losses  of  41.8  per 
cent  in  March,  and  27.3  per  cent  in  April. 
The  average  loss  for  the  first  five  months 
was  32.4  per  cent. 

Financial  advertising  continued  the 
downward  course  it  has  followed  since 
January,  dropping  to  36.3  per  cent  behind 
May,  1930,  as  compared  with  an  average 


loss  of  25.8  per  cent  for  the  first  five 
months. 

Total  Display  advertising  held  at  11.4 
per  cent  loss  from  last  year  for  May, 
against  12.8  per  cent  in  April,  7.0  per 
cent  in  March  and  11.3  per  cent  for  the 
first  five  months. 

Classified  advertising  nipped  another 


point  off  its  loss,  cutting- its  decline  for 
the  month  to  11.3  per  cent,  against  12.8 
per  cent  in  April  and  14.6  per  cent  in 
March,  and  12./  per  cent  for  the  year  to 
May  31. 

Total  advertising  was  11.3  per  cent  be¬ 
hind  for  the  month,  compared  with  12.7 
per  cent  in  April,  8.2  per  cent  in  March 
and  11.4  per  cent  for  the  year  to  May  31. 

The  beginnings  of  business  convales¬ 
cence  may  be  noted  in  the  lightening  of 
the  circles  on  the  map  shown  in  conjunc¬ 
tion  with  these  tables.  Data  for  the  map, 
as  well  as  for  the  tabulation,  were  sup¬ 
plied  by  Media  Records,  Inc.  Twelve 
cities  are  indicated  by  a  symbol  showing 
improved  conditions  over  last  month, 
while  7  cities  receive  a  mark  indicating 
that  their  May  business  was  not  up  to 
the  April  comparison.  The  climb  out  of 
the  valley  is  also  evident  in  the  graphic 
charts  accompanying  the  map.  While 
May  was  still  well  below  the  March 
peak,  it  was  also  well  above  the  April 
decline,  which,  in  turn,  did  not  carry  the 
year’s  mark  to  any  new  low.  June,  to 
date,  seems  to  be  following  a  normal  sea¬ 
sonal  course,  with  a  strong  possibility 
that  the  rising  comparison  with  1930 
records  will  be  continued  and  accelerated. 
The  city  tabulations  follow: 


SUMMARY  NEWSPAPER  ADVERTISING  LINAGE  FOR  81  CITIES— 
226  MORNINGS  AND  EVENINGS— 113  SUNDAYS 
TOTAL  PAPERS— 339 


March  1931  With  Comparatire  1930 


Retail 

General 

Automotive 

Financial 

Classified 

Total 

advertising 

1931 . 

1930 . 

Loss  .. . 

.  99,848,152 

.  100,169,087 

.  320,935 

36,776,418 

39,812,570 

3,036,152 

9,50.5,460 

16,323,009 

6,817,549 

5,045,957 

7,176,162 

1,230,205 

28.3.33,399 

33,1.58,2.54 

4,824,855 

183,099,361 

199,530,1,52 

16,430,791 

April  1931  With  Comparative  1930 

1931 . 

1930  . 

IXMS  ..  . 

.  101,351,668 

.  109,844,899 

.  8,493,231 

31,683,9Wi 

37,985,065 

6,301,160 

10,898,276 

14.983.809 

4,085,533 

5,407,227 

8,417,101 

3,009,874 

28. .519, 332 
32,722,336 
4,203,004 

180,569,244 

206,807,771 

26,238,527 

May  1931  With  Comparative  1930 

1931 . 

1930 . 

Loss.... 

.  100,200,500 

.  106,601.264 

.  6,400,764 

33,906,634 

40,690,186 

6,783.552 

12,662,738 

16,303,756 

3,641,018 

4,558,423 

7,151,364 

2,592,941 

29,169,449 

32,900,738 

3,731,289 

183,320,901 

206,721,963 

23,401,062 

January  1  to  May  31,  1931  With  Comparative  1930 

1931 . 

1930 . 

Loss.... 

.  466.305,285 

.  496,886,950 

.  30,581,665 

158,122,256 

182,930,741 

24,808,485 

49,957,989 

73,909,421 

23,951,432 

28,693,917 

38,690,795 

9,996,878 

134.139,631 

153,716,002 

19,576,371 

850,611,010 

960,110,765 

109,499,755 

AKRON,  OHIO 

1031  1930  GsinorLosi 

Tlmw-Pre* . (e)  801,648  1,037,164  235,516  L 

BeMOiHJounul . (e)  1,263,387  1,521,033  258,546  L 

Tiine^Pre* . (8)  173,126  208.550  35,424  L 


Total  Diily .  2,065,035  2,559,097  494,062  L 

Total  Sunday .  173.126  208,550  35,424  L 

Grand  Total .  2,238,161  2,767,647  529,486  L 

ALBANY,  N.  Y. 

Eniekerbooker  Prea . (m)  465,684  607,368  141,684  L 

N«m . (a)  660,541  866,963  206,422  L 

■Rn^Union . (o)  694,686  648,393  46,293  G 

Kinekerbooker  Praa . (S)  157,766  176,672  18,906  L 

•nmea-Union . (8)  249,843  200,229  49,614  G 


Total  Daily .  1,820,611  2,122,724  301,813  L 

ToUl  Sunday .  407,609  376.901  30,708  G 

Grand  Total .  2.228,520  2,499,625  271,105  L 

'Sunday  Tuna-Union  fignra  include  American  Weekly  linaga  1931  — 
115,480  Una;  1930  —  95,593  linea. 

ALBUQUERQUE,  N.  M. 

Jounial . (m)  283,987  373,676  89.689  L 

Journal . (e)  296,922  386,062  89,140  L 

Bute  Tribune . (e)  263,360  360,041  42,681  L 

Journal . (8)  67,635  68,097  462  L 


ToUl  Daily .  844,269  1,065,779  221,510  L 

Total  Sunday .  67,635  68,097  462  L 

Grand  Total .  911,904  1,133,876  221,972  L 

ATLANTA,  GA. 

Conetitution . (m)  578,200  726,373  148,173  L 

Goorgian . (e)  351,026  410,792  59,766  L 

Journal . (e)  948,225  1,036,473  88,248  L 

Conrtitution . (S)  281,850  253.729  28,121  G 

•American . (8)  199,785  188.253  11,532  G 

Journal . (8)  273,888  241,309  32,579  G 


Total  Daily .  1,777,451  2,173,638  296.187  L 

Total  Sunday .  755,523  683,291  72,232  G 

Grand  Total .  2,632,974  2,856,929  223,955  L 

•Sunday  American  figura  include  American  Weekly  linage,  1931  — 
113,585  Una;  1930  —  93,689  Unca. 

ATLANTIC  CITY,  N.  J 

•Preaa-Union . (m)  680,733  . 

Prea-Union . (8)  178,250  . 


Grand  ToUl .  858,983  . 

•  Prea-Union  aold  in  combination,  morning  and  evening.  Linage 
morning  edition  only  lieted. 

BALTIMORE,  MD. 

N**i . (e)  607.397  809.322  201,925  L 

Poet . (e)  344,307  307,952  36,355  G 

Bun . (e)  1,466,593  1,565.139  98.546  L 

Sun . (m)  647,462  726,332  78.870  L 

•American . (8)  339,904  281,914  57,990  G 

Bun . (8)  586,365  545,867  40,498  G 


ToUlDafly .  3.065,759  3,408,745  342,986  L 

Total  Sunday .  926,269  827,781  98,488  G 

Grand  ToUl .  3,992,028  4,236.526  244.498  L 


*  Sunday  American  figura  include  American  Weekly  linage,  1931  —  115,489 
Una;  1930  —  05,693  Unea. 


BIRMINGHAM.  ALA. 


1931  1930  GainorLoa 

Age-Herald . (m)  512,441  752,530  240,089  L 

Nana . (a)  751,778  983,107  231,329  L 

Port . (a)  406,146  484,726  78,580  L 

Newa-Age-Herald . (S)  272,462  285,229  12,762  L 


Total  DaUy .  1,670,365  2,220.363  549.998  L 

Total  Sunday .  272,462  285,229  12,762  L 

Grand  Total .  1,942,827  2,505,587  562,760  L 

BOSTON,  MASS. 

Reeord . (m)  182,598  145,482  37,116  L 

Amerioan . (a)  433,384  459.433  26,049  L 

Globe  (SnNoU) .  909,355  984,303  74,948  L 

Herald . (m)  1,151,524  1,266,071  114,547  L 

Poet . (m)  779,907  981,118  201,211  L 

Tranacript . (e)  565,216  670,829  105,613  L 

Traveler . (e)  1,229,000  1,321,504  92,504  L 

•AdverUser . (S)  255,060  218,513  36,547  G 

Globe . (S)  488,438  496,634  8,196  L 

Herald . (S)  383,927  386,325  2,398  L 

Poet . (S)  203,139  220,039  16,900  L 


ToUl  Daily .  5,250,984  5,828,740  577,756  L 

TotalSunday .  1,330,564  1,321,511  9,053  G 

Grand  Total .  6,581,548  7,150.251  568,703  L 


Nora;  Globe  aold  in  eombination,  morning  uid  evening.  Linage  of 
morning  edition  only  ia  listed. 

•  Sunday  Advertiser  figura  include  Amerian  Weekly  Unage,  1931  — 
115.489  Una;  1930  —  95,593  Una. 

BUFFALO,  N.  Y. 


Courier-Expraa . (m)  530,869  628,004  97,135  L 

News . (e)  1.264.577  1,571,904  307,307  L 

Tim.. . (e)  568,978  621,327  52,349  L 

Courier-Exprea . (S)  285,871  301.771  15,900  L 

Tima . (S)  72,988  111,488  38,500  L 


Total  Daily .  2,364,444  2,821,235  456,791  L 

TotalSunday .  358,859  413,259  54,400  L 

Grand  Total .  2,723,303  3.234.494  511,191  L 

CAMDEN,  N.  J. 

Courier . (e)  720,420  885,124  164,704  L 

CHICAGO.  ILL.* 

Tribune . (m)  1,122,167  1,617,412  395.245  L 

Herald  A  Examiner . (m)  579,576  603,727  24,151  L 

Newa . (e)  1,361,317  1,689,350  328,033  L 

Amerioan . (e)  1,054,827  1,141,100  86,273  L 

Pat . (e)  232,130  407,602  175,472  L 

Tima . (a)  370,770  458,421  87,651  L 

Tribune . (S)  706,084  777,858  71,774  L 

Herald  *  Examiner . (S)  411,507  381,544  29,963  G 


Total  Daily .  4,820,787  5,917,612  1,096,825  L 

TotalSunday .  1,117,591  1,159,402  41,811  L 

Grand  Total .  5,938,378  7,077.014  1,1.38,636  L 

•  Chicago  official  figura  furnished  by  ,\dvertising  Record  Company,  Inc. 

CINCINNATI,  OHIO 

Enquirer . (m)  527,696  619.274  91,578  L 

Pat . (e)  839,728  875.588  35,860  L 

Tin«»SUr . (e)  1,173,922  1,319,526  145,604  L 


CINCINNATI— Continued 


1931  1930  Gain  or  Loa 

Enquirer . (8)  644,6n  542,341  52,336  0 


Total  DaUy .  2,541,346  2,814,388  273,0421 

TotalSunday .  644,677  542.341  52,336  0 

Grand  Total .  3,186,023  3,406,729  220,7061 

CLEVELAND,  OHIO 

PUin  Dealer . (m)  805,684  1,035,964  230.280L 

Neug . (e)  846.641  827,652  18.9890 

Prea . (e)  1,105,527  1,443,743  338,2161 

Plain  Dealer . (S)  370,097  402,616  32.519L 

News . (8)  136.738  182,935  46,1971 


ToUl  Drily .  2.757.852  3,307,359  549,5071 

ToUl  Sunday .  506,835  585,551  78,710L 

Grand  ToUl .  3,264,687  3,892,910  628,2231 

COLUMBUS,  OHIO 

Dispatch . (e)  1,129,619  1,323,174  193.5551 

Citiien . (e)  868,824  977,109  108,285L 

Ohio  SUte  Journal . (m)  339,835  389,244  49,409  L 

Dispateh . (S)  324,693  309,219  15,4740 

Ohio  SUU  Journal . (S)  115,962  150,249  34.287L 


ToUl  Drily .  2,338,278  2,689,527  351,2491 

ToUl  Sunday .  440,655  459,468  18,8131 

Grand  Total .  2.778.933  3,148,995  370.062L 

DALLAS.  TEXAS 

News . (m)  552,867  715,406  162,5391 

■nma-Herald . (e)  1,007,284  1,089,744  82,460L 

Journal . (e)  554,724  540.538  14,186  0 

Dispatch . (e)  372,185  450,030  77,84SL 

News . (S)  276,964  343,302  66,338L 

Timee-Herrid . (S)  320,393  279,917  40.4760 


ToUl  Drily .  2,487,060  2,795,718  308,658L 

ToUl  Sunday .  597,357  623.219  25,862L 

Grand  Total .  3,084.417  3,418,937  334,5201 

DAYTON,  OHIO 

Journal . (m)  267,792  330,086  62,2941 

Herald . (e)  907,509  987,173  79.664L 

News . (e)  1,036,758  1,143,510  106,7521 

Journal . (S)  248,412  217,659  30,753  0 

News . (S)  272,800  232.506  40,2940 


ToUl  DaUy .  2,212,059  2.460,769  248.7101 

ToUl  Sunday .  521,212  450,165  71.0470 

Grand  ToUl .  2,733,271  2,910,934  177.6631 

DENVER,  COLO. 

Rocky  MU.  News . (m)  471,863  514,237  42,3741 

Poet . (e)  930,136  1,092,655  162,5191 

Rocky  Mtn.  News . (S)  127,506  98.049  29.4570 

Pat . (e)  286,388  298,432  12,044  b 


ToUl  Daily .  1,401,999  1,606,892  204.8931 

TotalSunday .  413,894  396,481  17,413  0 

Grand  Total .  1,815,893  2,003,373  187.4801 


{Continued  on  page  52) 
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Newspaper  Readers 

Respond  To  Common- Sense  Appeals 

Reports  from  ail  over  the  country  show  that  newspaper  readers  are  falling  in  line  with 
the  suggestions  of  advertisers  to  loosen  up  their  purse  strings  and  to  take  advantage 
of  the  economical  buying  opportunities  now  offered  them. 


Newspaper  readers  are  quick  to  respond  to  common-sense  appeals  to  their  intelligence. 
It  does  not  take  them  long  to  determine  whether  or  not  advertisers  are  sincere  in  their 
statements. 


Daily  repetition  by  newspaper  advertisers  of  their  purpose  to  aid  in  the  restoration  of 
business  by  disposing  quickly  of  all  available  merchandise  at  attractive  prices,  is  con¬ 
vincing  newspaper  readers  that  they  must  do  their  part  in  bringing  back  good  times 
by  doing  more  buying. 


Many  newspaper  advertisers  announce  that  the  number  of  their  transactions  with  the 
public  have  increased  enormously  in  recent  weeks  causing  them  to  employ  more 
workers.  This  is  proof  of  the  quick  responsiveness  of  newspaper  readers  to  common- 
sense  appeals. 


Volume  of  business  done  in  recent  weeks  shows,  in  many  instances,  cash  receipts  in 
excess  of  any  similar  period  since  1929.  The  feeling  is  growing  fast  that  co-oper¬ 
ation  between  newspaper  advertisers  and  newspaper  readers — selling  and  buying 
great  quantities  of  merchandise  to  their  mutual  advantage — will  soon  start  increased 
production  by  manufacturers. 


There  is  no  doubt  about  the  general  conviction  that  advertising  in  daily  newspapers 
is  the  primary  cause  for  the  better  feeling  spreading  all  over  the  country.  News¬ 
paper  advertising  saved  the  situation  in  1921  and  it  is  doing  it  again  in  1931. 


On  the  threshold  of  the  next  era  of  prosperity,  which  will  surpass  any  previous  era, 
newspaper  publishers  are  invited  to  join  us  in  spreading  information  about  the  value 
of  advertising  in  newspapers.  The  trend  is  toward  newspapers — so  we  suggest  to 
publishers  that  they  advertise  in  our  columns — starting  now  and  never  stopping. 


United  in  our  efforts  at  this  time  we  can  make  newspapers  dominate  the  advertising 
map  of  America. 


EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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MAY  LINAGE  FIGURES  FOR  PRINCIPAL  CITIES  REVEAL  SLOW  UPWARD  TREND 


DETROIT,  MICH. 


JACKSONVILLE,  FLA. 


NEW  BEDFORD,  MASS. 


1B31  1930  or  Loae 


FreePrert . 

602,445 

895,858 

293,413  L 

News . 

. (e) 

1,551,560 

2.026.872 

475,312  L 

Times . 

. (e) 

749,805 

908,024 

158,219  L 

Mirror . 

170,833 

304 ,472** 

133,639  L 

Free  Press . 

. (S) 

388,743 

307,209 

81,534  G 

News . 

. (S) 

510,837 

520,941 

10,104  L 

•Times . 

. (S) 

243,975 

252,157 

8,182  L 

1931  1930  GainorLoa 

Florida  Times-Union . (m)  614,134  672,884  58,750  L 

Journal . (e)  522,815  542,173  19,358  L 

FlorkU  Timea-Union . (S)  239,092  225,030  14,062  G 


Total  DaUy .  1,136,949  1,215,057  78,108  L 

Tot*l  Sunday .  239,092  225,030  14,062  0 

Grand  Total .  1,376,041  1,440,087  64,046  L 


Total  DaUy .  8,074,643  4,135,226  1,060,583  L 

Total  Sunday .  1,143,555  1,080,307  63,248  G 

Grand  Total .  4,218,198  5,215,533  997,335  L 

*  Sunday  'nmea  figures  include  American  Weddy  linage,  1931  115,486 

lines:  1930  —  95,593  lines. 

EASTON,  PA. 

Expras . (e)  789,144  863,344  74,200  L 

EL  PASO,  TEXAS 

Times . (m)  414,012  350,590  63,422  G 

Herald-Poet . (e)  660,784  548,465  112,319  G 

Tlmeo . (8)  213,116  180,565  32,551  G 


Total  Daily .  1,074,796  899,055  175,741  G 

Total  Sunday .  213,116  180,565  32,551  G 

Grand  Total .  1,287,912  1,079,620  208,292  G 

ERIE.  PA. 

Diapatcb-Heiald . (e)  557,479  793,527  236,048  L 

Tunes . (e)  684,007  773,646  86,939  L 

Dkpateb-Herald . (S)  94,424  119,570  25,146  L 


Total  D^y .  1,241,486  1,567,173  325,687  L 

Total  Sunday .  94,424  119,570  25,146  L 

Grand  Total .  1,335,910  1,686,743  350,833  L 

EVANSVILLE,  IND. 

Courier . (m)  490,423  611,203  120,780  L 

Journal . (e)  264,183  355,580  91,397  L 

Prw» . (e)  534,794  653,076  118,282  L 

Courier . (S)  217,638  175,129  42,509  G 

Pt«M . (S)  157,308  214,944  57,637  L 


Total  Daily .  1,289,400  1,619,859  330,4591 

Total  Sunday .  374,945  390,073  15,128  L 

Grand  Total .  1,664,345  2,009,932  345,587  L 

FALL  RIVER,  MASS. 

Herald-Newa . (e)  600,642  744,185  143,543  L 

FREEPORT-HEMPSTEAD,  N.  Y, 

Na«u  Review . (e)  407,919  638,142  230,223  L 

NaattuStar . (e)  349,006  286,554  62,452  L 


Grand  Total .  756,925  924,696  167, HI  L 

FORT  WORTH,  TEXAS 

Star-Tetegram . (m)  324,468  497,334  172,866  L 

Star-Telegram . (e)  583,054  658,637  75,583  L 

Prees . (e)  626,999  689,737  62,738  L 

Star-Telegram . (S)  210,892  262,798  61,906  L 


Total  Daily .  1,434,521  1,745,708  311,187  L 

Total  Sunday .  210,892  262,798  51,906  L 

Grand  Total .  1,645,413  2,008,506  363,093  L 

GLENS  FALLS,  N.  Y. 

Port-Star . (e)  447,245  614,242  66,997  L 


KANSAS  CITY,  MO.* 


Journal-Poet . 

. (e) 

389,868 

485,270 

95,402  L 

Star . 

. (e) 

961,964 

1,175,437 

213.743  L 

Star . 

. (m) 

930,947 

1,061.653 

130,706 L 

Journal-Post . 

. (8) 

142,477 

126,604 

15,873  G 

Star . 

. (S) 

517,275 

517,748 

473  L 

TotalDaily... 

2,282,779 

2,722,360 

439,581  L 

Total  Sunday. 

659,752 

644,352 

15,400  G 

Grand  Total . . 

2,942,531 

3,366,712 

424,181  L 

*  Kansas  City  figures  supi^ied  by  individual  newspapers. 

KNOXVILLE,  TENN. 

Journal . 

405,515 

532,770 

127,255  L 

News-Sentiiwl. . . . 

. (e) 

551,524 

605,154 

53,630  L 

Journal . 

. (S) 

139,064 

157,468 

18,404  L 

News-Sentinel.... 

. (S) 

154,285 

114,340 

39,945  G 

Total  Daily. . . 

957,039 

1,137.924 

180,885  L 

T<AaI  Sunday. 

293,349 

271,808 

21,541  G 

Grand  Total. . 

1,250,388 

1,409,732 

159,344  L 

LOS  ANGELES,  CALIF. 

Examiner . 

828,270 

1,007.361 

179,091  L 

Illustrated  Newt. . , 

321,998 

312,872 

9,126  G 

Times . 

1,039,191 

1,185,801 

146,610  L 

Express . 

. (e) 

462.654 

676,910 

214.256  L 

Herald . 

. (e) 

1,130,747 

1,334,490 

203,743  L 

Reoord . 

. (e) 

315,116 

370.507 

55,391  L 

•Etsminpr . 

. (S) 

676,145 

613,816 

62,329  G 

Times . 

. (S) 

576,481 

548,906 

27,575  G 

Total  Daily... 

4,097,976 

4,887,941 

789,965  L 

Total  Sunday. 

1,252,626 

1,162,722 

89,904  G 

Grand  Total. . 

5,350,602 

6,050,663 

700,061  L 

*  Sunday  Examiner  figures  include  American  Weekly  linage,  1931  — 129,199 
lines;  1930  — 101,598  lines. 

MANCHESTER,  N.  H. 


Union . Cm)  610,876  550,880  40,004  L 

MEMPHIS,  TENN. 

Commermal  Appeal . (m)  651,859  870,205  218,346  L 

Evening  Appeal . (e)  651,781  851,960  200,179  L 

Press-Scimitar . (e)  603,455  852,508  249,053  L 

Commereial  Appeal . (S)  369,702  392,977  23,275  L 


Total  Daily .  1,907,095  2,574,673  667,578  L 

Total  Sunday .  369,702  392,977  23,275  L 

Grand  Total .  2,276,797  2,667,650  690,853  L 

MILWAUKEE,  WIS. 

Sentind . (m)  650,567  369,502  281,065  G 

Journal . (e)  1,108,375  1,376,389  268,012  L 

Leader . (e)  224,473  257,448  32,975  L 

Wisconsin  News . (e)  670,948  709,154  38,206  L 

*Sentinel . (S)  285,071  292,066  6,995  L 

Journal . (S)  403,435  443,455  40,020  L 


1931 

1930  Gain  or  Lea 

Standard . 

. (e) 

334,985 

465,325 

130,3401 

Times . 

. (e) 

548,509 

558,276 

9,767 L 

Standard . 

. (S) 

74,229 

86,637 

12,408 L 

•Timee . 

. (S) 

28,999 

Total  Daily. . . . 

783,494 

1,023,601 

140,1071 

Total  Sunday. . 

103,228 

86,637 

16,5910 

Grand  Total. . . 

986,722 

1,110,238 

123,5161 

*  Sunday  Times  first  issue  May  31,  1931. 

NEW  ORLEANS, 

LA. 

Times-Picayune . . . . 

995,760 

1,229,101 

233.341 L 

Tribune . 

326,477 

534,904 

208.427 L 

Item . 

. (e) 

578,698 

639,997 

61,2991 

States . 

. (e) 

404,704 

466,739 

62,0351 

Times-Picayune. . . . 

. (S) 

412,887 

387,558 

25,329  0 

Item-Tribune . 

. (S) 

160,702 

175,104 

14,402 L 

States . . 

. (S) 

140,101 

154.399 

14,398 L 

Total  Daily. . . . 

2,305,639 

2,870.741 

S65,102L 

Total  Sunday. . 

713,690 

717.061 

3.3711 

Grand  Total . . . 

3,019,329 

3,587,802 

568,4731 

NEW  YORK,  N. 

Y.* 

Times . 

. (m) 

1,292,984 

1,480.354 

187,370 L 

Herald-Tribune . 

006,445 

1.050,206 

152,7611, 

World . 

American . 

. (m) 

654.032 

379^542 

275,390  0 

News . 

874,558 

810,755 

63,803  0 

Mirror . 

264,050 

241,583 

22,4670 

Sun . 

. (e) 

1,388,302 

1,472,903 

84,601 L 

Journal . 

. (e) 

1,223,101 

1,187,392 

35,709 G 

Evg.  World . 

. (e) 

840,292 

840,2921 

Post . 

. (e) 

320,060 

462,512 

142,452  L 

Graphic . 

. (e) 

228,093 

316,074 

87,981 L 

Telegram . 

1,291,932 

515,812 

776,1201 

Bronx  Home  News. 

305,442 

330,758 

25,3161 

Brooklyn  Eagle. . . . 

. (e) 

954,658 

1,092,357 

137,6991 

Standard  Union. . . . 

. (e) 

284,092 

357,859 

73,7671 

Brooklyn  Times.... 

. (e) 

478,784 

406,935 

71,849  0 

Times . . 

. (S) 

934,116 

886,801 

47.315  G 

Herald  Tribune . 

. (S) 

601,765 

547,050 

54,7150 

World . 

. (8) 

346,500 

346.500 L 

American . . 

. (8) 

598,518 

515,859 

82,659  0 

News . . 

. (8) 

412,081 

293,788 

118,293G 

Bronx  Home  News. 

. fS) 

165,240 

162,481 

2,759  0 

Brooklyn  Eagle _ 

. (8) 

324,972 

334,497 

9,5251 

Brooklyn  Times . 

. (8) 

65,656 

45,034 

20,622  0 

Total  Daily.... 

10,467,433 

11,609,095 

1,141,6621 

Total  Sunday. . 

3,102,348 

3,132,010 

29,662 L 

Grand  Total. . . 

13,569,781 

14,741,105 

1,171,3241 

*  New  York  official  figures  supplied  by  Advertising  Record  Company,  Isa 


Bronx  Home  News  figures  supplied  directly  by  that  paper. 


NIAGARA  FALLS, 

N.  Y. 

Gaxette . 

. (e) 

698,408 

871,533 

173,1251 

OAKLAND,  CALIF. 

Post-Enquirer _ 

Tribune . . 

Tribune . 

. (e) 

. (e) 

. (8) 

722,103 

1,047,387 

238,460 

840,554 

1,234.404 

267,264 

118,4511 

187,0171 

28,8041 

Total  Drily. . 
Total  Sunday 
Grand  Total. 

1,769,490 

238,460 

2,007,950 

2,074,958 

267,264 

2,342,222 

305,4681 
28,8041 
334,272 L 

HARRISBURG,  PA. 

Patriot . (m)  717,665  790,687  73,022  L 

Telegraph . (a)  408,985  464,698  55,713  L 


TotalDaily .  1,126,650 ‘^1,255,385  128,735  L 

HARTFORD,  CONN. 

Courant . (m)  527,109  W.  617,546  90,437  L 

Times . (e)  1,513.442  [1,688,485  175,043  L 

Courant . (S)  381,741  P-  402.337  20,596  L 


TotalDaily .  2,040,551  2,306,031  265,480  L 

Total  Sunday .  381,741  (402,337  20,596  L 

Grand  Total .  2,422,292  ]  2,708,368  286,076  L 

HOUSTON,  TEXAS 

Chronicle . (e)  943,648  1,001,515  57,867  L 

Post-Dispatoh . (m)  813,588  836,754  23,166  L 

Press . (e)  665,433  628,599  36,834  G 

Chronicle . (S)  357,486  344,059  13,427  G 

Post-Dispatch . (S)  339,142  290,177  48,965  G 


TotalDaily .  2,422,669  2,466,868  44,199  L 

Total  Sunday .  696,628  634,236  62,392  G 

Grand  Total .  3,119,297  3,101,104  18,193  G 


INDIANAPOUS,  IND. 


Totol  Daily .  2,654,363  2,712,491  58,128  L 

Total  Sunday .  688,506  735,521  47,015  L 

Grand  Total .  3,342,869  3,448,012  105,143  L 

*  Sunday  Sentinel  figures  include  American  Weekly  linage,  1931  — 113,585 
Unes;  1930  —  93,689  linea. 

MINNEAPOLIS.  MINN. 

Journal . (e)  890,078  1,011,876  121,798  L 

Tribune . (e)  834,210  940,567  106,357  L 

Star . (e)  640,498  673.182  32,684  L 

Journal . (S)  191,961  207.532  15,571  L 

Tribune . (S)  289,358  278,718  10,640  G 


Total  Drily .  2,364.786  2,625,625  260,839  L 

Total  Sunday .  481,319  486,250  4,931  L 

Grand  Total .  2,846,105  3,111,875  265,770  L 

MONTREAL,  CANADA 

Star . (e)  1,587,321  . 

Gaiette . (m)  715,734  . 

UPresse . (e)  1,272.617  . 

LaPatrie . (e)  391,477  . 


Grand  Total .  3,967,149 


NASHVILLE,  TENN, 


OKLAHOMA  CITY,  OKLA. 


Oklahoman . (m)  674,087  673,682  99,5951 

Times . (e)  707,756  807,056  99,3001 

Oklahoman . (S)  280,299  283,506  3,207  L 


TotalDaily .  1,747,939  2,132,980  385.041L 

Total  Sunday .  280,299  283,506  3,207L 

Grand  Total . 2,028,238  2,416,486  388,2481 

OMAHA.  NEB. 

Bee-News . (e)  495,348  537,912  42,564  L 

World-Herald . (e)  912,881  999,758  88,8871 

•Bee-News . (S)  268,473  215,846  52,6330 

World-Herald . (S)  303,038  308,556  5,5181 


Total  Drily .  1,408,229  1,537,670  129.441L 

Total  Sunday .  571,511  524,396  47.1150 

Grand  Total .  1,979,740  2,062,066  82,3281 

•  Sunday  Bee-News  figures  include  American  Weekly  linage,  1931  — 113,585 
linea;  1930  —  93,689  lines. 

PEORIA,  ILL. 

Journal . (e)  731,069  . 

Transcript . (m)  615.496  . 

Star . (e)  766,068  . 

Journal-Transcript . (S)  210,063  . 

Star . (S)  188,306  . 


Newt . (e)  1,177,406  1,414,963  237,557  L 

Star . (m)  577,963  576,312  1,651  G 

Times . (e)  601,493  584,871  83,378  L 

Star . (S)  391,501  329,211  32,290  G 


TotalDaily .  2.256.862  2,576,146  319,284  L 

Total  Sunday .  391,501  329,211  32,290  G 

Grand  Total .  2,648,363  2,935,357  286,994  L 


Banner . (e)  642,405  683,224  40,819  L 

Tennessean . (e)  455,600  617,916  162,315  L 

Banner . (S)  204,164  160,626  63,538  G 

Tennessean . (S)  120,171  166,620  35,455  L 


Total  Drily .  998,005  1,201,139  203,134  L 

Total  Sunday .  624,335  306,252  18,083  0 

Grand  Total .  1,322,340  1,507,391  185,061  L 


Total  Drily .  2,112,633  . 

Total  Sunday .  920,801  . 

Grand  Total .  2,611,002  . 

PERTH  AMBOY,  N.  J. 

. (a)  490,940  660,485  69,545 

(Continued  on  page  54} 
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’  How  Factory  Workers  Augment 
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Circu- 

2,500 

10,000 

lation 

Lines 

Linas 

It  Albany  Evening  News . 

...(E) 

48,219 

.13 

.13 

ft  Albany  Knickerbocker  Press . 

29,789 

.12 

.12 

ft  Albany  Knickerbocker  Press . 

....(S) 

52,101 

.17 

.17 

**Anisterdam  Recorder-Democrat  . . . 

....(E) 

9*299 

.05 

.05 

ffAuburn  Citiacn-Advertiser-Joumal  . 

...(E) 

10,336 

.065 

.955 

i 

ffBuflalo  Courier-Express  . 

..(M) 

125,880 

.25 

.25 

IfBuffalo  Courier-Express  . 

...(S) 

181*914 

.30 

.30 

IfBufFalo  Evening  News . 

....(E) 

183,617 

.35 

.35 

•*Coming  Evening  Leader . 

...(E) 

9,14C 

.06 

.06 

**EImira  Star-Gaaette  Advertiser. . . . 

.(EftM) 

33,172 

.11 

.11 

ItGeneva  Daily  Times . 

....(E) 

5,820 

.04 

.04 

**Cloversville,  Johnstown  Morning  Herald 

St  Leader-Republican  . 

.(EftM) 

13,067 

.07 

.07  i, 

fflthaca  Journal-News . . . 

....(E) 

8,223 

.05 

.05 

**Jamestown  Morning  Post . 

...(M) 

12,434 

.045 

.045 

**KingstoB  Duly  Freeman . 

....(E) 

8,599 

.05 

.05  ^ 

ttlx)ng  Island  City  Daily  Star . 

...(E) 

31,763 

.15 

.10 

**Newburgh-Beacon  Daily  News... 

....(E) 

16,482 

.09 

.00 

II 

tfThs  Sun,  New  York . 

....(E) 

303,410 

.70 

.45 

ft  New  York  Times . 

....(M) 

441,657 

.98 

.882 

tfNew  York  Times . 

....(S) 

759.448 

1.20 

1.176 

tfNew  York  Herald-Tribune . 

....(M) 

303,154 

.73 

.735  1 

i 

tfNew  York  Herald-Tribune . 

. (S) 

448,175 

.80 

.784 

tfNiagara  Falls  Gazette . 

. (E) 

24,496 

.08 

.08 

ftPort  Jervis  Union-Gazette . 

. (E) 

3,343 

.035 

.03 

eepoughkeepsie  Star  and  Enterprise 

. (B) 

13,198 

.06 

.06  |' 

**Rochcster  Democrat  ft  Chronicle  j 
**Rochester  Times-Union  ] 

(MftE) 

176.067 

.40 

.40  1' 

**Troy  Record  . 

.(MftE) 

25,005 

.07 

.07  ji 

ttGovernment  Statement,  Apr.  1, 

1931. 

i. 

1 

i' 

1' 

**A.  B.  C.  Publishers'  Statement 

Apr.  1, 

1931. 

N 

! 

EMPIRE  ^ 

STATE’S 

Unsurpassed  Buying  Power 


The  Kmpire  State  —  compared  to  the  rest  of  the 
country  —  gives  further  proof  of  the  GREATER 

INDIVIDUAL  BUYING  POWER  of  its  popula¬ 
tion,  in  a  recently  released  set  of  statistics 
announced  by  the  Census  Bureau  on  the  basis  of 
figures  compiled  from  the  1930  census. 

These  figures  show  a  group  of  1,344,846  persons 
employed  in  New  York  State  manufacturing 
establishments  in  1929,  whose  earnings  amounted 
to  $2,304,220,229,  the  average  wage  being  $1,491 
and  the  average  salary  $2,745.  It  is  largest  of  all 
the  state  groups,  both  numerically  and  in  income 
volume. 

Compare  this  with  the  average  wage  of  $1,322 
and  the  average  salary  of  $2,598  for  all  persons 
working  in  a  similar  capacity  throughout  the 
country  in  1929.  Certainly,  the  “edge”  of  buying 
power  rests  with  the  larger  individual  New  York 
State  incomes,  even  though  1929  must  be  dis¬ 
counted  to  a  certain  extent  as  a  “peak  year”  when 
compared  to  1931. 

However,  the  factory  workers  are  but  one  section 
of  the  more  than  12  million  people  of  the  unsur¬ 
passed  FIRST  MARKET  comprising  the  Empire 
State  territory.  The  possibilities  of  this  greatest 
of  all  consumers’  market  are  so  vast,  that  the 
“summer  seasonal  business  let-down”  now  at  hand, 
should  also  be  “discounted.” 


The  national  manufacturer  with  a  new  brand  and 
the  successful  advertiser  who  already  has  “proven 
up”  the  Empire  State  field  —  will  find  it  distinctly 
to  their  advantage  not  to  “let  down”  on  their 
linage  during  the  Summer  months  in  New  York 
State  —  not  if  they  use  or  continue  to  use  the  paper 
listed  herewith. 
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MAY  LINAGE  FIGURES  FOR  PRINCIPAL  CITIES  REVEAL  SLOW  UPWARD  TREND 


PHILADELPHIA.  PA. 


Bulletin . 

. (e) 

1,567,493 

1,872,867 

305.374 

L 

Inquirer . 

789,083 

936,218 

147,135 

L 

News, . 

. (e) 

568,611 

498,035 

70,576 

L 

Public  Ledger . 

. (e) 

894,936 

1,027,575 

132,639 

L 

Public  Ledger . 

665,195 

672,227 

7,032 

L 

Beeord . 

. (m) 

476,900 

619,025 

142,145 

L 

Inquirer . . 

. (S) 

560,330 

554,686 

5,644 

G 

Public  Ledger . . 

. (8) 

345,786 

346,540 

754 

L 

Beeord . 

. (S) 

190,648 

173,022 

17,626 

0 

Total  DaDy.... 

4,962,218 

5,625,967 

663,749 

L 

Total  Sunday. . 

1,096,764 

1,074,248 

22,516 

G 

Grand  Total. .. 

6,058,082 

6,700,215 

641,233 

L 

PHOENIX,  ARIZ. 

BepubUc . 

. (m) 

697,546 

830,406 

132,860 

L 

Gaxette . 

. (e) 

484,335 

483,134 

1,201 

G 

Bapoblic . 

. (8) 

140,482 

183,292 

42,810 

L 

Total  D^y  ... 

1,181,881 

1,313,540 

131,659 

L 

Total  Sunday . . 

140,482 

183,292 

42,810 

L 

Grand  Total . . . 

1,322,363 

1,496,832 

174,469 

L 

PITTSBURGH,  PA, 

Post-Gaxette . 

. (m) 

628,455 

839,579 

211,124 

L 

Press . 

. (e) 

1,493.358 

1,748,632 

256,274 

L 

Sun-Tdegraph . 

. (e) 

1.150.860 

1,199,576 

48,716 

L 

Press . . 

. ®) 

400.955 

418,493 

17.5.38 

L 

•Sun-Tdegraph _ 

. «1 

442,216 

428,709 

13,507 

G 

Total  Duly _ 

Total  Sunday . . 
Grand  Total . . . 

3.272,673 

843,171 

4,115,844 

3,788,787 

847,202 

4,635,989 

516,114  L 
4,031  L 
520,145  L 

*  Bunds;  Sun-TdeErsph  figures  indude  Americsn  Weekly  linage,  1031  — 
115,489  lines;  1930  —  95,593  Unes. 

PORTLAND,  ORE. 


Oregonian . 

. (m) 

583,002 

744,285 

Journal . 

. (e) 

704,639 

856,148 

News-Tdegram . 

. (e) 

571,159 

453,990 

Oregonian . 

. ®) 

287,097 

331,955 

Journal . 

. ffl) 

138,852 

144,800 

Total  Daily . 

1,858,800 

2,054,423 

Total  Sunday . . 

425,949 

476,755 

Grand  Total . . 

2,284,749 

2,531,178 

PROVIDENCE.  R.  I. 


Bulletin . 

. (e) 

1,321,996 

Journal . 

551,080 

News-Tribune . 

. (e) 

449,205 

Journal . 

. (8) 

286,229 

Total  Daily . 

2,322,281 

Total  Sunday . 

286,229 

Grand  Total . 

2,608,510 

2,662,549  340,268  L 

291,407  5,178  L 

2,953,056  345,446  L 


READING,  PA. 


Eagle . 

. (e) 

737.816 

Times . 

. (m) 

690,318 

Eagle . 

. ©) 

80,690 

Total  Daily . 

1,428,134 

Total  Sutxlay . 

80,690 

Grand  Total . 

1,508,824 

835,142  97,326  L 

813,357  123,039  L 


1,648,499  220,365  L 

130,289  49,509  L 

1,778,788  209,964  L 


News-Lender.... 

Timss-Dispntch. 

Times-Dispatcfa. 


RICHMOND,  VA. 

. (e>  989,905  1,057,317  67,412  L 

. (m)  572,160  637,131  64,971  L 

. (S)  295,767  284,715  11,052  0 


Total  DaUy .  1,562,065  1,694,448  132,183  L 

Total  Sunday .  295,767  284,715  11,052  0 

Grand  Total .  1,857,832  1,979,163  121,331  L 


ROCHESTER.  N.  Y. 


Democrat  and  Chronida. . 

Journal . 

Tiines-UnioD . 

Democrat  and  Chronide. 
*American . 


1,089,694  1,269,584 


Total  Daily .  2,768,930  2,992,325  223,895  L 

Total  Sunday .  591,737  521,992  69,745  0 

Grand  Total .  3,360,667  8,514,317  153,650  L 

*  Sunday  American  figures  indude  American  Weekly  linage,  1931  — 115,489 
Unes;  1930  —  95,593  Unas. 

ROCKFORD.  ILL, 

Bagistar-Rspublic . (a)  661,908  743,486  81,578  L 

Star . (S)  146,634  169,052  22,418  L 


Grand  Total .  808,542  912,538 

SALT  LAKE  CITY,  UTAH 

Tribune . (m)  692,678  789,476 

Deseret  News . (e)  460,637  511,007 

Telegram . (e)  449,573  463,191 

TrOmne . (8)  299,996  297,339 


Total  Ddly .  1,602,888  1,768,674 

Total  Sunday .  299,996  297,839 

Grand  Total .  1,902,884  2,061,013 

SAN  ANTONIO,  TEXAS 

Express . (m)  479,951  590,724 

News . (d  282,123  870,250 


SAN  ANTONIO- 


1931 

1930  Gain  or  Loss 

.(e) 

664,834 

^712,817 

47,983  L 

,(8) 

320,236 

311,703 

8,533  G 

(8) 

362,825 

299,075 

63,750  G 

1,926,908 

2,173,791 

246,883  L 

693,061 

610,798 

72,283  G 

2,609,969 

2,784,569 

174,600  G 

*  Sunday  Light  figures  indude  American  Weekly  linage,  1931  —  113,585 
Unes;  1930  —  93,689  lines. 

SAN  DIEGO,  CALIF. 


Union . 

. . (m) 

633,454 

742,788 

Sun . 

. (e) 

638,183 

795,840 

Tribune . 

. (e) 

911,290 

1,041,620 

Union . 

. (8) 

344,942 

350,291 

Total  Daily . 

2,182,927 

2,580,248 

Total  Sunday . 

344,942 

350,291 

Grand  Total . 

2,527,869 

2,930,539 

SAN  FRANCISCO,  CALIF. 

Chronide . (m)  680,684  852,77 

Eiaminer . (m)  821,037  938,51! 

CaU-BuUetin . (e)  787,736  916,14i 

News . (e)  726,787  845, 69( 

Chronide . (S)  251,774  273,501 

•Examiner . (S)  562,946  507, 23i 


172,087  L 
117,480  L 
128,410  L 
118,903  L 
21,731  L 
55,7160 


Total  DaUy .  3,016,244  3,553,124  536,880  L 

Total  Sunday .  814,720  780,735  33,985  0 

Grand  Total .  3,830,964  4,333,859  502,895  L 

•  Sunday  Examiner  figures  indude  American  Weekly  linage,  1931  —  129,199 
Unes;  1930  — 101,598  lines. 


SEATTLE.  WASH. 


Post-Intdligencer . 

. (m) 

540,898 

739,203 

198,305 

L 

Stw . 

. (e) 

528,527 

628,655 

100,128 

L 

Times . 

. (e) 

969,313 

1,183,646 

214,333 

L 

•Post-Intelligencer . 

. (8) 

303,428 

286,567 

16,861 

L 

Times . 

. (8) 

300,805 

316,583 

15,778 

L 

Total  Daily . 

2,038.738 

2,551,504 

512,766 

L 

Total  Sunday . 

604,233 

603,150 

1,083 

G 

Grand  Total . 

2,642,971 

3,154,654 

511,683 

L 

•  Sunday  Post-InteUigenoer  figures  indude  American  Weekly  linage,  1931  — 
129,199  Unes;  1930—  101,598  lines. 


SOUTH  BEND.  IND. 


News-Times . 

. (e) 

640,402 

818,074 

177,672  L 

Tribune . 

. (e) 

695,434 

833,622 

138,188  L 

News-Times . 

. (8) 

125,675 

164,458 

38,783  L 

Tribune . 

. (8) 

122,820 

152,035 

29,215  L 

Total  Daily . 

1,355,836 

1,651,696 

315,860  L 

Total  Sunday . 

248,495 

316,493 

67,998  L 

Grand  Total . 

1,584,331 

1,968,189 

383,858  L 

SPOKANE.  WASH. 


Spokesman-Review . 

392,479 

504,655 

112,176 

L 

ChrMiide . 

. (e) 

740,776 

936,624 

195,848 

L 

Press . 

. (e) 

312,792 

428,252 

115,460 

L 

Spokesman-Review . . 

. (3) 

219,548 

216,364 

3,184 

G 

To^  Daily . 

1,446,047 

1,869,531 

423,484 

L 

Total  Sunday . 

219,548 

216,364 

3,184 

G 

Grand  Total . 

1,665,595 

2,085,895 

420,300 

L 

ST.  LOUIS.  MO. 


Globe-Democrat . 

630,197 

794,064 

163,867 

L 

Pcst-Dispateh . 

. (e) 

1,243,287 

1,366,725 

123,438 

L 

Star . 

. (e) 

622,533 

675,699 

53,166 

L 

'Hmes . 

. (e) 

302,284 

399,454 

97,190 

L 

Globe-Democrat . 

. (S) 

279,581 

297,887 

18,306 

L 

Post-Dispatch . 

. (S) 

516,027 

529,376 

13,349 

L 

Total  Dafly . 

2,798,281 

3,235,942 

437,661 

L 

Total  Sunday . 

795,608 

827,263 

31,655 

L 

Gratxl  Total . 

3,593,889 

4,063,205 

469,316 

L 

SYRACUSE.  N.  Y. 


Herald . 

. (e) 

743,961 

860,560 

116,699 

L 

Journal . 

746,916 

797,687 

50,771 

L 

Port-Standard . 

566,976 

671,530 

104,654 

L 

Herald . 

. ®) 

155,327 

192,280 

86.953 

L 

•American . 

. ®) 

211,818 

186,199 

25,619 

L 

Post-Standard . 

. (S) 

133,604 

164,321 

30,717 

L 

Total  Daily . . 

2.059.853 

2,329,777 

271,924 

L 

Total  Sunday . 

600,749 

542,800 

42,061 

L 

Grand  Total . 

2,558,602 

2,872,877 

313,985 

L 

•  Sunday  American  figures  indude  American  Weekly  linage,  1931  —  115,489 
lines;  1930  —  95.593  lines. 

TACOMA.  WASH. 


Ledger . 

News-Tribune. 

Timss . 

Ledger . 


Total  Daily .  1,444,487  1,739,992  295,505  L 

Total  Sunday .  185,977  227,141  41,164  L 

Grand  Total .  1,630,464  1,967,133  366,669  L 

TOLEDO.  OHIO 

Times . (m)  196,182  264,218  67,236  L 

BUde . (e)  1,013,211  1,251,670  238,459  L 

News-Bee . (a)  591.351  669,812  78,461  L 


TOLEDO — Continued 


Total  Sunday. 


1931 

303,962 

1930  Gain  or  Loa 
291,433  12.5290 

1,801,544 

2,185,700 

384,1561 

393,962 

291,433 

12.5291 

2,105.506 

2,477,133 

371,6271 

TORONTO,  CANADA 


Globe . 

478,483 

Mail  and  Empire . 

. (m) 

548,013 

Star . . 

. (e) 

1,471,914 

Star  (Weekly) . 

186,719 

Telegram . 

. (e) 

1,581,157 

Total  Daily . 

4,266,286 

Times . 

Times-Advertiser. , 


TRENTON,  N.  J. 

. (e)  728,361 

. . (8)  139,858 


.  868,219  950,745 

TULSA,  OKLA. 


Tribune . 

. (e) 

695.909 

814.749 

World . 

630,367 

828,986 

Tribune . 

. (S) 

127,060 

175,146 

World . 

. (8) 

225,250 

269,357 

Total  Daily . 

1.326,276 

1,643,735 

Total  Sunday . 

352,310 

444,503 

Grand  Total . 

1,678,586 

2,088,238 

WASHINGTON,  D.  C. 


Herald . (m) 

News . (e) 

Tunes . (e) 

Poet . (m) 

Star . (e) 

•Herald . (S) 

Post., . (8) 

Star . (S) 


1,615,499  1,762,526 


Total  Ddly .  3.402„559  3.6I6,0»7  213,4881 

Total  Sunday .  1,084,745  950,954  134,6910 

Grand  Total .  4,487,304  4,566,101  78,7971 

•  Sunday  Herald  figures  indude  American  Weekly  linage,  1931  — 115,489 
lines;  1930  —  95,593  lines. 


WESTCHESTER  COUNTY 


Mamaroneck  Times . 

. (e) 

204,884 

240,402 

Mt  Vernon  Argus . 

. (e) 

694,895 

722,260 

New  Rochelle  Standard  Star. . .  (e) 

527,092 

598,528 

Ossining  Citisen  Sentinel. 

. (e) 

217,445 

241 ,286 

Port  Chester  Item. . 

. (e) 

430,977 

464,176 

Tarrytown  News . 

. (e) 

347,173 

376,045 

Yonkers  Herald . 

. (e) 

540,303 

570,022 

Yonkers  Statesman . 

. (e) 

424,387 

401,365 

White  Plains  Press . 

. (e) 

439,042 

518,133 

White  Plains  Reporter. . . 

. (e) 

655,698 

919,504 

Grand  Total . 

4,481,896 

5,051,721 

WICHITA,  KAN. 

Beacon . 

. (e) 

645,030 

761,112 

Eacle . 

. (m) 

509,428 

634,744 

Eagle . 

. (e) 

465,740 

510,155 

Beacon . 

. (S) 

239,173 

289,767 

Eagle . 

. (S) 

227,481 

250,520 

Total  Daily . 

1,620,198 

1,906,011 

Total  Sunday . 

466,654 

540,287 

Grand  Total . 

2,086,852 

2,446,298 

(N.Y.)  GROUP 

240,402  35,5181 


WILKES-BARRE,  PA. 


Record . 

1,055,594 

1,075,756 

Tunes  Leader . 

. (e) 

1,053,797 

929,634 

News . 

. (e) 

442,570 

540,768 

Independent . 

. (S) 

203,148 

191,429 

Tetegram . 

. (8) 

63,843 

62,067 

Total  Daily . 

2,551.961 

2,546,158 

Total  Sunday . 

266,991 

253,496 

Grand  Total . 

2,818,952 

2,799,654 

WINSTON-SALEM, 

N.  C. 

Twin  City  Sentinel . 

. (e) 

376,500 

518,741 

Journal  Sentinel . 

. (S) 

91,090 

66,806 

.  467,590  585,547 

WORCESTER.  MASS. 


Telegram . 

720,673 

906,835 

Gaiette . 

. (9) 

747,616 

963,625 

Post . 

. (e) 

534,453 

594,331 

Telegram . 

. (8) 

257,166 

230,920 

Total  Daily . 

2,002,742 

2,464,791 

Total  Suixlay . . 

257,166 

230,920 

Grand  Total . 

2,259,908 

2,695,711 

YOUNGSTOWN,  OHIO 

Vindicator . (e)  798,277  947,334 

Tdegram . (a)  710,796  865,198 

Vindicator . (S)  170,770  162,373 


Total  DaUy .  1,509,073  1,812,532 

Total  Sunday .  170,770  162,373 

Grand  Total .  1,679,843  1,974,905 
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CHARLES  KARPO 


Coast  Reporter  Dies;  Kept  Condition 
from  Family  and  Associates 

Charles  Karpo,  reporter  for  the  Oak¬ 
land  (Cal.)  Post-linquirer,  died  last 
week,  revealing  a  tale  of  quiet  heroism 
that  stirred  his  friends  and  resulted  in 
news  mention  in  varied  forms  and 
editorial  praise  from  his  own  newspaper. 

For  with  his  death  it  was  discovered 
that  Mr.  Karpo  had  known  for  more  than 
a  month  that  he  was  doomed.  He  had 
kept  even  from  his  w’ife  information  of 
a  cancerous  condition  until  he  collapsed 
several  days  before  his  death.  Up  to  the 
time  of  his  collapse  he  remained  on  his 
job,  the  “county  beat,”  to  spare  sorrow  to 
his  wife  and  friends  as  long  as  possible. 

Mr.  Karpo  covered  the  city  hall  beat 
at  Berkeley  for  several  years,  and  then 
was  transferred  to  Oakland  by  the  Post- 
Enquirer. 


MAJOR  ALFRED  BIRDSALL 


Former  Vanderbilt  Mechanical  Execu¬ 
tive  Dies  in  Reno,  Nev. 

Major  Alfred  W.  Birdsall,  former 
army  officer  and  newspaper  executive, 
was  found  dead  at  Reno,  June  17,  two 
^ys  after  being  divorced  from  Mrs. 
Henriette  de  C.  Birdsall,  wealthy  and 
titled  Parisienne.  Death  was  attributed 
to  a  heart  attack. 

Cornelius  Vanderbilt,  Jr.,  was  Major 
Birdsall’s  military  chauffeur  during  the 
officer’s  active  service  in  France  during 
the  World  W’ar.  When  Mr.  Vanderbilt 
started  his  chain  of  tabloid  newspapers, 
the  Illustrated  Daily  Xeies  of  Los 
Angeles,  the  Herald  of  San  Francisco 
and  the  Daily  Tab  of  Miami,  Major 
Birdsall  became  mechanical  superintend¬ 
ent  of  these  papers. 

For  a  time  he  was  with  the  Gannett 
organization  as  a  mechanical  executive. 


EDWARD  T.  ROLLINS 


Publisher  of  Durham  (N.C.)  Herald 
and  Sun  Dies  at  67  Years 

Edward  Tyler  Rollins,  67,  publisher 
of  the  Durham  (N.C.)  Herald  and  Sun, 
died  of  heart  disease  June  22  at  his  home 
in  Durham.  Mr.  Rollins  was  for  30 
years  publisher  of  the  Durham  Herald. 
He  purchased  the  Sun  two  years  ago. 

He  was  born  in  Cary,  N.C.,  going  to 
Durham  as  a  young  man.  In  the  1890’s 
he  became  part  owner  of  the  Herald, 
serving  as  business  manager.  His  part¬ 
ner  for  many  years  was  the  late  Joseph 
H.  King.  Since  Mr.  King’s  retirement 
in  1918  Mr.  Rollins  had  been  president 
and  treasurer  of  the  Herald  Publishing 
Company. 


MILTON  A.  METZGER 


Veteran  Iowa  and  Nebraaka  News¬ 
paperman  Dies 

Milton  Allen  Metzger,  70,  for  56  years 
a  newspaperman  in  Beatrice,  Neb.,  and 
Council  Bluffs,  la.,  died  of  a  heart  at¬ 
tack  in  a  Council  Bluffs  hospital,  June 

He  had  been  for  26  years  telegraph 
and  state  editor  of  the  Council  Blitffs 
Nonpareil.  His  newspaper  work  began 
as  a  “printer’s  devil”  at  14.  for  M.  A. 
Brown,  then  publisher  of  the  Beatrice 
Express,  now  editor  of  the  Kearney 
(Neb.)  Huh. 

One  of  his  sons,  Theodore  M.  Metzger 
of  the  Lincoln  bureau  of  the  Associated 
Press,  was  at  his  bedside  when  he  died. 


EDWARD  HENRY  HOLDEN 

Edward  Henry  Holden,  former  editor 
of  the  .9a/7  Lake  Tribune,  died  June  23 
<n  Salt  T^ke  City  at  the  age  of  73.  He 
retired  more  than  two  years  ago.  Start¬ 
ing  as  a  reporter  on  the  Stockton  (Cal.) 
Independent  in  1884.  Mr.  Holden  con¬ 
tinued  in  journalism  for  45  years.  He 
s^nt  11  of  them  as  telegraph  editor  of 
the  Butte  (Mont.)  .Miner,  and  nine  in 
the  same  post  on  the  .^alt  Lake  City 
Herald.  In  1911  he  joine<l  the  Tribune 
of  that  city  as  telegraph  editor,  became 
^naging  editor  seven  years  later  and 
from  1924  to  1929  was  ^itor-in-chief. 


©btluarg 


T  OU  M.  HOUSEMAN,  72,-  veteran 
theatrical  manager,  sports*’  promoter 
and  newspai)erman,  who  a  decade  ago 
was  well-known  in  Chicago  newspaper 
circles,  died  June  22  in  Los  Angeles, 
Cal.  For  several  years  Mr.  Houseman 
was  siKjrts  editor  of  the  old  Chicago 
Inter-Ocean.  Then  he  went  into  sports 
promotion  work  and  later  the  theatrical 
business.  He  became  western  manager  of 
the  A.  H.  Woods  Production  Company, 
which  position  he  held  for  16  years,  until 
he  retired. 

Thomas  J.  McIncrow,  24,  reporter, 
Utica  (N.Y.)  Daily  Press,  died  June  22 
in  St.  Elizabeth’s  Hospital,  Utica,  fol¬ 
lowing  an  emergency  operation  for 
appendicitis  four  days  earlier.  Mr.  Mc¬ 
Incrow  formerly  was  a  reporter  for  the 
Utica  Obseri'cr-Dispatch.  He  is  sur¬ 
vived  by  his  mother  and  a  brother,  Leo, 
both  of  Utica. 

John  Brough  Watson,  75,  correspon¬ 
dent  at  Washington,  Mass.,  for  the  Pitts¬ 
field  (Mass.)  Berkshire  Evening  Eagle, 
for  20  years  prior  to  last  November,  died 
June  17,  after  a  lingering  illness. 

Thomas  P.  Reynolds,  national  repre¬ 
sentative  of  the  Newspaper  Supply 
Company  Omaha,  Nebr.,  and  former 
vice-president  and  president  of  the  Inter¬ 
national  Sterotypers  and  Electrotypers 
Union  of  North  America,  died  June  20, 
in  Omaha,  of  heart  disease. 

W  ii.LiAM  Bach,  manager  of  the  R.  C. 
Maxwell  .Advertising  Company,  and 
former  .Atlantic  City  councilman,  died 
lune  12  of  heart  disease  at  his  Atlantic 
City  home. 

Lucius  E.  Fuli.ij«,  76,  founder  of  the 
Lumber  World  and  for  many  years  with 
various  lumber  trade  journals  in  Chicago, 
died  June  15  in  Los  Angeles,  Cal.  He 
is  survived  by  his  wife.  Burial  was  in 
Los  Angeles. 

Jack  Wade,  for  18  years  feature 
writer,  Boston  Sunday  Post,  died  at  the 
Homeopathic  Hospital  in  Boston  June  20, 
following  a  major  operation.  One  daugh¬ 
ter,  his  mother  and  three  sisters  survive. 

J.  Edward  Gibbs,  68,  bookkeeper,  Nezv 
Bedford  (Mass.)  Times  for  nearly  30 
years,  died  at  his  home  in  New  Bedford 
June  17. 

Mrs.  Rof.  Fowler,  wife  of  Roe  Fowler, 
Chicago  Tribune  reporter  was  killed  re¬ 
cently  in  an  automobile  accident. 

Berton  H.  Snover,  56,  Albion  district 
representative,  Buffalo  Evening  News  for 
many  years,  died  last  week  in  his  home 
following  a  prolonged  illness. 

Edward  F.  Roche,  52,  owner  and 
editor  of  the  Whitehall  (N.Y.)  Times, 
died  June  19  at  Wilkes-Barre,  Pa.,  where 
he  had  gone  for  treatment.  He  was 
mayor  of  Whitehall  twice. 

Ferdinand  J.  Weinert,  Jr.,  formerly 
an  advertising  solicitor  for  the  St,  Louts 
Post-Dispatch  and  Times,  died  June  15 
at  Alamogordo,  N.M.,  where  he  had  re¬ 
sided  for  a  year.  After  leaving  St.  Louis 
he  was  for  a  time  advertising  solicitor, 
El  Paso  (Tex.)  Post. 

Charles  Housfji,  70,  widely  known 
newspaperman,  died  recently  at  Lamesa, 
Tex.,  where  he  had  been  editor  and  pub¬ 
lisher  of  the  Daivson  County  Journal. 


OSCAR  CONKLIN 

Oscar  Conklin,  52,  publisher  of  the 
Ventura  (Cal.)  L'ree  Press  died  at  Long 
Beach,  Cal.,  June  20.  Conklin  started  his 
newspaper  career  in  1907  as  a  reporter  on 
the  .Miami  (Fla.)  Metropolis  and  later 
became  city  editor.  A  year  later  he  be¬ 
came  general  manager  of  the  Miami 
(Fla.)  Herald.  In  191)9  he  became  presi¬ 
dent  of  the  Florida  Press  Association.  In 
1917  he  joined  the  Omaha  (Neb.)  Nezvs 
and  a  short  time  later  became  business 
manager  of  the  Phoenix  (Ariz.)  Republi¬ 
can.  In  1918  he  went  to  California,  and 
in  1925  he  bought  a  half  interest  in  the 
Ventura  Free  Press  which  he  sold  in 
1929.  He  remained  as  publisher  of  the 
Free  Press  until  February  when  he  was 
taken  ill.  Funeral  services  were  held  at 
Long  Peach,  June  22,  with  the  burial  at 
A’entura. 


Dear  Mr.  Newspaper  Publisher: 

All  my  life  I  have  been  selling  and  writing  advertisements  for  newspapers. 
Always  have  I  done  all  I  could  to  convince  business  interests  that  news¬ 
papers  should  be  the  FIRST  MEDIA  selected  to  insure  the  success  of  their 
advertising  campaigns. 

When  it  was  more  difficult  to  secure  national  advertising  for  newspapers 
than  it  is  now,  I  conceived  a  plan  which  was  put  into  effect  in  January, 
1909,  and  continued  until  1913.  During  this  period  I  wrote  a  daily  let¬ 
ter  calling  attention  of  readers  of  newspapers  to  the  benefits  they  derived 
from  reading  advertisements  and  buying  from  advertisers. 

At  the  beginning  my  daily  letter  appeared  in  one  newspaper  only — the 
New  York  Evening  Mail,  of  which  I  was  Advertising  Director — but  the 
letter  became  so  popular  with  readers  and  advertisers  and  advertising  inter¬ 
ests  that  eventually  fifty-five  other  newspapers  printed  it  daily. 

Newspapers  carrying  the  daily  letter  increased  the  volume  of  their  adver¬ 
tising,  but  better  than  that,  increased  reader  confidence  in  their  advertising 
pages  was  developed. 

Advertisers  found  their  advertisements  paid  them  better.  They  took 
greater  pains  in  preparing  their  copy.  They  wanted  readers  to  accept  their 
statements  as  helpful  and  dependable. 


Now  that  advertisers — natiortal  and  local — are  looking  to  news¬ 
papers  to  restore  business,  it  seems  to  me  that  the  time  is  ripe  to  re¬ 
sume  writing  friendly  letters  to  newspaper  readers,  urging  their  co¬ 
operation  with  advertisers  to  bring  back  good  times. 

Therefore.  I  make  you  the  following  proposition: 

I  will  supply  you  with  three  letters  a  week,  each  averaging  300  words, 
that  will  carry  the  caption  “Dear  Readers.” 

I  will  supply  these  letters  at  a  cost  to  you  of  only  $3.00  per  week.  I 
make  the  price  reasonable  because  I  am  hoping  a  great  many  publishers  will 
print  them. 

Every  publisher  in  every  community — no  matter  how  many  newspapers 
are  published  in  any  one  community — may  have  these  letters  to  run  three 
times  a  week  for  a  year.  They  cannot  possibly  be  construed  as  a  com¬ 
petitive  feature  because  their  sole  objective  is  to  develop  greater  good  will 
between  advertisers  and  readers,  and  to  make  their  transactions  with  one 
another  mutually  agreeable,  satisfactory  and  profitable. 

With  the  added  experience  gained  during  the  past  twenty  years,  and 
appreciating  more  than  ever  the  value  of  advertising  in  newspapers.  I  have 
a  rich  background  which  will  enable  me  to  write  letters  to  “Dear  Readers” 
that  will  earn  their  respect  and  appreciation.  Not  only  that,  advertisers 
will  appreciate  them  and  they  will  influence  them,  no  doubt,  to  spend 
more  money  in  your  newspaper. 


NOW  TO  SHOW  YOU  WHAT  KIND  OF  A  SPORT  /  AM 

AND  TO  PROVE  THAT  I  AM  NOT  ACTUATED  SOLELY 

BY  MERCENARY  MOTIVES,  BUT  AM  PRIMARILY  ACTU¬ 
ATED  BY  A  SINCERE  DESIRE  TO  HELP  NEWSPAPERS 

GET  MORE  ADVERTISING,  I  WILL  AGREE  TO  THE 

FOLLOWING; 

If  a  sufficient  number  of  newspaper  publishers  accept  my  offer  so  as  to 
yield  an  income  in  excess  of  the  modest  sum  1  shall  retain  for  my  services 
and  to  pay  expenses.  I  will  use  such  excess  of  income  in  buying  space  in 
the  advertising  columns  of  EDITOR  B  PUBLISHER,  which  is  the  official  rep¬ 
resentative  of  the  newspaper  industry,  as  you  well  know. 

It  is  the  logical  medium  in  which  to  advertise  the  advantages  of  adver¬ 
tising  in  newspapers. 

Advertisers,  advertising  agencies,  advertising  managers,  agency  account 
executives  and  agency  space  buyers,  all  look  to  EDITOR  tf  PUBLISHER 
every  week  for  complete  news  about  newspapers  and  advertising  in  news¬ 
papers. 

If  my  proposition  appeals  at  all.  then  I  ought  to  get  enough  orders  from 
newspaper  publishers  to  assure  an  excess  income  large  enough  to  buy  at 
least  one  page  of  space  in  EDITOR  &  PUBLISHER  every  week  for  a  year. 

This  weekly  advertisement  would  list  the  names  of  all  newspapers  print¬ 
ing  the  letters,  and  would  carry  besides  a  message  emphasizing  the  efforts 
being  made  by  them  to  establish  a  more  friendly  relationship  between  read¬ 
ers  and  avertisers.  It  will  help  to  increase  national  advertising  in  your 
newspapers. 

Will  you  please  advise  me  as  soon  as  possible  of  your  decision?  I  think 
the  letters  should  start  the  first  week  in  August. 

Sincerely  yours, 

WILLIAM  C.  FREEMAN, 

110  East  42nd  Street, 

New  York  City. 

Telephone:  Ashland  4-3188. 

P.  S.  If  publishers  of  weekly  newspapers  should  wish  to  print  a  letter 
once  a  week  for  a  year.  I  will  supply  them  with  one  suited  to  their  field. 
Price.  $1.00  per  letter. 

W.  C.  F. 
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SEARS,  ROEBUCK  TAKES 
CREDIT  FOR  TIRE  WAR 

“Started  It  All,”  Copy  Announces, 
Complicating  Battle  Between  Fire* 

stone  and  Montgomery  Ward 
Over  “Mail  Order”  Values 

While  the  public  continued  to  study 
charts  of  automobile  tire  comparisons 
and  the  Federal  Trade  Commission  looked 
into  charges  of  unfair  practices  in  adver¬ 
tising,  Sears,  Roebuck  &  Co.  placed  copy 
in  newspapers  this  week  taking  full  credit 
for  having  started  the  tire  war.  Until 
the  Sears,  Roebuck  advertising  appeared, 
Montgomery  Ward  &  Co.  had  held  the 
spotlight  in  the  trade  controversy  with 
Harvey  S.  Firestone. 

Who  did  start  the  war?  tire  distribu¬ 
tors  are  asking  as  newspapers  and  maga¬ 
zines  publish  one  large  advertisement 
after  another,  for  Montgomerv  Ward, 
then  for  Firestone,  again  for  Montgom¬ 
ery  Ward,  again  for  Firestone,  and  now 
for  Sears,  Roebuck. 

“This  is  the  tire  that  started  it  all," 
said  the  Sears,  Roebuck  copy  appearing 
this  week.  Garnishing  the  statement  was 
a  cartofm  illustrating  the  Sears,  Roebuck 
“star”  tire,  the  Allstate  Balloon,  with 
sketches  of  other  tires,  personified,  throw¬ 
ing  up  their  hands,  saying  “We  give  up,” 
«nd  “Curses!” 

“There’s  much  ado  about  tires  nowa¬ 
days,”  began  the  text.  “It  seems  that 
somebody’s  bad — for  words  are  flying 
thick  and  fast,  charts  are  being  published 
with  a  lot  of  specifications  that  nobody 
understands,  and  Allstate  tire  prices  are 
being  advertised  all  over  the  country  by 
competitors.  (They  are  mighty  g<xxl  tire 
prices  and  we  are  glad  to  have  them 
advertised.) 

“It’s  a  good  old  war  of  words — the  sort 
of  thing  that  never  helped  anybody  and 
never  hurt  anybody,  but  still  is  a  lot  of 
fun.  W^ish  we  Cf)uld  get  in  it.  but  we 
are  too  busy  meeting  the  demand  for  All¬ 
state.  When  we  do  have  time  to  talk, 
there  are  so  many  really  important  things 
we  want  to  say  about  .Allstate  that  there 
isn’t  a  chance  of  mentioning  anything  else. 
However,  all  this  hullabaloo  is  to  be  ex¬ 
pected.  Allstate  just  couldn’t  help  start¬ 
ing  something.  Such  a  good  tire  is  bound 
to. 

“Something  is  Ixiund  to  start  when 
29  X  4.40  tires  are  selling  for  $20.45 — 
then  a  new  one  comes  along  and  in  five 
years  prices  go  to  $4.98  for  a  29  x  4.40 
balloon. 

“Well,  it’s  started !  But  it’s  the  wrong 
something.  Instead  of  better  tires  and 
lower  prices  and  better  service,  the 
motorists  are  being  fed  a  lot  of  words.” 

Firestone  first  made  a  public  issue  of 
tire  prices  and  tire  values  several  months 
ago  when  his  newspaper  advertising  in¬ 
vited  “a  showdown  on  this  matter  of  tire 
comparisons.”  The  copy  followed  publi¬ 
cation  of  the  new  Sears.  Roebuck  &  Co. 
mail  order  catalogues  in  which  claims  of 
leading  tire  manufacturers  were  disputed 
in  favor  of  the  mail  order  concern’s  tires. 

Montgomery  Ward  &  Co.  seized  on  the 
Firestone  coity  for  a  retort  when  Fire¬ 
stone  made  a  comparison  betw'een  “Our 
tire”  and  “A  certain  special  brand  mail 
order  tire.”  Ward  addressed  an  “open 
letter”  to  Harvey  "S.  Firestone,  asking 
“Whose  ‘mail  order’  tire  are  you  talking 
about  ?”  Then  followed  another  W’ard 
adverti.sement  in  which  it  was  stated  that 
a  complaint  had  l)een  made  to  the  Fed¬ 
eral  Trade  Commission  against  Fire¬ 
stone’s  unfair  practices. 

“Montgomery  Ward  is  the  oldest  mail 
order  house  in  America.”  said  this  copy. 
“So  when  you  say  ‘mail  order’  many  peo¬ 
ple  naturally  think  first  of  Montgomery 
Ward  &  Co.” 

This  battle  of  the  tire  industry  has  been 
looming  ever  since  Firestone  established 
a  chain  of  factory-sponsored  tire  sales 
stations  across  the  country.  He  invited 
retail  competition  while  the  other  big  tire 
manufacturers  contented  themselves  with 
independent  dealer  fiutlets.  Firestone’s 
move  was  quicklv  followed  bv  Standard 
Oil  Cf)mpany  of  New  Jersey  which  turned 
all  of  its  gasoline  filling  stations  into  tire 
agencies  also.  Then  Goodrich  started  a 
coast-to-coast  lineup  of  service  stations. 


BRITISH  COLUMBIA  OUTING 

One  Hundred  Members  of  Journalists’ 

Institute  Make  Trip  to  Kamloops 

Kamloops,  in  the  interior  of  British 
Columbia,  was  host  to  nearly  100  mem¬ 
bers  of  the  British  Columbia  Institute  of 
Journalists  June  14.  Leaving  Vancouver 
Saturday  evening  in  two  special  coaches 
on  the  Canadian  National  Railways,  the 
party  arrived  in  Kamloops  at  9  o’clock 
.Sunday  morning.  A  civic  breakfast  was 
held  at  the  Plaza  Hotel,  at  which  the 
delegates  were  welcomed  by  Mayor  W.  J. 
Moffatt  and  J.  I.  Kerr  of  the  Kamloops 
Sentinel.  Following  breakfast  the 
visitors  were  taken  to  Tranquille,  B.  C. 
Luncheon  was  served  at  Echo  Lodge,  at 
Paul  Lake  alxnit  15  miles  from 
Kamloops. 

Speakers  during  tiie  day  were  C.  O. 
Scott,  president  of  the  Institute  N.  F. 
Pullen,  secretary,  and  P.  W.  Luce. 

Representatives  of  the  Victoria  papers 
were  Harold  B.  MacDonald,  president  of 
the  Victoria  branch  of  the  institute  and 
J.  K.  Nesbitt  of  the  Victoria  Times. 

RUSHED  PICTURES  BY  PLANE 

Pictures  of  the  Harding  Memorial  ded¬ 
ication  ceremonies  in  Marion.  O..  last 
week  were  flown  from  Marion  to  Toledo 
for  the  Toledo  Blade  by  Jerry  Nettleton. 
and  were  used  in  the  home  edition. 


ATTACK  ON  CAN  SIZES 
BROUGHT  REJOINER 

Buffalo  Timet  Telit  of  “Cheating”  of 
Food  Firmt  —  Attociation  Deemt 

Comment  “Unfortunate  for  Your 
Advertiting  Department” 

“After  all,”  said  an  editorial  in  the 
Buffalo  (N.Y.)  Times  recently,  “it  is 
still  the  business  of  a  newspaper  to  serve 
the  interest  of  a  consumer  even  ahead  of 
an  advertiser.” 

A  letter  from  the  press  agent  of  the 
Evai)orated  Milk  Association,  in  which 
she  referred  to  a  recent  Times  editorial 
telling  of  a  nearly  indistinguishable 
change  in  the  size  of  cans  of  evaporated 
milk  which  served  to  “fool  the  public,” 
provoked  the  above  assertion.  The  letter 
from  the  Milk  Association  to  the  Times, 
which  was  printed,  said  that  publication 
of  the  editorial  was  “most  unfortunate, 
not  only  because  of  the  damage  it  may  do 
your  advertising  department  but  because 
of  its  unfairness  to  evaporated  milk 
manufacturers.” 

Prior  to  its  first  editorial  the  Times 
printed  a  story  to  the  effect  that  food 
prices  in  Buffalo  had  Ijeen  reduced  17.2 
per  cent  compared  with  a  year  ago,  the 
authority  being  the  bureau  of  statistics  of 
the  U.  S.  Department  of  Labor.  The 


editorial  was  based  on  the  complaint  of  a 
reader  who  had  brought  two  empty  cans 
of  evaporated  milk  to  the  office,  both 
looking  alike,  and  about  the  same  sizt, 
but  one  containing  a  pound  net  and  the 
other  14)4  ounces,  at  the  same  price. 

“Between  the  time  the  first  can  was 
bought,”  the  editorial  said,  ‘‘the  price 
was  actually  increased  to  the  housewife, 
but  she  didn't  know  it.  The  chances 
are  that  the  dealer  himself  is  unaware  of 
the  fact  that  cans  of  this  particular  brand 
of  milk  had  been  shrinking  in  size.  In 
all  probability  the  manufacturer  reaped 
all  the  benefits  of  this  despicable  kind  of 
cheating.  .  .  He  knows  that  the  aver¬ 
age  housewife  is  pretty  unobserving.  .  . 
And  he  can  escai)e  legal  responsibility 
by  lettering  the  weight  of  the  can  on 
the  label,  even  though  that  lettering  is 
so  inconspicuous  it  escapes  the  observa¬ 
tion  of  most  of  us.” 

The  letter  from  the  press  agent,  Anna 
B.  Towse,  said  the  manufacturers  de¬ 
cided  on  the  14%  ounce  can  in  February 
and  that  the  price  of  the  16-ounce  cans 
was  adjusted  to  make  the  price  compar¬ 
able  to  the  14%-ounce  product. 

C.  K.  Matson  is  editor  of  the  Times. 

GRIFFIN  IN  VIENNA 

Allen  Griffin,  president  and  publisher 
of  the  Monterey  (Cal.)  Peninsular 
Herald,  is  in  Vienna  attending  sessions 
of  the  Rotary  International  meeting. 


MEXICO  CITY 

PRESS  CONGRESS  of  the  WORLD 
August  IO"i49  1931 
OFFICIAL  COXVEXTIOX  SPECIALS 


Lv.  St.  Louis 
Lv.  Memphis 
Lv.  New  Orleans 
Lv.  San  Antonio 
Ar.  Mexico  City 
Thru  De  Luxe  Trains. 


6:30  pm  Thur.  Aug.  6 

11:05  pm  Thur.  Aug.  6 

9:05  pm  Thur.  Aug.  6 

9:15  pm  Fri.  Aug.  7 

7:35  am  Sun.  Aug.  9 

Observation  Service — Drawing  Room 


I  ft 


^^ISSOURn 
PACIFIC 
^UHE^ 


A  SERVICE  INSTITunON* 


Compartment  Sleepers — Dining  and  Club  Cars 

OFFICIAL  HOUSE  PARTY  TOURS 
3  De  Mmxc  Escorted  Tours  t 

The  Travel  Guild,  Chicago,  has  been  selected  as  Official  Tour 
Operators  by  Convention  Committee. 

TOUR  NO.  1 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday,  Aug.  9,  spending  Aug. 
10-14  Inclusive  in  Mexico  City,  arriving  St.  Louis  Monday,  Aug.  17. 
One  in  a  lower  berth,  $198.00. 

TOUR  NO.  2 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday.  Aug.  9,  spending  Aug. 
10-14  inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City,  arriving  St.  Louis  Friday,  Aug.  21.  One  in  a  lower 
berth,  $253.91. 

TOUR  NO.  3 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday.  Aug.  9,  spending  Aug. 
10-14  Inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City  arriving  St.  Louis  Friday,  Guadalajara  arriving  St. 
Louis  Saturday,  Aug.  29.  One  in  a  lower  berth.  $366.35. 

hmorsries  —  Piclurs  Books  —  Further  Informstion 


E.  H.  McReynolds 
Transportation  Chairman 
Press  Congress  of  the  World 
8108  Missouri  Pacific  Bldg, 
St.  Louis,  Mo. 


Frank  L.  Martin 
Convention  Chairman 
Press  Congress  of  the  World 
University  of  Missouri 
Columbia,  Mo. 


M.EXICO  CITY  -  7500  feet  above  Sea 

Cool  -  Crisp  '  Comfortable  all  Summer  Long 
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HUNCHES 

One  Dollar  •vAll  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


WHAT  "blue  law”  ordinances  in  your 
city  or  statutes  in  your  state  could 
affect  the  manner  in  which  the  Fourth 
of  July  will  be  observed!*  In  addition 
to  modern  laws  against  fireworks,  there 
may  be  more  ancient  provisions  regard¬ 
ing  sports  and  athletic  games  on  holidays. 
_L.  G.  M. 


The  superintendent  of  mails  provided 
an  interesting  story  of  the  development 
of  air  mail  for  a  Burlington  (la.)  Haiok- 
Eyc  reporter.  He  also  gave  him  a  chart 
which  showed  the  time  mail  should  be 
dispatched  to  reach  each  city  in  the 
United  States  touched  by  mail  planes. 
The  story  proved  of  interest  despite  the 
fact  that  mail  planes  do  not  stop  at  the 
airport. — T.  K.  H. 

The  People’s  Lawyer  is  a  regular 
feature  of  the  Monday  editions  of  the 
Boston  Globe,  comprising  about  a 
column  of  answers  to  legitimate  ques¬ 
tions  of  law  which  have  been  sent  in 
during  the  preceding  week.  The  legal 
advice  is  given  by  a  competent  lawyer, 
and  is  greatly  trusted  by  the  readers. — 
R.  H.  M. 


“Under  Texas  Skies”  is  a  daily  column 
in  the  Dallas  News,  containing  one-sen¬ 
tence  accounts  of  human  interest  hap¬ 
penings  over  the  state.  One-column 
cartoons  are  used.  The  material  can  be 
obtained  from  country  weeklies. — D.  R.  B. 


The  Springfield  (Mass.)  Sunday 
Union-Republican  used  a  feature  story 
on  peculiar  accidents  reported  by  policy 
holders  to  accident  insurance  companfes. 
-L.  D.  C. 


The  past,  present,  and  future  of  your 
water  system  should  make  a  go^  fea¬ 
ture.  The  Akron  Times-Prcss  is  run¬ 
ning  such  a  series.  How  much  of  an 
increase  in  population  can  it  accommo¬ 
date,  whose  far-sightedness  was  respons¬ 
ible  for  provision  of  this  large  population, 
etc.?— U.  S.  V. 


WISCONSIN  LEAGUE  MEETS 

Resolution  Is  Passed  Condemning  Ad¬ 
vertising  Films — Color  Discussed 

Members  of  the  Wisconsin  Daily 
Newspaner  League  went  on  record  as 
opposed  to  the  showing  of  sponsored 
advertising  motion  picture  films  in  the 
state  of  Wisconsin  at  the  regular  quar¬ 
terly  meeting  held  at  the  Hotel  Schroe- 
der,  Milwaukee,  Wis.,  June  22. 

The  league  also  passed  a  resolution 
calling  for  radio  programs  and  items 
relating  to  broadcasts  to  be  handled  as 
paid  advertising. 

Ralph  S.  Kingsley,  of  the  Kenosha 
News,  president  of  the  league,  presided 
as  chairman  of  the  meeting.  H.  L.  Davis, 
of  the  Appleton  Rost-Crescent,  read  the 
secretary-treasurer’s  report.  O.  J.  Hardy, 
of  the  Oshkosh  Northioestern,  reported 
on  bills  affecting  newspapers  pending  in 
the  legislature.  William  F.  Huffman  of 
the  IRiseonsin  Rapids  Tribune,  told  of 
the  work  being  done  by  the  agricultural 
committee.  C.  E.  Broughton,  Sheboygan 
Press,  reported  that  the  Wisconsin  Mar¬ 
ket  Survey,  dealing  with  markets  repre¬ 
sented  by  the  33  league  members,  would 
be  ready  for  distribution  about  Aug.  15. 
Thomas  G.  Murphy,  Janesville  Gasette, 
suggested  that  the  newspapers  organize 
tour  bureaus  in  cooperation  with  rail¬ 
roads  and  steamship  lines  and  thereby 
stimulate  more  business  in  this  field  of 
advertising. 

There  was  a  general  discussion  on  the 
experiences  of  league  papers  in  connec¬ 
tion  with  color  printing.  A  survey 
showed  that  approximately  half  of  the 
membership  was  equipped  to  handle 
color  printing  and  it  was  generally  agreed 
that  the  rate  for  this  type  of  advertising 
should  be  50  per  cent  above  the  regular 
card  rates. 

It  was  revealed  that  none  of  the  mem¬ 
ber  papers  has  granted  concessions  to  de¬ 
partment  store  advertisers  seeking  a  40 
per  cent  reduction  on  Saturday  rates. 
In  connection  with  national  advertising 
accounts,  the  executive  committee  of  the 
league  was  delegated  to  report  to  p’en-- 
ber  papers  the  names  of  national  adver¬ 
tisers  who  are  slow  in  paying  their  bills. 


Under  the  heading  ‘‘Some  of  the  ‘Wild 
Life’  in  Indianapolis,”  the  Indianapolis 
News  recently  ran  an  interesting  full 
page  of  cuts  of  animals  about  town  in 
stone  and  bronze  and  live  models,  from 
the  fronts  of  buildings,  on  private  estates, 
in  parks,  etc. — Thora  Eigenmann. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
^  specialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
^  ciency  in  operation. 

S.  P.  WESTON,  INC. 

Newspaper  Buildings, 
Prednetion,  Operatiess, 

Surveys,  VaiuaSiosu. 

420  Lexington  Avenue,  New  York 


Several  San  Francisco  area  newspa¬ 
pers  have  adopted  the  plan  of  slugging 
illustrated  stories  to  provide  greater  clar¬ 
ity  for  the  reader.  In  addition  to  using 
black  face  slugs  in  seven  point  type  read¬ 
ing  “See  picture  on  page  X”  for  page  one 
news,  inside  page  photo  captions  are 
slugged  ‘‘See  story  in  adjoining  column” 
when  accompanied  by  stories.  The  San 
Francisco  News  has  extended  this  plan 
by  using  a  small  bold  face  inset  box 
reading  ‘‘Editorial  comment  on  this  ar¬ 
ticle  will  be  found  on  Page  X”  when 
news  stories  are  discussed  on  the  editor¬ 
ial  page. — W, 


Under  the  caption  ‘‘The  Cop  on  the 
Corner,”  the  Bridgeport  (Conn.)  Post  is 
using  a  dailv  series  of  biographical 
sketches  of  policemen. — C.B.  Barr. 


n^roduction..j, . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 

Robert  W  Dickerson 

ARCHITECT 

Specialising  in  Newspaper  Engineering 
1001  HURON  ROAD,  CLEVELAND 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


''PRANSCONTINENTAL  travel  by 
A  bus  is  daily  becoming  more  popular, 
and  regular  solicitation  of  bus  compan¬ 
ies  at  this  season  should  produce  classi- 
tied  display  or  display  copy.  "See  the 
country  as  you  go”  and  “economical 
travel”  are  sales  jKiints  which  can  be 
u.sed. — L.G.M. 


F'orty-nine  firms  subscribed  to  a  page 
in  Toledo  Blade  recently  to  sponsor  an 
Indian  head  sticker  safety  campaign, 
whereby  motorists  may  obtain  an  Indian 
head  sticker  for  their  cars  by  signing  a 
pledge  to  "help  save  the  scalps  of  Toledo 
children.” — R.  P.  (). 


The  Roswell  (N.M.)  Reeord  has  a 
feature  known  as  "Daily  Observations 
By  the  Advertising  Solicitor.”  Copy 
telling  of  the  value  of  advertising  is  pre¬ 
sented  in  a  chatty  way. — R.  W.  J. 


With  the  chains  using  large  space, 
there  ought  to  be  no  further  trouble  in 
lining  up  your  last  independent  grocer 
for  a  regular  weekly  advertisement, 
however  small. — W.  F.  B. 


The  Meriden  (Conn.)  Record  built  up 
a  page  of  cooperative  advertising  in  con¬ 
nection  with  "Safety  Lane”  tests  conducted 
by  the  New  Haven  County  Automobile 
Club.  Car  dealers  and  service  concerns 
took  space. — C.  B.  B. 


How  about  a  “Week-End”  Page  with 
the  cooperation  of  amusement  parks, 
bathing  pools,  barbecue  stands,  etc.? 
— W.F.B. 


“Come  to  Maine”  is  the  title  of  a 
special  page  layout  obtained  this  month 


r 


WISCONSIN  FOREMEN  ELECT 

Ray  Leach  of  Milwaukee,  assistant 
business  manager  of  the  Milwaukee 
Leader,  was  elected  president  of  the  Wis¬ 
consin  Newspaper  Composing  Room  Ex¬ 
ecutives’  association  at  its  annual  meeting 
at  Fond  du  Lac.  He  succeeds  O.  A. 
Weinrich  of  Madison.  Other  officers  are : 
Vice-president,  Elmer  Olsen,  Superior; 
secretary-treasurer,  M.  E.  Cartier,  Apple- 
ton.  Racine  was  chosen  as  the  1932  con¬ 
vention  city.  Tentative  plans  were  made 
for  holding  a  joint  convention  of  the  Wis¬ 
consin,  Illinois  and  Iowa  associations. 


OFFERING  FREE  CLASSIFIED 

For  a  time,  subject  to  the  decision  of 
the  newspaper,  the  Dayton  (O.I  Daily 
.Neji's  has  suspended  charges  on  18-word 
situation  wanted  advertisements  to  assist 
the  unemployed.  This  advertising  is  not 
taken  over  the  telephone  and  all  copy- 
must  be  prepared  by  the  advertisers. 


Plan  to  Save 

by  consulting 
the  Archineer 


Plan  to  save  money  on  yoot 
new  plant  and  its  operation. 
Our  special  experience  in  the 
design  of  successful  news¬ 
paper  plants  will  help  yon. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave..  Chicago 


Cline  -Westingrhouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
i«  u$ed  by 
New  York  Times 

New  York,  N.  Y. 

Ash  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicaco:  111  West  Washincton 

Streat 

New  York  I  Daily  Newa  Bldg. 
220  East  42nd  St. 

San  Francisco:  First  National 
I  ^  Bank  Buildinc 

i, _ 


by  the  Boston  Sunday  Herald.  Adver¬ 
tisements  were  solicited  from  Chambers 
of  Commerce  as  well  as  from  hotels, 
inns,  restaurants,  real  estate  agents, 
railroads,  land  companies,  beach  pub¬ 
licity  bureaus,  etc.,  from  all  over  the 
state.  The  same  idea  can  be  used,  on 
a  smaller  scale,  for  any  popular  summer 
resort  in  your  section. — P. 


To  stimulate  the  buying  of  used  cars, 
the  local  automobile  dealers’  association 
used  three-column  12-inch  space  in  the 
Pittsfield  (Mass.)  Berkshire  Eagle  to 
get  over  the  idea  that  5,000  Pittsfield 
families  need  more  than  one  car.  At 
the  same  time  the  newsi>aper  used  over 
its  classified  car  advertising  a  flag  line, 
“Get  a  second  car  so  tliat  your  wife 
may  keep  afternoon  engagements.” — 
L.D. 


350  AT  STAFF  PARTY 


More  than  350  employes  of  the 
Pittsburgh  Press  gathered  for  a  dinner- 
dance  at  The  Willows,  June  lb. 
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SURVEYS  CRIME  NEWS 
IN  RADIO  SPEECH 


City  Editor  of  Chicago  Evening  Amer¬ 
ican  Say*  It  Averaged  6.3  Per 
Cent  of  Total  Editorial 
Matter 


The  relation  of  crime  news  to  the  rest 
of  the  daily  grist  of  news  that  appears  in 
an  jiftemoon  newspaper  was  analyzed  by- 
Harry  C.  Read,  city  editor  of  the 
Chkago  Evening  Atncrican,  in  a  radio 
interview  over  station  W'JJD  recently. 
An  investigation  of  a  typical  newspaper 
month  in  1926  revealed  that  only  6.3  per 
cent  of  the  total  editorial  matter  in  the 
Evening  American  was  crime  news,  Mr. 
Read  said. 

Asked  which  story  he  would  headline 
in  his  paper  if  at  the  same  moment  he 
received  word  that  prohibition  had  been 
repealed ;  that  Lindbergh  had  flown  the 
Pacific :  and  that  a  philanthropist  had  an¬ 
nounced  that  he  would  build  a  subway 
in  Oiicago  and  present  it  to  the  city^ 
Mr.  Read  replied  as  follows: 

“That  is  an  easy  question  for  any 
newspaper  man.  The  stories  would  be 
handled  like  this.  The  story  about  pro¬ 
hibition  being  repealed  would  be  given 
the  most  prominence.  The  flight  of  Lind¬ 
bergh  across  the  Pacific  would  be  given 
second  place,  the  story  al)out  the  gift  of 
a  subway  to  the  city  would  be  given  the 
least  consideration. 

“Every  newspaper  editor  constantly 
asks  himself  these  questions :  How  many 
people  know  about  it,  what  do  they  say 
about  it,  how  closely  does  it  affect  their 
lives  and  the  lives  of  their  children? 
The  answers  to  those  questions  point  at 
once  to  prohibition  as  the  ntost  important 
story  of  the  three  in  the  lives  of  those 
people. 

“The  Lindbergh  story  takes  second 
place  because  it  fails  to  answer  all  the 
questions  fully.  It  answers  them  in  some 
degree  only  because  we  find  the  addi¬ 
tional  factor  of  adventure  in  the  storv. 
The  bare,  stark  courage  of  the  man  in 
flying  his  ship  alone  over  apparently  end¬ 
less  empty  miles  of  stormy  ocean  gives 
us  all  a  thrill,  but  in  the  final  analysis 
it  means  nothing  in  our  lives  personally 
if  the  flyer  succ^s  or  fails. 

“With  regard  to  the  subway  and  its 
donor,  you  can  readily  see  that  its  con¬ 
struction  is  a  matter  of  greatest  import¬ 
ance  to  the  people  who  live  along  its 
route.  The  interest  fades  as  people  live 
farther  away  from  it.  h'ventually  you  get 
to  the  folks  that  live  nowhere  near  it, 
and  they  simply  don’t  care  whether  there 
is  a  subway  or  not.” 

Referring  to  the  survey  made  in  re¬ 
gard  to  the  various  classifications  of 
news,  Mr.  Read  pointed  out  that  crime 
news  occupied  6.3  per  cent,  scandal  news 

2.5  per  cent  and  accident  news  1.6  per 
cent  for  the  month  of  November,  1926, 
in  the  Evening  American.  The  remain¬ 
ing  90  per  cent  w-as  devoted  to  various 
items  as  follows :  features,  including 
comic  strips,  fiction  stories,  jokes,  car¬ 
toons,  etc.,  25.2  per  cent;  cultural  and 
educational  articles,  13.6  per  cent ;  sports, 
17.1  per  cent;  general  domestic  news. 

10.5  per  cent ;  financial  news,  7.7  per  cent ; 
radio,  3.3  per  cent;  society,  5.1  per  cent; 
amusements,  3.8  per  cent ;  domestic 
politics,  national,  state  and  local.  2.7  per 
cent,  and  foreign  news,  six-tenths  of  one 
per  cent. 


LUTHER  TELEGRAPH  EDITOR 

Clyde  J.  Luther  has  been  named  state 
and  telegraph  editor  of  the  Co««fi7 
(la.)  Nonpareil,  succeeding  the  late 
ililton  A.  Metzger,  who  held  the  position 
for  26  years.  He  died  June  16.  Mr. 
Luther  is  a  former  employe  of  The 
Nonpareil.  Before  the  installation  of  the 
automatic  printers  on  the  Iowa  circuit  of 
the  Associated  Press,  Mr.  Luther  handled 
the  telegraph  key  for  the  Nonpareil. 


RAN  LIQUOR  CONTROL  SERIES 

Beginning  June  18.  the  Tulsa  (Okla.) 
World  published  a  series  of  three  ar¬ 
ticles  by  M.  Grattan  O’Leary,  associate 
editor  of  the  Ottawa  (Ont.)  Journal,  de¬ 
scribing  the  Canadian  liquor  control 
system. 


37  IN  PRINTING  CLASS 

Louis  Wiley  Gives  Commencement  Ad¬ 
dress  at  Empire  State  School,  Ithaca 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  delivered  the  com- 
■mencement  address  at  the  tenth  annual 
commencement  of  the  Empire  State 
School  of  Printing,  Ithaca,  N.  Y.,  June 
19.  Thirty-seven  graduates  received 
graduation  certificates. 

Mr.  Wiley  referred  to  printing  as  a 
“worthwhile  calling  in  itself”  and  a  step¬ 
ping  stone  to  writing,  advertising  and 
publishing.  “Another  inspiring  way  to 
look  at  your  work,”  he  said,  “is  that  you 
are  recording  your  generation  for  those 
who  are  to  come.” 

William  O.  Dapping,  managing  editor 
of  the  Auburn  Citizen-Advertiser  and 
chairman  of  the  school  committee  of  the 
New  York  State  Publishers  Association, 
presided  and  introduced  his  predecessor 
as  school  chairman.  John  W.  Baker, 
formerly  general  manager  of  the  Ithaca 
Journal-News.  Among  others  present 
were  William  T.  Dewart,  president  of 
the  .Vert’  York  .'iun.  Arthur  D.  Hecox, 
general  manager.  Albany  Evening  News, 
and  president.  New  York  State  Publish¬ 
ers  Association.  Karl  Theising,  execu¬ 
tive  secretary  of  the  association.  Fred 
Walker,  Ncio  York  Sun,  Mrs.  Olive  G. 
Btiisch,  publisher,  Hornell  Tribune- 
Times,  C.  A.  Blood,  assistant  vice-presi¬ 
dent,  I^ehigh  Valley  Railroad,  Harry  G. 
Stutz,  general  manager.  Ithaca  Journal- 
News  and  Mr.  Dewart’s  sons,  William 
T.  Jr.  and  Thomas  W..  who  were  gradu¬ 
ated  from  the  school  last  year. 

Five  of  the  graduates  are  now  em¬ 
ployed  as  memliers  of  the  Homell  Trib¬ 
une-Times  staff. 


WINNERS  GRADUATED 


Two  Girls  Who  Won  Daily’s  Scholar¬ 
ship*  Complete  Education 

Two  girls,  daughters  of  Chicago  Daily 
Nnt's  employes,  recently  graduated  from 
four-year  universitv  courses  through  the 
aid  of  the  Dailv  News  Employes’  Schol¬ 
arship  fund.  Thev  were  the  first  who 
received  scholarships  when  the  plan  was 
formulated  by  the  late  publisher.  Walter 
A.  Strong,  four  years  ago.  Miss  June 
Elizalieth  Potter,  daughter  of  Stephen 
A.  Potter,  of  the  composing  room, 
received  her  degree  in  philosophy  from 
De  Paul  University.  Miss  Mary  Joan 
Bunting,  daughter  of  John  T.  Bunting, 
Jr.,  of  the  display  advertising  depart¬ 
ment,  was  graduated  from  the  Univer¬ 
sity  of  Illinois  with  a  B.S.T.  degree. 
Both  girls  were  graduated  with  honors. 
Miss  Bunting  was  elected  to  Theta 
Sigma  Phi,  national  honorary  journalism 
society. 

The  scholarship  plan  instituted  in  1927 
awards  annually  to  two  part-time  em¬ 
ployes  of  the  Daily  News  in  their  senior 
year  of  high  school,  or  to  children  of 
employes,  scholarships  of  $1,000  each  to 
be  applied  on  tuition  or  other  expenses. 
Scholastic  excellence,  character,  general 
efficiency,  initiative,  leadership,  and  a 
high  standard  of  personal  habits  are 
considered  in  making  the  awards. 


TEMPO 


A  typeface  highly 
suited  to  fresher 
typography 

• 

LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  +  Chicago 


PAPER  AVERAGED  1,587 
NAMES  EACH  WEEK 


Lacon  (III.)  Home  Journal  Win* 

Five-Week  Contest  Conducted  by 
Chain — More  “Male  News’’ 
Requested 

Horace  G.  Baker,  editor  of  the  Lacon 
(111.)  Home  Journal,  county  seat  weekly, 
r.cently  won  first  honors  in  a  name- 
count  contest  conducted  by  the  Home 
News  Publishing  Company,  publisher  of 
a  chain  of  weeklies  in  northern  Illinois 
and  southern  Wisconsin. 

For  five  weeks  the  headquarters  office 
in  Chicago  counted  names  in  each  of  the 
five  pai>ers  in  the  chain.  The  average 
numlier  of  names  per  week  for  the  vari¬ 
ous  papers  follow ;  Lacon  Home  Jour¬ 
nal,  1587;  Farmer  City  (Ill.)  Journal, 
1204;  Lake  Geneva  (Wis.)  News- 
Tribune,  937;  Sandivich  (Ill.)  Free 
Press,  916;  and  Amboy  (Ill.)  News, 
820.  There  were  no  special  issues  dur¬ 
ing  the  contest  and  no  papers  were 
larger  than  eight  pages.  Names  on 
front  pages  of  the  five  papers  varied 
from  32  to  284. 

In  a  letter  to  editors  announcing  the 
award  of  a  new  straw  hat  to  the  winner, 
John  H.  Millar,  president  of  the  pub¬ 
lishing  company,  said : 

“The  United  States  has  about  passed 
through  the  era  of  newspaper  mergers 
inside  city  limits.  Trading  area  mer¬ 
gers  are  next  in  order.  Many  little 
villages  are  destined  to  be  absorbed  by 
larger  town  nearby.  So  are  many 
little  newspapers  in  them.” 

Volume  of  names  is  an  indication  of 
quality  as  well  as  quantity  of  news,  Mr. 


BLANKETS 

of  all 

KINDS 

FOR  PRESS  AND 

STEREOTYPE  ROOM 

PRESS  ROOM  PASTE 

MAILING  ROOM  PASTE 

STEREO.  MATRIX  PASTE 

CORK  MOLDING  BLANKETS 

American  Publishers  Supply 
P.O.  Box  131 
West  Lynn,  Mass. 


Millar  observed.  “From  42,000  to  80,- 
000  local  names  a  year  is  a  lot  of  news 
value  for  the  small  price  our  subscrip¬ 
tions  cost.  Every  editor  can  use  these 
name-count  figures  in  selling  both  adver¬ 
tising  and  circulation.” 

Mr.  Millar  is  stressing  the  need  for 
more  male  as  opposed  to  female  news 
in  the  five  papers,  especially  male  news 
of  local  agriculture.  “Too  large  a  pro¬ 
portion  of  our  personal  items  tell  of  the 
comings  and  goings  of  women,  he 
declared.  Able  farmers  can  spend  hun¬ 
dreds  of  dollars  and  months  of  hard 
work  building  their  herds,  erecting  or 
modernizing  improvements,  or  bettering 
their  methods  of  agriculture.  Yet  they 
make  no  ripple  in  the  news  columns  of 
the  local  paper,  while  routine  doings  of 
their  women  folk  chronically  excite  lino¬ 
type  machines  into  action.” 

SOLVED  STAMP  THEFT 

Amateur  detective  work  of  Paul  W. 
Savage,  a  photographer  of  the  lYorcester 
(Mzss.)Telegram-Gazette,  resulted  in  the 
recovery  of  stamps  worth  hundreds  of 
dollars  stolen  from  the  Worcester 
Historical  Society,  and  the  apprehension 
of  the  boy  alleged  to  have  stolen  them. 
One  stamp  alone  was  worth  $85.  Mr. 
Savage,  who  is  an  authority  on  valuable 
stamps,  became  suspicious  when  he  found 
an  excellent  specimen  of  an  almost  ex¬ 
tinct  stamp  in  the  collection  of  a  frieni 
He  went  to  the  collection  of  the  Histori¬ 
cal  Society,  where  he  remembered  seeing 
one  of  these  stamps,  and  found  it  missing. 
He  also  discovered  that  a  quantity  of 
others  were  missing  from  the  safe  of  the 
society.  He  learned  from  his  friend 
where  this  particular  stamp  had  been  pur¬ 
chased  and  detectives  picked  up  the 
young  collector. 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

Dasignars  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

Q  Spaclallst*  in  selection  and  sale 
2  ofmachineryforincreasedpro- 

■»  duction. 

§■  Consultants  in  construction,  de¬ 
li  sign,and  plan  of arrangements 
<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

J 

,2  A  Quality  Purchase  is,  after  all, 
the  Bxercise  af  the  Truest  Economy 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  etays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Com.  Addrw.  NENSCO — WorcMtar 


Supplies -Equipment 
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hearst  for  coolidge 

AS  NEXT  PRESIDENT 

Publisher  Send*  Editorial  from  Europe 
Asseiling  Any  Revision  of  War 
Debt  —  Interview  Not 
Printed  Abroad 


TRAIL  MARKER  PLACED 

The  first  of  sixty  bronze  markers  to  be 
placed  at  the  site  of  pony  express  stations 
over  the  old  route  from  St.  Joseph, 
Missouri  to  Sacramento,  Cal.  has  been 
placed  at  the  office  of  the  Salt  Lake 
Tribune  and  Telegram.  The  office  is  the 
site  of  the  Salt  Lake  home  station  of 
the  old  express. 


William  Randolph  Hearst  announced 
himself  in  favor  of  Calvin  Coolidge  for 
President  of  the  United  States,  in  an  edi¬ 
torial  printed  in  his  newspapers  June  23. 

Mr.  Hearst  is  in  Europe.  The  edi¬ 
torial,  which  vigorously  attacked  further 
revision  of  war  debts,  was  written,  an 
editor's  note  said,  in  reply  to  questions 
submitted  to  Mr.  Hearst  last  week  by  a 
representative  of  the  London  Daily  Ex¬ 
press.  The  article  was  not  printed  in 
the  British  newspaper,  the  note  said,  be¬ 
cause  “the  answers  to  the  questions  were 
not  what  the  Daily  Express  desired.  “In 
fact,”  the  note  continued,  “nothing  is 
printed  in  European  countries  these  days 
which  might  possibly  interfere  with  the 
marvellous  opportunity  now  offered 
Europe,  through  debt  reduction,  to  dip 
into  the  American  pocketbook.” 

In  the  editorial  Mr.  Hearst  said: 

“I  say  that  American  taxpayers  have 
enough  taxes  to  pay  on  obligations  they 
have  already  incurred,  and  that  they 
should  not  be  asked  to  pay  any  further 
the  price  of  European  war  frenzy,  and 
that  any  American  politician  who  asks 
them  to  pay  for  past  European  wars  or 
supply  funds  for  future  European  wars 
should  be  impeached  by  the  Congress  of 
the  United  States  and  tried  for  treason 
to  his  people  and  his  country.  .  .  . 

“I,  for  one,  declare  here  and  novv  for 
Calvin  Coolidge  for  the  next  President 
of  the  United  States.  I,  for  one,  sub¬ 
scribe  wholly  and  heartily  to  the  patriotic 
declaration  of  Mr.  Coolidge,  who 
denounced  this  scheme  for  the  outrageous 
piece  of  robbery  and  snobbery  that  it  is. 

“The  American  people  want  a  vigor¬ 
ous  .American  in  the  White  House,  and 
they  are  going  to  have  one  either  in  a 
Coolidge  or  a  Roosevelt." 

Mr.  Hearst  called  France  “the  ^  most 
disturbing  element  in  Europe  today”  and 
“the  war  menace  of  the  world.”  He  de¬ 
clared  she  has  “more  gold  per  capita  than 
any  nation  in  the  world,  because  she 
keeps  everything  that  comes  in  and  allows 
nothing  to  go  out — not  even  her  honest 
debts  to  the  nation  which  kept  her  from 
becoming  a  subordinate  province  of  the 
German  Empire.” 


MARKS  19TH  YEAR 

Godfrey  F.  Affonso,  dean  of  Honolulu 
newspaper  reporters,  celebrated  the  19th 
anniversary  of  his  connection  with  the 
Honolulu  CT.H.)  .Advertiser  on  May 
28.  One  time  a  member  of  the  terri¬ 
torial  legislature,  he  has  covered  the 
house  of  representatives  every  session 
since  he  became  a  newspaperman. 


Help  Wanted 

Sitnadona  Wanted 

Circulation — .tn  opening  is  available  on  a 
New  York  newspaper  for  a  elrcnlation  exeeo- 
tlve  with  a  record  of  snccessful  achievement 
and  a  good  educational  background.  Addresa 
B-869,  lidltor  A  Dubllsher. 

Security  Sale*  Executive  available  Immediately. 
High  grade  Security  Sales  Maaager  (not  a  se¬ 
curity  dealer  or  broker)  specialixing  In  news¬ 
paper  flnaneliig,  with  a  sales  force  of  capable 
men  otTera  hia  services  to  an  established  com- 

Newsprint  Salesman- -Experienced  and  of  first 
clnsR  reputation.  This  1r  an  opportunity  for 
the  right  man.  All  correspondence  and  nego¬ 
tiations  will  be  considered  strictly  confidential. 
Address  Box  B-8fi4,  Editor  A  Pabllaher. 

pany  to  assist  is  selling  a  block  ad  of  treasury 
stock  for  papers  on  expansion  or  additional 
working  capital.  Strictly  commission  basis. 
My  record  with  other  newspapers  available. 
Address  R.8t’»2.  Editor  A  Pnblisher. 

Sitaatioas  Wanted 


Advertiiinff — A  woman  with  many  ypaM*  expe- 
rionoe  In  oonductlnir  the  adTertiainjf  department 
of  a  larit^  concern  Is  now  free.  Did  all  the 
space  boyinfT,  supervised  checking,  etc.,  and 
handled  follow-up  and  some  sales  work,  seeks 
position  of  similar  nature  or  would  act  as  assist¬ 
ant  to  a  busy  executive.  Will  accept  a  moder¬ 
ate  salary.  Editor  &  Publisher. 


RULING  HITS  RADIO  STATIONS 


Alabama  Counties  and  Municipalities 
Barred  from  Buying  Time 

Newspaper  and  advertising  interests 
were  keenly  interested  in  a  decision  of 
the  .Alabama  Supreme  Court  last  week 
prohibiting  counties  and  municipalities 
from  appropriating  money  for  radio  ad¬ 
vertising.  The  ruling  was  made  in  the 
appealed  case  of  George  E.  Stone  as 
treasurer  of  Mobile  county  against  the 
Mobile  Broadcasting  Corporation.  It 
was  held  that  the  county  board  of  rev¬ 
enue  in  voting  $500  a  month  for  a  period 
of  four  years  for  the  purpose  of  adver¬ 
tising  the  county’s  advantages  had  ex¬ 
ceeded  its  authority  and  the  contract  is 
void. 

The  opinion  will  apply  to  other  radio 
stations,  including  a  Montgomery  sta¬ 
tion  which  is  partly  supported  by  the 
county  and  the  city. 

SALE  PASSED  AGAIN 

Sale  of  the  Louisrnlle  Herald-Post,  up 
for  the  seventh  time  June  20,  was  passed 
again  for  a  week  by  Nat  C.  Cureton, 
referee  in  bankruptcy.  Ben  S.  Washer, 
operating  trustee,  made  no  motions,  but 
after  the  court  period  said  that  he  was 
negotiating  with  several  persons.  Judge 
Curetfm  said  he  would  pass  the  case 
week  by  week  until  the  property  is  sold. 


EDITOR  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  fCash  with  Ordsr) 

1  Time  —  SO  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .78  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
ner  insertion  aa  earned  by  frequenev  of 
Insertion.  Minimum  space,  three  line*. 
The  Editor  S  Puhlisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 

Rrnkere 


Advertising  Manager- -Rnitrltnr — Rimlneen  Kx- 
pcntivp.  10  yeRm’  pxppripnop:  wldowpr.  .'IB. 
siipppesful.  CollPKP  gradnatp.  City  of  l.t.OOO 
and  up:  refprpnpp.  any  offpr  oonaldprpd.  n-S.t8, 
Editor  A  riihliahpr. 


Business  Manager  of  npwapappr  with  intema- 
tlonal  reputation  wishes  to  ponneet  with  news¬ 
paper  oirerlng  wider  poasihilities  for  develop¬ 
ment.  If  opportunity  sntlsfaetorv  will  aeeept 
half  present  salary  and  eomiuisslon  on  annual 
hiislness  Inerease.  Write  or  wire  Box  B-RB3, 
Editor  A  Publisher. 


...sustauir-AULwr. — lu  years'  experi¬ 
ence.  Syndicate  features  prepared  for  Laitln- 
American  newspapers.  Ijist  4  year*  with 
Graphic  Syndicate.  Will  accept  connection 
with  any  Syndicate.  Oonsalex,  110  W.  llSth 
St.,  New  York.  Tel.  Monument  2,4086. 

Mechanical  Equipment  For  Sale 

Sale — One  Goea  M  D  Stereotype  Metal  Pot; 
also  one  Hoe  comhination  curved  and  flat  gae- 
heated  mat  scorcher,  all  In  good  condition. 
Interesting  price  on  application.  Chronicle  and 
News  Publishing  Company,  Allentown,  Pa. 

For  Sale— S8-page  Oota  Straightllno  Kowa- 
paper  Preaa.  A  line  ontflt.  Z't-O/lO"  cut-off. 
llxtra  color  deck.  2-.Motor  drive  with  auto¬ 
matic  controller.  220-volt  OO-cycle  S-phaae. 
Also  Iloe  Junior  AiitoPlate  for  ase  With  above 
Thomaa  W.  Hall  Company,  Stamford,  Conn. 

***5**‘“**'  fonts,  new  and  used,  bought, 

sold,  traded.  F.  Montgomery,  Towanda,  Penna. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
W  e«t  Broadway,  N.  Y.  C, 


Newspaper  Brokeraire — Only  hlirb-yrade  proper- 
tlea.  PerRonet  aervlce.  Clyde  H.  Knox,  Board 
of  Trade  Bldjr..  KanRae  City,  Mo. 


Very  Detlrable.  Weekly  and  Job  plant:  met¬ 
ropolitan  dlRtrlet:  pood  equipment:  Rplendld 
rlrcnlatlon;  earning  jrood  dlvldenda:  prioe  low: 
terms  eaay.  Real  barsraln  New  Enirland.  J.  B. 
Shale,  Tlmea  Biiitdinir,  New  York. 


Capital  Wanted 


Editor's  Aasiitant  with  adequate  capital 
wanted  for  rural  newRpaper  chain.  Adaptabil¬ 
ity  chief  reqnlRlte.  Box  B-ROO,  Editor  A  T*nb- 
llRher. 


Newspapers  for  Sale 


A  market  casualty  will  Rell  hiR  officially 
doRlgnated  county  weekly  newRpnper  at  a  bar- 
pain  for  cash.  A  huy  for  an  advertiRinjr 
RpeclaliRt.  Box  B-R55,  Editor  A  PubliRher. 


NEW  YORK  AGENCY  MOVES 

Reimers  &  VVhitehill,  New  York 
agency,  moved  this  week  from  285  Madi¬ 
son  avenue  to  295  Madison.  The  42nd 
and  43rd  floors  there  are  occupied  by 
the  agency. 


CfrcnIatiMi  IVonotlon 


Equipment  Wanted 


Controlling  interest  In  .10-yenr  old  Pactfle 
Coast  county  seat  weekly  located  In  rapidly 
growing  industrial  city  of  4,000.  Daily  field 
soon.  Gross  over  $20,000  annually.  City  and 
connt.T  ofllolal  paper.  At  least  SIB.OOO  re¬ 
quired.  Might  sell  all  If  desired.  Write 
B-801.  Editor  A  Puhlisher. 


Daily  newspaper  aouthweat;  earned  $22,000 
before  depreelatlon  last  .year.  Despite  depres¬ 
sion  1031,  earnings  high.  Pnpiilattnn.  9,000; 
building  rapidly.  No  weekly  or  dally  eom- 
petltlon.  Will  hear  eloae  Inrestigation.  Price, 
$111,000;  cash,  $B.’5,000;  terms  balance.  Finan¬ 
cial  references  required.  Address  B-842,  Editor 
A  Publisher. 


A.  M.  Stewart  Compeny,  El  Cortes  Ride..  Santa 
Monica,  California.  An  eflleient  rlrcnlatlon 
building  organisation  aceeptlng  only  bonaflde 
anhserlptions  (paid  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  anrrey. 

Over  >0%  of  all  otrenlatien  oampalgnt  on  dally 
newspapers  in  the  United  States  and  Canada 
are  condneted  hy  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-financing  PART- 
LOWE  PLAN  campaign  Is  absolute  Insurance 
of  cleanliness,  genuine  sstiafactlon  and  re- 
anlta  that  hare  nerer  been  eonalled  In  clrcnla- 
tinn  building.  Partlowe  added  clrcnlatlon  Is 
clean  circulation.  Brery  suhacrlptlon  rerlfled 
by  the  piibllaher  of  your  Clrcnlatlon  Depart¬ 
ment.  No  anhaerlptlnn  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  glre  yon  a  free  Partlowe  scientific 
aurrey  of  yonr  field  and  an  Intelligent  eatimste 
of  Its  poaaihtlltles — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indlsnapolla. 


Our  "Better  Times”  Campalgna  hare  unequalled 
psychological  appeal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drlre. 
Hudson  De  Prleat.  240  Fifth  Are.,  New  York, 


Th*  W.  8.  Kendall  Company,  104  N.  Rsiley 
Are.,  liouityllle,  Ky. — Circulation  Builders — 
Creator*  and  sole  owners  of  The  Kendall  Plan. 

Blair  A  Austin,  cirenlatlnn  builders.  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  rampaigns.  Telephones: 
Office  2-1.351:  residence  81-0240. 


Oawley  (Xrculatian  Service  expands  clrculstlnn 
using  methods  meeting  present  conditions.  Write 
or  wire  F.  C.  Rosenthal,  Business  Manager,  51 
Dewey  Avenne,  Huntington,  N  .Y. 


Business  Manager,  Assistant  to  the  publisher 
or  Comhination  Advertising  Director-Business 
Manager — 2.’!  years  practical  dally  newspaper 
experience  in  every  department.  Past  ten 
years  advertising  and  business  management. 
Serlppa  training.  Enterprlalng,  alert,  re- 
Bonreeful.  Make  friends  easily.  Mix  well 
with  business  men.  Will  guarantee  substantial 
Inerease  In  advertlBlng  and  elrenlatlon  and  a 
lower  general  operating  coat.  Age  40.  Mar- 
rle<l.  Protestant.  Expert  knowledge  of  de¬ 
partment  effleleney,  coats,  prodnetlon.  person¬ 
nel.  advertising  and  eirenlatlon  promotion,  and 
control  of  financial  matters.  Now  with  South¬ 
ern  newspaper  bnt  for  certain  definite  renaona  de¬ 
sire  a  change.  In  my  present  position  1  eonverted 
a  newspaper  with  heavy  deficit  Into  10  per  rent 
profit  last  year.  Reanits  assured.  New  loca¬ 
tion  must  he  of  high  moral  standard  and  have 
good  educational  faellltles.  Can  report  within 
30  da.VH  from  notification.  Prefer  position  with 
opportunity  to  piirehaae  part  interest  later,  all 
things  considered.  Address  Box  n-8,57,  Editor 
A  Publisher. 

Circulation  Manager  with  practical  experience, 
qualified  In  every  phase  of  elrenlatlon.  Carrier 
promotion  a  specialty.  Experienced  In  morning, 
evening  and  comhination  papers.  College  gradu¬ 
ate.  Availahle  July  lat.  Go  anywhere.  B-S30, 
Editor  A  Puhlisher. 

Clastlfled  Manager — Desires  sonihern  connec¬ 
tion.  A  go-getter  who  known  how  to  bring  In 
apace,  aeenstomed  to  handling  men.  Now  em¬ 
ployed.  Address  B-834.  Editor  A  Publisher. 

Classified  Manager  Available 
Young  married  man  now  empolyed  on  a  lead¬ 
ing  daily  in  Middle  West.  Five  year’s  adver¬ 
tising  experience,  mostly  elnssifled.  College 
education.  Have  a  number  of  Ideas  which  will 
inerease  linage  on  any  paper.  Good  knowl¬ 
edge  of  promotion.  Excellent  mixer  and  a 

leader  among  men.  Salary  commensurate  with 
ability  and  experience.  A  permanent  connec¬ 
tion  with  unlimited  possibilities  main  objee- 
tlve.  Will  give  former  employers  as  references. 
Box  B-843.  Editor  A  Publisher. 

Desk  Man—  Young,  college  graduate,  metropoli¬ 
tan  experience.  Now  employed  In  city  of  250,- 
000.  Go  anywhere.  B-831,  Editor  A  Pnbitaber. 

Desk  Man,  experienced  copy  render,  telegraph 
editor,  etc.,  denlrcR  p<mltlon  on  afternoon  paper 
In  8oiith  or  Eaat.  B-7r»0.  Editor  A  PnbllRher. 

Editorial — Young  man,  2t,  dealrea  a  poaltlon  on 
new*  ataff  of  newspaper  In  New  York,  New 
Jersey,  or  Pennsylvania.  Flas  had  experience 
on  beat,  abort  time  on  rewrite  desk,  social 
copy,  and  ship  news  column.  Is  well  acquainted 
with  all  marine  news  In  and  around  New  York 
rity.  I,»eft  last  position  because  it  did  not 
offer  advancement.  Willing  to  do  a  good  day's 
work  for  a  fair  day's  pay.  B-820,  Editor  A 
Publisher. 

Managing  Editor,  City  Editor.  Tolograph  Editor, 
— executive:  excellent  on  make-up.  Mar¬ 
ried.  Best  references,  including  preaent  em¬ 
ployer.  B-81d.  Editor  A  Publisher. 

Mechanical  Superintendent,  Production  Manager 
— Ix)west  poMslble  costs  with  effleleney.  For¬ 
mer  publisher.  R-Tlk),  Editor  A  Publisher. 

Newt  Editor — Now  full  charge  city-telegraph 
desk,  town  1*.000.  desires  simllsr  Job,  or  any 
desk,  elsewhere.  Married,  college  graduate, 
highest  references.  Strong  editorial  writer, 
capable  with  staff,  B-828,  Editor  A  Publisher. 

Newspaper  Manager  Thoroughly  trained  every 
depnrtineiit.  will  undertake  management  of 
dail.v.  large  f>r  Hiriall.  anywhere,  on  ’’.Make  It 
Pay  PasiH."  Ib»x  GU.'i,  Pleveland.  f>hlo. 

Reporter  Young  man  with  two  years  repor- 
torlal  experience,  desires  more  In  position  on 
lively  paper  In  city  of  'Wl.OfKi  to  people. 

)io.x  B-7mi.  Editor  A  I'lihlUIier. 


Wanted  to  purobaae  second-hand  2,000-pound 
metal  pot  with  furnace.  Will  pay  cash  after 
[H>t  haa  been  tested.  B-856,  Editor  A  Tub- 
liaher. 

Wantod  to  buy  twelve  make-up  tables  with 
rhases.  Write  Leader-Re|iublieao-HeraId, 
Gloversvllle,  N.  Y. 

Wanted— Router  for  I)ui>lex  Tubular  plates. 
Telegram,  Malone,  N.  Y. 


Newspaper  File 


New  York  Tribune 

Wanted,  to  eomplete  a  Hie.  one  copy  of  the 
New  \ork  Tribune  of  eaeh  of  the  following 
dates  of  the  year  186,'):  April  16.  21  22  2:1 

-'lay  1,  2,  3,  5,  (1.  7.  8,  9.  id,  14 
to  28  (inclusive),  .30,  81,  June  1  to  0  (Inrln- 
Klve).  Must  be  In  good  condition,  untorn  and 
«'omplete.  E<|ltor  A  rubllglier. 

_  Journalistic  Antiques 


A  Colleotor  ia  in  the  market  for  Joiirnnllstle 
antiques  such  as  autograph  letters  of  former 
editors  In  this  ooniitry  or  in  Canada,  dating 
back  even  to  Colonial  tlmea;  firat  issues  of 
well-known  newspapers:  pictures  of  famous 
American  Journallats  of  past  gcneratloiiM;  old 
photographs  of  lilstoric  news  events;  miiies  of 
old  newspapers  eontaining  areoiinta  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  In  the  Helds  of  advertising  and  publlah- 
ing  las.k  through  your  old  letter  tiles,  acrap- 
booka,  etc.  Then  let  me  know  what  you  have 
and  what  yonr  price  in  (must  t)e  motierate  but 
(“Vo*’.®"**  accepte<l).  E-746,  hMItor  A 

rublisher. 


Personal 


Infomation  wanted  as  to  present  addresa  of 
w  Walcutt,  at  one  time  connected  with 

Marietta  (Ga.)  Journal.  B-858.  Editor  A  Ptib- 
Usher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiationi  confidential 

PALMER,  DEWITT  A 
PALMER 

BuaiaaM  BstabUahsd  la  tSM 
380  Madison  At*.  Nnw  Ynrk 


Good  Men  Available 

The  Newspaper  Clob  of  New  York 
is  nndertaking  to  find  work  for  a 
number  of  newspapei  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 
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seven  miles 


By  MARLEN  PEW 

A  T  the  tip  of  Montauk  Point,  on  Long  underneath 
Island,  there  is  a  sand  spit  which  ex¬ 
tends  into  the  ocean  and  serves  to  sup¬ 
port  a  rickety  platform  built  out  for 
some  200  feet  from  the  rocky  bluff,  often 
used  by  surf  fishermen  and  duck  hunters. 

When  one  stands  on  this  platform  facing 
the  East  he  sees  naught  but  sea  and  sky. 

Last  Sunday  four  men  were  standing 
abreast  on  this  platform,  intently  gazing 
into  space.  An  observer,  on  the  mainland, 
wondered  what  thoughts  were  stirred  in 
their  minds  by  the  panorama  of  rocking 
waters  and  rolling  fleece  on  an  azure 
background.  What  people  think  is  a 
newspaperman’s  favorite  guessing  game. 

Correctly  to  divine  another’s  thoughts  is 
his  fine  art.  Mark  Twain  once  defied  me 
to  guess  what  was  in  his  mind  while 
answering  my  questions  in  an  interview. 

He  did  not  think  it  possible,  even  by  the 
process  of  legal  cross-examination,  for 
one  with  absolute  certainty  to  penetrate 
another's  thought  if  the  witness  were  re¬ 
luctant  and  skillfully  evasive.  Mark 
Twain  held  that  newspaper  interviews 
m.iy  be  largely  filled  with  bunk,  depend¬ 
ing  on  whether  The  interviewed  person  is 
willing  to  speak  in  candor  or  desires  to 
fool  an  interviewer. 


'T^HE  observer  of  the  four  men  of  Mon- 
■t-  tauk  Point,  being  fully  2,000  feet  away 
and  wholly  unacquainted  with  any  of 
them,  had  little  chance,  of  course,  to  sat¬ 
isfy  his  curiosity  as  to  their  mental  opera¬ 
tions,  but  lacking  nothing  in  imagination 
he  assumed  them  to  represent  four  well- 
known  classes  of  men  in  modern  society 
and  therefore  probably  reacting  to  the 
beautiful  seascape  according  to  their 
respective  types.  The  observer  picked 
out  the  short,  thick-set  man  at  the  left  of 
the  group  as  a  sensuous  individual  with 
concrete  mental  processes ;  the  man  to  his 
right,  tall  and  lanky,  with  severe  profile 
and  large  hands,  was  believed  to  be  one 
particularly  interested  in  the  mechanics 
of  life  (things)  ;  his  right  neighbor, 
rather  elderly,  stooped,  bewhiskered,  rep¬ 
resented  a  type  interested  in  the  why  of 
life  (science),  while  the  fourth  individual 
had  the  bearing  of  a  clergyman.  These 
four  men,  of  course,  were  visioning  the 
same  objects,  but  naturally  seeing  differ¬ 
ent  things.  Their  probable  respective 
mental  reactions  were  recorded  by  the 
imaginative  observer  as  though  he  pos¬ 
sess^  a  magic  passport  to  their  brains. 

*  *  * 

P'IRST  man:  Pretty  afternoon  .  .  . 

good  day  for  fishing  .  .  .  bluefish 
running  now  .  .  .  swordfish  give  you 
a  great  battle  .  .  .  Fall’s  best  time  to 
catch  ’em  .  .  .  Pretty  yacht  out  there 
.  .  .  must  be  five  miles  out  .  .  . 

maybe  carrying  rum  from  Rum  Row  .  .  . 
F'unny  business  and  dangerous  .  .  . 

Lots  of  money  in  it  .  .  .  good  booze 
worth  $5  a  pint  .  .  .  thousand  per 
cent  profit  .  .  .  Fine  day  to  go  swim¬ 
ming  from  deck  of  a  yacht  .  .  •. 

Wonder  if  any  sharks  out  there  .  .  . 

Pretty  sky,  but  sun’s  getting  too  hot  .  .  . 
There  goes  a  liner  .  .  .  Off  to  Liver- 
p(wl  or  Havre  .  .  .  Oil  burner  .  .  . 
Oil  makes  bathing  beaches  dirty  and 
kills  fish  .  .  .  Bet  they’re  having 
good  time  on  that  ship  .  .  .  Passed 


12-mile  limit 
at  dinner 
your  head 
i  eat  .  . 


Have  to  wear  Tux 
Jeeze,  sun’s  hot  on 
Take  a  swim  before 


SECOND  man:  There  goes  a  liner 
.  .  .  four  stacks  .  .  .  Cunarder,  left 
dock  at  9  o’clock  .  .  .  Due  Liverpool 
Saturday  .  .  .  50,000  tons  .  .  .  20  to  25 
knots  .  .  .  1,000  feet  long  .  .  .  fine 
weather  .  .  .  choppy  for  that  yacht  .  .  . 
Worth  $150,000  .  .  .  White  paint  right  for 
yachts  .  .  .  Harpoon  swordfish  from  her 
bowsprit,  standing  on  platform  swung 


Oil  burner  smoke  visible 
.  Electric  propulsion  big 
success  since  war  .  .  .  Turbines  do 
better  than  20  knots  .  .  .  Rain  cloud 
south  .  .  .  might  rain  tonight  .  .  . 
Curvature  of  the  surface  of  the  sea  is 
about  9  inches  per  mile  .  .  .  Earth  looks 
round  to  me  .  .  .  Liverpool  is  3,452 
miles,  east  and  north  .  .  .  Swiss  balloon 
up  ten  miles  .  .  .  Stratosphere  .  .  . 
Only  few  whales  here  now  .  .  .  Oil  and 
bone  industry  center  at  Sag  Harbor  75 
years  ago  .  .  .  W^hales  South  Pole  now 
.  .  .  What  will  substitute  for  whale  oil 
when  they  are  exterminated  ?  .  .  .  Gold 
in  sand  close  to  beach  .  .  .  Quantity  too 
small  .  .  .  Not  worth  mining  .  .  . 
Might  be  magnet  to  pick  up  particles 
.  .  .  Fishing  best  industry  around  here 
.  .  .  Scallops  in  Peconic  ^y  worth 
millions  .  .  .  Floor  of  bay  'all  leased 
fishing  companies  .  .  .  Gravel  industry 
good  .  .  .  Might  put  gravel  sucker  right 
in  here  and  take  out  good  grade  worth 
millions  .  .  .  Sea  wouldn’t  miss  it  .  .  . 
Coast  guard  shoot  breeches  buoy  out 
there  half  mile  distressed  ships  .  .  . 
Simple  .  .  .  Tide  always  in  action  here 
.  .  .  Float  rig  might  operate  hydro¬ 
electric  plant  .  .  .  Too  expensive  .  .  . 
Storms  tear  it  up  .  .  .  Some  day  ocean 
liners  dock  here  .  .  .  Send  passengers 
into  New  York  hy  train  or  ’bus  in  couple 
of  hours  .  .  .  Cut  five  hours  off  time 
Western  trip  .  .  .  Ray  natural  harbor 
.  .  .  Airport  trans-Atlantic  traffic  some 
dav  .  .  .  Sun’s  hot,  must  be  95  .  .  . 
I’ll  drive  home.  .  .  . 

«  *  « 

Third  man:  Research  oceanography 
is  recent,  19th  century  .  .  .  Hydro¬ 
sphere  covers  nearly  three-quarters 
surface  .  .  .  New  land  discovered  at 
north  and  south  poles  will  not  change  this 
much  .  .  .  ^fost  earth’s  water  from 

ocean  .  .  .  evaporation  .  .  .  cloud  con¬ 
densation  .  .  .  precipitation  .  .  .  Ab¬ 
solutely  pure  H,0  unknown  .  . 

Hantzsch  believes  water  a  basic  anhy¬ 
dride  (H,0),0  of  the  oxonium  hydroxide 
H,0.0  H  in  conformity  with  oxonium 
salts  .  .  .  Sodium  chloride  chief  sea  salt 
.  .  .  magnesium  chloride  next  .  .  . 
Acoustic  method  of  sounding  ocean  depth 
has  supplanted  hemp  line  and  ball  .  .  . 
Echo-observations  accurate  .  .  .  Aver¬ 
age  ocean  depth  3  or  4  km.  .  .  .  Rich 
flora  here  .  .  .  Stupendous  weight  of 
sea  .  .  .  Sonnstadt  first  detected  gold 
and  silver  in  sea  water  by  color  test  .  .  . 
Thermometers  sunk  into  deep  water  in 
temperature  tests  often  break  from 
enormous  pressure  .  .  .  Where  two  sur¬ 
face  currents  diverge,  through  air  cur¬ 
rents,  water  from  the  depths  rises,  creat¬ 
ing  cold  streams  .  .  .  Water  pressure 
on  Titanic  wreck  must  by  now  have  re¬ 
duced  it  to  solid  mass  .  .  .  Interesting 
sky  .  .  .  Most  people  believe  space  is 
mere  geometrical  abstraction  .  .  .  In¬ 
finite  quivering  atoms  .  .  .  Electric  and 
magnetic  forces  will  ultimately  explain 
all  .  .  .  Each  atom  an  electric  homb 
.  .  .  Magnificent  transparency  of  ether 
.  .  .  Spread  of  light  and  heat.  .  .  . 
Heat  transmission  by  radio  impulse 
.  .  .  Electric  and  magnetic  fields  inter¬ 
act  in  free  space  .  .  .  Radiation  .  .  . 
Is  matter  really  modified  ether?  .  .  . 
Fine  day.  .  .  . 

*  •  * 

Fourth  man :  Ah.  the  glory  of  God 
shining  from  the  heavens  and  reflected 
from  the  waters  .  .  .  There  is  one  glor>' 
of  the  sun,  and  another  glor>’  of  the 
moon,  and  another  glory  ^of  the  stars 
.  .  .  and  another  glory  of  the  place 
where  blue-green  water  meets  green-blue 
sky  .  .  .  Golden  clouds  .  .  .  Opal  sea 
.  .  .  Thy  W’onders  everywhere. 

m  *  * 

■p  ECENTLY  Mrs.  George  W.  P.  Hunt. 

wife  of  the  governor  of  Arizona,  died 
at  Phoenix,  at  the  age  of  63.  She  was  a 


pioneer  of  the  Old  West,  a  woman  of 
character  and  charm.  I  have  just  had 
the  pleasure  of  reading  a  remarkable 
tribute  to  her  by  Senator  Claypool,  pub¬ 
lisher  of  the  Miami  (Ariz.)  Silver  Belt, 
himself  a  faithful  exponent  of  the  good 
old  days  out  of  rich  personal  experience. 

Mr.  Claypool  and  Mrs.  Hunt  were  among 
the  “folks”  who  settled  early  in  the  state 
and  helped  to  make  the  desert  bloom. 
The  following  was  written  on  the  spur 
of  the  moment  when  A.  P.  flashed  news 
of  the  death  of  the  first  lady  of  the  state : 

Oh,  say!  Uncle  Bill  is  that  so  about 
Mrs.  Hunt  passing  away  this  morning? 
Yes,  folks  its  so.  Oh!  oh!  oh!  Ain’t  it 
jus  too  bad?  We’ve  known  her  so  long, 
when  she  was  a  girl  up  in  Pleasant  Val¬ 
ley  long  before  she  was  married,  and  her 
daddy.  Uncle  Jess  we  all  called  him,  an 
her  mother  en  fac  the  whole  family, 
mostly  girls,  there  being  only  one  boy. 
An  say  Uncle  Bill  wasn’t  she  Uncle  Jess’ 
stan-by?  Yes’m,  she  wuz  Uncle  Jess’ 
main  stay  an  he  shore  depended  a  whole 
lot  on  Miss  Duett  and  she  didn’t  fail  no 
time,  in  fac  she  wuzn’t  the  failin  kind. 
Well  suh ;  the  fust  time  I  ever  saw  her 
wuz  in  September,  1896.  My  father,  Cy 
Bryne  and  myself  wuz  coming  from  New 
Mexico  over  here  an  we  had  bin  mixed 
up  on  Indian  trails  and  cow  trails  an 
landed  out  on  the  Cibicue  an  it  seemed 
that  Nisby  Benbrook  and  Bill  Voris  had 
shot  up  some  Indians  up  there  and  we 
wasn’t  very  welcome,  so  we  rode  on  an 
got  into  Pleasant  Valley  an  run  onto 
the  Ellison  ranch,  an  out  by  the  corral 
we  saw  two  punchers  shoeing  a  boss  and 
I  ro<ie  over  to  them  an  says,  say  pardner 
is  there  any  chance  to  git  somethin  to 
eat  for  some  hungry  folks  an  bosses.  And 
say,  I  like  to  fell  off  my  boss  when  one 
oy  thc.se  punchers  looked  up  at  me  and 
kinder  smiles  and  says  sweet  like:  Cer¬ 
tainly.  An  say,  that  wuz  Miss  Duett 
Ellison  (Mrs.  Geo.  W.  P.  Hunt)  and  her 
sister  in  overalls  and  shoein  a  bronc.  Let 
me  tell  yer  somethin  else,  she  could  ride 
mighty  wicked  broncos,  cut  and  rope  cat¬ 
tle  right  along  with  the  best  punchers, 
yep,  an  she  enjoyed  books,  music  an 
friends,  she  shure  was  her  dad’s  girl. 
I’ve  jus  bin  listenin  and  hopin  for  the  last 
few  days,  wantin  Miss  Duett  to  he  able 
to  ride  jus  one  bronc  more.  She  rode 
him  alright  till  he  quit  pitchin  an  jes 
let  him  have  his  head  and  with  mane  an 
tail  wavin  and  her  sittin  steady  he  settles 
down  to  a  long  steady  run  up  through  the 
mist  an  over  the  mountain  jes  like  he 
smelled  the  juniper  .smoke  of  the  camp¬ 
fire  that  Uncle  Jess  an  the  rest  had  gone 
on  ahead  to  build.  The  first  lady  you 
say,  why  shucks  folks,  she’d  pull  that  title 
off  like  a  jumper  and  hang  it  up,  she  beat 
that  all  hollow.  She  wuz  what  the  Great 
God  Almighty  called  a  Rea!  Woman,  his 
best  job. 

♦  *  * 


THESE  NEWSPAPER  NAMES 

By  G.  Harris  Danzberger. 
44ACCURACY,  Terseness,  Accuracy,” 
“Truth  in  advertising,”  axioms  of 
the  newspaper  profession.  Yet  Stars  ap¬ 
pear  during  the  daylight  hours.  Suns 
rise  at  night.  Advertisers  carry  news. 
Reporters  carry  advertising.  Mails  are 
delivered  by  newsboys.  Telegrams  are 
bought  leisurely  from  newsstands,  and 
Ij-aders  may  be  at  bottom  of  the  linage 
or  circulation  tables. 

Nearly  every  week  in  Editor  &  Pub¬ 
lisher  we  witness  the  establishment  of 
newspapers  with  these  out-of-date  and 
misleading  names.  The  whole  matter 
resolves  itself  into  the  question :  Why 
.should  newspapers  follow  precedent,  in 
light  of  present  day  developments,  w'ith- 
out  regard  for  other  factors?  Why 
should  newspapers  continue  to  be  Bees, 
Dispatches  or  Argus? 

Not  all  names  are  inappropriate.  In 
fact  many  old  paners  have  carried  on  a 
well-founded  heritage.  But  why  con¬ 
tinue  a  practice,  which  at  best  is  incon¬ 
sistent  with  conduct  of  a  modern  news¬ 
paper  when  christening  publications? 

True,  newspapers  are  still  Presses; 
they  are  still  Times,  or  Tribunes,  or 
Journals.  Rut  they  are  hardly  Ledgers. 
Picavunes  or  Pecs. 


HOW  shall  modern  newspapers  Iw 
named?  Many  suggestive  and  fanci¬ 
ful  titles  are  appropriate.  Some  com¬ 


munities,  through  history,  location  or  in¬ 
dustry  have  developed  certain  character¬ 
istics  which  suggest  capital  newspaper 
titles.  One  can  scarcely  think  of  Alaska, 
for  example,  without  being  reminded  of 
the  gold  rush.  So  we  have  Nome  Nug¬ 
get.  New  England  suggests  the  Pilgrim 

fathers,  and  we  have  Duxbury  (Mass.) 
Pilgrim.  So  too,  we  have  Cape  Cod  Bea¬ 
con.  Broken  Bow  Chief,  Tombstone  Epi¬ 
taph,  and  Oil  City  Derrick.  A  newspaper 
is  still  a  Record,  News,  Press,  Chronicle, 
Courier,  Herald  or  Bulletin.  Some  are 
appropriately  Weekly.  United  States 
Daily,  or  Wilmington  Every  Evening. 

There  is  doubtful  appropriateness  in  the 
Despatches.  Blades,  Expresses,  Mails, 
Inguirers,  Intelligencers,  Republicans  and 
Democrats.  In  many  instances  political 
titles  are  misleading  and  imply  bias. 

*  ♦  ♦ 

THAMES  like  Gazette,  Packet  or  Post 
are  mainly  historical  or  sentimental 
Most  of  the  early  newspapers  of  the  Colo¬ 
nies  were  Gazettes.  Other  early  papers 
were  called  Post,  Post  Boy  or  Packet 
because  of  the  method  of  delivery. 

Geographical  locations  are  good  sug¬ 
gestions  for  distinctiye  names.  Thus 
we  have  Kansas  City  Kansan,  At¬ 
lanta  Georgian,  Portland  Oregonian, 
Catalina  Islander,  Lake  Forester.  Such 
names  are  apt,  euphonious,  descriptive, 
unusual  and  appropriate. 

If  the  standby  titles  of  the  profession 
are  to  be  chosen,  I  would  suggest  allitera¬ 
tion,  such  as  Paivnee  Press,  Rahway 
Record,  Newark  News  or  Hartsdale 
Herald.  The  mind  retains  alliteration  to 
a  marked  degree. 


LEGAL  NEWS  DISCUSSED 


Andrew  R.  Sherriff  Guest  of  Honor 
at  N.  Y.  Conference 

Steps  toward  ways  and  means  for  im¬ 
proving  the  handling  of  legal  news  and 
stimulating  newspaper  discussions  of  the 
legal  implications  of  current  news  events 
were  taken  at  a  dinner  conference  of  a 
group  of  lawyers  June  18  in  New  York. 
Andrew  R.  Sheriff  of  Chicago,  for  many 
years  chairman  of  the  committee  of  tlw 
American  Bar  Association  on  the  co¬ 
operation  of  the  press  and  the  bar,  was 
the  guest  of  honor. 

Last  night’s  conference  was  the  third 
of  a  series.  At  a  meeting  on  May  28, 
Archibald  R.  Watson  was  authorized  to 
appoint  a  committee  to  work  out  a  plan. 
Carl  W.  Ackerman,  recently  appointed 
dean  of  the  School  of  Journalism  of 
Columbia  University,  has  accepted  mem¬ 
bership  upon  the  committee. 

Warm  endorsement  of  the  plan  to 
bring  about  closer  cooperation  between 
the  press  and  the  bar  was  received  from 
prominent  lawyers  and  jurists  in  various 
parts  of  the  country. 

The  consensus  at  last  night’s  confer¬ 
ence  was  that  there  should  be  organized 
a  small  staff  of  lawyers  who  should  con¬ 
stitute  a  legal  news  service  or  legal 
information  bureau,  undertaking  to  popu¬ 
larize  legal  opinions  as  they  come  from 
the  courts,  the  same  to  be  transmitted  to 
the  newspapers  as  authoritative  interpre¬ 
tations  of  judicial  decisions.  This  bureau 
is  to  prepare  notes  and  discussions  in  the 
way  of  legal  comments  on  current  news 
events,  such  notes  and  comment  to  be 
preferably  revised  and  signed  by  repre¬ 
sentative  lawyers  especially  qualified  to 
express  authoritative  opinions  upon  the 
subjects  discussed. 


CITY  TAXES  NEWSPAPERS 


Publishers  and  Distributors  Must  Pay 
for  “Pririlege”  in  Blytherille,  Ark. 

Under  an  ordinance  enacted  by  the 
City  Council  at  Blytheville,  Ark.,  a  news¬ 
paper  publisher  will  pay  $1(10  annually 
as  a  privilege  tax  and  a  like  collection 
will  he  made  from  a  publisher’s  repre¬ 
sentative  distributing  newspapers  there. 
The  tax  is  the  peak  of  a  graduated  scale 
from  $5  to  $100. 

The  Courier-Neu’s  is  published  jn 
Blvtheville  and  the  Memphis  Commercial 
.4ppeal-E7‘ening  Appcol  have  circulation 
representative  there.  City  officia’s  esti¬ 
mate  that  collection  of  the  tax  will  bring 
$4,000  annually  in  revenue. 


